Some  newspapers  cover 
hi^  school  plays. 

We  sponsor  them. 


Every  good  reporter 
should  be  something  of 
an  actor. 

But  that’s  not  the 
only  reason  we  sponsor 
the  Massachusetts  High 
School  Drama  Festival. 

Drama  is  com- 
municatioa 

And,  as  a  news¬ 
paper,  we  want  to  en¬ 
courage  communication 
in  all  its  forms. 

In  the  23  years 
we’ve  sponsored  the 
Festival,  we’ve  seen  how 
much  this  encourage¬ 
ment  can  do. 

In  fact,  we’re  so 
convinced  of  its  value 
that  we  stron^y  urge  you 
to  consider  sponsoring 
theatre  in  your  own  area. 

Drama  is  com- 
municatioa 

And  that’s  our 
business. 
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Through  the  eyes  of  Bill  Russell 


...  Each  week 

Get  his  viewpoint 
on: 

- The  economy 

- Politics 


THE  BILL  RUSSELL  COLUMN: 

School  busing  — 

A  kids’-eye  view 

By  BILL  RUSSELL  lived  15  minutes  pif**’''-  ‘ 
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THE  BILL  RUSSELL  COLUMN 

Little  League  shouldn’t 
be  big  leag 

By  BILL  RUSSELL 
Copley  News  Service 


Social  issues 
Anything  and  everything 
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MAIL  TO:  Copley  News  Service 

P.O.  Box  190,  San  Diego,  CA.  92112 
(714)299-3131 
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WEVE  GOT  A  SECRET 

It’s  simple,  really.  Our  secret  is  having  Harte-Hanks 
papers  work  together  and  share  ideas.  That  helps  make 
each  one  a  better  paper. 

One  way  we  keep  the  lines  of  communications  open  is 
through  the  Harte-Hanks  Editorial  Task  Group.  It  con¬ 
sists  of  seven  Harte-Hanks  editors  whose  goal  is  to  help 
each  paper  achieve  greater  editorial  excellence,  while  in 
no  way  influencing  subject  matter  or  editorial  positions. 

The  ETG  helps  us  set  corporate  goals  by  surveying  the 
opinions  of  all  of  our  editors  and  publishers  on  a  variety 
of  subjects.  Such  as  management  training  seminars  and 
editorial  critique  programs.  Plus  an  editors’  idea  ex¬ 
change  on  everything  from  makeup  and  graphics  to  bet¬ 
ter  recruitment. 

By  talking — and  listening — we’re  continuing  to  im¬ 
prove  ihe  professionalism  of  every  phase  of  every  paper. 

That’s  the  true  secret  of  our  success. 

HARTE-HANks  CoMMUNicATioNS,  InC. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Fora  Better 
Florida... 


Voters  can  participate  effectively  in 
government  only  when  they  understand  the 
complex  issues  lawmakers  tackle. 

To  help  them,  The  St.  Petersburg  Times 
annually  publishes  a  comprehensive  analysis  of 
the  work  before  the  Florida  Legislature.  “For  a 
Better  Florida”  appears  the  three  Sundays  before 
the  legislature  convenes  in  April. 

Then  the  series  of  articles  is  packaged  in  a 
colorfully  illustrated  tabloid  for  delivery  to  every 
legislator  and  government  agency.  Free  copies  are 
available  for  Times  and  Evening  Independent 
readers  who  want  to  save  the  convenient  guide  to 
politicians  and  issues.  Schools  and  libraries 
receive  free  copies,  too. 

It’s  all  news.  No  advertising.  A  public  service 
to  the  people  of  Rorida  and  to  our  readers  who 
value  information  that  helps  them  understand  and 
intelligently  take  part  in  the  decision-making 
political  process. 
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FLORIDA  S  BEST  NEWSPAPER 


Evening  Independent 

The  People  Poper 
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APRIL 

23-25 — American  Newspaper  Publishers  Association  convention, 
Waldorf-Astoria,  New  York  City. 

23 —  Associated  Press,  annual  meeting,  Waldorf-Astoria. 

24 —  United  Press  International,  annual  meeting,  Waldorf-Astoria. 

24- 27— Catholic  Press  Association,  Bahia  Mar,  Fort  Lauderdale,  Florida. 

26- 28 — Southern  Circulation  Managers  Association,  spring  conference, 

Dutch  Inn,  Orlando,  Florida. 

27- 28 — Society  of  Professional  Journalists,  Region  9  conference,  Hilton 

Hotel,  Denver,  Colo. 

27-28 — Virginia  Press,  Old  Dominion  Ad  conference,  Sheraton  National 
Hotel,  Arlington,  Virginia. 

27-28 — National  Newspaper  Association  &  Mississippi  Press  Association, 
managing  the  small  newspaper.  Holiday  Inn,  Tupelo,  Miss. 

29- May  2— American  Society  of  Newspaper  Editors,  New  York  Hilton, 

New  York  City. 

30 —  Canadian  Press,  spring  board  meeting.  Royal  York  Hotel,  Toronto. 

MAY 

1 -  Canadian  Press,  annual  meeting.  Royal  York  Hotel,  Toronto. 

3— Canadian  Daily  Newspaper  Publishers  Association,  annual  meeting. 
Royal  York  Hotel,  Toronto. 

3- 4 — Newspaper  Comics  Council,  spring  meeting  and  seminar,  Upsala 

University,  East  Orange,  N.J. 

4- 6 — Nevada  State  Press  Association,  Elko  Convention  Center,  Elko, 

Nevada. 

6-8 — Ohio  Circulation  Manager’s  Assoc.,  Stouffer's  Inn,  Dayton,  Ohio. 
6-9 — New  York  State  Circulation  Management  Association,  Hilton  Inn, 
Niagara  Falls,  N.Y. 

10— World  Press  Institute,  annual  forum,  Macalester  College,  St.  Paul, 
Minnesota. 

10-13 — Florida  Newspaper  Advertising  Executives,  50th  anniversary  sales 
conference,  Marriott,  Orlando. 

13-16— Pacific  Northwest  International  Circulation  Managers  Associa¬ 
tion,  annual  conference,  Hartford  House,  Richlands,  Washington. 
13-16 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Canyon 
Hotel,  Palm  Springs,  Calif. 

15— Certified  Audit  of  Circulations,  St.  Francis,  San  Francisco. 

15-18 — Suburban  Newspapers  of  America,  convention,  St.  Francis  Hotel, 
San  Francisco,  California. 

15- 18 — National  Association  of  Advertiser  Publishers,  The  Fairmont,  Dal¬ 

las,  Texas. 

16- 19 — American  Association  of  Advertising  Agencies,  The  Greenbrier, 

White  Sulphur  Springs,  West  Virginia. 

17- 18— Allied  Publishers,  annual  meeting,  Thunderbird  Motor  Inn, 

Wenatchee,  Washington. 

18- 20— Mid  America  Press  Institute,  packaging  today’s  newspaper  con¬ 

tent,  Bel  Air  Hilton,  St.  Louis,  Mo. 

20-23— International  Newspaper  Promotion  Association,  Canyon  Hotel, 
Palm  Springs,  Calif. 

20-24 — Newspaper  Purchasing  Management  Association,  Minneapolis. 

25 —  Canadian  Press,  regional  meeting  of  Central  Circuit  news  editors. 
Royal  York  Hotel,  Ottawa. 

30-June  2— Association  of  American  Editorial  Cartoonists,  Camelback 
Inn  Hotel,  Phoenix,  Arizona. 

JUNE 

2- 7 — American  Newspaper  Publishers  Association-Research  Institute, 

production  management  conference.  Las  Vegas  Convention  Center, 
Las  Vegas,  Nev. 

3- 6— Associated  Press  Sports  Editors  Association,  Marquette  Inn,  Min¬ 

neapolis,  Minn. 

10-13 — Newspaper  Personnel  Relations  Association,  annual  conference, 
Fairmont  Hotel,  San  Francisco,  Calif. 

15- 17 — Arizona  Newspapers  Association,  annual  summer  meeting.  Little 

America,  Flagstaff,  Ariz. 

16- 19— National  Newspaper  Publishers  Association,  Tulsa,  Oklahoma. 
16-21 — International  Circulation  Managers  Association,  Adams  Hotel, 

Phoenix,  Ariz. 
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Windfall  profits  or  windfall  tax? 


President  Carter  has  unveiled  his  latest  energy 
program.  It  included  a  decision  to  gradually 
decontrol  crude  oil  prices,  a  step  we  have 
urged  for  several  years.  The  program  also  in¬ 
cluded  proposals  for  several  new  taxes. 

In  urging  these  new  taxes,  the  President 
made  several  observations  about  present  and 
future  oil  company  profits.  He  said,  for  exam¬ 
ple,  that  “unless  we  tax  the  oil  companies, 
they  will  reap  huge  and  undeserved  windfall 
profits.”  He  characterized  current  oil  industry 
earnings  as  "already  enormous,”  and  pro¬ 
posed  a  tax  to  curb  those  who  would  "cheat 
the  public  and . . .  damage  our  country.” 

Let’s  examine  the  facts,  and  see  if  these 
observations  are  justified. 

1.  Who  gets  what  from  higher  prices? 
Here’s  what  happens  to  a  dollar  of  increased 
prices  under  the  President’s  program; 

•  50  cents  to  the  Treasury  as  a  new  tax. 

•Approximately  30  cents  to  federal  and 
state  governments  in  the  form  of  increased  in¬ 
come  taxes,  state  severance  taxes,  and  roy¬ 
alty  payments. 

This  would  leave  oil  companies  with  ap¬ 
proximately  20  cents  on  the  dollar,  with  the 
balance  going  to  government. 

2.  By  any  fair  test,  oil  company  profitability 
is  j)e!ow^verage.  As  Time  magazine  said  on 
April  16,  1979:  “...by  any  yardstick,  oil  com¬ 
pany  profits  are  not  out  of  line  with  those  in 
other  U.S.  industries....”  None  of  our  critics 
mentions  profitability,  which  is  the  basis  for  in¬ 
vestment  decisions  and  for  attracting  ade¬ 
quate  supplies  of  capital. 

Mobil’s  rate  of  return  on  equity  in  1978 
was  13.1  percent,  while  the  oil  industry  aver¬ 
aged  14.3  percent.  The  average  for  all  man¬ 
ufacturing  industries  was  15.9  percent.  We 
earned  2.1  cents  per  gallon  of  petroleum  sold. 

3.  VVhat  will  intake  to  stimulate  significant 
new  pro^ction  of  oil  and  gas?  President 


Carter  himself  set  the  standard  when  he  said 
government  must  stop  "holding  the  price  of 
American  oil  down  far  below  its  replacement 
[cost]  or  its  true  value.”  But  will  his  program 
meet  this  test?  Oil  companies  certainly  aren’t 
getting  replacement  cost  today,  and  the  pro¬ 
posed  new  taxes  would  make  it  difficult  to  get 
replacement  cost  for  costlier  oil  tomorrow. 

The  President  has  said  that  even  with  his 
proposed  taxes,  oil  companies  would  in¬ 
crease  their  income  by  $6  billion  over  the 
next  three  years.  That  sounds  like  a  lot.  But  it 
isn’t,  considering  the  job  that  has  to  be  done. 
Mobil  alone  (with  only  about  5.5  percent  of  the 
U.S.  gasoline  market)  expects  to  spend  over  a 
third  of  that  amount  over  the  next  three  years 
for  increasing  domestic  energy  supplies.  A 
Bankers  Trust  Company  study  put  the  issue 
into  perspective:  the  oil  industry  will  need  at 
least  $25  billion  annually  just  to  meet  pro¬ 
jected  drilling  requirements  through  1982. 

Oil  companies  will  have  to  drill  in  deeper 
water,  in  harsher  environments,  where  costs 
are  huge.  And  even  the  enhanced  recovery  of 
already  discovered  reserves  through  ad¬ 
vanced  technology  will  be  an  expensive  task. 
The  President’s  tax  plan  would  impose  on  the 
American  consumer  the  burden  of  higher 
prices  without  the  prospect  of  increased  sup¬ 
ply  by  taxing  away  money  needed  for  explora¬ 
tion  and  production. 

4.  Can  the  oil  companies  be  trusted  to  put 
additional  revenues  into  the  search  for  new 
energy  supplies?  History  says  yes.  For  the 
latest  five  available  years,  the  Chase  Manhat¬ 
tan  Bank  study  shows  that  for  some  30  leading 
oil  companies,  capital  and  exploration  outlays 
of  $126  billion  exceeded  net  income  by  $59 
billion,  or  88  percent. 

It’s  clear  that  the  President’s  tax  program 
would  indeed  create  a  windfall— a  windfall  for 
big  government  getting  even  bigger  on  money 
that  should  go  into  the  search  for  petroleum. 
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Newsbriefs 


Times  Mirror  denies  rumors 

Times  Mirror  Company  has  “unequivocably”  denied  a 
story  appearing  in  the  Knight-Ridder  owned  Philadelphia 
Neves  this  week  that  Times  Mirror  is  interested  in  purchasing 
the  financially-troubled  Philadelphia  Bulletin. 

“There  is  absolutely  no  foundation  to  the  story  in  the 
Philadelphia  News,”  a  spokeswoman  for  Times  Mirror  said. 
“There  never  has  been  any  negotiations  with  the  Bulletin 
and  we  are  not  planning  any,”  she  said. 

Circulation  has  been  steadily  declining  at  the  Bulletin.  In 
September  of  1977,  Bulletin  circulation  was  536,330,  accord¬ 
ing  to  the  Audit  Bureau  of  Circulation.  By  September  of 
1978,  circulation  had  dropped  to  485,781,  according  to  ABC 
figures. 

*  ♦  * 

Strike  hits  N.J.’s  oldest  daily 

New  Jersey’s  oldest  newspaper,  the  Elizabeth  Daily  Jour¬ 
nal,  was  shut  down  this  week  by  the  first  strike  in  its  200  year 
history. 

Ninety-two  editorial  and  business  employees  struck  the 
paper,  according  to  union  officials,  after  management  in¬ 
sisted  on  a  clause  in  the  new  contract  that  would  permit 
executives  to  do  jobs  performed  by  union  members. 

Publisher  John  McGaugh  said,  however,  that  the  jobs 
under  dispute  have  been  performed  in  the  past  by  manage¬ 
ment  and  not  guild  employees. 

Employees  had  been  working  without  a  contract  since 
October  30.  The  newspaper  was  founded  in  1779  by  Alexan¬ 
der  Hamilton  and  has  a  circulation  of  48,000.  It  is  owned  by 
Hagadone  Newspaper  Co.,  based  in  Idaho. 

The  Journal  resumed  publication  on  Tuesday,  April  17, 
using  management  personnel  and  employes  of  Idaho-based 
Hagadone  Newspapers  brought  in  from  out  of  state.  The 
talks  with  the  Guild  have  broken  off,  and  the  other  craft 
unions  are  refusing  to  cross  picket  lines.  The  paper  has  hired 
armed  guards  to  protect  drivers  making  deliveries. 

^  3|c 

Newsprint  shortage  hits  West  Coast 

A  temporary  newsprint  shortage,  due  to  unusually  heavy 
snowstorms  in  Arizona  and  a  strike  at  Crown  Zellerbach’s 
mill  in  Port  Angeles,  Wash.,  has  forced  papers  in  Arizona 
and  California  to  cut  back  on  advertising  and  news  holes. 

Phoenix  (Ariz.)  Gazette  has  temporarily  suspended  mail 
editions  and  cut  back  on  advertising  and  news  in  regular 
editions.  The  paper  went  to  a  cutback  program  two  weeks 
ago  and  management  said  the  newsprint  problem  might  last 
until  June  I . 

The  Phoenix  papers  have  an  1 1-day  supply  and  dropped  the 
size  of  the  morning  paper  by  four  pages  and  eight  on  Sunday. 

Tucson  (Ariz.)  Star  and  Citizen  are  reported  to  have  only 
an  18-day  supply  of  newsprint. 

In  California  both  the  San  Diego  Union  and  the  Tribune 
reduced  news  space  but  not  advertising.  The  papers  have 
newsprint  for  only  10  days. 

♦  ♦  * 

Plans  for  new  plant  approved 

Newark  (N.J.)  Star-Ledger  last  week  received  preliminary 
approval  to  build  a  two-story,  132,520  square  foot  printing 
plant  in  the  Rutgers  Industrial  Park  located  on  Interstate  287 
in  Piscataway,  N.J.  (See  E&P  March  3.) 

The  plant  will  employ  about  120  people.  Some  of  the 
people  will  be  transferred  from  the  newspaper's  Newark 
facility,  but  the  others  will  be  hired. 

The  new  plant  will  house  a  platemaking  room,  a  newsprint 
storage  area,  pressroom  and  offices. 
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McGoff  faces  government  probe 

Panax  Corporation  president,  John  McGoff,  who  pre¬ 
viously  denied  that  South  Africa  was  a  financial  backer  in  his 
unsuccessful  attempts  to  buy  the  Washington  Star  in  1974,  is 
the  subject  of  a  U.S.  Government  inquiry  that  he  had  acted 
as  an  agent  of  the  South  African  Government. 

The  Justice  Department  is  expected  to  make  a  decision 
shortly  on  whether  to  begin  a  formal  investigation  of 
McGoff  s  activities. 

McGoff  has  denied  that  he  received  any  funds  from  South 
Africa,  but  has  declined  to  reveal  the  source  of  the  funds  he 
planned  to  use  to  purchase  the  Star. 

A  South  African  investigating  commission  has  said  $1 1.5 
million  was  transferred  from  that  country’s  Defense  Depar¬ 
tment  budget  to  a  Swiss  bank  to  finance  the  attempted  pur¬ 
chase  of  the  Star. 

BULLETIN: 

U.S.  Supreme  Court  rules  against  CBS  in  $44.7  million  libel 
suit  brought  by  Lieut.  Col.  Anthony  Herbert.  See  page  102. 


Book  author  must  show  notes 

A  Brooklyn  (N.Y.)  Court  of  Appeals  has  ruled  that  a  book 
author  is  not  entitled  to  the  same  legal  protection  as  a  news¬ 
paper  reporter  when  notes  or  other  confidentially  obtained 
material  is  subpoenaed. 

The  Appellate  Division  of  the  Brooklyn  Supreme  Court 
upheld  a  lower  court  ruling  against  author  Lee  Hays,  whose 
notes  are  under  subpoena  by  a  murder  defendant. 

Justice  Vito  Titone,  who  wrote  the  court’s  unanimous 
opinion,  said  Hays’  “interest  in  protecting  the  confidential 
information  is  manifestly  less  compelling  than  that  of  a  jour¬ 
nalist  or  newsman.” 

Titone  also  stated  that  Hays’  “contacts  with  confidential 
sources,  being  minimal  vis-a-vis  those  of  an  investigative 
journalist,  would  be  far  less  likely  to  have  any  impact  on  the 
free  flow  of  information  which  the  First  Amendment  is  de¬ 
signed  to  protect.” 

♦ 

Privacy  bill  hearings  set 

House  hearings  on  the  First  Amendment  Privacy  Protec¬ 
tion  Act,  a  bill  requested  by  President  Carter  to  prevent 
police  from  making  surprise  search  warrant  raids  on  press 
offices,  will  be  held  by  the  House  Judiciary  Subcommittee 
on  Civil  Liberties  beginning  April  25. 

Subcommittee  Chairman  Bob  Kastenmeier  (D-Wis.)  in¬ 
troduced  the  measure  in  the  House  to  deal  with  the  issues 
arising  out  of  the  Stanford  Daily  case.  Senator  Bayh  (D-Ind), 
who  introduced  the  same  bill  in  the  Senate  has  not  yet  made 
plans  for  hearings. 

Kastenmeier’s  subcommittee  has  had  a  long  history  of 
interest  in  and  involvement  with  the  issue  of  press  freedom 
dating  back  to  extensive  hearings  following  the  Supreme 
Court’s  1972  decision  in  the  Branzburg  case  dealing  with 
newsmen's  privilege. 

Kastenmeir  said  the  subcommittee  will  confront  several 
questions  and  problems  surrounding  the  President’s  propo¬ 
sal,  such  as  some  of  the  exceptions  granted  in  the  bill  in  areas 
like  national  security  material,  the  implications  of  the  propo¬ 
sal  on  related  issues  like  newsmen’s  privilege,  and  whether 
the  qualifications  proposed  will  be  acceptable  to  the  media. 

(Continued  on  page  74) 
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Those  environments  are  the  special  interest  business  sections 
of  the  Chicago  Tribune.  The  sections  where  intensely  involved 
business  people  turn  for  the  intense,  comprehensive  business 
coverage  they  demand.  And  we’ve  proved  it  with  our  research 
which  separately  surveyed  the  audiences  of  Wednesday’s  Mid¬ 
week  Business  Report,  our  Sunday  Business  section  and  our 
daily  Business  section. 

Collect  big  dividends  on  Wednesday. 

We  found  our  Midweek  Business  audience  is  into  business  like  no¬ 
body’s  business.  They  follow  the  stock  market  137%  more  than 
the  average  Tribune  reader,  and  tbey’re  80%  more  likely  to  have 
sold  stocks  or  bonds  in  the  past  year.  What’s  more,  they’re  41% 
more  likely  to  be  professionals,  managers  or  company  owners. 

What  attracts  them  to  our  Midweek  Business  section?  Good, 
solid  business  coverage,  with  columns  on  everything  from  small 
business  to  finance  to  important  personalities,  not  to  mention 
in-deptb  coverage  of  stocks,  commodities  and  over-the-counter 
listings. 

We  also  work  Sundays. 

But  a  schedule  in  Midweek  Business  alone  doesn’t  take  full  ad¬ 
vantage  of  all  we  offer.  There’s  also  our  Sunday  Business  sec¬ 
tion.  A  wise  choice  since  our  Sunday  audience  is  really  into  suc¬ 
cess.  Compared  to  the  average  Tribune  reader  they’re  31% 
more  likely  to  shop  in  the  best  stores,  73%  more  likely  to  have 
made  business  trips  in  the  past  year  and  49%  more  apt  to  own 
stocks  or  bonds. 

And  since  business  success  is  related  to  business  awareness, 
it’s  no  surprise  successful  business  people  spend  lots  of  time 
with  our  Sunday  Business  section.  It’s  brimming  with  penetrat¬ 
ing  features  on  hot  business  trends,  in-depth  analyses  of  news¬ 
worthy  stock  groups,  coverage  of  controversial  issues  plus  a  lot 
more. 

Our  interest  accrues  daily. 

Business  never  sits  still  and  neither  does  our  daily  business  audi¬ 
ence.  Compared  to  the  average  Tribune  reader,  they’re  35% 


more  inclined  to  play  golf,  40%  more  likely  to  buy  imported  wine 
and  29%  more  likely  to  buy  cameras  and  photographic  equip¬ 
ment.  And  these  passionate  consumers  won’t  sit  still  for  less 
than  excellent  business  coverage.  That’s  why  they  consistently 
read  our  daily  Business  section— it’s  packed  with  exceptional 
coverage  of  the  economy,  energy,  marketing/media  and  more. 

Invest  in  a  proven  winner. 

These  special  interest  sections  help  make  the  Tribune  the  most 
efficient  way  to  zero  in  on  3,611,600  Chicago  area  adults— men 
and  women  who  are  touched  by  business  and  keep  in  touch 
through  the  Tribune. 

The  point  is  clear.  To  reach  intensely  involved  readers,  use 
the  medium  they’re  intensely  involved  in.  And  in  Chicago,  that’s 
the  Tribune,  where  you  can  buy  an  environment  that  invites  your 
particular  prospect  to  peruse  and  purchase. 

And  there  are  many  more  reasons  our  special  interest  sec¬ 
tions  are  good  business.  For  more  data,  give  us  a  call  and  tell  us 
your  target  audience.  We’D  give  you  facts  on  the  lifestyle  pat¬ 
terns  and  leisure  interests  of  our  readers,  plus  information  on 
frequency  discounts. 

Just  phone  George  Van  Wagner  in  Chicago  at  (312)  222-3250. 
Or,  Roger  Saunders 
in  New  York  at 
(212)  682-.3033. 

We  think  our  hard 
facts  wiU  convince  you 
to  make  the  Tribune 
your  primary  buy  in 
Chicago,  and  invest  in 
our  specialized  sec¬ 
tions  as  a  more  creative, 
more  productive  way 
to  reach  the  people  who 
are  looking  for  what 
you’re  selling. 


JOIN  THE 
SECTIONAL 
REVOLUTION. 


Sources:  Yankelovich  II,  Chicago  1978.  The  Scarborough  Report.  Chicago  1978.  4  issue  daily/Sunday  cume. 


Editor  &  Publisher 

THE  FOURTH  ESTATE  * 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circuiations 
Member  American 
'  b  i  s'  Newspaper 

Publishers  Association 

6  mo.  average  net  paid  December  31, 1977—25,036 


Pulitzer  Prizes 

The  lesson  of  the  Pulitzer  Prizes  which  were  announced 
this  week  is  that  newspaper  excellence  is  not  the  exclusive 
province  of  the  big,  powerful  and  rich  newspapers.  The  road 
to  winning  is  not  necessarily  paved  with  blocks  of  multiple 
subscribers  and  multi-bucks. 

This  year’s  winner  for  meritorious  public  service  is  the 
first  weekly  newspaper  to  achieve  that  prize  since  two 
North  Carolina  weeklies  did  it  in  1953.  However,  in  the  last 
five  years  only  two  newspapers  in  major  cities — Boston  and 
Philadelphia — were  cited  in  this  category.  Small  dailies  in 
Lufkin,  Texas,  and  Anchorage,  Alaska,  won  in  the  other  two 
years  plus  this  year’s  weekly. 

It  is  similarly  significant  that  this  year  as  last  year  a 
small  daily  newspaper  in  the  30,000  circulation  range  won 
the  prize  for  special  local  reporting — Pottsville,  Pa.,  and 
Stamford,  Conn. 

This  does  not  take  away  from  the  credit  due  to  the  larger 
newspapers  in  New  York,  Washington,  Philadelphia,  Bos¬ 
ton,  Chicago,  Baltimore  and  San  Diego  whose  staffers  won 
in  the  other  categories.  They  deserve  lots  of  credit  because 
the  competition  is  toughest  in  that  group. 

It  should  be  noted,  however,  that  journalistic  work  of  Pul¬ 
itzer  Prize  caliber  is  being  pursued  by  newspapers  large  and 
small  all  over  the  country  including  the  weekly  field.  That 
should  be  an  inspiration  in  the  future  for  all  journalists 
wherever  they  work. 

Threats  to  a  free  press 

Early  next  week,  members  of  the  American  Newspaper 
Publishers  Association  will  hear  a  discussion  of  the  threats 
to  our  free  press  which  endanger  all  the  freedoms  of  the 
First  Amendment  and  weaken  the  foundation  of  the  Bill  of 
Rights.  They  should  give  some  consideration  to  the  results 
of  the  latest  ABC-Harris  Survey,  reported  in  this  issue, 
which  reveals  an  astounding  public  confusion  about  those 
threats. 

The  poll  found  that  an  impressive  majority  of  the  Ameri¬ 
can  people  feel  it  is  more  important  to  protect  the  privacy  of 
a  reporter’s  unpublished  notes  and  confidential  sources 
rather  than  allow  the  courts  to  force  disclosure.  That  is 
encouraging. 

But  the  poll  finds  a  plurality  of  the  same  people  believing 
that  police  searches  of  newspaper  offices  should  be  permit¬ 
ted  by  warrant  and  without  warning.  They  apparently  are 
not  aware  that  this  practice  subjects  them  and  their  homes 
and  offices  to  the  same  sort  of  search. 

Also,  a  majority  feels  press  and  public  should  be  excluded 
from  some  court  trials. 

It  seems  that  the  press  is  not  in  the  public  dog  house  as  it 
used  to  be  but  there  needs  to  be  a  great  more  education  of 
the  public  equating  its  rights  with  those  of  the  press. 
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Letters _ 

PROVOCATIVE  ISSUE 

John  Consoli's  article  (E&P,  March  3) 
covers  well  an  important,  albeit  rather 
esoteric  public  issue. 

Whether  Malcolm  Borg,  publisher  of 
the  (Beigen  County,  N.J.)  Record  can 
find  a  solution  to  his  public-business 
dilemmas  remains  to  be  seen.  But  to  the 
central  issue  of  whether  or  not  it  makes 
good  public  policy  to  place  a  publisher  of 
an  important  newspaper  on  a  public  hos¬ 
pital's  board,  Consoli  introduces  a  pro¬ 
vocative  issue. 

Borg’s  recent  actions  in  charging  hos¬ 
pital  physicians  and  nurses  with  possible 
fraud  was  privately  and  publicly 
criticized  by  me  for  several  reasons:  the 
Board  of  Managers  only  learned  of  his 
devastating  charges  by  reading  about 
them  in  the  Record:  and  such  highly  sen¬ 
sitive  matters  should  have  been  carefully 
investigated  by  hospital  administration 
or  the  Prosecutor  to  establish  if  there 
was  any  substance  to  the  charges  before 
“going  public”. 

As  your  reporter  indicated,  the  Record 
did  report  the  issue  with  fairness  in  its 
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news  pages,  yet  editorially  it  elected  to 
remain  silent  on  a  matter  of  signal  impor¬ 
tance.  Had  another  Board  member  acted 
in  Borg's  manner,  one  wonders  if  the 
Record  would  sit  quietly  by. 

Your  article  quotes  Borg,  “its  not 
worth  the  risk  of  jeopardizing  the  pa¬ 
per”.  That  statement  is  telling,  for  it  may 
focus  on  the  paramount  issue  facing  a 
trustee  who  also  owns  or  publishes  a 
prominent  and  powerful  newspaper. 
What  is  the  trustee's  primary  duty?  Is  it 
his  responsibility  to  the  hospital  (patients 
and  staff);  or  is  it  to  the  County  govern- 
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Cartinni  hy  Jack  McLeod,  Baffaht  Ecenintt  Sews 

merit  (which  appoints  him  to  oversee  the 
hospital's  management);  or  is  his  princi¬ 
pal  obligation  to  his  paper;  or  to  its  read¬ 
ers? 

For  most  men  it  would  be  a  delicate 
balancing  act.  Is  it  possible  to  serve  all 
interests  fairly?  In  Borg's  case  it  is  com¬ 
plicated  by  the  fact  that  he  is  a  third 
generation  member  of  the  Bergen  Pines 
Board  of  Managers,  following  in  the 
footsteps  of  father  and  grandfather.  He 
admits  he  feels  personally  obligated  to 
compensate  for  some  of  their  shortcom¬ 
ings. 

If  Bergen  Pines  were  a  small,  volun¬ 
tary  hospital  with  a  low  news  profile  that 
might  be  an  easy  task.  But  consider  the 
“Pines”.  It  is  one  of  America's  largest 
hospitals,  and  it  is  in  the  news  almost 
daily. 

For  all  publishers  in  a  similar  situation 
credibility  probably  becomes  an  issue 
from  time  to  time.  What  is  a  newspaper 
owner-trustee  to  do  when  presented  with 
sensitive,  highly  negative  information 
that  could  affect  the  patients  and  staff; 
and  yet  it  is  clearly  information  warrant¬ 
ing  full  public  exposure? 

In  such  a  situation  the  tendency  of 
(Continued  on  pane  64) 
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Ted  Wamtbold 
Managing  Editor 
The  Herald-Examiner 
Los  Angeles,  Calif. 

“The  New  York  Times  News  Service  is  essential  for 
us;  it  gives  our  paper  the  ability  to  be  ‘international’ 
without  having  bureaus  around  the  world.  It  simply 
gives  us  the  best  from  overseas,  while  we  do  the  best 
job  in  Los  Angeles. . .” 
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“Our^liviiig’pages  should 
humanize  such  issues  as 
inflation  and  give  insight  on 
howto  deal  with  \i1iat  affects 
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Julia  Malone 

“Li ving”  Pages  Editor 

The  Christian  Science  Monitor 


Times  have  changed.  So  has  Julia  Malone. 

In  the  early  ’70s,  as  Assistant  Woman’s 
Editor,  she  was  confined  to  strictly  “women’s” 
concerns.  Today —having  returned  to  the 
Monitor  after  working  on  two  other  newspapers 
—she  shares  the  concern  of  all  individuals. 

This  vital  interest  in  linking  people  and  the 
news  that  affects  them  is  reflected  in  a  commit¬ 
ment  to  journalism  that  began  in  high  school, 
grew  in  college,  and  quickly  became  a  career. 

The  importance  of  the  individual.  Bridging 
gaps.  BreaWng  barriers.  Three  important 
themes  in  a  Malone  conversation  —  and  on  her 
pages.  They  translate  into  such  headlines  as: 

“Do  I  work?  Yes— I  just  don’t  get  paid,”  “Tips 
for  ‘over-30’ job  hunters,”  “When  parents  kidnap 
their  own  children.” 

She  looks  at  the  way  men  and  women  fare 
in  today’s  world,  especially  in  their  personal 
worlds  of  home,  family,  income,  job,  way  of  life, 
and  relations  with  others.  While  contributing  to 
today’s  trend  of  including  the  home  and  personal 
interests  of  men,  she  is  also  alert  to  the  growing 
demand  from  women  for  greater  self-knowledge 
—mental,  physical,  emotional,  intellectual, 
professional.  And  she  seeks  answers  for  them. 

A  perceptive  look  at  others,  for  an  insight 
into  ourselves,  helps  make  the  Monitor  a  news¬ 
paper  relied  on  by  its  own  subscribers  in  144  coun¬ 
tries,  and  by  the  16 
million  readers  of  the 
190  newspapers  world¬ 
wide  that  subscribe  to 
The  Christian  Science 
Monitor  News  and 
Photo  Service. 
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ANPA  cast  in  dynamic  role; 
strive  to  make  things  happen 


On  slick  paper  and  in  magazine  format,  the  1979  Conven¬ 
tion  Reports  booklet  provides  an  innovative  spark  to  the 
93rd  annual  convention  of  the  American  Newspaper  Pub¬ 
lishers  Association. 

By  coincidence,  the  First  Amendment  illustration  on  the 
cover  is  the  same  work  of  art  by  the  late  Sol  Nodel  that 
Allen  H.  Neuharth  uses  as  an  emblem  in  his  annual  report 
to  shareholders  of  the  Gannett  Company.  Gannett's  No.  1 
officer  is  also  chairman  and 
president  of  ANPA. 

“Timely,  informative  and 
cogent  reports”  by  ANPA 
committees  will  be  found  in 
the  convention  booklet,  the 
foreword  states.  Breaking 
away  from  the  plain-type  con¬ 
ventional  booklet  that  has 
been  passed  out  at  ANPA 
meetings  in  the  past,  the  1979 
Reports  replete  with  photo¬ 
graphs  of  committee  members 
and  staff  personnel  is  said  by 
Neuharth  and  executive  vice- 
president  Jerry  W.  Friedheim 
to  be  “indicative  of  the  fact 
that  the  ANPA  is  in  the  most 
dynamic  period  of  its  nearly 
century  of  service  to  North 
American  newspapers.” 

Here  is  some  of  the  infor¬ 
mation  that  may  be  gleaned 
from  the  Reports,  assuming 
an  E«&P  reporter  had  inter¬ 
viewed  the  committee  chair¬ 
men: 

Q.  In  the  past  year  ANPA 
has  been  subjected  to  a  crit¬ 
ical  analysis  of  its  role  in  the  newspaper  industry.  What 
conclusions  have  been  reached  to  shape  the  future  involvement 
in  newspapers'  services  and  performances? 

A.  Certain  trends  in  the  environment  were  examined  and 
seven  areas  were  identified  as  having  the  highest  priority:  I. 
Technology.  2.  Government.  3.  Advertising.  4.  The  First 
Amendment.  5.  The  changing  society.  6.  Distribution.  7. 
Other  media.  An  Action  Group  will  keep  track  of  the 
developments  in  respect  to  advertisers’  needs.  It  was  agreed 
that  ANPA  must  look  into  the  future  and  make  things 
happen,  instead  of  merely  reacting  to  changes  in  the  outside 
world. 

Q.  What  is  ANPA’s  present  membership? 

A.  1,335  newspapers — daily,  non-daily  and  international. 
Among  the  66  elected  to  membership  in  the  past  year  were 
the  International  Herald  Tribune  in  Paris,  the  Birmingham 
(Ala.)  Shades  Valley  Sun,  the  Manchester  (N.H.)  Union 
Leader,  two  groups  of  weeklies  in  Massachusetts  and 
Pennsylvania,  and  the  Miami  Acontecer  Mundial.  The  three 


largest  categories  are  5,001-10,000  circulation  with  221 
members,  15,001-25,000  with  245  members,  and  25,001- 
50,000  with  273  members. 

Q.  Is  the  Government  becoming  more  involved  in  the 
newspaper  business? 

A  The  Congress,  the  courts  and  the  regulatory  agencies 
all  had  a  hand  in  making  this  past  year  one  of  the  busiest 
ever  for  the  Government  Affairs  Committee.  The  problem  of 
growing  government  involve¬ 
ment  in  more  and  more  as¬ 
pects  of  the  newspaper  busi¬ 
ness  did  not  lessen  appre¬ 
ciably. 

Q.  What  position  has  ANPA 
taken  on  proposed  legislation 
to  offset  the  chilling  effect  of 
the  Supreme  Court  ruling  in 
the  Stanford  Daily  case  that 
alowed  police  with  only  a  war¬ 
rant  to  rummage  through  a 
newspaper  office? 

A.  ANPA  favors  a  bill  to 
protect  all  non-suspect  third 
parties  from  unannounced  po¬ 
lice  searches,  unless  there  is 
probable  cause  to  believe  evi¬ 
dence  of  a  crime  will  be  de¬ 
stroyed.  The  Carter  Admini¬ 
stration’s  new  bill  would  be 
helpful. 

Q.  Is  there  any  likelihood  of 
Congress  enacting  a  federal 
law  protecting  reporters’  confi¬ 
dentiality? 

A.  ANPA  worked  to  get  a 
shield  bill  through  Con¬ 
gress  three  years  ago  but  that 
effort  stalled  when  the  press  itself  was  unable  to  agree  on  the 
type  of  legislation  it  wanted  or  even  whether  there  should  be 
any  legislation.  Because  of  the  proliferation  of  court  cases  in 
which  reporters  have  been  penalized  for  refusing  to  identify 
confidential  sources,  several  new  bills  have  been  introduced 
and  may  receive  attention  after  the  police  search  measures 
are  disposed  of. 

Q.  With  so  much  activity  on  the  government  front  aimed  at 
curbing  the  growth  of  newspaper  combines,  why  did  ANPA 
stay  out  of  the  Federal  Trade  Commission’s  symposium  on 
media  concentration? 

A.  The  ANPA  Board  disapproved  of  the  concept  and 
format  of  the  symposium.  The  majority  of  those  invited  to 
participate  were  critical  of  the  media  in  general  and  newspa¬ 
pers  in  particular.  Of  chief  concern  to  the  ANPA  is  proposed 
legislation  to  establish  neutrality  in  the  estate  tax  laws  so  that 
newspaper  publishers  and  other  business  owners  are  not 
discouraged  from  passing  their  properties  to  their  heirs. 

(Continued  on  page  76) 
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Publishers  to  tackle  major 
newspaper  issues  at  ANPA 


The  93rd  annual  convention  of  the 
American  Newspaper  Publishers  As¬ 
sociation  convenes  April  23-25  in  New 
York. 

All  of  the  sessions  will  be  held  in  the 
Waldorf-Astoria  Hotel. 

The  theme  of  this  year's  convention  is 
“Congress  shall  make  no  law  .  .  . 
abridging  the  freedom  ...  of  the 
press” — to  be  highlighted  by  President 
Jimmy  Carter’s  address  on  April  25  at 
the  Convention  Luncheon.  Leaders  from 
38  national  and  international  journalism 
organizations  will  participate  in  opening 
ceremonies.  Carter  is  expected  to  dis¬ 
cuss  his  recently  introduced  Privacy 
legislation,  aimed  at  curbing  newsroom 
searches. 

Allen  H.  Neuharth,  who  starts  his  sec¬ 
ond  and  final  term  as  chairman  and  pres¬ 
ident  of  the  ANPA,  will  deliver  the 
keynote  address  on  April  23,  keyed  to 
the  First  Amendment  theme. 

Neuharth  said  the  convention  program 
will  examine  the  danger  which  lies  in 
court  decisions  which  have  restrained 
the  press  in  some  cases.  “Those  re¬ 
straints,”  he  said,  “could  lead  to  more 
widespread  curtailment  of  all  of  the  First 
Amendment  freedoms.” 

Gene  Patterson  of  the  St.  Peter.shurf> 
Times  and  Dan  Paul,  Miami  attorney, 
look  at  the  dangers  faced  by  the  free 
press  and  share  their  ideas  at  a  general 
session  April  23.  A  number  of  American 
leaders  were  being  scheduled  to  join  Pat¬ 
terson  and  Paul  on  the  topic  of  the  First 
Amendment. 

Other  convention  issues  to  be  tackled 
during  the  meeting  focus  on  editing  in  a 
prime  time  world,  led  by  CBS-tv's  man¬ 
aging  editor  and  co-publisher  of  weekly 
Camden  (Mt.)  Herald,  Walter  Cronkite; 


three  UPl  correspondents  who  will  de¬ 
liver  a  report  on  world  affiiirs — “From 
Iran  to  Indochina”. 

The  Newspaper  Advertising  Bureau’s 
report  to  members  takes  place  on  April 
24.  The  main  part  of  the  program  will  be 
a  presentation  of  the  NAB’s  $50,000 
prize  money  to  winners  of  the 
advertiser-agency  newspaper  creative  ad 
contest. 

Also  on  the  agenda  is  the  Labor  and 
Personnel  Relations  Conference  at  10 
a.m.  April  23.  Addresses  will  be  given  by 
Eleanor  Holmes  Norton,  chair.  Equal 
Employment  Opportunity  Commission; 


Florence  Skelly,  executive  vice  presi¬ 
dent,  Yankelovich,  Skelly  &  White  Inc., 
New  York  City,  on  changing  work  val¬ 
ues;  Senator  Lloyd  Bentsen  from  Texas 
on  economy  and  wage  controls,  and  An¬ 
drew  M.  Kramer,  Seyfarth,  Shaw,  Fair- 
weather  and  Geraldson,  Washington, 
D.C.,  on  the  regulatory  explosion  and  its 
impact  on  labor  and  personnel  relations. 

James  T.  Dorris,  publisher  and  vice- 
president  of  the  Boston  Herald  American 
and  chairman  of  the  ANPA  Labor  and 
Personnel  Relations  Committee,  will 


preside  over  this  session  along  with  Dar- 
row  Tully,  associate  publisher  and  gen¬ 
eral  manager  of  Phoenix  Newspapers 
Inc.  and  vice  chairman  of  the  committee. 
Joseph  F.  Barletta,  executive  vicepresi¬ 
dent  and  general  manager  of  the  New 
York  Daily  gives  the  introduction. 

The  ANPA  round  table  discussions 
begin  at  8  a.m.  Tuesday,  April  24.  Topics 
include  application  of  readership  re¬ 
search,  protecting  your  market:  three 
case  studies,  shoppers,  children  and 
newspapers,  alternate  delivery  systems, 
attitude  surveys  as  management  tools 
and  training  the  circulation  manager  of 
the  future. 

The  ANPA  group  discussions  begin  at 
3  p.m.  April  24  for  newspapers  under 
20,000  circulation,  newspapers  between 
20,000  to  75,000  circulation,  and  for 
newspapers  over  75,000  circulation. 


The  ANPA  annual  dinner-dance  will 
climax  this  year’s  meeting.  Count  Basie 
and  Ella  Fitzgerald  will  provide  the  en¬ 
tertainment. 

The  1980  convention  is  being  planned 
for  Honolulu. 

ANPA  represents  more  than  1,300 
newspapers  in  North  America — more 
than  90  percent  of  the  daily  and  Sunday 
circulation  in  the  U.S.,  and  more  than  85 
percent  of  daily  and  Sunday  circulation 
in  Canada.  Several  non-daily  newspa¬ 
pers  also  are  represented. 


ANPA  Convention  Issues: 

•  A  Free  Press:  Facing  the  Dangers 

•  A  Free  People:  Reaching  the  Land  of  Opportunity 

•  The  News  Readers:  Editing  in  a  Prime  Time  World 

•  The  News  Makers:  Writing  the  Headlines  of  the  ’80’s 


and  writing  headlines  of  the  80’s,  a  press 
conference  featuring  Harold  Denton,  di¬ 
rector,  Office  of  Nuclear  Reactor  Regu¬ 
lations;  Mayor  Jane  Byrne  of  Chicago, 
Mayor  Richard  L.  Berkely  of  Kansas 
City;  Irving  Bluestone,  vicepresident. 
United  Auto  Workers;  Irving  S.  Shapiro, 
E.l.  duPont  Co.. 

The  final  segment  of  the  ANPA  pro¬ 
gram  features  a  session  moderated  by 
ABC  News’  Barbara  Walters. 

General  Alexander  M.  Haig,  who 
plans  to  step  down  as  NATO  commander 
and  possibly  seek  the  Republican  Party’s 
nomination  as  President,  is  scheduled  to 
address  the  Associated  Press’s  annual 
luncheon,  April  23.  Keith  Fuller,  presi¬ 
dent  of  AP,  Jack  Tarver,  chairman  of 
AP,  will  preside  over  the  AP’s  business 
meeting  in  the  morning. 

On  April  24.  United  Press  Interna¬ 
tional  will  hold  a  reception  and  luncheon 
for  subscribers.  The  program  features 
12 


ANPA  Time  Table 

Monday 

8  am — Keynote  Breakfast,  Grand  Ball¬ 
room 

(Editor  «&  Pubusher  Hospitality  Re¬ 
ception) 

10  am — Labor  Conference,  Starlight  Roof 
10  am — AP  meeting.  Empire  Room 
12  noon — AP  luncheon.  Grand  Ballroom 
3  pm — General  session.  Empire  Room 

Tuesday 

8  am — Round  Table  sessions.  Fourth 
floor  meeting  rooms 
10  am — Newspaper  Ad  Bureau.  Empire 
Room 

12  noon — UPI  luncheon.  Grand  Ballroom 


3  pm — Group  circulation  discussions 
Under  20,000 — Astor  Salon 
20,000  to  75,000 — Jade  Room 
over  75,000 — Basildon  Room 

7  pm — ANPA  Dinner/Dance,  Grand 

Ballroom 

Wednesday 

8  am — Conference  on  Federal  Estate 

Tax  Laws,  Hilton  Room 

9  am — ANPA  annual  meeting.  Empire 

Room 

9:30  am — General  sessions.  Empire  Room 
12  noon — ANPA  annual  luncheon.  Grand 
Ballroom 

3  pm — General  Session,  Empire  Room 
*  All  convention  sessions  in  Waldorf- 
Astoria 
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Forced  disclosure  opposed 
by  majority  of  Americans 


By  59-31%,  a  sizable  majority  of  Am¬ 
ericans  feel  it  is  more  important  to  pro¬ 
tect  the  privacy  of  a  reporter’s  unpub¬ 
lished  notes  and  sources  rather  than  to 
allow  the  courts  to  force  disclosure  of 
such  information  if  it  is  felt  necessary  to 
ensure  a  fair  trial.  This  issue  lies  at  the 
heart  of  the  dispute  now  raging  over  the 
First  Amendment  rights  of  the  press. 

The  latest  ABC  News-Harris  Survey, 
conducted  among  a  national  cross  sec¬ 
tion  of  1,200  adults,  interviewed  by  tele¬ 
phone  from  April  6  to  April  9,  asked 
people  what  they  would  do  if  they  were 
the  judge  in  two  First  Amendment  cases: 

— The  first  case  described  this  situa¬ 
tion:  “A  newspaper  reporter  who  is  tes¬ 
tifying  at  a  trial  refuses  to  name  a  person 
who  gave  him  information.  The  reporter 
says  he  promised  that  person  he  would 
never  reveal  his  name,  and  if  he  broke 
that  promise,  other  sources  might  not 
give  important  information  to  other  re¬ 
porters  in  the  future,  and  then  the  Am¬ 
erican  people  would  be  cheated  of  their 
right  to  know  that  information.  In  addi¬ 
tion.  the  reporter  says  his  constitutional 
right  to  freedom  of  the  press  is  being 
violated.  The  attorney  who  asked  for  the 
name  says  the  trial  will  not  be  fair  with¬ 
out  the  testimony  of  the  man  who  gave 
information  to  the  reporter,  because  his 
story  is  important  and  no  one  else  has  all 
the  information  the  reporter's  source 
has.  Now,  you  are  the  judge.  Would  you 
order  the  reporter  to  name  his  source  or 
not?" 

By  a  decisive  70-21%,  most  Americans 
would  not  order  the  reporter  to  name  his 
source.  In  the  past,  reporters  have  been 
sentenced  to  jail  on  contempt  charges  for 
refusing  to  name  their  sources  when  or¬ 
dered  to  do  so  by  a  judge. 

— The  second  case  was  described  this 
way:  “A  reporter  has  written  a  news  ar¬ 
ticle  and  a  lawyer  for  the  defense  in  a 
murder  trial  asks  you,  as  the  judge,  to 
order  the  reporter  to  turn  over  all  the 
notes  the  reporter  made  while  writing  his 
story.  The  defense  lawyer  says  the  in¬ 
formation  in  the  notes  is  necessary  for 
him  to  defend  the  person  accused  of 
murder,  that  the  information  is  not  avail¬ 
able  anywhere  else,  and  that  the  trial  will 
not  be  fair  without  it.  The  reporter  says 
that  his  notes  are  not  public,  that  they 
may  contain  private  information,  includ¬ 
ing  the  names  of  secret  informants,  that 
he  is  a  newspaper  reporter,  not  an  inves¬ 
tigator  for  the  court,  and  that,  if  he  has  to 
turn  over  his  notes,  the  future  ability  of 
newspaper  reporters  to  inform  the 
people  and  maintain  freedom  of  the  press 
will  be  greatly  harmed.  You  are  the 
judge.  Would  you  order  the  reporter  to 
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turn  over  his  notes  or  not?” 

By  54-36%,  a  clear  majority  would  not 
order  the  reporter  to  turn  over  his  notes. 
Last  year,  a  New  York  Times  reporter 
was  sent  to  jail  for  refusing  to  comply 
with  just  such  an  order  issued  to  him 
during  a  New  Jersey  murder  trial. 

However,  when  Americans  were 
asked  for  their  views  about  the  issuing  of 
warrants  to  allow  police  to  search  news¬ 
paper  offices,  a  plurality  does  not  go 
along  with  the  press: 

— By  a  narrow  46-43%,  Americans  feel 
that  such  search  warrants  should  be  al¬ 
lowed.  Only  a  minority  agrees  with  the 
press’s  argument  that  when  police  come 
into  a  newsroom  with  a  search  warrant 
looking  for  "information  which  might 
help  the  police  in  an  investigation,  confi¬ 
dential  information  on  that  case  and 
other  matters  might  be  seen  by  the 
police,  and  such  search  warrants  violate 
the  newspapers’  rights  under  the  Con¬ 
stitution  of  freedom  from  search  and  sei¬ 
zure.”  Instead,  a  plurality  agrees  with 
the  police  that  "in  certain  cases,  they 
must  use  search  warrants,  or  they  will 
not  be  able  to  get  needed  information.” 


While  Congress  takes  time  to  edit  a 
rewrite  of  the  Communications  Act  of 
1934,  newspaper  publishers  are  keeping 
the  Federal  Communications  Commis¬ 
sion  staff  busy  processing  their  pur¬ 
chases  of  radio  and  television  stations. 

Since  January  the  FCC  has  approved 
the  transfer  of  licenses  in  the  following 
newspaper-related  transactions: 

KCFM-fm  St.  Louis — to  Pacific  & 
Southern  Co.,  a  subsidiary  of  Combined 
Communications  Corp.  whose  merger 
with  Gannett  Company  Inc.  is  pending. 
Price:  $3,250,000. 

KFYO-am  Lubbock,  Texas — to  South 
Plains  Broadcasting  Co.,  affiliated  with 
Seaton  Publishing  Co.  with  dailies  in  four 
states.  Seller  (S.B.  Whittenburg  and  fam¬ 
ily,  former  owner  of  Texas  newspapers) 
received  $1 .300,000. 

KMJK-fm  Lake  Oswego  (Portland, 
Ore.) — to  Harte-Hanks  Communica¬ 
tions.  Price:  $1,300,000. 

KTAR-am  and  KBBC-fm  Phoenix — to 
Pulitzer  Publishing  Co.  in  exchange  for 
KSD-am  St.  Louis.  KTAR  Broadcasting 
Co.,  a  subsidiary  of  Combined  Com¬ 
munications  Corp.,  also  pays  $2,000,000 
to  Pulitzer.  Deal  ends  cross-ownership  of 
radio  and  St.  Louis  Post-Dispatch  and 


— Also,  by  a  wider  59-36%,  a  majority 
does  not  go  along  with  the  newspapers’ 
stipulation  that  they  be  "given  warnings 
before  their  newsrooms  are  searched,  so 
they  would  be  able  to  have  a  hearing  in 
court  about  the  search  warrant.”  A  siza¬ 
ble  majority  instead  agrees  with  the 
police  that  "some  newspapers,  if  they 
were  given  warnings  prior  to  a  search, 
might  destroy  or  remove  the  information 
the  police  are  looking  for.” 

Finally,  the  public  is  far  from  con¬ 
vinced  that  the  press  should  be  allowed 
to  be  present  in  ALL  court  trials: 

— By  53-43%,  a  majority  believes 
“there  are  some  trials  from  which  the 
public  and  the  press  should  be  ex¬ 
cluded.”  The  Bill  of  Rights  specifies  that 
court  trials  should  be  public,  but  Ameri¬ 
cans  feel  there  could  be  some  excep¬ 
tions,  mainly  in  matters  that  concern  our 
national  security. 

— However,  by  a  razor-thin  48-47%,  a 
plurality  feels  that  "judges  should  not 
have  the  right  to  prohibit  newspapers 
from  printing  information  about  certain 
criminal  cases.” 

Overall,  the  public  comes  down 
strongly  on  the  side  of  protecting  the  pri¬ 
vacy  and  confidentiality  of  newspaper 
reporters’  notes  and  sources.  But  the 
public  is  unwilling  to  exempt  newspapers 
from  search  warrants,  and  is  sharply  di¬ 
vided  over  court  restrictions  of  newspa¬ 
per  coverage  of  trials. 


breaks  up  CCC  common  control  of  radio 
and  tv  in  Phoenix. 

KVNl-am  Coeur  d’Alene,  Idaho — to 
Duane  B.  Hagadone,  publisher  of  dailies 
in  six  states. 

KYXI-am  Oregon  City,  KGON-fm 
Portland,  Ore.,  KLAK-am,  and  KPPL- 
fm  Lakewood,  Colo.,  KHON-tv  Hono¬ 
lulu,  KH.AW-tv  Hilo  and  KAIl-tv  Wai- 
luku,  Hawaii — to  Western  Sun  Inc., 
subsidiary  of  Des  Moines  Register  and 
Tribune  Co.  Price:  $27,700,000. 

WFKY-am  and  WKYW-fm  Frankfort, 
Ky. — half  interest  to  Capital  Communi¬ 
cations  of  Kentucky  Associates  (owned 
by  Donald  C.  Rowley  and  family,  pub¬ 
lisher  of  Painesville  (O.)  Telegraph  and 
other  newspapers).  Price:  $400,000. 

WHSV-tv  Harrisonburg,  Va. — to 
SVTS  Inc.,  subsidiary  of  Worrell  Broad¬ 
casting  Inc.  owned  principally  by 
Thomas  E.  Worrell  Jr.  His  father  is  retir¬ 
ing  from  broadcasting.  Price:  $215,465. 

WKEE-am-fm  Huntington,  W. 
Va. — to  Capitol  Broadcasting  Co., 
owned  by  A.J.  Fletcher  and  others 
whose  business  includes  the  North  Car¬ 
olina  Leader  and  North  Carolina  News 
Network.  Price:  $1,900,000. 

(Continued  on  page  100) 
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Investigation  of  Synanon 
wins  Pulitzer  Gold  Medal 


The  63rd  annual  Pulitzer  Prizes  in 
Journalism,  Letters,  Drama  and  Music, 
issued  on  the  recommendation  of  the 
Pulitzer  Prize  Board,  were  announced  by 
President  William  J.  McGill  of  Columbia 
University. 

•  For  a  distinguished  example  of 
meritorious  public  service  by  a  newspa¬ 
per  through  the  use  of  its  journalistic  re¬ 
sources  which  may  include  editorials, 
cartoons,  and  photographs,  as  well  as 
reporting,  a  gold  medal. 

Awarded  to  Point  Reyes  Light,  a 
California  weekly,  for  its  investigation  of 
Synanon,  a  drug  rehabilitation  center  in 
Santa  Monica  and  near  Point  Reyes. 

•  For  a  distinguished  example  of  gen¬ 
eral  or  spot  news  reporting  within  a 
newspaper’s  local  area  of  circulation, 
preferably  by  an  individual,  giving  con¬ 
sideration  to  alertness,  resourcefulness, 
and  high  quality  of  writing.  One 
thousand  dollars  ($1,000). 

Awarded  to  the  San  Diego  (Calif.) 
Evening  Tribune,  for  its  coverage  of  the 
collision  of  a  Pacific  Southwest  airliner 
with  a  small  plane  over  its  city. 

The  nation’s  worst  air  disaster  oc¬ 
curred  over  San  Diego  the  morning  of 
September  25,  1978,  just  28  minutes  be¬ 
fore  the  first-edition  deadline  of  the  local 
Evening  Tribune.  A  PSA  727  and  a 
Cessna  aircraft  had  collided  in  midair 
and  crashed,  killing  144.  It  was  the 
biggest  spot  news  assignment  the 
Tribune  had  everfaced.  The  paper’s  staff 
responded  quickly  from  every  depart¬ 
ment  of  the  newsroom.  Reporters  in  the 
first  minutes  interviewed  witnesses, 
crash-site  residents,  hospital  personnel, 
police,  fire  fighters,  airport  workers,  air- 
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line  officials,  the  FAA,  the  owner  of  the 
Cessna  and  priests  who  anointed  the 
dead.  Photographers  were  on  the  scene 
and  in  the  air.  Within  90  minutes  of  the 
9  A.M.  accident,  the  Tribune  staff  had 
reported,  written  and  edited  a  lead  story 
and  six  sidebars.  The  last  edition,  on  the 
street  less  than  six  hours  after  the  crash, 
carried  a  comprehensive  package  of  10 
stories,  including  a  page-one  color  photo 
of  the  crash  site  in  flames.  The  effort 
won  praise  from  the  paper’s  morning 
competitor  and  other  media,  and  won  for 
the  entire  Tribune  staff  the  1979  Pulitzer 
Prize  for  general  local  reporting. 

For  related  coverage  of  Pulitzer  win¬ 
ners,  see  pages  82  and  107. 


•  For  a  distinguished  example  of  in¬ 
vestigative  or  other  specialized  reporting 
within  a  newspaper’s  local  area  of  cir¬ 
culation  by  an  individual  or  team,  pre¬ 
sented  as  a  single  article  or  series,  giving 
prime  consideration  to  initiative,  re¬ 
sourcefulness,  research  and  high  quality 
of  writing.  One  thousand  dollars 
($1,000). 

Gilbert  M.  Gaul  and  Elliot  G.  Jaspin  of 
the  Pottsville  (Pa.)  Republican  won  the 
1979  I\ilitzer  Prize  for  special  local  re¬ 
porting  for  their  year-long  investigation 
into  the  death  of  the  Blue  Coal  Corpora¬ 
tion,  a  Pennsylvania  company  that  was 
once  one  of  the  nation’s  leading  produc¬ 
ers  of  anthracite.  Their  series  of  five 
daily  stories  beginning  June  12,  1978, 
told  how,  between  1973  and  1976,  a 
group  tied  to  organized  crime  deliber¬ 


ately  destroyed  the  company,  out- 
maneuvered  the  state  government  and 
left  the  commonwealth  holding  some  $20 
million  in  bills.  Jimmy  Hoffa  had  been  a 
secret  owner  of  the  company,  they  re¬ 
ported.  The  series  stirred  the  state  legis¬ 
lature  to  belated  action  to  correct  prob¬ 
lems  that  led  to  the  abuses  cited  and 
showed  that  a  small  newspaper  with  lim¬ 
ited  resources  can  exercise  major  influ¬ 
ence  for  the  public  interest. 

Gaul,  27,  was  a  teacher  before  turning 
to  journalism  in  1976,  joining  the 
Lehighton  (Pa.)  Times-News  as  a  report¬ 
er  and  moving  to  the  Pottsville  paper  in 
January  1978.  He  was  born  May  18, 
1951,  in  Jersey  City,  N.J.,  and  was 
graduated  from  Fairleigh  Dickinson  Uni¬ 
versity  in  1973.  He  lives  in  Lake  Hauto, 
Pa.  • 

Jaspin,  32,  joined  the  Pottsville  Repub¬ 
lican  in  1972,  became  wire  editor  of  the 
Lehighton  Times-News  in  1974  and  re¬ 
turned  to  the  Republican  in  1976  as  the 
paper’s  investigative  reporter.  He  was 
born  May  27,  1946,  in  Mineola,  N.Y., 
and  earned  his  B.A.  from  Colby  College 
in  1969.  He  lives  in  Bamesville,  Pa. 

•  For  a  distinguished  example  of  re¬ 
porting  on  national  affairs.  One  thousand 
dollars  ($1 ,000). 

Awarded  to  James  Risser,  the  Des 
Moines  Register,  for  a  series  on  farming 
damage  to  the  environment. 

Risser  won  the  Pulitzer  Prize  in  the 
same  category  in  1976  for  his  disclosure 
of  large-scale  corruption  in  the  American 
grain-exporting  trade.  Born  May  8,  1938, 
in  Lincoln,  Neb.,  he  earned  a  bachelor’s 
degree  from  the  University  of  Nebraska, 
a  law  degree  from  the  University  of  San 
Francisco  and  a  professional  certificate 
in  journalism  from  the  University  of 
Nebraska.  He  joined  the  Des  Moines 
Register  in  1964  and  was  transferred  to 
the  Washington  bureau  in  1969.  He  has 
received  many  journalism  awards.  He 
(Continued  on  page  15) 
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Richard  Ben  Cramer 


(Continued  from  page  14) 

lives  at  3717  Jocelyn  Street,  N.W., 
Washington,  D.C. 

•  For  a  distinguished  example  of  re¬ 
porting  on  international  affairs,  including 
United  Nations  correspondence.  One 
thousand  dollars  ($1,000). 

Awarded  to  Richard  Ben  Cramer, 
Philadelphia  Inquirer,  for  reports  from 
the  Middle  East. 

Emphasizing  the  common  humanity  of 
Egyptians,  Israelis,  Jordanians  and 
Lebanese,  he  described  a  young  soldier  at 
the  front  asking  Cramer  to  tell  the  boy’s 
mother  he  was  safe,  an  Israeli  woman 
waiting  in  a  hospital  emergency  room  to 
learn  that  her  daughter  had  died,  a  young 
man  from  Beirut  putting  down  his  gun  to 
study  medicine  only  to  be  slain,  and  a 
woman  speaking  of  her  home  in  the  Sinai 
that  would  be  lost  in  the  Camp  David 
peace .  Fac i  ng  great  d ange  r  alone ,  he  once 


I 

Edwin  M.  Yoder  Jr. 


walked  to  the  evacuated  no-man's  land 
between  combatants  and  described  the 
eerie  emptiness.  He  wrote:  “Artillery 
blasts  thudding  on  the  hillsides  make  the 
sheep  bleat  as  they  scatter  and  the  frogs 
wail  in  the  ditches.” 

Cramer  was  born  June  12,  1950,  in 
Rochester,  N.Y.  He  received  his  B.A. 
from  The  Johns  Hopkins  University  in 
1971  and  the  master’s  degree  in  jour¬ 
nalism  from  the  Columbia  University 
Graduate  School  of  Journalism  in  1972. 
He  was  a  reporter  for  the  Baltimore  Sun 
from  1972  to  1976,  when  he  joined  the 
Philadelphia  Inquirer.  He  was  assigned  to 
the  New  York  bureau  the  following  year 
and  was  sent  to  Cairo  for  the  Christmas 
Day  1977  negotiations  between  Anwar 
Sadat  and  Menachem  Begin.  He  has  re¬ 
mained  as  Middle  East  correspondent. 
His  home  is  at  363  West  22nd  Street,  New 
York  City. 

•  For  distinguished  editorial  writing,  the 


Herbert  L.  Block 


test  of  excellence  being  clearness  of  style, 
moral  purpose,  sound  reasoning,  and 
power  to  ii^uence  public  opinion  in  what 
the  writer  conceives  to  be  the  right  direc¬ 
tion,  due  account  being  taken  of  the 
whole  volume  of  the  editorial  writer’s 
work  during  the  year.  One  thousand  dol¬ 
lars  ($1,000). 

Awarded  to  Edwin  M.  Yoder  Jr.  of  the 
Washington  Star. 

Yoder  Jr.,  editorial  page  editor  of  the 
Washington  Star,  covered  a  broad  range 
of  topics  in  his  editorials  during  1978, 
including  the  Solzhenitsyn  speech  at 
Harvard,  the  visit  of  the  Israeli  prime 
minister,  the  anti-smoking  crusade  of 
HEW  Secretary  Califano  and  the  retire¬ 
ment  of  Senator  James  O.  Eastland.  His 
work  today  won  the  1979  Pulitzer  Prize 
for  editorial  writing. 

Born  in  Greensboro,  N.C.,  Yoder 
ioined  the  Star  in  1975  as  associate  editor 
( Continued  on  page  80) 


The  Black  Press 
and  its  role  in 
modern  society 

By  Dennis  Slchatzman 

There's  been  a  lot  said,  over  the  past  nine  months,  about 
the  state  of  the  Black  Press.  Depending  upon  which  article 
you  read,  the  institution  is  either  "dying”,'  “disappearing”'' 
or  simply  suffering  because  "the  community  that  it  had 
fought  so  valiantly  for  had  abandoned  it."" 

There  are  at  least  three  reasons  why  1  think  the  state  of  the 
Black  Press  is  such  a  popular  topic  of  discussion  these  days 
and  the  opinions  on  its  health  status  are  as  they  are: 

— Last  month  the  Black  Press  entered  its  152nd  season. 
Apparently,  a  number  of  writers  felt  that  this  particular  sea¬ 
son  was  the  one  to  access  its  overall  condition. 

— This  is  a  time  of  regression.  Due  to  the  effects  of  infla¬ 
tion,  we  are  in  times  of  mild  crisis.  Psychologists  tell  us  that 
when  things  seem  to  be  going  bad,  there  is  always  talk  of  the 
good  old  days",^  the  old  ways  of  doing  things  and  so  forth. 
So  as  a  result,  there  is  a  natural  inclination  to  compare  today 
with  yesterday.  The  Black  Press  is  just  one  institution  being 
Judged  today  on  yesterday’s  rules  and  values. 

— During  times  of  regression,  certain  kinds  of  leaders 
emerge.  Those  who  fight  for  and  bring  pride  to  their  constit¬ 
uency  become  the  most  respected.  In  years  past,  the  Black 
Press,  along  with  the  NAACP  and  the  Black  church,  has 
been  the  premier  commandant  in  the  fight  for  equality  and 
freedom.  Now  times  dictate  a  resurgence  of  Black  Press 
leadership  and  white  power  brokers,  who  have  a  designed 
interest  in  keeping  Blacks  down,  know  it.  So  it  is  in  their  best 
interest  to  downplay  the  future  importance  of  the  Black 
Press  and  they  are  orchestrating  that  now. 

However,  1  would  be  foolish  to  say  that  the  Black  Press  is 
without  problems  or  that  it  is  being  unjustifiably  kneed  in  the 
groin  while  already  lying  prostrate  on  the  canvas.  Every 
institution  is  beset  with  problems,  some  self-inflicted,  others 
brought  on  by  the  changing  times.  As  an  administrative 
member  of  tfie  Black  Press,  1  am  not  afraid  to  discuss  the 
problems  illuminated  by  our  critics. 

Therefore,  I  will  attempt  to  inteipret  the  present  status  of 
this  institution,  how  it  relates  to  the  mass  media  world  in 
general  and  try  to  predict  where  its  future  lies. 

First,  let  us  see  what  some  critics  have  to  say  about 
today's  Black  Press: 

— On  August  28,  1978,  Carl  Morris,  former  general  man¬ 
ager  of  the  New  Pittshiir^'h  Courier,  now  general  assignment 
reporter  for  the  Pittshurf>li  Post-Gazette ,  wrote: 

"The  nation’s  black  press  is  151  years  old,  yet  to  most  of 
white  America  it  is  invisible.  And,  although  it  purports  to 
speak  for  some  25  million  black  Americans,  it  is  largely 
invisible  to  them  as  well. 

"At  one  time  the  black  press  was  a  flourishing  enterprise, 
a  strong  black  protest  medium  and  a  potent  political  force. 
Black  publishers  wielded  tremendous  influence  and  were 
considered  leaders  and  'spokesmen  for  their  people.’ 
Swedish  sociologist  Gunnar  Myrdal,  in  his  epic  study  of  the 
Negro  problem  in  the  United  States,  A/i  American  Dilemma, 

(Dennis  Schatzman  is  city  editor  of  the  New  Pittsburgh 
(Pa.)  Courier,  a  Sengstacke  Publication.  He  said  he  wrote 
this  piece  in  response  "to  the  growing  amount  of  criticism 
directed  toward  the  Black  Press.’’) 
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called  the  black  press  'the  greatest  single  power  in  the  Negro 
race!’ 

"Myrdal  was  correct  in  his  analysis  for  at  the  height  of  its 
glory  the  black  newspaper  industry  and  its  crusading,  hard¬ 
hitting,  militant  editors  and  publishers  commanded  power, 
influence  and  wealth. 

"It  was  35  years  ago  when  the  Swedish  sociologist  made 
his  observations.  If  Myrdal  were  to  make  a  prognosis  today 
about  the  black  press,  he  would  have  to  call  it  'critically  ill’. 

"The  200  black  newspapers  (including  two  dailies),  with 
an  estimated  readership  of  4,000,000  are  falling  from  glory. 
And  they  are  in  danger  of  following  the  white  ethnic  press 
into  near  extinction. 

"And,  like  some  colleges  and  other  secular  institutions, 
the  black  press  may  well  become  a  victim  of  integration 
because  white  media  are  providing  Jobs  for  black  Journalists 
in  increasing  numbers. 

"Black  publishers  today  are  no  longer  crusaders  but 
ultra-conservative  news  chroniclers  and  penurious 
businessmen  living  with  a  glorious  past  but  facing  an  uncer¬ 
tain  future.  Circulation  and  advertising  revenues  are  tum¬ 
bling  as  the  mainly  family-owned  enterprise,  rife  with 
nepotism,  scramble  to  find  a  way  out  of  their  problem;  how 
to  survive  in  a  fiercely  competitive  newsgathering  field  with 
declining  dollars  and  a  shrinking  personnel  pool."* 

Morris  goes  on  to  chide  the  Black  Press  for  1)  not  letting 
young  publishers  crack  the  hierarchy  that  controls  the  gov¬ 
erning  National  Newspaper  Publishers  Association,  2)  not 
paying  their  Journalists  "competitive  salaries”  and  3)  chas¬ 
ing  away  our  "better  educated"  Black  readers  who  want  to 
read  more  in  the  Black  Press  than  “scary  headlines”. 

In  a  much  more  objective  and  didactic  analysis.  Dr.  Henry 
G.  LaBrie,  111  wrote  in  the  March  17  edition  of  Editor  & 
Publisher  that  “the  problems  and  challenges  confronting  the 
black  publishers  today  loom  as,  perhaps,  the  most  serious 
they  have  ever  had  to  overcome."  According  to  Dr.  LaBrie, 
a  1978  E&P  survey  disclosed  that  the  Black  Press’s  total 
decline  in  circulation  has  been  33.69?^  in  five  years  while  the 
number  of  papers  (most  of  which  were  founded  after  I960) 
has  dropped  22.5%.  Further,  the  survey  reports  that  our 
newspapers  have  dropped  from  a  total  full  time  staff  of  2,523 
in  1971  to  1,880  as  of  January,  1979.  LaBrie  also  notes  that 
less  than  a  dozen  Black  newspapers  actually  print  them¬ 
selves,  as  an  example  of  "the  small  percentage  of  profits 
which  (is)  being  re-invested  in  the  Black  press." 

LaBrie  further  points  out  that,  “very  few  black  newspa¬ 
pers  have  invested  in  marketing  research”  to  explain  to 
advertisers  the  characteristics  they  serve  and  to  determine 
from  their  readers  and  potential  readers  what  their  news 
needs,  interests  and  tastes  are.** 

Finally,  LaBrie  contends  that  Black  newspapers  lack  the 
professionalism  that  Journalists  have  been  taught  to  look  for 
and  there  is  no  indication  that  the  condition  will  improve. 

So  these  are  examples  of  the  opinions  shared  by  many 
critics.  Some  of  them  have  bona  fide  merit.  Others,  however, 
show  that  the  reporters  have  either  failed  to  complete  their 
homework  or  somehow  don’t  really  understand  the  basic 
facts  of  modern  communications  life. 

In  a  moment,  we  will  evaluate  each  charge.  But  first,  let  us 
get  an  understanding  about  the  role  news  media  plays  as  a 
whole  in  American  society. 

First  of  all,  the  media  is  every  bit  deserving  of  its 
nickname,  “the  Fourth  Estate".  Be  it  television,  radio,  daily 
and  weekly  newspapers  or  magazines,  each  is  capable  of 
reaching  thousands  and  millions  of  people  in  very  short 
periods  of  time.  As  a  result,  the  potential  power  of  the  media 
is  considerable — and  powerful  people  know  it.  Every  single 
day,  people  try  to  influence  media  people  in  subtle  ways: 
dinners,  drinks,  free  tickets,  gifts,  flattery.  If  that  type  of 
persuasion  doesn’t  work,  they  can  also  be  more  direct:  ad¬ 
vertising  boycotts,  organized  subscription  cancellation 
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drives  and  vicious  whispering  campaigns  against  media 
employees.^  In  other  words,  media  makes  friends  every  day 
and  enemies  every  day. 

Nevertheless,  in  media  work,  coverage  is  essential.  To 
take  unpopular  positions  in  public,  to  dig  up  information  and 
to  publish  stories  and  editorials  about  people  with  power  and 
influence  takes  a  lot  of  guts.  Why? 

The  reason  is  very  simple — advertising. 

Advertising  is  the  very  life  blood  of  all  mass  media.  It  pays 
the  bills.  For  newspapers,  approximately  60  to  70%  of  all 
space  is  devoted  to  advertising.  Perhaps  that  reality  is  what 
prompted  Delany,  the  fictional  advertising  director  of  the 
fictional  Washington  Chronicle,  to  rave  at  his  “traditional 
enemy”  the  editor  concerning  the  overzealousness  of  the 
paper’s  movie  reviewer:  “God,  how  I  hate  to  deal  with 
people  who  hate  money.  How  can  1  ever  explain  to  you  that 
editorial  copy  is  just  filler,  just  filler”?* 

In  the  real  world,  the  constraints  that  advertising  places  on 
media  has  prompted  Dr.  Carlton  Goodlett,  former  NNPA 
president  and  newspaper  publisher  to  say  recently  that 
“there  is  no  free  press  in  America.  The  press  is  controlled  by 
those  who  advertise.  It’s  indirect  censorship.”** 

But  despite  the  built-in  constraints,  the  news  media  still 
have  an  obligation  to  the  communities  they  serve — reporting 
the  news.  And  in  this  present  era,  when  society  has  become 
more  complicated  and  intertwined,  media  managers  have  to 
weigh  the  news  with  at  least  eight  (8)  purposes  or  goals  in 
mind,  giving  the  edge  one  time  to  the  serious,  another  time  to 
the  humorous. 

The  first  goal  is  to  inform.  People  want  to  know  the 
facts. — Who  did  what;  what  happened?,  when  did  it  occur, 
and  where  did  it  happen,  why  did  it  happen  and  how  was  it 
done.  Transmitting  the  facts  remains  our  major  goal. 

The  second  is  to  alert.  The  media  today  have  a  role  in 
alerting  readers  to  what  they  need  to  know, — the  coming 
trends  that  will  affect  their  daily  lives.  For  example,  the 
closing  of  schools  and  hospitals  in  Black  neighborhoods  for 
the  sake  of  economy  is  a  sign  that  further  deterioration  is  in 
store  for  urban  ghettos. 

The  third  is  to  interpret.  The  complexity  of  many  issues 
calls  for  a  need  to  bring  things  into  perspective. 

The  fourth  goal  is  to  educate.  Most  newspapers  and  elec¬ 
tronic  media  routinely  run  features  on  medical  care,  income 
tax  pointers,  recipes  and  various  “how  to”  columns. 

Our  next  goal  is  to  lead.  This  is  probably  more  accidental 
than  by  design.  But  the  presentation  of  news  prompts  read¬ 
ers  to  think  and  act  about  some  things  than  others.  A  paper 
which  emphasizes  crime,  scandal  and  sex  directs  the  read¬ 
ers’  attention  to  such  subjects.  Papers  that  stress  more  im¬ 
portant  civic  issues,  direct  community  concern  by  its  very 
act  of  establishing  the  agenda  of  discussion."’ 

According  to  a  1947  report  by  the  Commission  on  Free¬ 
dom  of  the  Press  one  requirement  of  the  press  is  to  “present 
and  clarify  the  goals  and  values  of  society.”" 

Our  sixth  goal  is  to  inspire.  Every  medium  should  include 
stories  that  depict  bravery,  courage,  determination  and  love. 

Next,  our  goal  is  to  provide  a  forum.  Aside  from  running 
letters  to  the  editor,  a  medium  should  make  sure  that  various 
points  of  view  get  a  chance  to  be  aired.  Generally,  this  is 
done  on  the  editorial  pages. 

An  finally,  our  goal  is  to  entertain.  People  enjoy  the  witty, 
the  amusing  and  the  whimsical.  Therefore,  smart  media 
managers  should  mix  a  healthy  dose  of  these  into  their 
human  interest,  feature  and  sometimes  hard  news  stories. 
Probably  every  editor  and  journalism  professor  would  agree 
that  any  news  medium  that  fulfills  these  goals  should  be 
doing  its  job. 

But  what  we  think  doesn’t  always  blend  in  with  what  the 
public  wants  and  responds  to. 

However,  most  media  managers  and  news  consumers 
would  agree  on  the  nine  (9)  key  factors  by  which  news  value 
is  estimated: 
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1.  Timeliness:  Is  it  new?  Did  it  happen  today,  last  night, 
yesterday?  Timeliness  answers  the  question  “when”. 

2.  Proximity:  An  event  is  more  important  the  closer  it  is  to 
home.  Theft  of  local  HUD  funds  earmarked  for  rehabilitation 
in  the  Black  community  seems  more  real  to  local  readers 
than  starving  millions  in  India.  Proximity  answers  the  ques¬ 
tion  “where”. 

3.  Effect  or  consequence:  events  are  obviously  important 
if  they  have  economic,  social  or  political  consequences.  The 
Bakke  case  and  Proposition  13  referendum  in  California  are 
two  examples. 

4.  Prominence:  Readers  and  viewers  identify  themselves 
with  the  rich,  the  beautiful,  the  successful!  and  the  notori¬ 
ous.  Important  people  make  news.  The  recent  marriage  woes 
of  O.  J.  Simpson,  Gladys  Knight  and  Flip  Wilson  are  cases  in 
point. 

5.  Conflict  and  violence:  Conflict  runs  the  spectrum  from 
personal  confrontation  to  global  war.  It  includes  rivalry  be¬ 
tween  political  groups,  business  concerns,  sport  teams,  ad¬ 
versaries  of  all  sorts.  Murder  and  destruction  of  property  are 
forms  of  violence  that  make  big  news.  The  recent  looting 
sprees  during  Baltimore’s  crippling  winter  storms  are  a  good 
example. 

6.  Drama  and  emotion:  Mystery,  comedy,  suspense, 
love,  hate,  fear,  jealousy,  romance,  passion,  adventure, 
spectacular  settings — all  are  provocative  news  ingredients, 
when  any  of  these  elements  upset  or  interfere  with  normal 
ways  of  living. 

7.  Oddities:  Unique,  freakish  or  unusual  happenings  are 
newsworthy.  So  are  firsts.  The  appointment  of  Franklin 
Thomas;  a  black  attorney,  as  chairman  of  the  Ford  Founda¬ 
tion  was  a  first,  very  unusual  and  certainly  unique. 

8.  Women:  All  things  being  equal,  most  media  people 
believe  that  women  are  more  newsworthy  than  men.  The 
wide  coverage  of  Jane  Byrne’s  spectacular  victory  in  the 
Chicago  mayorial  primary  is  a  good  example. 

9.  Vital  Statistics:  Births  and  death  are  always  news. 

Now  that  we’ve  taken  a  look  at  some  of  the  societal 

phenomena  that  determine  media’s  role  in  America,  let  us 
get  back  to  the  problems  that  allegedly  plague  the  Black 
Press. 

— It  is  said  that  the  Black  Press  has  lost  its  influence;  that 
it  no  longer  crusades;  it’s  become  ultra-conservative  in  its 
old  age.  Recent  events  have  led  some  black  media  people  to 
agree.  Said  John  Sengstacke,  NNPA  founder  and  five-time 
president,  before  a  SRO  gathering  in  honor  of  Black  Press 
Week: 

“The  Black  revolution  of  the  sixties  produced  embarras¬ 
sing  evidence  of  the  lithargy  of  our  editors  in  the  area  of 
neglected  social  action.  We  abdicated  our  leadership.  As  a 
consequence,  new  organizations  sprang  up  over  night  to 
protest  social  abuses  and  economic  denials  that  we  should 
have  stressed  in  bold  type  in  our  headlines.”*** 

Dr.  Carlton  Goodlett  put  it  another  way:  “In  the  old  days, 
men  had  a  message,  a  cause  to  espouse.  Now  the  Black 
Press  is  a  small  business  and  must  conduct  itself  as  a  small 
business.  [As  a  result]  the  Black  Press  must  be  more  cau¬ 
tious  because  many  of  the  battles  are  in  conflict  with  adver¬ 
tisers  which  [we]  have  become  more  dependent  [upon]  since 
World  War  11.”'** 

I  cannot  agree  with  this  in  total.  Although  many  black 
journals  lack  the  hard-hitting  approach  to  exposing  bigotry 
and  racial  injustices  of  yesteryear,  there  are  some  who  will 
go  toe-to-toe  with  practically  anyone.  The  New  Pittsburgh 
Courier,  where  I  work,  and  the  Philadelphia  Tribune  are  two 
such  papers.  The  Tribune  has  climbed  all  over  the  Frank 
Rizzo  administration  in  Philadelphia  and  Frank’s  administra¬ 
tion  still  advertises  with  the  Tribune.  The  Courier  single- 
handedly  ran  the  manager  of  a  major  down-town  hotel  out  of 
town.  What  happens?  The  hotel’s  owner  buys  a  table  at  our 
recent  awards  banquet. 

(Continued  on  page  18) 
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(Continued  from  pa^e  17) 

— Integration,  in  terms  of  coverage  and  employment,  is 
hurting  the  Black  Press.  That’s  cute.  Lately,  major  dailies 
have  been  giving  more  coverage  to  news  in  the  Black  com¬ 
munity.  Therefore,  more  and  more  Black  readers  have  been 
looking  to  them  for  articles  about  Blacks.  But  almost  always 
they  will  find  that  those  newspapers  will  only  cover  the  most 
dramatic  and  sensational  aspects  of  Black  life — conflict  situ¬ 
ations,  militancy,  unusual  achievements  of  “celebrity 
Blacks”  and,  most  of  all,  crime. Rarely  do  dailies  cover 
Black  community  events,  church  news,  run  wedding  an¬ 
nouncements  or  human  interest  stories  about  Blacks. 

As  far  as  employment  is  concerned,  a  recent  article  in  the 
Colionhia  Journalism  Review  points  to  the  absurdity  of  that 
belief.'-’  It  reports  that:  A)  two-thirds  of  the  nation's  1,762 
dailies  have  no  minority  news  professionals  on  staff.  B) 
Minority  editors  and  administrators  are  virtually  non- 
existant  in  the  white  press.  C)  Rarely  do  they  cover  anything 
other  than  minority  news  or  general  assignment. 

So  much  for  integration. 

— Circulation  revenues  are  tumbling.  True,  they're  tum¬ 
bling  at  Black  and  white  newspapers  alike.  Contemporary 
society  is  more  content  to  get  their  daily  supplement  of  news 
from  radio  and  television  rather  than  print  media.  One  rea¬ 
son  is  because  reading  requires  thought  and  some  physical 
exertion.  One  has  to  sit  down  and  actually  — left  to  right, 

down,  left  to  right,  down,  left  to  right,  down,  turn  the 
page — left,  to  right,  down,  etc. 

Television  viewing,  on  the  other  hand,  requires  one  to 
merely  sit  down  and  watch  a  screen  for  a  half-hour.  With 
radio,  one  can  listen  to  the  five-IO  minute  news  broadcasts 
while  dodging  through  traffic,  washing  dishes  or  frying  eggs. 
In  essence,  people,  especially  Blacks,  don't  read  as  much  as 
they  use  to. 

Another  reason  for  Black  circulation  decline  is  that  more 
Black  journals  have  been  established  in  areas  which  were 
reciprocals  for  many  of  the  older  Black  newspapers  like  the 
Pittsburgh  Courier,  the  Chicago  Defender  and  the  Baltimore 
Afro-American.  As  a  result,  local  Black  news  coverage 
nationwide  has  actually  gotten  better.  But  critics  don't  want 
to  talk  about  that.  Remember,  media  is  more  effective  when 
it  meets  the  needs,  interests  and  tastes  of  the  local  commun¬ 
ity. 

Third,  since  the  integration  of  the  armed  forces,  the  Brown 
vs  Board  of  Education  of  Topeka  and  the  Civil  Rights  Act  of 
1964,  Blacks  have  gotten  the  notion  that  they  are  free.  As  a 
result,  such  era  of  good  feelings  have  given  rise  to  Blacks' 
traditional  negative  attitudes  toward  anything  Black-owned. 
If  you  don't  believe  this  attitude  exists,  just  ask  any  Black 
doctor,  lawyer,  insurance  man,  dry  cleaner,  druggist,  dentist 
or  banker.'"  All  these  problems  have  contributed  to  the 
decline  in  circulation. 

— Family-owned  enterprises,  ripe  with  nepotism. 

That  problem  is  not  relegated  to  the  Black  Press.  If 
Black-owned  newspapers  are  mainly  family-owned  enter¬ 
prises,  what,  pray  tell,  do  you  call  the  newspapers  owned  by 
the  Scripps-Howards,  the  Gannetts,  the  Knight-Ridders,  the 
Chandlers,  the  Hearsts,  the  Blacks  and  the  Sulzburgers?'' 

— As  for  the  patriarchs  of  the  NNPA  not  letting  young 
Black  publishers  take  over,  the  same  can  be  said  of  the 
American  Newspaper  Publishers  Association.  They  don't 
“let”  anyone  take  over  either.  If  one  wants  to  take  over 
something,  he  doesn't  ask  to  do  so,  he  maneuvers,  bargains 
for  and  solicits  enough  votes  to  take  over.'" 

— Regarding  “competitive  salaries”,  they  are  just  as  com¬ 
petitive  as  any  newspaper  of  similar  size  and  circulation. 
People  fail  to  remember  that  the  Black  Press  is,  by  and  large, 
a  weekly  press. 

— There  is  something  to  be  said  in  defense  of  “scary 
headlines”.  As  I  mentioned  earlier,  conflict  and  violence  is 
news.  What  must  be  controlled  is  the  oversaturation  of  such 
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stories.  But  after  all,  there  are  some  headlines  in  the  New 
York  Times  and  the  Philadelphia  Inquirer  that  scare  me  to 
death. 

— When  it  comes  to  marketing  research,  I  am  one  of  the 
first  to  agree.  But  there  are  some  advertisers  who  will  not 
advertise  in  a  Black  newspaper  no  matter  what  kind  of  de¬ 
mographics  you  show  them.  “We  are  really  not  able  to  get 
into  the  mainstream  of  the  American  economy,”  John  Mur¬ 
phy,  publisher  of  the  Baltimore  Afro-American  once  said. 
“We  just  haven't  been  able  to  break  through  the  in¬ 
stitutionalized  discrimination  by  advertisers.”'" 

Recently,  Rod  Doss,  the  Courier's  Advertising  Manager 
told  an  interviewer  of  the  present  pitfalls  of  convincing  pros¬ 
pective  advertisers  to  use  the  Courier.  Like  the  half-dozen 
times  he  has  all  but  sewn  up  an  account  only  to  have  a  store 
owner,  who  was  robbed  by  Blacks,  refuse  to  buy  an  ad.  Or 
when  he  is  told  that  all  Blacks  are  on  welfare  and  don't  go 
shopping.  One  store  owner  told  him  once.  “I  sell  a  lot  of 
soap  in  this  store  and  I  know  you  people  don’t  buy  soap.”"" 
These  are  just  some  things  marketing  research  can’t  cure. 

— And  finally,  the  complaint  that  Black  newspapers  lack 
professionalism.  I  don't  know  what  this  means,  but  I  will 
assume  that  the  critics  are  referring  to  the  various  mistakes, 
misspellings  and  typographical  errors  they  find  in  our  jour¬ 
nals. 

If  I  were  to  tell  them  that  every  newspaper  has  mistakes, 
misspelling  and  typographical  errors,  that  wouldn't  do.  So  I 
will  just  show  them. 

Here  are  a  few  of  the  big  boners  of  1979  as  outlined  in 
“Editor  &  Publisher”: 

1.  “It  was  he  who  tastes  the  foot  first  to  make  sure  its 
ed ible' ' — Sacramento  Union . 

2.  “Police  opened  fire,  killing  him  several  times  and  again 
Martinez  returned  the  fire,  they  said” — Chicago  Tribune. 

3.  “Our  biggest  asses  is  our  people” — Van  Nuys  (Calif.) 
Valley  News. 

4.  “First  place  winner  of  the  First  Late  St.  Valentine's 
Day  Massacre  Chili  Cookoff  last  weekend  at  Circle  Bar 
Truck  Corral  was  the  Orehouse  Chili  Team  rather  than  the 
Whorehouse  Chili  Team  as  was  inadvertently 
announced.” — San  Anftelo  (Tex.)  Standard  Times. 

5.  “Born  in  Pottsville,  Father  Otterbein  was  a  graduate  of 
St.  Charles  Borromeo  Cemetery” — Philadelphia  Inquirer. 

6.  “Somebody  placed  a  dead  rat  in  his  ear  and  put  a  pile  of 
garbage  in  his  parking  space,  another  officer  said” — 
Washinfiton  Post. 

Such  mistakes  serve  to  substantiate  that  “to  err  is  hu¬ 
man”.  However,  one  wonders  how  such  mistakes  can  crop 
up  in  such  journals  as  the  Philadelphia  Inquirer,  Washington 
Post  and  the  Chicago  Tribune  who  have  layers  of  computers, 
copy  editors  and  proofreaders  at  their  disposal.  Black  news¬ 
papers  are  not  as  fortunate.  They  may  have  one  editor, 
maybe  two,  doing  the  proofreading  on  one  story  while  at  the 
same  time  interviewing  someone  on  the  telephone  while 
thinking  of  a  headline  for  still  another  story. 

In  conclusion,  let  us  look  at  the  future  of  the  Black  Press 
and  its  relationship  to  mass  media. 

First  of  all,  the  Black  press  will  neither  die  nor  disappear 
before  it  has  a  chance  to  overcome  its  problems.  As  John 
Sengstacke  said,  “You  and  I  will  be  dead  before  the  Black 
Press  goes  out  of  business.”"'  If  nothing  else,  the  escalating 
vestiges  of  racism  in  our  society  will  keep  it  alive. 

Second,  the  white  media  will  never  truly  cover  the  Black 
community  as  well  as  we  do,  no  matter  how  many  Black 
reporters  they  hire.  Because  they  have  no  interest  in  cover¬ 
ing  the  Black  community  as  we  do. 

However,  there  are  certain  things  that  the  Black  Press 
needs  to  do  right  away. 

— We  need  to  take  the  leadership  role  again  in  the  Black 
community.  As  times  get  increasingly  worse,  it  is  the  Black 
(Continued  on  page  30) 
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More  than  90  percent  of  all  Cali¬ 
fornians  live  within  30  miles  of  the 
Pacific  Ocean.  Six  years  ago,  fearing 
misuse  of  their  priceless  coastline,  the 
voters  passed  an  initiative  to  protect 
the  land  while  a  master  conservation 
plan  was  developed. 

Has  the  coastline  been  pro¬ 
tected?  Some  say  all  is  well.  But  the 
public's  concern  and  the  disturbing 
lack  of  information  prompted  the  San 
Jose  Mercury  News  to  take  a  closer 
look  at  a  coastline  in  crisis. 

Veteran  Mercury  News  environ¬ 
mental  reporter  Tom  Harris  traveled 
the  full  1,100  miles  of  California's  coast¬ 
line  by  foot,  auto  and  air.  He  spoke 
with  its  users— fishermen  and  land 
developers,  campers  and  motel 
owners.  He  dug  through  land  records 
and  remote  courthouses.  He  probed, 
documented,  analyzed.  Meanwhile, 
J.  Bruce  Baumann,  Mercury  News 
Director  of  Photography,  documented 
the  coastline  condition  with  4,000 
ground  and  aerial  photographs. 

From  this  three-month  investiga¬ 
tion  came  "Coastline  In  Crisis!' 


published  in  the  Mercury  News  as 
a  week-long  series  in  the  daily  edi¬ 
tions,  a  Sunday  pictorial  report  in  the 
California  Today  rotogravure  maga¬ 
zine,  and  a  permanent  36-page, 
30,000-word  color  reprint. 

Coastline  In  Crisis  was  the  first 
comprehensive  critical  evaluation  of 
this  issue  from  any  source.  No  pub¬ 
lic  agency  volunteered.  No  other 
news  medium  dug  it  out. 

That  is  no  accident.  Our  pub¬ 
lisher  and  editors  are  committed  to 
public  service,  whatever  that  requires 
—spectacular  story  breaks  or  the 
hard,  intelligent  work  demanded  for 
Coastline  In  Crisis. 

For  a  reprint  of  Coastline  In  Crisis 
write  to  the  Public  Relations  Depart¬ 
ment,  San  Jose  Mercury  News,  750 
Ridder  Park  Drive,  San  Jose,  California, 
95190.  One  reprint  per  inquiry  while 
supply  lasts. 

THE  SAN  JOSE 
MERCURY  NEWS 

A  good  newspaper  is  a 
good  listener. 


WHEN  A  NEWSPAPER  DOMINATES  ITS  MARKET, 
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ANPA’s  safe  driving  awards 
won  by  21  daiiy  newspapers 


Urst-Place — Toronto  Globe  &  Mail  operated  1 1  vehicles 
632.574  miles  without  an  accident. 

Second-Place^-Greenville  (S.C.)  News  Piedmont  oper¬ 
ated  2  vehicles  16.248  miles  without  an  accident. 

Third-Place — Ctditmhia  (S.C.)  State  &  Record  operated  26 
vehicles  1. 398. 699  miles  with  4  accidents. 


CONTRACT  MOTOR  CARRIER  DIVISION 
GROUP  A 

I  Newspapers  with  daily  circulation  up  to  25.(MX)t 
57  newspapers  had  operated  for  their  account  817  vehicles 
14.562.553  miles  with  33  accidents. 

Urst- Place— Goldhoro  tN.C.)  News-Arfius  had  operated 
for  its  account  3 1  vehicles  694.200  miles  without  an  accident. 

Second-Place — Hammond  (La.)  Daily  Star  had  operated 
for  its  account  31  vehicles  480.273  miles  without  an  accident. 

Third-Place — Sherman  (Texas)  Democrat  had  operated  for 
its  account  17  vehicles  465.152  miles  without  an  accident. 


Twenty-one  daily  newspapers  were 
named  award  winners  for  the  best  1978 
safety  records  of  their  newspaper  deliv¬ 
ery  vehicles  in  the  annual  Safe  Driving 
Campaign  sponsored  by  the  American 
Newspaper  Publishers  Association  and 
the  International  Circulation  Managers 
Association. 

Annual  awards  are  made  to  the  three 
newspapers  with  the  best  safety  records 
in  each  of  seven  divisions  in  the  contest. 
Certificates  of  Merit  are  awarded  to  all 
participants  who  complete  the  year 
without  accident. 

Reports  released  today  show  that  the 
585  participating  newspapers  in  the  1978 
campaign  operated  10,372  vehicles  a 
total  of  248,361,899  miles  achieving  an 
accident  rate  of  1.54  per  100,000  miles. 

This  is  the  most  extensive  newspaper 
safe  driving  campaign  in  the  United 
States  and  Canada.  During  the  38  year 
history  of  the  campaign,  participants 
have  recorded  over  six  billion  miles  of 
driving  on  an  around-the-clock  exposure 
basis,  experiencing  an  overall  accident 
rate  of  only  1.74  per  100,000  miles. 

The  ANPA-ICMA  Safe  Driving  Cam¬ 
paign  has  two  principal  goals: 


•  To  reduce  fatalities  and  injuries 

•  To  reduce  insurance  premiums  for 
vehicles  used  in  newspaper  delivery 

PRIVATE  MOTOR  CARRIER  DIVISION 
GROUP  A 

{Newspapers  with  daily  circulation  up  to  20,000) 

40  newspapers  operated  173  vehicles  3.675.111  miles  with 
41  accidents. 

f-irst-Piace — indio  (Calif.)  Daily  News  operated  14  vehicles 
245.102  miles  without  an  accident. 

Second-Place— Chamhershura  (Pa.)  Public  Opinion  oper¬ 
ated  4  vehicles  88,993  mites  without  an  accident. 

Third-Place — North  Tonawanda  (N.Y.)  News  operated  6 
vehicles  53.520  miles  without  an  accident. 

GROUP  B 

(Newspapers  with  daily  circulation  20,00!  to  50,000) 

124  newspapers  operated  894  vehicles  17.506.091  miles 
with  239  accidents. 

hirst-Place—Olean  (N.Y.)  Times  Herald  operated  15  ve¬ 
hicles  564.417  miles  without  an  accident. 

Second-Place — Santa  Monica  (Calif.)  Evenin^i  Outlook 
operated  36  vehicles  534.043  miles  without  an  accident. 

Third-Place — Joplin  (Mo.)  Globe  operated  19  vehicles 
428.936  miles  without  an  accident. 

GROUP C 

(Newspapers  with  daily  circulation  50,001  t<>  100,000) 

85  newspapers  operated  905  vehicles  19.719.333  miles  with 
427  accidents. 

f  irst-Place — Walnut  Creek  (Calif.)  Contra  Costa  Times 
operated  51  vehicles  483.700  miles  with  one  accident. 

Second-Place— Chattanoo)!a  {Tenn.)  News-1  ree  Press  op¬ 
erated  41  vehicles  1.. 323. 356  miles  with  5  accidents. 

Third-Place — Springfield  (HI.)  State  Journal-Register  op¬ 
erated  35  vehicles  657.369  miles  with  4  accidents. 

GROUP  D 

(Newspapers  with  daily  circulation  in  excess  of  100.000) 

170  newspapers  operated  4.848  vehicles  121.414.408  miles 
with  2.846  accidents. 


GROUP  B 

(Newspapers  with  daily  circulation  25,001  to  100,000) 

97  newspapers  had  operated  for  their  account  1.604  ve¬ 
hicles  39.277.%5  miles  with  53  accidents. 

f  irst-Place — Rockford  (111.)  Morninft  Star  <4  Renister- 
RepubHc  had  operated  for  its  account  69  vehicles  I.. 393. 889 
miles  without  an  accident. 

Second-Place — Topeka  ( Kan. )  Daily  Capital  <6  State  Jour¬ 
nal  had  operated  for  its  account  14  vehicles  1.070.155  miles 
without  an  accident. 

Third-Place — Erie  (Pa.)  Morninfi  News  di  Daily  Times  had 
operated  for  its  account  36  vehicles  1.008.675  miles  without 
an  accident. 


GROUP C 

(Newspapers  with  daily  circulation  in  e'.vtr.vs  of  lOtJ.OOO) 

38  newspapers  hud  operated  for  their  account  I.I3I  ve¬ 
hicles  32.206.438  miles  with  196  accidents. 

hirst-Place — Wichita  {Kans. )  Euf^le  &  Beacon  had  oper¬ 
ated  for  its  account  60  vehicles  1.770.275  miles  without  an 
accident. 

Second-Place — Los  Angeles  Herald-Examiner  had  oper¬ 
ated  for  its  account  16  vehicles  1.355.008  miles  without  an 
accident. 

Third-Place— Quebec  Le  Soleil  had  operated  for  its  ac¬ 
count  16  vehic  es  99,215  miles  without  an  accident. 


How  well  is  your  community  protecting  its  citizens  from  these  dsngers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On...  ^ 

the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem.  1 

And  it  tells  you  where  you  may  be 
able  to  get  the 


for  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 

Public  Relations  Dept.  '*»*» 

State  Farm  Mutual 
Automobile  Insurance  Company 

One  State  Farm  Plaza  .nsu.anci 

Bloomington,  III.  61701 

Please  sefKl  me  a  free  copy  of  your  booklet  So  Vttt/'re  Thinking  About  Doing  A  Story  On. 


Name 


Publication  or  station. 


Address 
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The  responsibility 
of  being 
Number  One. 

The  Bulletin  has  been  the  coverage  area.  the  colorful  Sunday  Bulletin  with 

Number  One  daily  newspaper  in  Then,  to  meet  the  needs  of  its  magazines,  TV  listings,  and 

the  Greater  Philadelphia  area  for  readers  who  want  their  news  comics  brings  the  Philadelphia 

75  consecutive  years  and  we  are  when  they  start  their  day.  The  community  a  weekend 
keenly  aware  of  the  obligation  Bulletin  has  added  an  early  combination  few  cities  can  match, 

that  goes  with  that  leadership.  edition  in  the  morning  including  Our  responsibility  to  report 

We  realize  The  Bulletin  can  the  latest  sports  and  expanded  on  a  constantly  changing  world 

never  relax  in  its  efforts  to  let  its  financial  coverage.  With  this  new  also  has  led  to  the  development 

readers  know  what  is  going  morning  edition  .  .  .  already  of  special  emphasis  sections 

on  . . .  what  is  being  talked  making  a  substantial  impact  and  features  throughout  the  week 

about ...  at  home  and  abroad.  on  the  area  . . .  The  Bulletin  which  reflect  the  interests  of  our 

And  we  realize  that ...  as  naw  prints  six  editions  each  readers  in  subjects  ranging  from 

the  needs  of  our  readers  and  day  . . .  literally  offering  readers  sports  to  style  to  entertainment 
advertisers  change  .  .  .  change  the  most  up-to-the-minute  news  and  to  people, 
in  The  Bulletin  is  an  integral  part  from  dawn  to  dusk.  And  these  are  just  the  most 

of  this  newspaper's  responsibility.  Because  Greater  Philadelphia  obvious  and  recent  innovations 
We  have  led  the  industry  in  depends  on  The  Bulletin  on  the  The  Bulletin  has  made  in  its 

localizing  the  news  .  .  .  printing  weekend  too,  we  started  an  early  never-ending  effort  to  fulfill 

six  geographically-oriented  Saturday  edition  with  special  its  responsibilities  to  the  people 

editions  Sunday  through  Friday  sections  on  leisure  activities,  of  Greater  Philadelphia, 

that  focus  on  news  and  issues  money,  travel  and  an  expanded  The  Bulletin  knows  what  it 

facing  specific  neighborhoods  news  and  sports  report.  This  means  to  be  Number  One  . .  . 

within  The  Bulletin’s  Saturday  Weekend  edition,  plus  and  to  stay  Number  One. 


Ori)cBulletln 

Morning.  Evening.  Meekend. . 


When  you're  Number  One  you  hove  to  be  responsible 


Employing  marketing  ideas 
to  sell  newspaper  ad  space 


Reaching 

Buffalo^ 

ADI 

takes 

more  than 
news. 


Seven-day-a-week  coverage 
isn’t  enough  for  this  area.  Even  for 
our  paper.  So  we  created  Gusto, 
Sports  Magazine  and  Sunday  Mag¬ 
azine.  With  an  Effective  Buying 
Income  of  10.3  billion  dollars  annu¬ 
ally,  1.8  million  consumers  in 
Buffalo’s  ADI  are  interested  in  this 
area’s  leisure  activities.  They  read 
Friday’s  Gusto  for  great  food,  great 
shows,  great  listening  and  great 
entertainment.  Saturday’s  Sports 
Magazine  involves  them  in  the  ath¬ 
letic  world.  The  plays.  The  players. 
The  teams,  standings  and  schedules. 
Our  Sunday  Roto  Magazine  lets 
them  know  about  colorful  people, 
issues  and  the  local  history  that 
surrounds  them. 

They  are  the  kind  of  consumer 
you’re  after.  And  they  have  an  avid 
interest  in  us.  Our  demographics 
prove  it. 

So  put  your  media  message  in 
front  of  an  active  consumer  where 
it  will  do  the  most  good.  Put  it  into 
the  Buffalo  Evening  News. 

For  more  information  on  us, 
call  Hugh  G.  Monaghan  at 
(716)  849-3422. 

We  deliver.  7  days  a  week. 

Buffalo 
Evening  News 

One  News  Plaza  PJHHl 

Buffalo,  New  York  1 4240 
Represented  nationally  by  Story  &  Kelly-Smith 


By  Raphael  Joseph 

If  you  have  an  advertising  sales  prob¬ 
lem  one  thing  is  certain  .  .  .  you’re  not 
the  sole  newspaper  in  a  market. 

Such  papers  have  few  problems — sales 
or  otherwise.  For  the  advertiser,  it’s 
“take  it  or  leave  it’’.  Competitive  dailies 
and  many  weeklies  do  have  problems, 
however;  and  invariably  the  problems 
are  specified  as  advertising  sales  prob¬ 
lems.  Although  the  end  result  may,  in¬ 
deed,  be  an  advertising  problem,  often 
there  is  an  editorial  problem  .  .  . 
therefore,  a  circulation  problem  .  .  . 
and,  therefore,  an  advertising  problem. 

Few  problems  can  be  resolved  with  a 
monetary  investment.  On  occasion,  a 
publisher  will  make  a  substantial  invest¬ 
ment  in  editorial  and  graphics  without 
experiencing  a  compensating  return. 
Editorial  and  graphics  are  important — 
but  they  are  not  sufficient.  Today  a 
newspaper  is  as  much  a  shopping  guide 
to  places  and  things  as  it  is  a  day  to  day 
calendar  of  world  and  local  events. 

(Raphael  Joseph  is  an  advertising  sales 
.  epresentative  for  the  Wall  Street  Journal 
in  New  York.) 


Advertisement 


S.  F.  Stringfellow 


The  appointment  of  S.  F.  String- 
fellow  as  Vice-President,  North¬ 
eastern  Division,  of  Interna¬ 
tional  Paper  Sales  Company 
Inc.  has  been  announced  by 
J.  H.  Whalen,  President.  Mr. 
Stringfellow,  who  holds  a  de¬ 
gree  in  Political  Science  from 
Rutgers  University  of  New 
Brunswick,  New  Jersey,  brings 
to  his  new  position  a  vast  ex¬ 
perience  in  sales  from  previous 
appointments  at  Southeastern 
(Atlanta,  Ga)  and  Southwestern 
(Dallas,  Tex)  Divisions  of  IPSCo. 
Mr.  Stringfellow  will  be  located 
in  Tarrytown,  New  York.  This 
appointment  is  effective  im¬ 
mediately. 


Recently,  the  publisher  of  an  80,000 
Daily  and  Sunday  stated  his  research  in¬ 
dicated  people  were  buying  his  com¬ 
petitor’s  Sunday  paper  because  it  had  all 
the  advertising  .  .  .  not  because  it  was  a 
better  editorial  product.  I  don’t  want  to 
minimize  editorial,  for,  this  same  pub¬ 
lisher  was  slow  to  appreciate  his  re¬ 
search  showed  his  paper  to  have  greater 
male  readership  than  female  readership. 
Despite  the  sexual  revolution,  women 
still  do  most  of  the  buying.  His  paper 
needs  more  women’s  features — more 
women  oriented  stories,  to  attract  more 
women  readers.  Although  more  wo¬ 
men’s  features  would  put  his  paper  on 
the  right  path  to  obtaining  some  depart¬ 
ment  and  chain  store  advertising  his 
Sunday  paper  did  not  carry,  that  alone 
would  not  be  sufficient  to  challenge  his 
larger  competitor  ...  for  his  paper 
would  continue  to  lack  the  right  “kind’’ 
of  advertising  .  .  .  much  less  a  sufficient 
volume  of  advertising. 

If  investment  dollars  can  “buy”  a  bet¬ 
ter  editorial  product — and  better 
graphics,  how  do  you  “buy”  the  right 
kind  of  advertising? 

First,  please  appreciate  the  dual  func¬ 
tion  performed  by  your  paper’s  advertis¬ 
ing.  Your  newspaper’s  advertising  is 
both  a  source  of  revenue  for  you  .  .  . 
and  a  source  of  information  for  your 
readers.  The  more  exclusive  that 
information  .  .  .  the  more  important 
your  paper  becomes  to  the  reader. 

When  the  New  York  Herald  Tribune 
was  published  it  was  regarded  as  a 
superb  editorial  product.  Many  said  it 
was  a  better  newspaper  than  the  New 
York  Times.  The  only  people  who  didn’t 
like  the  Tribune  were  the  department 
store  buyers  and  merchandise  managers. 
They  didn’t  like  it  because  they  believed 
it  didn’t  produce  results.  “No  one  at  the 
counter  next  morning”.  Top  store  man¬ 
agement  felt  they  had  to  be  represented 
in  The  Trib — despite  their  buyers’  be¬ 
liefs.  Corporately  these  stores  would 
consign  one  or  two  pages  to  the  Tribune 
.  .  .  then  leave  it  to  the  advertising  de¬ 
partment  to  fill  the  space.  The  ad  de¬ 
partment  obliged  by  filling  it — more 
often  than  not,  with  “junk”  (coopera¬ 
tive)  advertising.  First  line  fashion  and 
competitively  priced  merchandise  found 
their  way  to  other  papers.  The  Tribune 
management  was  so  concerned  with 
maintaining  advertising  volume,  they 
failed  to  realize  they  were  forcing  their 
own  readers  to  go  elsewhere  to  shop. 
Many  readers  would  say,  “I’m  a  loyal 
Tribune  reader  .  .  .  except  when  I  want 
to  buy  a  tv  .  .  .  take  my  wife  out  to 
dinner  .  .  .  look  for  a  Job  ...  go  on 
(Continued  on  page  46} 
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NOWLA  FORMULA 
TO  HELP  YOU  COVER  THE 
EXFANOMG  UMVERSE 
OF  SCIENCE,MEDiaNE 
AND  TECHNOLOGY. 


Recently,  an  important  weekly 
supplement,  “Science  Times,” 
joined  a  list  of  other  New  York 
Times  supplements  that  includes 
"Home,”  "Business  Day,”  "Liv¬ 
ing,”  and  "Sports  Monday.” 

These  sections  have  enriched 
The  New  York  Times  News  Serv¬ 
ice  in  their  own  way-and  so  will 
“Science  Times.”  It  brings  a 
totally  new  dimension  of 
coverage  to  a  saie*®*'*'*** 

wide  range  of 

subjects  that  - 

are  vital  to  \  - 


readers  of  every  age. 

Each  week  you  can  select 
exclusive,  informed  reports  on 
science...  medicine...  technol¬ 
ogy. ..space  and  aeronau¬ 
tics... exploration... the  frontiers  of 
research... education.  And  they 
will  carry  such  famous  by-lines  as 
Walter  Sullivan,  John  Noble  Wil- 
ford.  Dr.  Lawrence  K.  Altman  and 
^  Jane  Brody.  Fre¬ 
quently,  there  are 
guest  articles  by  spe¬ 
cialists  in  various  sci¬ 
entific  fields. 


This  “formula”  from  the  News 
Service  will  bring  new  vitality-in 
words  and  graphics— to  your 
pages.  And  it  will  win  you  devoted 
readers  among  students,  teach¬ 
ers  and  parents. 

“Science  Times”  is  a  key  fac¬ 
tor  in  the  equation  that  makes  The 
New  York  Times  T^ews  Service 
both  unique  and  preeminent 
among  all  news  services.  For 
information  on  this  aspect  of  our 
overall  service,  call  collect:  (212) 
972-1070.  Ask  for  R.R.  Buck¬ 
ingham  or  Bill  O’Shea. 


Sl^eiNeUrj|ori(Sitne0 

NEWSSERVICES 

229  West  43rci  Street,  New  York,  NY  10036 
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How  does  an  outside  director  contribute? 


by  no  means  are  these  diversification  ef¬ 
forts  to  be  construed  as  lowered  expecta¬ 
tions  for  New  York  City.  They  are  sim¬ 
ply  policies  dictated  by  solid  business 
judgment  to  meet  the  challenge  of  a 
highly  transitional  society. 

It  was  diversification  which  enabled 
The  Times  to  continue  near-normal  op¬ 
erations  during  the  very  difficult  period 
of  the  recent  strike.  It  was  a  very  sad 
thing,  especially  for  the  thousands  who 
were  out  of  work  so  long.  For  The  Times 
it  meant  a  net  loss  of  about  $1 .30  a  share 
with  ll'/i  million  outstanding.  Yes,  I 
think  looking  down  the  road  three  to  ten 
years,  the  company  will  be  stronger  be¬ 
cause  of  the  ensuing  changes. 

We’re  told  directors  often  hear  from 
friends  and  associates  when  they  disagree 
with  something  the  newspaper  publishes. 
Have  you  had  this  experience?  I  some¬ 
times  think  I'm  being  used  as  the  major 
conduit  to  carry  criticism  and  objections 
back  to  The  Times.  It  can  be  about  busi¬ 
ness  coverage,  world  issues,  editorial 
policy,  sports — name  it.  I've  even  been 
called  to  task  because  someone  thought  a 
recipe  in  The  Times  Living  Section  was 
faulty. 

The  serious  flak  comes  from  my  as¬ 
sociates  in  the  business  community. 
Frequently,  like  football  players  of  30 
years  ago,  I  find  myself  defending  as  well 
as  carrying  the  ball. 

When  I'm  assailed  for  things  The 
Times  publishes,  I  try  to  inform  and  ex¬ 
plain  the  paper's  position  with  its 
world-wide  reputation  for  commitment 
to  objectivity  and  truth. 

On  the  other  hand,  at  board  meetings 
(Continued  on  paf>e  26) 


What  Will  The  SNS 
Computerized  Business 
System  Do  For  You? 


By  Milton  Rockmore 


Richard  L.  Gelb 

Director,  The  New  York  Times  Co. 
Chairman  and  Chief  Executive  Officer, 
Bristol-Myers  Company 
New  York,  N.Y. 


The  election  of  outside  directors  to 
corporate  boards  seems  to  be  on  the  in¬ 
crease.  An  important  reason.  I'm  sure,  is 
the  growing  realization  by  management 
that  diversity  of  viewpoint,  objectivity 
and  the  wider  angled  view  permitted  by  a 
distance  from  daily  operations  can  be  in¬ 
creasingly  helpful  in  a  changing  society. 

I  don't  think  there  is  anything  basically 
different  about  being  an  outside  director 
for  a  communications  company  than  for 
a  bank,  manufacturing  enterprise,  oil  or 
steel  company,  or  any  other.  However,  I 
must  admit  I  find  serving  as  a  director  of 


the  Times  stimulating  and  interesting.  It 
keeps  me  right  up  front  on  what's  hap¬ 
pening  in  the  world,  and  it's  exciting  to 
identify  vicariously  with  an  insider's  ob¬ 
server  role.  And,  of  course,  there  are 
those  memorable  opportunities  to  meet 
and  hear  some  of  the  most  highly  re¬ 
garded  editors  and  writers  in  journalism. 

Yes,  it  is  true  that  New  York  City  and 
the  New  York  Times  are  joined  by  a 
strong,  common  bond,  and  I'm  quite  cer- 


Richard  L.  Gelb 

tain  management  thinks  a  great  deal 
about  the  resurgence  of  the  city. 

Simultaneously,  with  this  preoccupa¬ 
tion,  however,  there  are  efforts  to  diver¬ 
sity  both  geographically  and  by  types  of 
business.  As  you  know,  the  company  is 
now  engaged  in  magazine  publishing, 
broadcasting  as  well  as  newspaper  pub¬ 
lishing  in  other  parts  of  the  country.  No, 


ADVERTISING 

CIRCULATION 

EARNED  RATE  BILLING 

MAILING  LABELS 

OPEN  RATE  BILLING 

SUBSCRIBER  RENEWAL  NOTICES 

SERVICE  CHARGES 

PAID-IN-ADVANCE  ALLOCATION 

AGED  TRIAL  BALANCE 

CARRIER  BILLING 

DELINQUENT  ACCOUNTS  REPORT 

DAILY  PRESS  RUN 

COMPARATIVE  SALES  ANALYSIS 

BUNDLE  LABELS 

ADVERTISER  LINAGE  REPORT 

ROUTE  LISTINGS 

SALESMAN  LINAGE  REPORT 

ROUTE  PENETRATION  ANALYSIS 

INLAND  CLASS  LINAGE  REPORT 

ABC  REPORTS 

SMS  offers  a  logical,  computer  based  approach  to  the  record  keeping  requirements  of  adver¬ 
tising  and  circulation  Current  information  provided  by  the  system  will  help  you  respond  to 
changing  conditions,  provide  better  customer  service  and  assist  in  planning  tor  the  future 

STAUFFER  MEDIA  SYSTEMS,  INC. 

2431  Range  Line  •  P  0  Box  1286 

Joplin.  MO  64801  •  (417)  782  0280 

A  STAUFFER  COMMUNICATIONS  COMPANY 

Milton  Rockmore,  former  New  York 
ad  agency  president,  writes  two  syndi¬ 
cated  newspaper  columns.  The  View 
From  the  Top,  and  Making  Extra  Money 
in  Your  Spare  Time. 
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Winehill 


MASTERFUL 

REPORTING. 


WORCESTER  TELEGRAM  Biming  <laZeUe  SUNDAY  TELEGRAM 

Serving  New  England’s  heartland. 


Kardon 


year,  so  the  competition  is 
stiff. 

In  1974,  Fred  Kardon 
won  the  award  for  his 
versatile  work  as  a 
reporter-photographer  on 
The  Evening  Gazette.  The 
following  year  Roy  Nilson 
of  the  Telegram  staff  was 
cited.  Greg  Byrnes  was 


Byrnes 


That’s  what  you  expect 
from  fine  newspapers. 

And  that’s  what  we  deliver 
at  the  Worcester  Telegram 
and  Gazette. 

Four  of  the  last  five 
years,  Telegram  and 
Gazette  staff  members 
have  won  the  prestigious 
New  England  Master 
Reporter  Award. 
Established  by  the  New 
England  Society  of 
Newspaper  Editors,  it  is 
the  region’s  top  individual 
prize  for  sustained 
journalistic  excellence. 
Most  major  New  England 
dailies  nominate  an 
outstanding  reporter  each 


Nilson 

chosen  in  1977,  the  same 
year  he  won  a  national 
award  for  his  Gazette 
probe  of  mismanagement 
at  a  local  college.  And  for 
1978,  Priscilla  Winehill  of 
our  regional  news  staff 
was  picked  as  a  Master 
Reporter. 


Our  Master  Reporters 
are  just  four  of  the  more 
than  200  news 
professionals  who  help 
make  the  Telegram  and 
Gazette  tops  in  New 
England’s  heartland. 


(Continued  from  page  24) 
and  in  discussions  with  management,  I 
try  to  convey  a  real  sense  of  what  busi¬ 
ness  is  all  about.  All  newspapers  tread  a 
fine  line  between  editorial  independence 
and  profit  dependency.  How  to  keep 
both  of  these  in  perspective  can  be  one  of 
the  most  important  contributions  a 
business-oriented  outside  director  can 
make  to  a  communications  board. 


Phyllis  Sewell 

Director,  Lee  Enterprises,  Inc. 
Vice  President 

Federated  Department  Stores 
Cincinnati,  Ohio 

My  career  preoccupation  has  been 


marketing  which  is  simply  giving  cus¬ 
tomers  what  they  want  when  they  want 
it,  and,  I  suppose,  that’s  where  I  can 
make  my  contribution  to  Lee  Enter¬ 
prises. 

Newspapers,  like  department  stores, 
must  satisfy  a  cross  section  of  custom¬ 
ers.  Retailers  learned  a  long  time  ago  the 
best  way  to  do  this  is  to  segment  the 
whole  into  specialized  components.  The 
principle:  There  are  no  stars  on  the 
smorgasbord  table.  We  do  this  by  estab¬ 
lishing  departments  specializing  in  mer¬ 
chandise  for  the  fashion  leader,  the 
trendy  buyer,  the  traditional  shopper, 
the  home  maker,  the  mother-to-be,  etc. 
This  long  established  practice  has 
gathered  even  greater  momentum  in  re¬ 


Phyllis  Sewell 


cent  years. 

Retailers  have  traditionally  tried  to  an¬ 
ticipate  consumer  wants;  newspapers 
have  generally  tended  to  react  to  the  cus¬ 
tomer  needs.  But  now  with  their  version 
of  segmentation,  or  more  accurately  sec¬ 
tional  ization,  they  seem  to  be  adopting 
more  aggressive  marketing  attitudes  with 
sections  for  Home,  Evening,  Food, 
Sports,  Living,  etc.,  along  with  other 
new  activities. 

When  1  joined  the  Lee  board,  1  learned 
that  management,  aware  of  a  reaction 
time  lag,  was  specifically  looking  for 
someone  from  retailing  who  had  an 
overview  of  customer  trends  along  with 
advertising  and  promotion  experience. 

Newspapers  have  a  dual  set  of  cus¬ 
tomers.  They  must  serve  their  readers 
while  providing  for  their  advertisers.  Re¬ 
tailers  are  by  far  the  most  important  clas¬ 
sification  of  advertiser  they  have,  so  ob¬ 
viously,  how  they  think,  how  their  at¬ 
titudes  change  and  what  new  ones  are 
forming  is  of  pivotal  interest  to  newspa¬ 
pers. 

Along  with  the  three  other  outside  di¬ 
rectors,  David  Jaquith,  Harry  Fischer 
and  C.D.  Waterman,  Jr.,  I  have  had 
ample  and  unfettered  opportunity  to  ex¬ 
press  my  ideas.  We’ve  had  many  frank 
discussions  with  management,  and  we’re 
encouraged  to  speak  out  and,  indeed,  1 
do.  1  try  to  stimulate  thinking  about  new 
trends  perceived  from  my  viewpoint  as  a 
retailer  and  strategies  that  will  help  turn 
them  into  profits.  No,  1  don’t  get  into 
details  or  tactics  but  stay  on  conceptual 
and  strategic  levels. 

I  find  this  probing  openness  exciting 
and  simulating,  and  I’m  sure  it’s  one  of 
the  reasons  the  company  has  shown  such 
outstanding  growth.  The  record  speaks 
for  itself. 

What  do  you  see  ahead?  In  the  smaller 
and  medium  size  cities,  newspapers  will 
continue  as  the  leading  retail  advertising 
medium  although  they  will  experience 
(Continued  on  page  32) 
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What  are  New  \brkers 
reading  if  it’s  not 
The  News  or  The  Times  ? 


Daily  and  Sunday,  The  News  World  is 
New  York’s  morning  alternative  to  The 
News  and  the  Times. 

TheNewsWorid 

(212)  532-8300 
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When  Newspaper  Enterprise  Association  and 
United  Feature  Syndicate  consolidated  opera¬ 
tions  a  year  ago,  we  became  the  most  compre¬ 
hensive  newspaper  feature  organization  in  the 
world. 

What  this  means  for  you  is  even  greater 
service  and  quality.  Since  our  production  facili¬ 
ties  are  the  most  sophisticated  in  the  industry, 
your  comics,  columns  and  other  features  arrive 
on  time  by  wire  or  in  the  most  convenient  mail 
form. 

You  can  get  prestige  features  such  as 
“Peanuts,”  “Jack  Anderson,”  “Marilyn  Beck,” 
“Berry’s  World,”  “The  Bom  Loser”  and  “Dr. 
Lamb”. ..plus  winning  new  features  such  as 
“Drabble,”  “Garfield,”  “Scrabble  ©Grams” 
and  “From  Consumer  Reports.” 

Our  subsidiary,  TV  Data  Inc.,  was  the  first  to 


deliver  TV  listings  by  wire  and  now  serves  more 
daily  newspapers  than  any  similar  service.  Our 
Weekend  lections  division  can  provide  you  with 
color  comics  and  TV  books. 

Our  Reader  Service  division  brings  you  helpful 
books  like  “Cut  Your  Own  Taxes  and  Save”  and 
the  forthcoming  “What  You’ve  Got  Coming  in 
Social  Security  &  Medicare.”  Sponsorship  of  The 
World  Almanac®  can  help  you  build  good  will 
among  your  readers. 

Whatever  your  needs,  chances  are  we  can  help 
you.  Our  16  salesmen  across  the  country  are 
ready  to  give  you  personal  service,  and  our  office 
sales  staff  is  ready  to  answer  your  questions. 

With  143  years  combined  experience  in  serving 
newspapers,  we  at  UFS/NEA  are  aware  of  your 
problems.  Give  us  the  opportunity  to  bring  you 
the  quality  and  service  you  deserve. 


UNITED  MEDIA  ENTERPRISES  is : 

United  Feature  Syndicate  •  NewspaperEnterpriseAssociation  •  The  World  Almanac. 

200  Park  Avenue  •  New  York,  N.Y.  10017 


BUSY  SldlAlS  KiPT  THE 


A  southwestern  newspaper 
was  having  plenty  of  success,  but 
not  enjoying  it  enough.  Circulation 
was  up,  coverage  expanding  with  its 
community,  staff  enlarging  in  pace 
with  broader  assignments. 


It  took  three  hands  to 
verify  a  lead. 


At  the  same  time,  the  paper’s 
day-to-day  operations  were  becom¬ 
ing  more  cumbersome,  with  lots  of 
petty  irritations.  Often,  for  exam¬ 
ple,  especially  during  heavy  local 
sports  activities,  reporters  found  it 
almost  impossible  to  call  their 
stories  in  to  the  newsroom.  Allo¬ 
cating  telephone  charges  was  very 
difficult.  Service  to  advertisers  and 
subscribers  bogged  down  in  busy 
signals. 

Here  were  plenty  of  problems 
that  were  all  communications  prob¬ 
lems  in  various  guises. 


SOUinON: 

The  paper  called  in  the  local 
Bell  Account  Executive  who  sum¬ 
moned  a  Bell  System  team  of  spe¬ 
cialists  in  newspaper  operations. 
They  made  a  thorough  analysis  of 
the  paper’s  communications  setup 
and  gave  it  an  electronic  update. 

Now  the  paper  has  a  Dimen¬ 
sion®  PBX,  which  is  not  only  far 
faster  than  the  old  switchboard,  but 
offers  special  features,  too. 

Sports  reporting,  for  example, 
is  handled  on  a  special  group  of 
direct  dial  numbers,  freeing  opera¬ 
tors  to  deal  with  circulation  and 
business  calls.  Automatic  tabula¬ 
tions  make  it  easy  to  allocate  costs. 
Push-button  call  conferencing 
greatly  simplifies  verification  of 
news  leads.  And  night-time  com¬ 
munications  are  much  better,  while 
the  night  operator  staff  has  been 


problem-solving  Bell  Account 
Executive  lately,  your  paper  is  miss¬ 
ing  something. 


new  features. 

If  you  haven’t  talked  to  your 


The  system  is  the  solution* 

Bell  System 


(Continued  from  page  18) 

Press  that  must  spark  the  rebirth  of  justifiable  direct  social 
action  and  pull  together  our  Black  leaders  and  the  Black 
masses  who  have  been  strewn  apart  due  to  worsening  social 
conditions. 

— We  must  develop  a  strategy  on  what  role  we  will  play  in 
the  coming  age  of  home  process  information  centers.  Ac¬ 
cording  to  the  Arthur  D.  Little  study,  “The  Impact  of  Elec¬ 
tronic  Systems  on  News  Publishing  through  1992”,  “Those 
(newspapers)  who  are  able  to  break  away  from  their  tradi¬ 
tional  roles  as  newspaper  or  magazine  publishers  and  be¬ 
come  broad-based  information  providers  will  find  important 
additional  channels  for  marketing  their  news  and  information 
services. 

And  lastly,  the  Black  Press  needs  to  gain  support  in  its 
own  home  territory.  As  Joe  Nazel,  editor  of  Players 
Magazine  wrote  recently,  “(The  Black  Press]  can  never  be 
the  voice  of  the  community  until  the  community  realizes  its 
own  worth  and  potential  and  rises  to  the  support  of  the  Black 
Press,  an  institution  that  fought  for  the  community  in  many 
major  campaigns. 

“The  Black  Press  can  be  as  rich  as  it  chooses,  but  will  only 
be  as  strong  as  the  community  that  directs  and  supports  it.” 
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UK  papers  order 
ad  layout  units 

A  computerized  system  from  Ray¬ 
theon  Company  that  allows  an  operator  to 
edit  and  compose  quickly  a  full  page  of 
newspaper  advertisements  and  advance 
news  pages  has  been  ordered  by  the  Bir- 
mingham  Post  and  Evening  Mail  news¬ 
papers,  Birmingham,  England. 

The  automated  system,  manufactured 
by  Raytheon  Graphic  Systems,  Sudbury, 
Mass.,  features  two  Raycomp  100  proc¬ 
essors  with  central  300  megabyte  disk 
memory  which  enables  users  to  display 
up  to  5(KK)  previously  stored  advertise¬ 
ments  and  create  new  advertisements  on 
any  of  four  200  square  inch  video  display 
terminals.  The  VDTs  can  display  a  tab¬ 
loid  page  full  size  or  broadsheet  at  half 
scale  with  text  available  in  255  fonts 
ranging  from  5  to  96  points. 

The  system  will  interface  with  a  cen¬ 
tral  ICL  computer  from  which  text  will 
be  recalled  to  a  fifth  Raycomp  l(K)  termi¬ 
nal  for  the  makeup  of  advance  news 
pages. 


NOSTALGIA  crept  into  the  Chicago 
Newspaper  Advertising  Sales  Associa¬ 
tion  meeting  last  month  when  a  copy  of 
Sears,  Roebuck  and  Co.'s  first  newspa¬ 
per  ad  was  presented  to  Sears  ad  man¬ 
ager  Robert  Kissel  (right).  The  double¬ 
truck  ad,  dated  Oct.  3,  1925,  ran  in 
Evansville,  Ind.,  newspapers  and  head¬ 
lined  the  opening  of  Sears  first  retail 
store  in  America.  Participating  in  the 
presentation  were:  Walter  J.  Fehn  Jr. 
(right),  ad  director  of  the  Evansville 
Courier  &  Press,  and  Robert  Taylor, 
NASA  president  and  western  manager 
of  Story  &  Kelly-Smith's  retail  division  in 
Chicago. 


Videotex  study  defines  vulneraible  ad  markets 


Tamec  Inc.,  an  economic  consulting 
firm  in  Montreal,  Canada,  has  released  a 
study  on  “Videotex  Services,  The  Mar¬ 
ket  Potential  for  Cable.” 

The  two  year  study  presents  data  on 
Canada's  cable  system  and  examines  the 
impact  that  systems  such  as  Ceefax 
(Great  Britain),  Antiope  (France),  Reut¬ 
ers  (U.S.)  and  Telidon  (Canada)  could 
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have  on  advertising  revenues  in  both  the 
U.S.  and  Canada. 

The  study  presents  both  sides  of  the 
interactive  vs.  the  frame  grabbing  vid¬ 
eotex  techniques.  The  study  findings  in¬ 
dicate  that  in  some  cases  a  one-way  sys¬ 
tem  would  be  preferable  to  a  two-way 
system. 

Three  markets  are  said  to  be  vulnera- 


Six  papers  convert 
to  Y  polymer 

Six  newspaper  organizations  have 
modified  existing  Letterflex  platemaking 
systems  for  100%  conversion  to  “Y” 
polymer  from  Letterflex. 

The  newspaper  organizations  are: 
Nashville  (Tenn.)  Banner  and  Tennes¬ 
sean:  Richmond  (Va.)  Times-Dispatch 
and  News  Lx'uder;  Beaver  (Pa.)  County 
Times;  Scranton  (Pa.)  Times;  Baltimore 
(Md.)  News  American  and  the  In¬ 
dianapolis  (Ind.)  Star  and  News. 

Retrofit  kits  for  “Y”  polymer  are 
available  for  converting  Systems  135, 
1 35 A,  290  and  290 A. 

Letterflex  systems  also  announced  re¬ 
cently  a  new  polymer  collection  system 
for  Systems  290  and  290A  platemaking 
units.  The  closed  system  is  designed  to 
hold  collected  polymer  from  a  complete 
shift,  returning  it  to  the  recycle  tank  at 
the  end  of  the  production  run. 

The  closed  20-gallon  tank  features  a 
built-in  alarm  system  to  eliminate  over¬ 
flows  and  minimize  polymer  contamina¬ 
tion. 


ble  and  the  study  defines  these  as:  clas¬ 
sified  ads  of  daily  newspapers  and  to  a 
lesser  extent  retail  advertising;  yellow 
page  advertising;  and  catalogues  and  di¬ 
rect  mail. 

Cost  of  the  170  page  report  is  $275. 
Write  Tamec,  855  St.  Catherine  Street 
East,  Suite  300,  Montreal,  Canada  H  2L 
4N4. 
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IT’S  30  MINUTES 
TDKADUNE. 
WHO  DO^  CAU  RNt 
ELECTRK  ENERGY 
INRNUHATION? 


You  call  Mike  Segel. 

If  you  live  in  Washington,  D.C.,  call  him  at  202-862-3837. 

If  you  live  outside  of  Washington,  dial  800-424-8897.  You  can 
reach  him  toll  free  any  time— days,  nights  and  weekends.  (From 
Washington,  the  nighttime  number  is  202-483-8657.) 

Mike  will  give  you  fast,  accurate  answers  to  your  questions 
about  electric  power. 

When  you  have  the  time,  he  can  line  up  news  sources. 


supply  you  with  pictures  or  film  clips  and  put  you  in  contact  with 
electric  energy  specialists. 

He  can  also  provide  research  assistance  for  you  anywhere  in 
the  nation. 

He  has  industry  statistics  and  comprehensive  backgrounders 
on  major  energy  topics. 

He’ll  tackle  any  electric  energy  questions  you’ve  got. 

And  he’s  waiting  for  your  call 


Call  toll  free  800-424-8897.  Edison  Electric  Institute  Information  Service 


(Continued  from  pane  26) 
some  crowding  by  other  media. 

There  has  been  some  growth  in  retail 
television  advertising,  and  1  anticipate 
continued  growth  in  direct  mail  activity 
as  computerization  enables  us  to  better 
target  specific  customers. 

Papers  will  extend  their  physical 
coverage  as  retailers,  more  inclined  than 
ever  to  blanket  their  entire  trading  areas, 
spread  out.  It  seems  logical  that  newspa¬ 
pers  will  follow  along  to  accommodate 
their  best  customers. 


John  L.  Weinberg 
Director,  Knight-Ridder  Newspapers,  Inc. 
Senior  Partner 
Goldman,  Sachs  &  Co. 

New  York,  N.Y. 


Retailers  in  towns  or  cities  which  get 
their  television  feed  from  larger  adjacent 
metropolitan  centers  usually  find  these 
rates  prohibitive.  In  such  cases,  these 
are  benefits  by  default  for  the  local  pa¬ 
pers.  In  smaller  cities,  which  have  their 
own  television  stations,  the  competition 
will  be  keener. 

I  also  think  there’s  great  promise  in 
further  technological  achievement.  1 
know  great  strides  have  already  been 
made  here,  but  1  wonder  if  it  isn’t  just  a 
higher  plateau  from  which  an  exciting 
new  probe  will  be  launched. 


On  most  boards  directors  are  busy 
measuring  the  P  &  L  and  its  tributaries. 
On  a  communications  board  the  em¬ 
phasis  is  on  people — sensitive,  gifted, 
creative,  independent  and  often  unpre¬ 
dictable.  I  find  this  the  most  challenging 
and  fascinating  aspect  of  serving  on  such 
a  board. 

It’s  easy  to  measure  linage,  circula¬ 
tion,  profits,  the  cost  of  a  new  building, 
but  it’s  considerably  more  complex  as¬ 
sessing  the  human  resources  that  ac¬ 
count  for  them.  Putting  bright,  able 
people  in  the  right  place  is  pivotal,  but 
it’s  a  delicate  and  sensitive  process.  Al¬ 


though  we  have  to  be  concerned  with 
nuts  and  bolts  that  concern  should  not 
become  so  pervasive  that  it  stifles  the 
atmosphere  of  growth. 

This  kind  of  balance  has  long  been  un¬ 
derstood  and  fostered  by  men  like  Jack 
Knight,  Alvah  Chapman,  Lee  Hills,  Jim 
Batten,  Bemie  Ridder,  Don  Carter  and 
many  others.  Among  them  are  Pulitzer 
Prize  winners  who  are  also  brilliant 
businessmen.  A  rare  combination,  in¬ 
deed. 

I’ve  been  a  Knight-Ridder  director 
since  they  went  public  in  1968  and  no.  I 
don’t  get  involved  in  editorial  policy.  I 


John  L.  Weinberg 

doubt  if  any  self-respecting  editor  would 
stand  for  that.  Although,  judging  from 
the  flak  1  get  from  friends  when  they 
read  something  they  don’t  like,  you’d 
think  I  wrote  everything  that  appeared  in 
the  papers. 

Although,  in  the  jargon  of  Wall  Street 
“quality  of  management’’  is  everyday 
nomenclature,  I  suppose  it  is  a  little  un¬ 
usual  for  a  pragmatic  financier  to  place 
as  much  emphasis  on  the  human  equa- 
(Continued  on  puf^e  35) 


OUR  RECORD  SPEAKS  FOR  ITSELF 


We’re  proud  of  the  fact  that  1978 
was  a  year  of  highs . . .  adding  up  to  the 
biggest  year  in  this  paper’s  history. 
New  circulation  records  were  set  in 
1978.  And  total  advertising  linage  in¬ 
creased  more  than  16%,  reflecting  a 
12%  climb  in  daily  linage  and  Sunday 
linage  that  shot  up  25%.  Additional 
records  were  set  in  the  general  and 
classified  advertising  areas. 


Then,  in  October,  we  published  the 
largest  Sunday  Record  in  history,  with 
the  most  advertising  ever  carried  in  a 
single  edition. 

We’re  proud  of  our  Record  ...  and 
our  unique  northern  New  Jersey  audi¬ 
ence,  which  has  enthusiastically  sup¬ 
ported  and  encouraged  us  over  the 
years. 

As  we  pause  to  look  ahead,  it’s 
worth  noting  that  The  Record  remains 
committed  to  community  service  and 
responsible  reporting  of  local  priorities. 

That’s  why  we  are  confident  that  the 
best  is  yet  to  come. 

New  Jersey’s  Largest  Evening  Newspaper 

®lie  Hettttit 
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NATIONAL  HEADQUARTERS:  25111  GLENDALE  AVENUE,  DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND  .  DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE  •  KANSAS  CITY  •  LOS  ANGELES  •  LOUISVILLE 
MEXICO  CITY  .  MIAMI  •  MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK  •  PORTLAND 
PROVIDENCE  •  SAN  FRANCISCO 


We  work  out  the  problems  in  the  lab 
so  you  don't  have  any  on  press. 


Publisher  celebrates  82nd 
birthday,  50th  year  in  AP 


In  these  times  of  high  costs  it’s  good  to  know . . 

ACB’s  Checking 
Proof  Service 
still  costs  less- 

costs  than 
doing  it  yourself! 

ACB's  Chocking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHEftS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  if  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  tear  sheets.  "  No  wonder  virtually 
ail  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider  .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money  —  in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  IS  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

You  can’t  beat  experience. 

i®'The  ADVERTISING 
CHECKING  BUREAU,  INC. 

Call  your  nearest  ACB  office. 

NEW  YORK:  2  Park  Avenue,  10016;  Phone  212/685-7300 
CHICAGO:  434  South  Wabash  Avenue,  60605;  Phone  312/922-2841 
COLUMBUS,  OHIO:  941  North  High  Street,  43201;  Phone  614/294-4761 
MEMPHIS:  52  South  Second  Street,  38103;  Phone  901/526-3281 
SAN  FRANCISCO:  1453  Mission  Street,  94103;  Phone  415/552-6000 
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Talbot  Patrick 
Chairman  of  Board 
Rock  Hill  (S.C.)  Evening  Herald 

Nine  days  after  his  82nd  birthday  Talbot  Patrick  will  at¬ 
tend  the  1979  convention  of  the  Associated  Press  as  a  50- 
year  member. 

Patrick  is  chairman  of  the  board  of  the  company  publishing 
the  24,0(K)  circulation  Evening  Herald  of  Rock  Hill,  S.C.  His 
AP  membership  began  May  1,  1929  when  he  became  part 
owner  and  editor-manager  of  the  Daily  Argus  in  Goldsboro, 
N.C.  (He  soon  found  out  that  long-established  daily’s  press 
run  of  1 ,500  had  less  than  1 ,000  paid  subscribers.) 

Patrick  started  in  1921  as  police  reporter  for  the  Chicago 
City  News  bureau.  Later  news  jobs  were  with  Chicago  Eve¬ 
ning  Post,  Republican-Gazette  at  Lima,  O.,  Honolulu  Adver¬ 
tiser,  Shanghai  Mercury  and  the  China  Press  in  Shanghai, 
China. 

He  switched  in  1927  to  the  bottom  of  a  new  ladder  in  the 
merchandising  department  of  the  New  York  News.  From  this 
he  rose  to  selling  local  advertising  in  the  News’  Brooklyn 
Section  and  then  ROP  advertising.  He  left  the  New  York 
News  for  the  Goldsboro  Argus  “so  as  to  learn  all  depart¬ 
ments  of  a  newspaper’’. 

Pat’s  cooperation  with  the  AP  resulted  in  his  being  chosen 
to  attend  the  meeting  in  French  Lick,  Ind.  out  of  which  the 
APME  developed.  He  reported  for  the  28%  of  the  AP  mem¬ 
bership  which  received  as  news  only  the  “pony”  report;  this 
was  either  skeletonized  telegrams  or  brief  scheduled  periods 
of  dictation  over  phone  lines. 

Patrick  is  a  member  of  ASNE,  past  president  of  the  North 
Carolina  Press  Association,  retired  charter  member  of  IN- 
CFO,  and  has  many  friends  in  newspaper  departmental  as¬ 
sociations  whose  meeting  he  attended  “to  go  to  school.” 
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tion  as  you  point  out  I  do.  However, 
when  it  comes  to  people,  I  try  to  avoid 
the  general  and  go  directly  to  the 
specific. 

Oh,  sure  1  say  a  lot  of  things  and  offer 
many  suggestions  at  board  meetings.  I'm 
pretty  direct  too,  on  things  like  con¬ 
stantly  trying  to  improve  our  position, 
new  ideas,  new  approaches,  business 
operations.  Almost  everything. 

I  don't  know,  you'll  have  to  ask  others 
whether  any  of  my  ideas  have  borne 
fruit. 

Do  you  see  freedom  of  the  press 
threatened?  You're  referring,  I  believe, 
to  the  recent  restraints.  It  is  my  belief 
these  issues  will  be  resolved  as  much  in 
the  newsroom  as  in  the  courtroom.  Re¬ 
sponsibility,  discipline  and  appropriate 
self-restraint  need  not  interfere  with  the 
press's  basic  responsibility  and  function. 

Looking  ahead,  I  see  our  citizenry  be¬ 
coming  more  interested  in  what's  going 
on  in  the  world  and  consequently  a 
strong  press  will  become  more  essential 
than  ever. 

New  ideas  and  changing  perceptions 
of  the  role  of  newspapers  are  shaping  it 
into  a  young  man  and  woman's  business. 
Newspapers  have  many  publics,  and 
while  they  need  not  necessarily  agree 
with  all  of  them,  they  must  be  responsive 
to  each,  or  else  they  will  become  another 
prehistoric  species. 


James  E.  Webb 
Director,  Gannett  Co.,  Inc. 
Attorney;  Former  Administrator, 
NASA  Washington,  D.C. 


Three  of  the  outside  directors  on  the 
Gannett  board  besides  myself  are:  Bill 
Rogers,  Wes  Gallagher  and  Bill  Craig. 
(Mr.  Webb,  having  reached  the  mandat¬ 
ory  retirement  age  of  72,  leaves  the 
board  at  the  end  of  his  present  term. 
William  P.  Rogers,  former  Secretary  of 
State,  will  resign  because  of  the 
(Continued  on  page  36) 
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Gannett-Combined  merger,  since  he 
holds  a  directorate  in  another  company 
with  broadcast  interests.  Mrs.  Dolores 
D.  Wharton,  wife  of  Dr.  Clifton  R.  Whar¬ 
ton,  Chancellor  of  the  State  University 
of  New  York,  has  recently  been  elected 
an  outside  director  of  the  board.) 

To  be  effective  partners  of  manage¬ 
ment  and  fully  understand  its  problems, 
outside  directors  must  become 
thoroughly  familiar  with  the  businesses 
they  serve.  And  there  is  no  short  cut  or 
magic  formula  for  this. 

Having  had  a  continuing  interest  in  the 
theory  and  practice  of  management,  it 


becomes  evident  that  group  action, 
whether  by  committees  or  boards,  tends 
to  reduce  decisions  to  the  lowest  com¬ 
mon  denominator.  Outside  directors 
should  endeavor  to  raise  corporate  sights 
to  the  highest  level  rather  than  allow 
them  to  hover  at  lesser  heights.  As  a 
result  of  close  collaboration  with  man¬ 
agement,  the  discussion,  the  voting,  the 
analysis,  or  whatever,  can  usually 
emerge  better  than  originally  envisioned. 

I  serve  as  Chairman  of  the  Committee 
on  Continuity  of  Management,  made  up 
of  outside  directors.  Our  function  is  to 
examine  management  and  its  relation¬ 
ship  to  the  total  company.  For  instance. 


how  do  we  best  insure  a  shock-proof 
transition  in  the  event  one  or  more  key 
executives  are  lost  in  an  airplane  disas¬ 
ter? 

Gannett  executives  are  constantly  on 
the  move  staying  in  touch  with  their  far- 
flung  enterprises.  Our  committee  works 
in  close  collaboration  with  A1  Neuharth, 
Paul  Miller  and  the  board  to  construct  a 
program  of  orderly  transition  without 
internal  agitations  should  the  company 
ever  be  faced  with  such  a  tragedy. 

Another  of  our  committee  functions  is 
to  collaborate  with  outside  research  and 
consulting  firms  in  probing  the  shape  of 
the  future  so  we  are  better  qualified  to 
deal  with  it. 

Was  your  committee  involved  in  the 
Gannett-Combined  merger?  How  will  the 
new  management  be  structured?  We  were 
involved  as  directors,  not  as  a  commit¬ 
tee.  There  was  no  problem  evaluation 
here.  We  are  merging  with  a  company 
which  a  very  able  man,  Karl  Ellers,  has 
put  together.  He  is  brilliant,  a  fine  person 
and  knowledgeable  in  areas  where  Gan¬ 
nett  has  less  experience. 

Various  possibilities  of  management 
formulations  were  considered  for  the 
period  prior  to  the  merger  and  after. 
Working  in  collaboration,  both  com¬ 
panies  evolved  the  Office  of  the  Chair¬ 
man  of  the  Board.  Here,  Karl  Ellers  and 
possibly  other  Combined  executives  will 
serve  along  with  Allen  Neuharth  and 
some  of  his  top  people.  The  executives 
of  both  companies  will  become  part  of 
the  new  management  in  a  coordinated 
way  so  the  efforts  of  Karl  Ellers  and  his 
executives  will  not  be  diluted  as  they 
continue  to  make  their  outstanding  con¬ 
tributions  to  the  Combined  part  of  the 
new  operation.  The  new  company  will  be 
known  as  Gannett  Co.,  Inc.  with  Mr. 
Neuharth,  Chaiiman. 

How  do  you  respond  to  criticism  of  the 
growth  of  newspaper  chains?  How  does 
the  old  saying  go?  “Eternal  vigilance  is 
the  price  of  liberty.”  We  believe  any 
corporation  that  asks  the  public  to  buy 
its  equity  must  operate  in  a  businesslike 
way  and  with  full  awareness  of  its  social 
responsibilities.  It  should  use  the  profits 
it  is  able  to  generate  for  growth  and  pub¬ 
lic  service. 

There  are  significant  advantages  in 
being  able  to  operate  on  an  economy  of 
scale,  as  in  the  purchase  of  newsprint, 
ink,  equipment,  new  technology,  etc. 
But  this  is  where  centralization  should 
end  in  a  communications  company. 
Gannett's  strong  advocacy  of  local  au¬ 
tonomy  for  its  publishers  and  editors  is 
well  known.  Only  local  executives  are 
the  arbiters  of  what  goes  into  their  edito¬ 
rial  pages  and  because  there  is  such  a 
driving  concern  for  improving  quality 
here,  Allen  Neuharth  claims  with  pride 
that,  “Gannett  has  improved  every 
newspaper  it  has  purchased.” 

(Continued  on  page  37) 
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Morethcjn  BOO 
publicatjons  in  35  states 
now  audited  by  C*A*C 
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More  and  more  suburban  newspapers  and  stropping 
guides  are  realizing  the  importance  of  certified 
audits...particularly  since  the  greatest  numbers  of 
advertisers  and  their  agencies  insist  on  them. 

That's  why  more  and  more  publications  are  now 
audited  by  Certified  Audit  of  Circulations,  Inc. 
(C*A*C),  the  not-for-profit  service  association  of 
advertisers,  agencies  and  publishers.  In  fact,  C'A'C 
membership  has  grown  nearly  a  third  in  just  the  past 
12  months,  and  today  more  than  800  publications  in 
35  states  are  C*A*C  members. 

Want  more  information?  Just  phone  or  write. 


The  Mark  of  Integrity  for  more  than  23  years 

Certified  Audit  of  Circulations,  Inc. 

353  Broad  Avenue ,  Leonia.NJ.  07605 
(201)  947-4585 
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Myles  L.  Mace 


Myles  L.  Mace 
Director,  Harte-Hanks 
Communications,  Inc. 
Professor  Emeritus, 
Harvard  Business  School 
Boston,  Mass. 


I’m  concerned  about  most  boards.  The 
directors  are  usually  passive  agents  of 
management.  They  rarely  influence  cor¬ 
porate  strategies  or  policies  and  seldom 
participate  in  structuring  compensation 
programs  for  key  executives  or 
employees.  They  simply  do  not  do  very 
much. 

And  that’s  the  way  the  CEO  of  a  large, 
widely  held  company  likes  it.  He  wants 
de  facto  power  to  run  the  company  any 
way  he  pleases.  The  thousands  of  stock¬ 
holders  are  unorganized  and  probably 
unorganizable,  and  with  board  members 
who  are  friends,  cronies  or  peers,  he 
usually  gets  his  way.  I’m  distressed  so 
little  has  been  done  in  the  last  10  years  to 
change  that. 

Of  course,  there  are  exceptions:  com¬ 
panies  that  insist  on  the  total  involve¬ 
ment  of  their  outside  directors.  Harte- 
Hanks  is  one.  Bob  Marbut,  Leo  and 
Larry  Franklin,  exceptionally  able 
executives,  seek  this  kind  of  participa¬ 
tion.  Texas  Instruments  is  another  such 
company.  No,  I  don’t  sit  on  their  board. 
Others?  Of  course  there  are,  but  I’m  not 
going  to  start  naming  board  names. 

The  main  function  of  the  board  of  di¬ 
rectors  is  to  represent  the  stockholders, 
not  management.  Yet,  you’ll  find  sitting 
on  many  boards  the  partner  of  the  com¬ 
pany’s  investment  banking  firm,  an 
executive  of  the  company’s  commercial 
bank  and  perhaps  a  partner  of  their  lead¬ 
ing  law  firm.  They  are  called  “outside” 
directors;  they’re  about  as  “outside”  as 
the  president’s  wife.  Surveyors  of  pro¬ 
fessional  services  to  the  corporation 
{Continued  on  page  44) 
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Boston  Globe  stages 
annual  Jazz  Festival 

“The  1979  Boston  Globe  Jazz  Festival 
was  an  ideal  festival  in  that  it  included 
just  about  every  approach  to  jazz,”  said 
Dick  Collins,  director  of  the  Globe’s 
promotion  department.  “It  was  also  the 
most  ambitious  and  comprehensive  festi¬ 
val  we  ever  attempted — twice  the  size  of 
last  year’s  event.’’ 

More  than  25,000  persons  attended  the 
14  shows  held  between  March  9  and 
March  18  at  various  Boston  locations: 
Symphony  Hall,  Berklee  Performance 
Center  and  Emmanuel  Church.  This 
year’s  headliners  included  Sarah  Vaughan, 
Mel  Torme,  Gerry  Mulligan,  Herbie 
Hancock,  Woody  Herman,  Dave  Bru- 
beck,  Eubie  Black,  Sonny  Rollins,  Tito 
Puente  and  dozens  more. 

Nine  of  the  14  concerts  were  sold  out 
completely,  with  the  remaining  five 
chalking  up  healthy  audiences.  Ticket 
prices  were  kept  low  because  the  events 
are  a  public  service  of  the  Boston  Globe. 

“This  year  there  was  truly  something 
for  everybody,’’  Collins  continued,  “in¬ 
cluding  a  Saturday  matinee  for  children,  a 
reduced  rate  performance  for  high  school 
students,  a  special  night  of  local  talent 
and,  what  was  a  first-ever  for  both  the 
Globe  Festival  and  Boston,  an  evening  of 
Latino  jazz  at  Symphony  Hall. 

“Ironically,  the  Jazz  Festival  has  never 
been  a  big  money  maker  for  the  Globe,’’ 
added  Collins.  “In,  it  has  taken  us  eight 
years  of  hard  work  and  conviction  to  get  it 
to  the  point  where  it  just  about  breaks 
even  financially.  But  what  it  does  for  the 
Globe  in  other  ways  is  immeasurable. 
The  Jazz  Festival  is  one  of  those  rare 


Mary  Jane  Patrone  and  Richard  A. 
Collins,  Jr.  of  the  Globe's  Promotion  De¬ 
partment 

events  that  cuts  across  age  and  class  dis¬ 
tinctions.  Our  audiences  are  young  and 
old,  black  and  white,  liberal  and  conser¬ 
vative.  Music,  and  particularly  jazz,  talks 
to  them  all.” 

The  Globe,  along  with  producer 
George  Wein,  is  already  at  work  on  the 
1980  Boston  Globe  Jazz  Festival. 

Pearlmutter  retires 

Morris  Pearlmutter,  vicepresident  ad¬ 
vertising  and  public  relations,  Edison 
Brothers  Shoe  Stores,  Inc.,  has  an¬ 
nounced  his  retirement  after  30  years 
with  the  film.  Al  Cortopassi,  assistant 
vicepresident,  has  been  promoted  from 
advertising  manager  to  advertising  direc¬ 
tor.  Judy  Smith  succeeds  Cortopassi  as 
advertising  manager. 


MORE  THAN  1  5,000  people  walked  the  floors  of  the  Toledo  (Ohio)  Blade's  ninth 
annual  food  fair  and  expo  March  27  and  28.  The  Lunt  and  Fontaine  of  the  culinary 
stage,  Diana  and  Paul  von  Welanetz,  directors  of  the  von  Welanetz  Cooking 
Workshop  in  Los  Angeles,  were  guest  chefs  at  the  event.  Blade  food  editor,  Mary 
Alice  Powell,  did  the  hosting. 


Hamilton  to  direct 
suburban  companies 

William  O.  Taylor,  publisher  of  the 
Boston  Globe,  announced  six  promo¬ 
tions: 

Lawrence  J.  Hamilton,  Globe  circula¬ 
tion  manager,  becomes  managing  direc¬ 
tor  of  Community  News  Inc.  and  Subur¬ 
ban  News  Inc.,  wholly-owned  sub¬ 
sidiaries.  He  was  Detroit  News  circula¬ 
tion  director  before  joing  the  Globe  in 
1967. 

Godfrey  W.  Kauffmann  Jr.,  assistant 
Globe  circulation  manager,  becomes  cir¬ 
culation  manager.  He  was  assistant  to 
the  publisher,  Washington  Star,  before 
joining  the  Globe  in  1977. 

Richard  J.  Parr  is  named  assistant  cir¬ 
culation  manager,  the  Globe,  and  John 
Sereda,  assistant  circulation  manager, 
becomes  circulation  manager  for  trans¬ 
portation;  Thomas  J.  Buckley,  circula¬ 
tion  supervisor,  moves  up  to  assistant 
circulation  manager,  transportation. 

In  another  department,  Robert  W. 
Godfrey,  assistant  press  room  foreman, 
is  named  press  room  superintendent. 

Papers  publish 
tv  show  script 

Through  the  magic  of  print  and  video, 
thousands  of  children  last  week  were 
able  to  follow  the  adventures  of  C.S. 
Lewis’s  The  Lion,  the  Witch  and  the 
Wardrobe . 

The  CBS  animated  special,  sponsored 
by  Kraft,  aired  April  I  and  2,  with  more 
than  a  half-a-dozen  newspapers  carrying 
the  classic’s  complete  script. 

Participating  dailies  included:  the 
Chicago  Snn-Tinies ,  St.  Petersburg 
Times,  Cleveland  Press,  Oakland  (Calif.) 
Tribune,  Seattle  Post-Intelligencer,  Port¬ 
land  (Me.)  Press-Herald  and  the  Louis¬ 
ville  (Ky.)  Times. 


NEW  PRESIDENT  of  the  National 
Press  Foundation  in  Washington  is 
Robert  E.  Farrell,  at  left,  elected  March 
19.  In  center  is  the  new  vicepresident, 
Frank  Aukofer,  and  at  right  is  the  retir¬ 
ing  president,  Robert  Ames  Alden.  Far¬ 
rell  is  with  McGraw-Hill,  Aukofer  with 
the  Milwaukee  Journal  and  Alden  with 
the  Washington  Post.  All  three  are 
former  presidents  of  the  National  Press 
Club,  with  which  the  Foundation  works 
closely. 
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On  the  move^ 

To  a  new  $40-million  facility  that  will  rank  as  perhaps 
(  the  most  modern  newspaper  plant  in  the  nation.  A 
U  building  designed  to  the  last  detail  for  the  newspaper  of 
future.  Featuring  the  latest  in  offset  presses,  advanced 
;t  p(9tQ  making  ar^  sdphistic^ted  editorial  and  classified  sys- 
’tpfbd,  this  new  hea'dquarters 'opens  ttiis  summer  in  Melville,  Long 
fsieHb.  as  Newsday  soon 'moves  into  its  40th  year. 

‘•j- ’>«■  s  . ‘V- 

aJli<Dme  bigh  cimul^^i'now  e)^0<pciing  $d0,000  daily  and  over  550,000 
ty.  QlrculMMg,rcei4h.il»ar.^er  y^  ths^  has  moved  Newsday  to  Ks  new 
flea's  10th  largest  daily  nempapet  and  third  largest  evening  newspaper. 


ir  last  year  of  major  joumal- 
■SIPpr-publMM  magasine 
iMOdiiB^L  l%lsd  by  Time 


To  record  advertising  iin^e' 
newspaper  in  the  country. 


National  advertising  discount  modular  unit  program 
Additions 


Contract  discounts  off  open  line  rate  for  modular  unit  program 

Col  Lines 

per  per  Open  line  rate  6  Pages  13  Pages  26  Pages  52  Pages 


City 

Newspaper 

page 

page 

Daily 

Sunday 

Lines 

Discount 

Lines 

Discount 

Lines 

Discount 

Lines 

Discount 

CALIFORNIA 

Santa  Cruz 

Santa  Cruz  Sentinel 

8 

2408 

.34 

.34 

14448 

.0% 

31304 

.0% 

62608 

.0% 

125216 

.0% 

CONNECTICUT 

Torrington 

Register 

8 

2376 

.20 

14256 

2.0% 

30888 

10.0% 

61776 

15.0% 

123552 

20.0% 

IOWA 

Davenport 

Quad-City  Times 

8 

2408 

.65 

.69 

14448 

6.0% 

31304 

9.0% 

62608 

12.0% 

125216 

15.0% 

ILLINOIS 

Beardstown 

Beardstown  Illinoian-Star 

9 

2646 

.17 

.... 

15876 

3.0% 

34398 

5.0% 

'68796 

8.0% 

137592 

10.0% 

De  Kalb 

Chronicle 

8 

2408 

.30 

.._  ** 

14448 

3.0% 

31304 

6.0% 

62608 

12.0% 

125216 

20.0% 

MASSACHUSETTS 

Boston 

Christian  Science  Monitor 

6 

1200 

2.05 

.... 

7200 

2.5% 

15600 

5.0% 

31200 

14  0% 

62400 

17.0% 

Milford 

Daily  News 

9 

2709 

.22 

.... 

16254 

5.0% 

35217 

10.0% 

70434 

15.0% 

140868 

20.0% 

Pittsfield 

Berkshire  Eagle 

8 

2376 

.35 

.._  ** 

14256 

2.0% 

30888 

10.0% 

61776 

15.0% 

123552 

20.0% 

MINNESOTA 

Petoskey 

Petoskey  News-Review 

8 

2408 

.49 

.... 

14448 

.0% 

31304 

5.0% 

62608 

10.0% 

125216 

15.0% 

Sault  Ste.  Marie 

Sault  St.  Marie  News 

8 

2352 

.22 

.._  ** 

14112 

2.5% 

30576 

5.0% 

61152 

7.5% 

122304 

10.0% 

MISSISSIPPI 

Natchez 

Democrat 

8 

2400 

.20 

.20 

14400 

.0% 

31200 

.0% 

62400 

5.0% 

124800 

10.0% 

NORTH  CAROLINA 

Jacksonville 

Daily  News 

8 

2408 

.28 

..... 

14448 

5.0% 

31304 

10.0% 

62608 

15.0% 

125216 

20.0% 

New  Bern 

Sun-Journal 

8 

2408 

.20 

...  ** 

14448 

2.0% 

31304 

5.0% 

62608 

7.5% 

125216 

15.0% 

NORTH  DAKOTA 

Bismarck 

Bismarck  Tribune 

6 

1806 

.41 

..... 

10836 

5.0% 

23478 

10.0% 

46956 

15.0% 

93912 

20.0% 

NEW  YORK 

Binghamton 

Sun-Bulletin  Press  (M&Sun) 

9 

2700 

.82 

.... 

16200 

5.0% 

35100 

7.5% 

70200 

10.0% 

140400 

15.0% 

Binghamton 

Sun-Bulletin  Press  (M  &  E) 

9 

2700 

.78 

.... 

16200 

5.0% 

35100 

7.5% 

70200 

10.0% 

140400 

15.0% 

Little  Falls 

Evening  Times 

8 

2408 

.15 

.... 

14448 

5.0% 

31304 

10.0% 

62608 

15.0% 

125216 

20.0% 

New  York 

New  York  Times 

9 

2400 

6.45 

7^0 

14400 

2.2% 

31200 

2.8% 

62400 

3.3% 

124800 

4.2% 

New  York 

N.Y.  Jewish  Forward 

7 

2100 

.84 

.84 

12600 

5.0% 

27300 

7.5% 

54600 

10.0% 

109200 

15.0% 

OREGON 

Portland 

Oregonian/Or.  Journal 

9 

2709 

1.98 

1.93 

16254 

4.0% 

35217 

6.0% 

70434 

7.0% 

104868 

9.0% 

PENNSYLVANIA 

Lehighton 

Lehighton  Times  News 

8 

2352 

.22 

.... 

14112 

5.0% 

30576 

10.0% 

61152 

15.0% 

122304 

17.52/5 

Philadelphia 

Inquirer  News  (M  &  E) 

6 

1890 

6.31 

...  ** 

11340 

6.5% 

24570 

8.0% 

49140 

9.0% 

98280 

11.7% 

TENNESSEE 

Greeneville 

Greeneville  sun 

9 

2677 

.22 

.... 

16062 

3.0% 

34801 

5.0% 

69602 

8.0% 

139204 

10.0% 

TEXAS 

Austin 

Austin  Citizen 

8 

2408 

.20 

..... 

14448 

2.0% 

31304 

4.0% 

62608 

6.0% 

125216 

8.0% 

San  Antonio 

San  Antonio  Light  (E) 

9 

2709 

1.15 

.... 

16254 

5.2% 

35217 

6.1% 

70434 

7.8% 

140868 

13.9% 

UTAH 

Ogden 

Ogden  Standard-Examiner 

9 

2709 

.45 

.45 

16254 

12.5% 

35217 

15.0% 

70434 

20.0% 

140868 

25.0% 

VERMONT 

Bennington 

Bennington  Banner 

8 

2376 

.18 

.... 

14256 

2.0% 

30888 

10.0% 

61776 

15.0% 

123552 

20.0% 

WISCONSIN 

Wausau 

Wisconsin  Newspaper  Group 

0 

0 

1.60 

.... 

2.0% 

2.0% 

4.0% 

6.0% 

WEST  VIRGINIA 

Clarksburg 

Exponent-Telegram 

9 

2520 

.31 

.31 

15120 

2.0% 

32760 

4.0% 

65520 

7.0% 

131040 

10.0% 

(Continued  on  page  42) 
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The  one  way 
to  reach 
South  Central 
Connecticut 


Joumal'Gourier 

MORNING 


& 

THE  JACKSON 
NEWSPAPERS 


Represented  nationally  by  Sawyer-Ferguson-Walker  Company,  Inc. 


Corrections  National  advertising  discount  modular  unit  program 


City 

ALASKA 

Anchorage 

CALIFORNIA 


Newspaper 


Contract  discounts  off  open  line  rate  for  modular  unit  program 

Col  Lines 

per  per  Open  line  rate  6  Pages  13  Pages  26  Pages  52  Pages 

page  page  Daily  Sunday  Lines  Discount  Lines  Discount  Lines  Discount  Lines  Discount 


Elwood  Call-Leader  (3NSP  GRP)  8  2408  .48 

Mount  Vernon  Mount  Vernon  Democrat  8  2352  .15 

MASSACHUSETTS 

Lawrence  Eagle-Tribune  9  2700  .47 

MARYLAND 


Drukker  Newspapers,  Inc. 


NEW  JERSEY 

Passaic 

NEVADA 

Reno 

NEW  YORK 


Binghamton  Sun  Bulletin  (m) 


1806 

.84 

.63 

10836 

25.5% 

23478 

28.3% 

46956 

30.6% 

93912 

33.1% 

2408 

1.65 

1.67 

14448 

7.0% 

31304 

10.0% 

62608 

16.0% 

125216 

20.0% 

2352 

.13 

.... 

14112 

10.0% 

30576 

15.0% 

61152 

20.0% 

122304 

20.0% 

2408 

.48 

.... 

14448 

25.0% 

31304 

30.0% 

62608 

35.0% 

125216 

45.0% 

2352 

.15 

14112 

12.0% 

30576 

17.0% 

61152 

21.0% 

122304 

33.0% 

2700 

.47 

.47 

16200 

4.3% 

35100 

6.4% 

70200 

10.6% 

140400 

14.9% 

2408 

.39 

..... 

14448 

5.2% 

31304 

7.8% 

62608 

10.4% 

125216 

11.7% 

1.27 

1.27 

14448 

27.0% 

31304 

30.0% 

62608 

32.0% 

125216 

33.0% 

2408 

.63 

.58 

14448 

5.0% 

31304 

7.5% 

62608 

10.0% 

125216 

15.0% 

2700 

.69 

.74 

16200 

5.0% 

35100 

7.5% 

70200 

10.0% 

140400 

15.0% 

1344 

.47 

.... 

8064 

5.0% 

17472 

7.5% 

34944 

10.0% 

69888 

15.0% 

1800 

.58 

.58 

10800 

5.0% 

23400 

7.5% 

46800 

10.0% 

93600 

15.0% 

(Continued  on  page  44) 


How  tofit  a  twoy2 
column  ad  into  a  thiee 
column  space. 


Deaths 


MAKING  IT  FIT 

makes 

SENSE. 


MAKING  IT  FItI  MAKING  IT  FTT  SilTipl©.  Start  With  3  fillTI 

gsgf.®  SSSf.*  negative.  Follow  PROFLEX 
S-S”  OTr  exposure  instructions.  Within 

S'Et  niinutes  a  two  &  I/2  column 
ad  fits  into  a  three  column 
space  without  floating, 
mm  Simple  as  that.  Enlarge  or 
****  ——"  ■■■■  reduce  headlines,  body  copy, 
full  ads,  or  just  about  anything  - 
up  to  200%  or  down  to  50%  in  \ 

one  dimension.  Make  italics  and  1 

backslants  to  36p  circles,  wavy  — 
lines,  arches  and  dropshadows,  too. 

The  Unique 
Reproportioning 
System 

Find  us  at  ANPA-RI  Booth  265 


^  COMBINED  SERVKES 


1414  Laurel  Avenue 
Minneapolis.  MN  55403  USA 
Cable  COMSERV 


Phone  (613)339-7770 


Inez  Robb,  78,  United  Features  col¬ 
umnist  who  retired  in  1969;  April  4. 

»i(  ^ 

Arthur  Peberdy,  53,  creative  services 
director  of  Montreal  (Que.)  Star;  presi¬ 
dent  of  Eastern  Region  of  the  Interna¬ 
tional  Newspaper  Promotion  Associa¬ 
tion;  February  19. 

He  *  * 

Brice  McQuii.lin,  77,  former  newspa¬ 
per  publishers'  representative  in  San 
Francisco;  February  15. 

*  sfe  ♦ 

Stan  Slaten,  outdoor  editor  of  Hous¬ 
ton  Post;  February  6. 

♦  *  * 

Charles  G.  “Chick”  Evans,  77, 
former  reporter  Portland  (Me.)  Evening 
Express  in  1920s;  later  in  broadcasting 
and  federal  and  state  government 
administrative/public  relations  capaci¬ 
ties;  March  7. 

9k 

Ruth  Stanford  Ireland,  61,  known  as 
Ruth  Barnes  when  she  helped  create  the 
syndicated  cartoon  strip  “The  Better 
Half';  March  29. 

♦  9k  * 

Gerald  A.  Robichaud,  66,  retired  di¬ 
rector  of  the  Chicago  News/Sun-Times 
New  Service;  January  1. 
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Newspapers 
choose  Landon. 
Why? 

Landon’s  professional,  profit-oriented  owriL^d 

newspaper  marketing  approach  starts 
with  a  22-office  national  sales  team  —  the  cohesivi 

then  adds  problem-  solving  specialists  representati 

in  all  your  revenue-  producing  areas.  °day 


The  point  is,  Landon  Associates  is  more  than  just  a 
national  advertising  representative.  Our  clients  not  only 
get  a  unique,  hard-hitting  national  sales  team 
working  for  them  out  of  22  offices  from  coast  to  coast . . . 
they  also  get  the  problem-solving  capabilities  of  the 
entire  Landon  newspaper  marketing  organization. 

Landon  offices  in  regional  trading  centers  parallel  the 
distribution  systems  of  the  major  consumer  goods 
companies,  giving  Landon  clients  a  special  advantage. 
Landon  is  the  leader  in  network  selling  for  newspapers, 
creating  newspaper  circulation  patterns  which  match 
advertisers’  needs.  These  are  just  two  of  the  unique  ways 
we  expand  newspaper  budgets  and  make  newspapers 
easier  to  buy. 

Our  uniform  invoicing  service  for  more  than  one  hundred 
million  lines  of  national  advertising  generates  computer¬ 
ized  information.  This  helps  us  spot  trends  and  problems 
early  on,  and  lets  us  take  action  quickly. 

Starting  in  1972,  Landon  began  building  a  retail  sales 
organization.  Now  we  serve  more  than  100  papers. 

Our  specialists  in  Circulation,  Classified  and  Marketing 
Research  are  the  best  in  their  fields.  Each  one  has  turned 
problems  into  profits  for  scores  of  newspapers. 

If  you  think  this  kind  of  professional  approach  to  selling 
and  marketing  your  newspaper  might  be  worth  pursuing, 
call  Owen  Landon  at  (212)  867-1112.  Or  talk  with  us  in 
the  Landon  Suite  while  you’re  at  ANPA. 


National  Sales 

Owen  Landon,  President  -  Directs 
the  national  sales  effort 
and  the  specialist  divisions  into 
the  cohesive  force  that  makes 
Landon  Associates,  Inc.  the 
representative  of  the  future  that's 
here  today. 

Retailing 

Rodney  P.  Keeney,  V.P.  Retail 
Division-  serves  more  than  100 
retail  client  newspapers.. .manages 
7  retail  specialists...  experienced 
in  over  1 50  markets  coast-to- 
coast. 

Circulation 

William  G.  Merritt  -  former 
ICMA  President.  Broad  exper¬ 
ience  in  distribution,  sales, 
systems,  promotion,  circulation 
data  processing  with  major  metro 
politan  dailies.  Many  say  "the 
best  in  the  business". 

Classified 

William  J.  Ford  -  Classified 
Development  Specialist  with 
major  metropolitan  newspaper 
classified  experience...  brings 
creativity,  systems  and  profit 
orientation  into  37  areas 
of  the  classified  dept. 

Marketing  Research 

Richard  L.  Hare  -  former 
Director  of  Advertising  &  Re¬ 
search  for  Gannett.  Worked  as 
problem-solver  with  over  200 
newspapers  including  counsel 
on  marketing  research. 


LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York  City  10017  /  (212)  867-1112 

A  Newspaper  Marketing  Company 


Corrections 

(Continued  from  page  42 


National  advertising  discount 
modular  unit  program 

Contract  discounts  off  open  line  rate  for  modular  unit  program 

Col  Lines 


per  per  Open  line  rate  6  Pages  13  Pages  26  Pages  52  Pages 

City  Newspaper  page  page  Daily  Sunday  Lines  Discount  Lines  Discount  Lines  Discount  Lines  Discount 


OHIO 


Valley  View  Horvilz  Newspapers — 4  paper 

SOUTH  CAROLINA 

0 

0 

1.10 

Anderson 

TEXAS 

Independent  Daily  Mail 

8 

2408 

.71 

Big  Spring 

Herald 

8 

2408 

.22 

Corpus  Christi 

Caller-Times 

8 

2408 

1.05 

Farmers  Branch 

News  Texan 

8 

0 

1.60 

1.16 

6.0% 

8.0% 

10.0% 

12.0% 

.71 

14448 

8.0% 

31304 

12.0% 

62608 

17.0% 

125216 

23.0% 

.22 

14448 

7.0% 

31304 

11.0% 

62608 

16.0% 

125216 

22.0% 

1.05 

1.60 

14448 

3.0% 

39.0% 

31304 

12.0% 

49.0% 

62608 

17.0% 

55.0% 

125216 

23.0% 

59.0% 

(Continued  from  page  37) 
should  not  sit  on  their  client’s  board.  It’s 
a  blatant  conflict  of  interests.  But  there 
they  are. 

Staying  independent,  not  in  a  confron¬ 
tational  way — I  have  little  patience  for 
those  who  try  to  pin  an  adversarial  label 
on  asking  questions.  Isn’t  it  ridiculous  to 
suggest  that  a  director  who  does  is  out  of 
bounds? — is  the  only  effective  way  to 
monitor  the  job  management  does. 

One  of  the  great  myths  is  that  man¬ 
agement  is  omnipotent  and  another  is 
that  boards  are  equally  all-knowing. 
Even  by  total  dedication  to  their  indi¬ 
vidual  tasks,  they  will  probably  never 
approach  their  mythological  pinnacles, 
but  one  thing  is  certain:  They  will  better 


serve  their  stockholders. 

Is  there  a  pervasive  Harte-Hanks  pol¬ 
icy?  I  can’t  single  out  a  single  principle. 
But  I  believe  Bob  Marbut  and  his  execu¬ 
tives  have  a  fine  perception  of  their  ob¬ 
jectives,  not  just  as  newspapers,  but  as  a 
total  communications  company.  The 
emphasis  is  on  serving  the  public  by  pro¬ 
ducing  a  product  it  wants  and  can  use. 
Many  companies,  in  all  manner  of  indus¬ 
tries,  frequently  forget  they  are  a  con¬ 
sumer  product  business.  Their  basic 
charter  is  to  serve  their  customers  who 
provide  the  cash  and  income  from  which 
they  derive  their  profits. 

Harte-Hanks  looks  upon  communica¬ 
tions  as  a  product,  like  any  other,  and 
they  have  been  pioneers  in  market  re¬ 


search  to  improve  that  product.  They’re 
constantly  researching  the  consumer  and 
the  market  to  find  out  how  they  can  best 
serve  them.  There’s  no  point  being  a 
martyr,  giving  customers  what  you  think 
is  basically  good  for  them  whether  they 
like  it  or  not.  They’re  buying  your  prod¬ 
uct;  that  means  they  must  want  it. 

What’s  ahead  for  the  communications 
industry?  Making  predictions  is  a  very 
precarious  business,  particularly  when 
you’re  dealing  with  the  future. 

But  here’s  one  that’s  safe:  The  com¬ 
munications  industry  has  a  bright  future 
if:  They  continue  to  create  new  products 
and  improve  existing  ones  so  their  cus¬ 
tomers  continue  to  need  them  and  will, 
therefore,  continue  to  buy  them. 


Our  "Circulation-Rate  Card" 

computer  system  has  been 
designed  with  the  valuable 
assistance  of  fifteen  newspaper 
publishing  companies  throughout 
the  country  Now,  you  can  take 
advantage  of  these  same  systems 
at  very  reasonable  prices. 

Our  systems  consist  of: 

A  100%  Digital  Equipment 
Corporation  computer  system 
with  high  speed,  printer  dual 
disks  and  sharp  video  ter¬ 
minals. 


It's  an  Outstanding  Circula¬ 
tion  System! 

Mail  Label  with  Post  Of¬ 
fice/ABC  Report 
Automatic  Start  and  Stop 
Expiration  Notices 
Bundle  Labels 

Weekly  -  Bi-weekly  -  Monthly 
Bi-Monthly 

Carrier/Dealer  Statements 
Carrier/Dealer  Aging 
ABC  Reports  and  other 
Analysis 

Store  Analysis  Reports 


It  Almost  Time  For 
LAS  VEGAS 
But 

You  Don’t  Have  To  Wait! 

We  believe  that  we  have  designed  and  built  the  finest 
and  most  complete  computer  system  for  Newspaper 
Circulation  and  Business  Departments  available  But, 
we  didn't  do  it  on  our  own  ..we  had  a  lot  of  valuable 
assistance  from  many  customer  newspapers  and 
publishing  companies 

Without  their  "input"  and  assistance  the  com¬ 
pleteness  and  quality  of  our  systems  and  programs 
would  not  have  been  attained 

We'd  like  to  take  this  opportunity  to  invite  you  to  see 
a  demonstration  at  our  booth  -  Booth  #602  -  at  the 
ANPA  Conference  in  Las  Vegas. 

However,  right  now  you  can  beat  the  crowd  by  seeing 
our  system  before  the  Conference.  Get  individual  at¬ 
tention. ..and  have  your  order  placed  for  a  comfortable 
1979  installation. 


It's  an  Outstanding  Rate  Card 
Receivables  System! 

Daily  Sales  Breakdown  for  Mul¬ 
tiple  Publications 
Statements  with  Aging 
Past  Due  Reports  with  Phone 
Numbers 

Sales  and  Contract  Analysis 

Plus  It  Can  Handle  These 
Business  Applications 
Payroll 

Accounts  Payable 
General  Ledger 

T.M.C.  -  Total  Market 
Coverage 

T raining  and  Future  Support 
We  have  a  System  that's  designed 
to  save  your  paper  time  and 
money.  Interested?  Call  Tom 
Dempsey  at  Vision  Data  Equip¬ 
ment  Corporation  today. 


35  Fuller  Road 
Albany,  New  York  12205 
(518)  489-8188 


DATA  EQUIPMENT 
CORPORATION 


^hisyear, 

the  George  Polk  Award  for 
outstanding  reporting 
went  to  four  great  pcpers. 
The  New  York  Times, 
The  Washington  Post, 
the  Philadelphia  Inquirer, 
and  us. 

♦ 


DALLAS  TIMES  HERALD 

The  pages  more  people  are  turning  to. 


Marketing  linage 

{Continued  from  pufte  22) 


vacation,  then  I  buy  the  Times — 'cause 
that's  where  all  the  ads  are". 

The  Herald  Tribune  illustration  is  of¬ 
fered  to  suggest  a  newspaper  must  be 
more  than  a  “news"  paper.  It  must  be  a 
market  place  of  merchandising  activity. 
It  is  even  truer  today  than  in  the  Trib  era 
of  20  years  ago.  Our  population  is  getting 
older  and  wealthier.  There  is  more  lei¬ 
sure  time  .  .  .  and  more  money  to 
spend.  A  good  newspaper  must  tell  how 
and  where  to  spend  money  in  fulfilling  its 
readers'  needs  and  interests.  Once  you 


view  the  function  of  a  newspaper  from 
this  point  of  view  you  have  taken  the  first 
step  towards  finding  a  solution  to  your 
sales  problem. 

Here  is  a  real  situation  .  .  .  and  a 
suggested  solution.  An  Eastern  daily 
paper  (Daily  O) — with  approximately 
2.^.()(K)  circulation,  has  competition  from 
a  semi-weekly  Shopper  (Shopper  R) — 
with  over  75 .(KX)  distribution,  and  from  a 
powerful  dilily  (Daily  P) — published  in  a 
neighboring  county  .  .  .  but  with  ap¬ 
proximately  40,(K)0  circulation  in  Daily 
O's  own  county. 

Daily  O  —  23,000  daily 

20,000  Sunday 

Shopper  R — 78,000  (semi-weekly) 
in  Daily  O’s  county 


Newspapers 

choose 

Landon 


(for  National  Sales) 


Newspapers  totalling  over  8,000,000  circulation  --  more  than  the  two  largest 
chains  combined  --  have  chosen  Landon  Associates  to  be  their  national 
advertising  representative. 

Our  clients  like  the  fact  that  Landon's  philosophy  and  structure  are  aimed 
at  creating  more  newspaper  advertising  dollars.  To  do  this,  most  of  our  22 
offices  are  located  in  regional  trading  centers,  paralleling  the  distribution 
systems  of  consumer  goods  companies.  Combined  with  our  offices  in 
New  York,  Chicago  and  Detroit,  etc.,  this  allows  us  to  apply  sales  pressure 
simultaneously  at  all  decision  making  levels  --  from  district  manager  and 
local  brokers  to  headquarters  office  and  ad  agency.  It  works. 

We  believe  in  making  newspapers  easier  for 
advertisers  to  buy.  That's  why  we're  the 
leader  in  network  selling.  Yet  many  of  our 
strongest  boosters  are  non-network 
newspapers.  For  example.  Woody  Shadid, 

Ad  Director  of  the  Bloomington,  III., 
Pantagraph,  says,  "  Working  closely  with 
our  Landon  team,  we  have  been  able  to 
get  a  great  many  new  national  accounts 
that  were  not  scheduled  to  run  in  the 
Pantagraph." 

Landon  Associates  believes  there  is  a  best 
way  to  sell  each  newspaper,  and  we  work 
with  our  newspapers  to  find  it.  If  you'd  like  to  discuss  your  approach,  call 
Dwen  Landon  at  (212)  867-1 112.  Dr  drop  him  a  line.  Dr  see  us  in  the 
Landon  Suite  at  ANPA. 


V/oodrow  G.  Shadid 


LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York  City  10017/(212)  067-1112 
A  Newspaper  Marketing  Company 


Daily  P  —  92,000  daily  ...  of  which 
37,000  is  in 
Daiiy  O’s  county 
122,000 Sunday .  .  .of which 
49,000  is  in 
Daily  O’s  county 

All  major  department  and  discount 
stores,  drug  and  food  chains  use  Daily  P. 
So  does  everyone  else,  for  that  matter. 
Since  most  chains  have  more  than  one 
location  in  each  county  .  .  .  and  Daily 
P’s  circulation  is  not  only  substantial  in 
its  own  county  but  greater  than  Daily  O's 
in  O’s  home  county,  most  stores  looked 
to  Daily  P  as  their  prime  medium.  Thus, 
Daily  P  carried  the  largest  number  of  ads 
with  the  greatest  variety  of  merchandise. 

Daily  O  carried  many  food  chains — 
but  not  all.  Every  ad  in  Daily  O  was 
merely  a  duplicate  of  the  ad  in  Daily  P 
and/or  Shopper  R.  Of  course.  Daily  P 
and  Shopper  R  carried  many  ads  that  did 
not  appear  in  Daily  O.  (Smaller  local 
merchants  without  stores  in  both  coun¬ 
ties  regarded  Shopper  R  as  the 
"coupon"  or  "response”  paper.)  Daily 
O  was  well  read  editorially  .  .  .  but  it 
wasn't  shopped  for  advertising  ...  a 
situation  almost  identical  to  that  of  the 
Tribune.  Because  it  wasn't  shopped. 
Daily  O's  advertising  response  wasn't  as 
strong  as  that  of  its  two  competitors.  As 
a  natural  consequence.  Daily  O  had  few 
advertising  success  stories.  Testimonials 
are  essential  for  the  second  or  third 
paper  in  a  market. 

It  is  always  a  problem  to  get  stores  to 
run  different  merchandise  in  the  publica¬ 
tions  they  use.  The  stronger  of  2  papers 
gets  everything.  The  weaker  paper  gets 
only  some  of  the  same  ads  the  stronger 
paper  gets.  Where  publications  are  in¬ 
volved.  the  problem  becomes  even 
worse  for  the  weakest  paper.  And  so.  for 
paper  #.^  (Daily  O),  there  is  little 
alternative  ...  it  must  CREATE  ITS 
OWN  ADVERTISING!!!  It  must  instill 
in  the  reader's  mind  there  are 
different — and  perhaps  unusual,  ads 
within  its  pages;  and  therefore,  it,  too 
should  be  read  for  its  advertising  con¬ 
tent. 

I — Run  a  "cents  off'  food  coupon — 
on  a  regular  weekly  basis,  redeemable 
only  at  those  food  stores  which  advertise 
with  you.  You — the  newspaper,  will  re¬ 
deem  the  coupon — in  effect  becoming 
the  manufacturer.  One  week  run  10(Z  off 
on  milk  .  .  .  then  8C  off  on  bread,  etc. 
Naturally,  a  promotion  budget  is  re¬ 
quired.  However,  you  won't  go  bankrupt 
doing  it;  for.  most  coupons  are  redeemed 
with  a  range  of  2  to  7%  of  the  paper's 
circulation.  You  can  reasonably  estimate 
the  cost  of  such  a  program.  Then,  go  on 
radio  (or  tv)  with  a  saturation  campaign 
touting  your  exclusive  “cents  off" 
coupon.  If  your  budget  is  limited,  con¬ 
centrate  most  of  your  advertising  on  a 
single  day  or  on  the  weekend.  If  you  are 
able  to  work  out  an  exchange  advertising 
(Continued  on  pope  48) 
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Imagine!  The  Old  Salt  is  in  his  50th  year  All  of  this  activity  in  newspapers,  comic 
and  he's  still  going  strong.  The  Popeye  strip  is  books,  television  and  the  movies  combines  to 
in  over  250  newspapers.  "The  AH  New  make  Popeye  one  of  the  most  widely  licensed 
Popeye  Hour"  on  CBS-TV  is  one  of  the  top  characters  in  the  world.  We  think  you'll  be 
rated  Saturday  morning  programs.  Now,  happily  surprised  to  find  that  the  strip  by  Bud 
Paramount  Pictures  is  producing  a  major  Sagendorf  still  has  the  charm,  whimsy  and 
movie  musical  which  will  star  Robin  ("Mork"  satire  that  has  made  it  such  an  enduring 
of  TV  fame)  Williams  as  Popeye.  property.  Why  not  find  out  for  yourself? 

call  Dick  Fales,  National  Sales  Director, 

at  800-223-7384  or  212-682-5600. 

Fecatwres  Syndica'I’e 

235  East  45th  Street,  New  York,  N.Y.  10017 


Marketing  ad  ideas 
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program  with  the  radio  station  to  cover 
part  of  the  total  cost — so  much  the  bet¬ 
ter.  Work  with  the  station  to  get  a  highly 
identifiable  musical  signature  for  your 
paper.  Most  stations  have  access  to  low 
cost  production  facilities  .  .  .  jiist  ask. 
Remember  .  .  .  you  want  a  total  pack¬ 
age  that  becomes  highly  identifiable  with 
your  paper.  The  greater  your  promotion 
budget  the  more  you  can  do  .  .  .  greater 
“cents  off  .  .  .  more  frequent  coupons 
.  .  .  more  radio  spots. 

A — If  your  paper  starts  to  produce  re¬ 
sponse  towards  the  upper  end  of  the  2  to 
1%  norm  you  have  produced  your  own 
result  story  .  .  .  and  that,  too,  should  be 
promoted. 

B — For  obvious  reasons,  your  coupon 
redemption  campaign  should  help  circu¬ 
lation. 

C — In  all  probability,  many  people  will 
attenipt  to  redeem  your  coupons  at 
stores  not  listed  in  the  coupon  ...  in 
other  words,  at  stores  which  are  not  ad¬ 
vertisers.  These  stores  will  either  have  to 
pay  the  coupon  themselves,  or  run  the 
risk  of  alienating  customers.  They  might 
even  resort  to  putting  up  signs  .  .  .  “We 
redeem  (Daily  O)  coupons".  At  that 
point,  you've  won  a  major  concession 
.  .  .  and  might  be  on  your  way  to  signing 
up  another  advertiser. 

D — If  possible,  promote  more  than  a 
single  coupon  in  your  radio  spots. 
Couple  with  special  editorial  feature  .  .  . 
or  with  several  money  saving  devices, 
e.g.  “Be  certain  to  pick  up  your  copy  of 
Tuesday's  O  .  .  .  where  you  will  read 
about  The  O's  special  feature  on 
In  the  same  Tuesday  O  you  will  find  an 
exclusive  I0(Z  coupon  towards  the  pur¬ 
chase  of  milk  at  many  of  your  favorite 
supermarkets  .  .  .  and;  in  Wednesday's 
O  you  can  save  75C  on  Pizza — with 
another  special  O  coupon.  It  pays  to  read 
The  O  every  day  .  .  .  where  even  the 
advertising  is  different."  Close  with  your 
musical  signature. 

II — Package  your  own  coupons,  e.g. 
75ci  off  on  Pizza  ...  or  25(?  off  on  Ice 
Cream.  Sell  3  to  6  Pizza  Parlors  in  your 
area  on  a  4  time  series.  Create  special 
package  rate  proportioning  entire  cost  of 
ad  among  all  stores.  You  might  want  to 
add  a  small  premium  to  include  radio 
promotion.  Regardless  of  adding  or  not 
adding  the  premium,  promote  this 
coupon  feature  on  radio — in  the  same 
spot  as  “cents  off'  food  coupon  de¬ 
scribed  above. 

Talk  to  your  local  food  brokers.  You 
might  tie  in  your  cents  off  with  existing 
cents  off  manufacturer  promotion.  The 
local  food  distributor  can  help  get  your 
paper  on  the  national  list  of  newspapers 
carrying  the  manufacturer's  coupon. 
Note  of  caution,  however.  Select  only 
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very  popular  products.  Your  purpose  is 
universal  appeal. 

Ill — Buy  “close  out"  merchandise  or 
regular  merchandise,  if  you  must,  in 
classifications  that  do  not  represent  a 
major  source  of  advertising — e.g.  books, 
records,  candy,  etc.  Run  a  coupon  in 
your  paper  (for  your  merchandise  at  sub¬ 
stantial  savings)  redeemable  at  a  local 
store  which  actively  supports  your 
paper — or  a  store  to  whom  you  want  to 
prove  your  paper's  worth.  It  costs  them 
nothing.  The  store  redeems  coupon  for 
merchandise  and  takes  cash  for  you.  It 
benefits  from  the  single  most  important 
factor  in  all  retail  .  .  .  store  traffic.  Of 
course,  promote  this  coupon  on  radio, 
too.  Merchandise  can  always  be  re¬ 
deemed  at  home  office  or  classified  sales 
offices,  if  above  suggestions  are  not 
practical . 

A — Check  Sunday's  New  York  Times, 
Los  Angeles  Times,  etc.  Business  Sec¬ 
tion  classified  columns  "Offering  to 
Buyers"  for  closeout  ideas. 

B — Don't  worry  about  merchants' 
complaints  of  competing  with  them. 
You're  building  an  exciting  market  place 
for  them  by  making  your  paper  a  true 
competitor.  Newspaper  competition  can 
only  serve  their  ultimate  interests,  for  it 
keeps  ad  rates  down.  Your  purpose  is 
not  necessarily  to  make  money  on  the 
merchandise,  but  to  offer  your  readers  a 
unique  ad  to  which  they  can  respond. 

C — There  are  numerous  possibilities 
for  merchandising  ideas.  Your  sales  reps 
will  compete  among  themselves  develop¬ 
ing  promotional  ideas.  (Mention  a  re¬ 


tailer's  name  on  radio  or  TV  in  connec¬ 
tion  with  their  exclusive  coupon  in  your 
paper  and  they,  too,  will  compete  for  the 
best  possible  merchandise  to  place  in 
your  paper.) 

a)  You  can  help  your  local  Bank 
merchandise  itself  by  supplying  items  for 
their  new  account  promotion.  Approach 
the  Bank  with  a  package  ...  so  much 
space  .  .  .  for  so  much  merchandise 
.  .  .  and  so  many  radio  spots,  e.g. 
“Open  your  new  account  and  get  a 
bonus  of  (promotional  item)  by  clipping 
Bank  (name)  coupon  in  (Daily  O)". 

IV — Create  and  sponsor  “Show  Biz" 
events  .  .  .  concerts,  movies,  discos, 
etc.  Regular  ticket  $.3 — with  (Daily  O) 
coupon  $1.50. 

These  promotions  should  not  be  view¬ 
ed  as  one  time  promotions.  Budget  for 
an  entire  year  .  .  .  and  view  the  under¬ 
taking  as  a  long  term  proposition  to 
achieve  maximum  benefit.  Of  course, 
continue  to  build  your  editorial  product 
as  you  create  interest  in  your  advertising 
content.  Remember  .  .  .  any  promotion 
you  undertake  should  be  promoted 
aggressively  ...  as  being  yours 
exclusively  .  .  .  and  in  the  reader's 
interest. 

Advertising — as  much  as  editorial, 
creates  its  own  environment.  Just  as  you 
want  your  editorial  to  be  different  from 
that  of  your  competitors  ...  so  should 
your  advertising  content  be  different.  If 
you  cannot  convince  the  retail  commun¬ 
ity  to  run  different  merchandise  offerings 
in  your  paper  .  .  .  then  you  must  create 
that  difference  yourself!!! 


NO  TIES  is  the  house  rule  at  Pinnacle  Peak,  a  restaurant  with  an  atmosphere  of 
the  old  west  in  Roseville,  Calif.  Waitress  Johnny  Ringo  snips  off  the  tie  of  Hubert  L. 
Kaltenbach,  president  of  Copley  Newspapers  and  newly  elected  president  of  the 
California  Newspaper  Publishers  Assn.  Don  R.  Hancock  (right)  also  got  snipped. 
Hancock  is  publisher  of  the  Fairfield  (Calif.)  Daily  Republic  and  president  of  the 
CNPA  Gold  Unit,  which  Kaltenbach  was  visiting  at  the  group's  March  meeting  in 
Roseville  as  guests  of  the  Press-Tribune. 
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Funii^  you  dcnft 

look  like  a 
Xerox  machine. 


Ask  for  a  “Xerox  machine^’  and  you  might  get  a  surprise. 

Like  this  Xerox  Telecopier  transceiver.  A  Xerox  display  typing  system. 
Or  even  a  Xerox  computer  printer. 

You  see,  today  Xerox  makes  a  lot  of  different  machines.  So  now,  more 
•  than  ever,  you  have  to  ask  for  the  one  you  want  by  its  full  name. 

Of  course,  we  still  make  Xerox  copiers.  But,  then,  that  should  come  as 
no  surprise. 


XEROX 


XEROX*  ud  TELECOPIER*  are  trademifki  of  XEROX  CORPORATION. 


Family  Weekly  ad  pages 
up  11.6%  during  1978 


Advertising  pages  in  Family  Weekly  in 
1978  totalled  970.92  compared  to  870.01 
in  1977,  a  gain  of  11.6%,  according  to 
Family  Weekly's  annual  report  to  its 
subscribing  newspapers. 

Twenty-one  newspapers  began  carry¬ 
ing  Family  Weekly  during  1978  and  the 
total  number  now  distributing  the  na¬ 
tional  gravure  newspaper  magazine  is 


347.  The  ABC  circulation  as  of  the  first 
issue  in  1978  was  11.3  million  and  the 
rate  base  circulation  as  of  January  1979  is 
1 1 .9  million. 

Family  Weekly  president  and  pub¬ 
lisher  Mort  Frank  said  the  roto  publica¬ 
tion  is  producing  850,000  more  copies 
each  week  than  its  national  ad  rate  base 
or  12.7  million  copies,  in  order  to  fulfill 


newspaper  print  orders. 

Frank  said  checks  have  been  sent  out 
to  subscribing  newspapers  that  repre¬ 
sents  their  share  of  Family  Weekly’s  an¬ 
nual  ad  revenue.  The  checks  represent 
each  newspaper’s  participation  in  the 
1978  revenue-sharing  pool  that  is  20.8% 
more  that  the  previous  year’s,  according 
to  Frank.  Checks,  he  said,  were  distrib¬ 
uted  to  subscribing  newspapers  on  a  pro 
rata  circulation  basis.  Frank  said  on  the 
contract  price  to  newspapers  of  $6.50 
per-thousand  copies,  they  received  a 
7.6%  return  on  outlay. 

“That’s  despite  the  fact  that  the  per¬ 
centage  of  increase  in  our  manufacturing 
expenses  exceeded  the  rate  of  revenue 
growth,’’  Frank  said.  “Our  contract 
formula  of  revenue-sharing  with  sub¬ 
scribers  is  based  on  percentage  of  our  ad 
revenue,  rather  than  on  our  net  income.’’ 

Frank  said  control  of  selling  costs  and 
of  overhead  “enabled  us  to  develop 
further  improvements  on  the  editorial, 
circulation  and  advertising  fronts,  and  a 
reasonable  income.’’ 

Frank  said  Family  weekly  continues  to 
be  the  fourth  largest  circulation  mag¬ 
azine  in  the  U.S.  He  said  it  was  12th  in 
ad  revenue  for  1978  among  the  100  lar¬ 
gest  general  circulation  magazines  in  the 
U.S.  reported  on  by  Publishers  Informa¬ 
tion  Bureau. 

During  1978,  Family  Weekly  produced 
657,072,217  copies,  containing  more  than 
18  billion  pages,  according  to  Frank. 

“Despite  a  number  of  production 
problems — newsprint  shortage  in  the 
West  towards  the  end  of  the  year,  ma¬ 
chinery  and  labor  problems  earlier  at  the 
contract  plant  in  the  East,  and  stormy 
weather  slowing  traffic  at  times  in  vari¬ 
ous  parts  of  the  country — all  issues  were 
printed  completely,’’  Frank  said.  “De¬ 
liveries  to  some  papers  occasionally 
were  late  because  of  the  combined 
newsprint,  manufacturing  and  trucking 
problems.’’ 

Frank  said  a  new  contract  for  printing 
in  the  West  will  take  effect  in  January  of 
1981.  A  new  Eastern  printing  contract’s 
terms  took  effect  in  February  of  1979. 

Frank  said  a  number  of  subscribing 
newspapers  used  Family  Weekly  as  a 
significant  reason  for  their  raising  circu¬ 
lation  rates  during  the  year,  although 
Family  Weekly’s  charge  to  its  papers 
remained  the  same  for  the  fourth  con¬ 
secutive  year. 

The  current  price  of  Family  Weekly  is 
only  30%  more  than  it  was  16  years  ago, 
Frank  said. 

Family  Weekly  had  a  readership  study 
conducted  in  three  cities  and  the  results 
showed  that  it  is  the  best  read  section  in 
its  subscribers’  Sunday  paper  after  local 
news  and  national/intemational  news. 

The  most  popular  feature  in  Family 
Weekly,  according  to  the  study,  is  “Ask 
Them  Yourself." 
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Newspapers 

choose 

Landon 

(for  Retailing,  too) 

If  your  newspaper  is  like  most  today,  a  few  retail  chains  account  for  half 
to  three-quarters  of  your  retail  linage.  Decisions  on  this  advertising  are  made 
by  people  you  usually  can't  reach  very  easily,  for  reasons  of  time,  money, 
geography  and  just  plain  bigness. 

Landon  Retail  was  developed  to  solve  this  problem.  Our  full-time  staff  of 
retail  specialists  keeps  in  close  contact  with  the  major  chains  at  district, 
regional  and  national  headquarters.. .monitors  changes  in  personnel  and 
systems.. .alerts  you  to  what's  going  to  happen  next. ..and  works  with  you 
to  influence  it. 

"Through  the  efforts  of  Rod  Keeney  and  Gene 
Hunter  of  the  Landon  Retail  Staff,  we  were  able 
to  get  a  major  retail  chain's  inserts  for  our  two 
papers  after  almost  a  year  of  unsuccessful  trying 
without  them,"  says  Joe  Browne,  Advertising 
Director  of  the  Burlington  CountyfN.J.)  Times. 

More  than  100  newspapers  have  chosen  Landon 
Associates  to  represent  them  with  their  most 
important  accounts— the  chains— because 
Landon  Retail  gets  results.  Incidentally,  the 

,  cost  is  surprisingly  low. 

Joseph  E.  Browne 

For  more  Information,  and  a  sample  of  the  Landon  Retail  Newsletter,  call 
Rod  Keeney  or  Owen  Landon  at  (212)  867-1112.  Or  write  us. 


LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York  City  10017/  (212)  867-1112 
A  Newspaper  Marketing  Company 
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Look  out  Dallas... 
here  comes  the 
Tulsa  newspapaper  team! 


Before  advertisers  in  Dallas  buy  space 
in  the  Tulsa  daily  newspapers,  they  have 
to  be  sold  on  our  market. 

That’s  why  throughout  the  year  we  fly 
special  sales  teams  to  major  markets 
across  the  nation... to  tell  national  adver¬ 
tisers,  retailers  and  their  agencies  about 
the  strong,  diversified  and  growing  Tulsa 
market. 

At  the  same  time,  we  show  how  to  take 
advantage  of  the  tremendous  advertising 
opportunity  the  Tulsa  papers  offer  in 


reaching  over  a  half-million  readers  in 
northeastern  Oklahoma. 

On  their  way  to  Dallas  are  from  left, 
John  Henry,  Retail  Sales;  Stephen 
Bright,  Special  Sales;  Rozella  Loar,  Na¬ 
tional  Sales;  Ken  Somers,  Advertising 
Director;  Rod  Hatchett,  Co-op  Sales  and 
John  Krymski,  Retail  Sales. 

If  you  want  to  learn  more  about  the 
terrific  Tulsa  market,  you  don’t  have  to 
come  see  us... we’re  probably  on  our  way 
to  see  you,  right  now! 


Newspaper  Printing  Corporation 

Agent  For 

TOLSA  World  ★  Unhnm 

Two  independent  and  separately  owned  newspapers  represented  nationally  by  Branham 


Revenues  and  expenses  of  260,000  circulation  daily 


Preprints  cut  into  ROP  revenues 


By  Scott  D.  Timmerman 

President,  Newspaper  Analysis  Service 

Cincinnati,  Ohio 

Just  when  this  260,000  morning,  eve¬ 
ning  and  Sunday  newspaper  began  enjoy¬ 
ing  the  benefits  of  its  modernization  pro¬ 
gram,  with  attendant  substantial  savings 
in  the  composing  room,  many  advertisrs 
began  forsaking  letterpress  ROP  adver¬ 
tising  for  slick  offset  inserts. 

With  the  new  ability  to  process  a  grow¬ 
ing  volume  of  ads  and  reading  matter 
quickly,  easily  and  less  expensively  with 
proper  allowances  made  for  the  expected 
increasing  number  of  pages,  1978  saw  a 
substantial  reduction  in  both  retail  and 
national  ROP  linage  and  therefore  a  re¬ 
duced  number  of  pages  published. 

Management  was  well  aware  of  the  in¬ 
creasing  insert  business,  but  did  not  ex¬ 
pect  that  it  would  nearly  double  the  pre¬ 
vious  year’s  volume.  Attempts  were 
made  to  upgrade  the  mail  room  and  other 
distribution  functions  on  a  crash  basis, 
but  they  simply  could  not  keep  up  with 
the  volume  in  a  cost-efficient  manner. 
Daily  inserts,  which  became  extremely 
attractive  because  of  the  rate,  began  to 
be  jobbed  out  to  the  carriers  for  insertion 
as  an  expedient,  despite  the  expense. 

A  cautious  attempt  is  underway  to  re¬ 
attract  the  advertiser  to  ROP  without  de¬ 
flecting  the  preprint  insert  business  into 
the  hands  of  competitive  distributors. 
Also  in  progress  is  a  thorough  study 
aimed  at  improving  the  ability  to  handle 
inserts  on  a  daily  basis  in  an  economical 
way. 

It  appears  that,  for  some  newspapers, 
distribution  has  replaced  the  composing 
room  as  the  number  one  cost  problem. 

Revenue  Index 


Four  Year  Summary  of  Operations 


Advertising  Income 

Retail 

National 

Classified 

Circulars/lnserts 

1978 

$  13,929,025 
1,630,296 
7,435,217 
1,683,930 

1977 

14,934,047 

1,944,137 

7,335,635 

851,438 

1976 

14,468,242 

2,041,846 

6,637,902 

692,234 

1975 

15,861,452 

2,048,267 

6,450,424 

602,997 

Total 

$  24,678,468 

25,065,257 

23,840,224 

24,963,140 

% 

76.7 

77.3 

76.6 

79.1 

Circulation  Income 

City 

$  5,121,831 

5,024,641 

5,022,518 

4,527,040 

Country 

2,201,197 

2,217,728 

2,234,168 

2,034,239 

Total 

$  7,323,028 

7,242,369 

7,256,686 

6,561,279 

% 

22.8 

22.4 

23.3 

20.8 

Other  Income 

$  151,545 

103.053 

33,917 

42,547 

% 

0.5 

0.3 

0.1 

0.1 

Total  Income 

$  32,153,041 

32,410,679 

31,130,827 

31,566,966 

Expenses 

Editorial 

$  2,893,979 

2,835,161 

2,773,465 

2,465,514 

% 

9.0 

8.7 

8.9 

7.8 

Advertising 

1 ,656,058 

1 ,525,527 

1,584,137 

1,369,871 

% 

5.2 

4.7 

5.1 

4.3 

Mechanical 

3,128,337 

3,432,305 

4,423,796 

4,384,087 

% 

9.7 

10.6 

14.2 

13.9 

Newsprint  &  Ink 

9,296,335 

9,486,559 

9,391,241 

9,306,095 

% 

28.9 

29.3 

30.2 

29.5 

Total  Direct 

$  16,974,700 

17,279,552 

18,172,639 

17,525,567 

% 

52.8 

53.3 

58.4 

55.5 

Building 

$  709,167 

728,151 

740,279 

634,717 

% 

2.2 

2.3 

2.4 

2.0 

Circ.  &  Distribution 

3,306,825 

2,855,941 

2,560,300 

2,279,890 

% 

10.3 

8.8 

8.2 

7.2 

Administrative 

3,247,702 

3,219,113 

3,165,871 

3,348,123 

% 

10.1 

9.9 

10.2 

10.6 

Total  Indirect 

$  7,263.694 

6,803,205 

6,466,450 

6,262,730 

% 

22.6 

21.0 

20.8 

19.8 

Deductions 

Supplements 

$  81,160 

63,870 

57,610 

32,812 

Bad  Debts 

106,922 

85,396 

73,396 

51,246 

Depreciation 

626,824 

624,471 

573,339 

544,334 

Misc.  Adjustments 

446,475 

213,723 

257,260 

274,195 

Total  Deductions 

$  1,261,381 

981 .460 

961,605 

902,587 

% 

3.9 

3.1 

3.0 

2.9 

Total  Expense 

$  25,499,775 

25,070,217 

25,600,694 

24,690,884 

% 

79.3 

77.4 

82.2 

78.2 

Profit  Before  Taxes 

$  6,653,266 

7,340,462 

5,530,133 

6,876,082 

% 

20.7 

22.6 

17.8 

21.8 

Average  Net  Paid  Circ. 

260,402 

260,31 1 

254,665 

262,035 

(Continued  on  page  56) 
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For  Powerful  Year  Round  Promotions 

AMERICAN  FLAG  KITS 

3'  K  5'  Double  Stitched  Flag 
W  6  Ft.  Jointed  Mefal  Pole  &  Accessories 
Made  in  U  S  A 
Immediate  Delivery 

FLAG 

HEADQUARTERS 

for  Newspapers 

Write  or  call  Today 
for  Catalog  Sheet 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

Eldorado,  III.  62930  •  618  273  3376 


Two  papers  win 
FOI  plaques 

The  Greenville  (S.C.)  News  and  the 
Charleston  News  and  Courier  were 
awarded  Reid  Montgomery  Freedom  of 
Information  plaques  March  10. 

It  was  the  first  time  two  FOI  awards 
were  given.  None  was  given  last  year. 
The  Evening  Herald  of  Rock  Hill  won 
the  public  service  award. 

The  Greenville  News  was  cited  for 
disclosing  what  transpired  in  secret  hear¬ 
ings  into  actions  by  the  Greenville 
County  school  superintendent.  The 
News  and  Courier  was  honored  for  its 
coverage  of  milk  bids  being  awarded  in 


secret. 

Two  Pennsylvania 
dailies  merged 

The  Beaver  Falls-New  Brighton  (Pa.) 
News-Trihune ,  an  evening  daily  with 
1 1 ,199  circulation,  ceased  publication  on 
April  1 1  when  the  paper  was  merged  into 
the  Beaver  County  Times,  an  evening 
and  Sunday  newspaper  with  43,000  cir¬ 
culation. 

The  merger  was  announced  by  S.W. 
Calkins  Jr.,  president  of  Beaver  County 
Newspapers  Inc.,  which  owns  the 
Times,  and  William  B.  and  John  S.L. 
Northrop,  majority  owners  of  the  News 
Tribune. 


EDITOR  &  PUBLISHER  for  April  21,  1979 


52 


U.S.  Performance 
IsNot  A  Sometime  Thing 


vanced  manufacturing  techniques 
and  unwavering  quality  control. 

Every  U.S.  ink  has  the  right  body 
and  flow  to  provide  excellent 
distribution  from  the  inking  rollers 
to  the  printing  cylinder-for 
sharp  halftones  and  smooth  lay- 
down  of  solids.  Every  ink  is 
formulated  to  set  fast  on  the  paper, 
minimizing  linting,  picking,  and 
plate  wear  (idler  rollers  and  nose 
cone  stay  cleaner,  too).  Excel¬ 
lent  scuff  resistance  brings  your 
papers  through  the  collection 
and  folding  operation  beautifully. 


And  the  mileage  of  U.S.  inks 
can't  be  beat.  For  every  time  per¬ 
formance,  run  U.S.  inks. 


NEWS  INKS: 

FOR  WEB  OFFSET, 

LETTERPRESS, 

DILITHO 


No  Other  inks  give  you  as  consis¬ 
tently  trouble-free  performance 
on  the  press,  or  as  clean  and  sharp 
reproduction  on  paper.  That’s 
because  we  combine  vast  techno¬ 
logical  expertise  with  the  most  ad¬ 


‘Mirage’  series 
wins  Headiiner’s 
pubiic  service 

Winners  of  the  45th  annual  National 
Headliner  Awards  were  announced  April 
9  in  Atlantic  City,  N.J. 

The  National  Headliner  Club  is  made 
up  exclusively  of  present  and  past  award 
winners  and  is  sponsored  by  the  Press 
Club  of  Atlantic  City. 

The  Headliner  awards  were  founded  in 
1934  to  recognize  outstanding  journalism 


in  newspapers,  magazines,  wire  services 
and  broadcasting. 

This  year’s  list  of  winners  includes  16  in 
print  medium  and  13  in  broadcasting. 
They  will  receive  their  awards  at  a  special 
banquet  to  be  held  May  12,  1979  at  the 
World  International  Hotel  in  Atlantic 
City. 

The  list  or  award  winners  for  1979  follows: 

Outstanding  news  reporting,  news  feature  or  news  series  in 
Daily  Newspaper-Circ.  up  to  5().(MK).  Southern  Illinoisan 
(Carbondale  111)  for  "HIJACKING  OK  TWA  JETLINER 
NEAR  KANSAS  *. 

Outstanding  news  reporting,  news  feature  or  news  series  in 
Daily  Newspaper-Circ.  from  50.000  to  150.000.  Julie  Charlip 
and  Don  Williamson (W/c7i//</  (Kans.)£Viv/<"«w</B<'<i<wi)for: 
the  series  "ROBERT  EI.MORE  AND  THE  SYSTEM". 

Outstanding  news  reporting,  news  feature  or  news  series  in 
Daily  Newspaper-Circ.  over  150,000.  Ron  Javers-5<i/i  tran- 


cisco  Chronicle  for  "EYEWITNESS  ACCOUNT  OK  THE 
JONESTOWN  MASSACRE  *. 

Consistently  outstanding  local  interest  column  on  variety 
of  general  subjects.  D.L.  Stewart^oz/rm//  Herald,  Zeniz. 
Ohio  for  "OKK  THE  BEAT"  column. 

Consistently  outstanding  special  or  feature  column  on  one 
subject.  Martin  Bernheimer7/.(z.v  Angeles  Titnes-fov. 
"MUSIC  REVIEW  SPECIAL  COLUMN*'. 

Consistently  outstanding  editorial  cartoons.  Patrick 
01iphanl-lVa.v/»rtjk'/oM  Star  for:  "EDITORIAL  CARTOON'*. 

Outstanding  spot  news  photography.  Krank  Johnston- 
Washin^^ton  Post  for:  "GUYANA  MASSACRE  *  Photo. 

Outstanding  feature  photography.  Jack  Tinney- 
Philadelphia  Bulletin  for:  "ONE  UP-ONE  DOWN  *.  Photo. 

Outstanding  sports  photography.  Melissa  Karlow-Co/zrzVr 
Journal  and  Louisville  Times  for  “THE  SPILL"  Photo. 

Consistently  outstanding  sports  writing  or  sports  column 
by  an  individual.  Edwin  Pope-Xfiami  Herald,  for:  SPORTS 
COLUMN. 

Consistently  outstanding  newspaper  published  magazine. 
California  TodaV‘San  Jose  Mercury  News  for:  BEST 
NEWSPAPER  PUBLISHED  MAGAZINE. 

Outstanding  investigative  reporting.  Joseph  Albright-Cox 
Newspapers  Wash.  Bureau-Washington  D.  C.  for  "NUC¬ 
LEAR  SECURITY:  JUST  HOW  SECURE?  " 

Outstanding  public  service  by  a  newspaper.  Pam  Zekman 
and /ay  N.  Smith-C/i/(  </ji'<>  Ah/i  Times  for:  "THE  MIRAGE" 
MAGAZINES  AND  SYNDICATES: 

Outstanding  coverage  of  a  m^jor  news  event.  Newsweek 
for:  "THE  CULT  OK  DEATH  * 

Consistently  outstanding  special  feature  column  on  one 
subject.  Jules  Loh-Associated  Press-New  York.  N.Y.  for: 
"ELSEWHERE  IN  AMERICA  ". 

Outstanding  spot  news,  feature  of  sports  photography. 
Sadayuki  Mikami- Associated  Press-New  York,  N.Y.  for: 
"MASS  DEMONSTRATION  AT  TOKYO  AIRPORT  *. 

SPECIAL  CITATION. 

To;  The  Staff  of  the  late  Clm  ano  Daily  News  for:  "THE 
LAST  EDITION" 

Carter’s  deputy 
press  secretary 
joins  Gannett  Co. 

Walter  W.  Wurfel,  deputy  White 
House  press  secretary,  will  join  Gannett 
Co.,  Inc.,  as  director  of  information/ 
Washington  on  June  I. 

Wurfel,  41,  will  fill  a  new  role  special¬ 
izing  in  public  affairs  for  Gannett  and  in 
community-related  activities  in  Washing¬ 
ton  for  its  78  daily  newspapers.  He  will 
establish  offices  in  Suite  310  at  1627  K 
Street,  NW,  Washington. 

Wurfel  has  been  deputy  press  secre¬ 
tary  at  the  Wnite  House  since  President 
Carter’s  term  began  in  January,  1977. 
He  supervised  a  14-person  staff  which 
specializes  in  relations  with  the  media 
outside  Washington.  That  office  also  pre¬ 
pares  the  daily  White  House  News  Sum¬ 
mary  for  President  Carter. 

In  addition  to  that  role,  Wurfel  helped 
plan  and  set  up  the  entire  44-person  press 
office  for  the  new  administration. 

He  was  foreign  and  then  political  ed¬ 
itor  of  the  St.  Petersburg  Times;  general 
manager  and  managing  editor  of  the 
Northern  Virginia  Sun  in  Arlington;  gen¬ 
eral  manager  and  editor  of  Straus  Edi¬ 
tor’s  Report,  a  defunct  media  newsletter; 
anchorman  for  a  San  Juan  television  sta¬ 
tion  and  a  reporter  for  the  Washington 
Star. 

In  1975,  he  became  press  secretary  for 
U.S.  Sen.  Richard  Stone  (D-Fla.),  and 
later  worked  for  the  Carter-Mondale 
campaign  as  field  press  director,  before 
joining  the  Carter  White  House. 

Wurfel  is  married  to  Sara  Fitzgerald, 
associate  editor  of  National  Journal 
magazine. 
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Newspapers 

cheese 

Landon 

(for  Circulation,  too) 

"Circulation  growth  does  not  come  easily," 
says  Bertram  Kersen,  Publisher,  The  News 
(Passaic  County,  N.J.)  and  The  Dispatch 
(Hudson/Bergen  Counties,  N.J.),"  but  with 
the  able  assist  of  our  Representative,  selected 
samplings  have  garnered  home  delivery 
returns  as  high  as  1 0%." 

For  many  newspapers,  large  and  small, 
circulation  has  been  the  underlying  problem 
of  the  1970's.  Landon  Associates  has  a 
professional  answer:  Bill  Merritt.  He  has 
the  experience,  the  breadth  of  knowledge, 
Bertram  Kersen  and  the  tact  needed  to  help  solve 

your  circulation  problems.  He'll  work  with  your  people  to  locate  and  straighten 
out  trouble  areas,  reorganize  and  simplify  assignments,  root  out  unnecessary 
costs,  help  you  get  ready  for  computerization  -  everything  it  takes  to  put 
your  circulation  operation  back  on  the  growth  track  again. 

From  small-town  newsboy  in  Colorado  to  circulation  director  in  Los  Angeles 
and  Washington,  D.C.,  Bill  Merritt's  experience  covers  newspapers  from  4,000 
to  600,000  circulation  at  every  job  level.  He  has  the  professionalism  you  need. 

Write  for  your  copy  of  "  How  to  Turn  Circulation  Problems  into  Growth 
Opportunities,"  or  call  Owen  Landon  ,  President,  for  details. 

LANDON  ASSOCIATES,  INC.H 

750  Third  Avenue,  New  York  City  10017/(212)867-1112 
A  Newspaper  Marketing  Company 


This  won  t 
make  him 
abetter 
journalist. 


f  AT 
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He’s  already  a  fine  journalist.  He 
just  doesn't  have  a  job. 

The  number  of  professional 
minority  journalists  in  the  news¬ 
rooms  of  daily  newspapers  can’t 
fill  a  movie  theater. 

Minority  professionals  make  a 
difference  in  the  news.  They  bring 
readers  a  fresh  viewpoint  and 
perspective.  A  perspective  that  is 
missing  from  an  industry  whose 


professional  ranks  are  96%  white. 
Something  has  to  be  done. 

Announcing  JOB/NET 

Job/Net,  the  natural  resource  for 
minority  journalists: 

■  Job/Net  is  a  new  national  clearing¬ 
house  linking  minority  job-seekers 
and  daily  newspaper  editors.  Its 
roster  includes  journalists  at  every 
level  of  experience  and  for  news¬ 
papers  of  every  size. 


■  Job/Net  provides  clips,  resumes 
and  references. 

■  Job/Net  refers  minority  jour¬ 
nalists  seeking  opportunity  in  an 
opening  field  to  those  newspapers 
that  are  interested  in  employing 
minority  journalists. 

Looking  for  a  job? 
Looking  for  a  job  candidate? 

Write  Job/Net,  1521  New  Hampshire 
Ave.,  NW,  Washington,  D.C.  20036. 


Job/Net  is  a  service  of  The  Institute  for  Journalism  Education,  sponsor  of  The  Summer  Program 
for  Minority  Journalists,  Berkeley,  California.  The  Institute,  a  non-profit  organization,  exists 
to  assist  newspaper  diversity  in  the  belief  that  the  First  Amendment  belongs  to  all  Americans. 
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Advertising  Departments  Expenses 


Retail  Advertising 

Salaries 

Other 

$ 

1978 

381,373 

86.014 

1977 

364,073 

75,997 

Total 

$ 

467,387 

440,070 

% 

1.5 

1.4 

Columns-Retail 

114,126 

129,185 

Income  per  Column 

$ 

122.05 

115.60 

Sales  Cost  per  Column 

$ 

4.10 

3.41 

Man  Hours 

50,437 

47,615 

Man  Hours  per  Page 

4.0 

3.3 

Average  Monthly  Salary 

$ 

1,310.56 

1,242.57 

National  Advertising 

Salaries 

$ 

73,082 

75,483 

Other 

86,341 

75,408 

Total 

$ 

159,423 

150,891 

% 

0.5 

0.5 

Columns-National 

10,140 

12,912 

Income  per  Column 

$ 

160.78 

150.57 

Sales  Cost  per  Column 

$ 

15.72 

11.69 

Man  Hours 

9,775 

9,825 

Man  Hours  per  Page 

8.7 

6.9 

Average  Monthly  Salary 

$ 

1,218.03 

1,258.05 

Classified  Advertising 

Salaries 

$ 

470,804 

444,661 

Other 

86,395 

89,474 

Total 

$ 

557,199 

534,135 

% 

1.7 

1.6 

Columns-Classified 

67,320 

70,543 

Income  per  Column 

$ 

110.45 

103.99 

Sales  Cost  per  Column 

$ 

8.28 

7.57 

Man  Hours 

84,426 

84,104 

Man  Hours  per  Page 

12.5 

11.9 

Average  Monthly  Salary 

$ 

912.41 

870.18 

Dispatch  &  Make-Up 

Salaries 

$ 

198,489 

186,458 

Other 

29,918 

21,898 

Total 

$ 

228,407 

208,356 

% 

0.7 

0.6 

Average  Monthly  Salary 

$ 

763.42 

71 1 .67 

Administrative  &  Promotion 

Salaries 

$ 

100,880 

94,879 

Other 

142.762 

97,196 

Total 

m 

243.642 

192.075 

% 

0.8 

0.6 

Total  Advertising 

$ 

1,656,058 

1 ,525,527 

% 

5.2 

4.7 

Mechanical  Departments  Expenses 
1978 

1977 

Composing  Room 

Wages 

$ 

1,518,662 

1,729,930 

Other 

198.287 

218.415 

Total 

$ 

1.716.949 

1,948,345 

% 

5.4 

6.0 

Published  Pages 

30,445 

32,445 

Cost  per  Page 

$ 

56.40 

60.05 

Man  Hours 

172,037 

216,568 

Man  Hours  per  Page 

5.7 

6.7 

Premium  Hours 

2,060 

3,080 

Average  Monthly  Wage 

$ 

1,424.64 

1 ,291 .96 

Photo  Engraving  Room 

Plates  Purchased 

$ 

430.818 

475.649 

% 

1.3 

1.5 

Press  Room 

Wages 

$ 

767.573 

782,437 

Other 

78,982 

89,240 

Total 

IX 

846.555 

871,677 

% 

2.6 

2.7 

Man  Hours 

96,136 

101,506 

Man  Hours  per  1,000  Circ. 

1.0 

1.1 

Premium  Hours 

1,433 

275 

Average  Monthly  Wage 

$ 

1 ,296.58 

1,218.75 

Production  Control 

$ 

134,015 

136,634 

% 

0.4 

0.4 

Total  Mechanical 

$ 

3,128,337 

3,430,305 

% 

9.7 

10.6 

Newsprint  &  Ink  Expense 
Building  Maintenance  &  Security  Expense 


1978 

1977 

Newsprint  &  ink 

$ 

Newsprint 

8,994,151 

9,225,102 

Storage  &  Handling 

137,680 

130,540 

Ink 

164,504 

130,917 

Total 

~r~ 

9,296,335 

9,486,559 

% 

28.9 

29.3 

Tons  of  Newsprint 

28,752 

30,731 

Cost  per  Ton 

$ 

312.82 

300.19 

Pounds  of  Black  Ink 

950,745 

1,018,609 

Cost  per  100  lbs. 

$ 

13.16 

11.99 

Pounds  of  Color  Ink 

47,533 

11,849 

Cost  per  100  lbs. 

$ 

82.86 

74.15 

Building  Maintenance  &  Security 

Wages 

$ 

328,635 

382,902 

Utilities 

254,405 

255,296 

Other 

126,127 

89,953 

Total 

~r 

709,167 

728.151 

% 

2.2 

2.3 

Circulation  Departments  Expenses 

1978 

1977 

Mail  Room 

Wages-Regular 

$ 

527,001 

455,757 

Wages-Extras 

123,814 

117,558 

Other 

60.472 

67.193 

Total 

$ 

711,287 

640.508 

% 

2.2 

2.0 

Man  Hours 

98,330 

91 ,573 

Man  Hours  per  1,000  Circ. 

1.0 

1.0 

Premium  Hours 

1,272 

454 

Average  Monthly  Wage 

$ 

1 ,208.72 

1,142.25 

Circulation 

Salaries 

$ 

628,867 

595,241 

Promotion 

104,543 

233,996 

Other 

184,302 

182,749 

Total 

$ 

917,712 

1,011,986 

% 

2.9 

3.1 

Man  Hours 

100,525 

99,833 

Man  Hours  per  1,000  Circ. 

1.1 

1.1 

Average  Monthly  Salary 

$ 

1,025.88 

972.62 

Delivery 

Transportation 

$ 

1 ,548,390 

1,086,307 

Second  Class  Postage 

129,436 

117,140 

Total 

$ 

1,677,826 

1.203.447 

% 

5.2 

3.7 

Delivery  Cost  per  1 ,000  Circ. 

$ 

17.65 

12.67 

Total  Circulation 

3.306.825 

2.855.941 

% 

10.3 

8.8 

Administrative  Departments  Expenses 

Business  Office 

Salaries 

Other 

1978 

$  540,319 

213.108 

1977 

478,281 

161,266 

Total 

$  753,427 

639,547 

% 

Average  Monthly  Salary 

2.3 

$  1,089.35 

2.0 

994.38 

Executive  Office 

$  442,200 

415.560 

% 

1.3 

General  Unallocated 
Professional  Services 
Taxes 

Insurance 

Other 

$  265,350 

846,239 

266,352 

674.134 

171,478 

838,971 

259,926 

893.631 

Total 

$  2,052,075 

2,164,006 

% 

Total  Administrative 

6.4 

$  3.247.702 

6.6 

3,219,113 

% 

10.1 

9.9 
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Delivering  more  than  12,750,000  copies  every  weekend 
Reaching  over  26,000,000  Adult  Readers 

Family  Weekly  helps  make  possible  for  its  subscribing  newspapers:  enhanced  editorial  popularity 
...circulation  growth  above-average...  increased  circulation  and  advertising  rates ...  millions  of 
additional  rop-tie-in  lines  of  advertising.  For  its  national  advertisers.  Family  Weekly  delivers  one 
of  the  world’s  most  responsive  audiences  in  350  choice  markets. 
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Candidate  for  Presidency 
runs  on  ‘Freedom  of  Press 


By  Carla  Marie  Rupp 

Lawrence  W.  Goldberg  of  Media,  Pa., 
is  running  for  the  Democrat  Party’s 
nomination  for  president  of  the  United 
States,  and  his  sole  issue  is  Freedom  of 
the  Press. 

“Is  there  no  public  outcry  against  the 
drift  to  totalitarianism  inherent  in  recent 
Supreme  Court  decisions  involving  free¬ 


dom  of  the  press?  Your  March  10  edito¬ 
rial  suggests  there  is  none,”  Goldberg, 
53,  wrote  to  Robert  U.  Brown,  president 
and  editor  of  Editor  &  Publisher. 

Goldbei^g  said  that  his  campaign  activ¬ 
ities  indicate  people  do  care  about  free¬ 
dom  of  the  press.  “Discussion  with  Am¬ 
ericans  from  all  walks  of  life  and  all  parts 
of  the  country,  recently  in  New  Hamp¬ 
shire,  convince  me  that  public  concern 


for  the  Bill  of  Rights,  and  freedom  of  the 
press  is  very  strong.” 

Based  on  the  response  given  to  an  un¬ 
heralded  campaigner,  Goldberg  said  it  is 
his  firm  belief  that  “together,  we  will 
renew  the  Bill  of  Rights  and  its  tradition¬ 
ally  strong  freedom  of  the  press  guaran¬ 
tees.” 

Goldberg  said  he  is  not  a  “stalking 
horse”  for  another  candidate.  He  said 
his  major  goal  in  running  for  president  is 
to  see  that  the  press  freedom  issue  gets 
the  attention  it  merits.  He  said  he  hopes 
to  win  enough  delegates  to  raise  the  issue 
on  the  floor  at  the  Democratic  National 
Convention. 

He  said  that  the  Nixon-appointed  Su¬ 
preme  Court  seriously  damaged  the  Bill 
of  Rights  with  its  decision  to  uphold  a 
lower  court’s  ruling  that  police  could 
search  newsrooms  without  a  warrant  in 
the  State  of  California  v.  Stanford  Daily 
News  case. 

Goldberg  gripes  that  the  Carter  admin¬ 
istration  has  failed  to  urge  the  Court  to 
rehear  the  Stanford  case.  Goldberg  un¬ 
successfully  sought  a  Democratic  nomi¬ 
nation  to  Congress  in  1956.  Full  em¬ 
ployment,  private  corporate  incentives 
and  ensuring  that  the  Bill  of  Rights  is 
extended  to  the  workplace  and  a  presi¬ 
dent  who  encourages  greater  participa¬ 
tion  are  some  of  his  concerns. 

McGiffin  purchases 
Cochrane  group 

W.J.  Brehm,  president  of  The  W.J. 
McGiffin  Newspaper  Company,  an¬ 
nounced  the  formation  of  the  Princeton 
Publishing  Company  and  the  concurrent 
purchase  of  Cochrane  Newspapers  which 
include  the  Princeton  (Ind.)  Daily  Clar¬ 
ion,  the  Oakland  City  (\nd.)  Journal,  the 
Gibson  Dollar  Saver  and  the  Clarion  Dol¬ 
lar  Saver.  The  Princeton  Publishing 
Company  assumed  operation  April  3  after 
the  final  agreements  were  signed  on  April 
2. 

Princeton  is  in  the  southwest  corner  of 
Indiana  near  the  Wabash  River. 

The  South  Gate,  California  based  W.  J. 
McGiffin  Newspaper  Company  now  pub¬ 
lishes  36  daily,  weekly,  semi-weekly  and 
tri-weekly  newspapers  in  Iowa,  Illinois, 
Indiana  and  California.  The  company  and 
its  subsidiaries  operate  seven  rotary  off¬ 
set  printing  plants  in  the  four  states. 

John  A.  I^rk,  Jr.  and  Associates  of 
Raleigh,  N.  C.,  specialists  in  media  own¬ 
ership  changes,  represented  the  Coch¬ 
ranes. 

Play  production 

The  Warehouse  Theatre  has  an¬ 
nounced  that  the  Greenville  (S.C.) 
News-Piedmont  will  co-produce  the 
local  theatre’s  next  production,  “The 
Front  Page,”  a  classic  American  comedy 
about  the  newspaper  business. 
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(for  Classified,  too) 

As  Jack  Splaine,  Advertising  Director,  Salem, 
Mass, NEWS  says,  "We  had  a  classified  problem 
even  though  28%  of  our  ad  revenue  comes  from 
classified.  It's  nice  to  know  your  Representative 
has  a  professional  answer  when  you  have  a 
problem." 

Bill  Ford,  head  of  London's  Classified 
Development  Service,  was  the  Salem  NEWS' 
professional  answer.  Classified  Advertising  has 
been  Bill's  entire  career.  He  began  with  the 
Boston  Herald  Traveler.  Dver  the  years  his 
position  as  Classified  Advertising  Manager 
and  the  Executive  in  charge  of  the  Classified 
Department,  gave  Bill  the  reputation  of 
a  classified  expert.  Bill's  expertise  was  honed  in  the  tough,  competitive  Boston 
market  where  classified  creativity,  systems  and  profit  orientation  have  always 
been  at  a  premium. 

When  it  comes  to  classified.  Bill  has  seen  it  all.  Newspapers  from  Maine  to 
Minnesota  to  the  Carolinas  have  tapped  Bill's  professionalism.  They  are  his 
best  testimonial. 

To  choose  London's  professional  answer,  write  for  your  "Classified  Evaluation 
Check-list",  or  call  Owen  Landon,  President,  for  details. 


LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York  City  10017/  (212)  867-1112 
A  Newspaper  Marketing  Company 
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the  cost 
ofknqmng 
isnothii^ 
compared  to 

Ti.  _ _  r _ _ 

the  cost 
of  not 
knowing 


It  takes  just  a  few  cents  a  day 
to  buy  a  newspaper.  The  cost  is 
practically  nothing.  Yet  the 
information  received  is  of 
immense  value.  It  can  make 
the  difference  between  intelligent 
freedom  or  mindless  oppression. 

Newspapers.  They  don’t  cost 
much  .  .  .  but  they’re  priceless. 


The  Milwaukee  Journal/Milwaukee  Sentinel 

333  West  State  Street,  Milwaukee,  Wisconsin  53201  SESb] 


Ohio  daily  introduces 
new  look  and  name 

The  Lake  County  (Ohio)  News-Herald 
(Willoughby)  marked  its  100th  anniver¬ 
sary  April  18  by  introducing  a  new  look 
that  included  laiiger  body  type  through¬ 
out  the  paper. 

A  special  104-page  Centennial  Edition 
on  the  anniversary  date  gave  readers  an 
intriguing  look  into  the  paper's  past.  The 
entire  four-page  edition  of  the  Wil¬ 
loughby  Independent  published  April  18, 
1879  was  reproduced  along  with  several 
historical  front  pages  that  covered  nine 
name  changes  during  the  paper's  century 
of  publication. 

Content  throughout  the  paper  included 
news  stories  and  ads  from  the  past  100 
years  and  pages  representing  the  various 
names  of  the  paper  as  it  went  through 
mergers  and  changes  of  ownership  over 
the  years. 

The  Centennial  Edition  carried  15,000 
inches  of  advertising. 

On  the  anniversary  date  the  name  of 
the  paper  was  officially  changed  from  the 
News-Herald  to  the  Lake  County 
News-Herald,  emphasizing  the  fact  that 
the  paper  serves  the  entire  county  in  the 
suburban  area  east  of  Cleveland. 

The  new  body  type  is  10  point  English 
Times  on  lO'/i  point  leading. 

Many  of  the  design  changes  were  rec¬ 
ommended  by  constultant  Hayward 
Blake  of  Evanston,  Illinois.  Additional 
input  was  gained  from  Edmund  C.  Ar¬ 
nold,  newspaper  design  consultant. 

Achieved  in  the  design  change  was  a 
consistency  throughout  the  paper  in  all 
departments,  including  main  news, 
sports,  women's,  entertainment,  travel, 
and  others. 

A  design  committee  composed  of 
General  Manager  Dudley  B.  Thomas, 
editor  James  K.  Collins,  managing 
editor  Robert  L.  Murphy,  city  editor 
James  R.  Duff  and  promotion  director 
Peter  A.  Horvitz  studied  papers 
throughout  the  country  and  interviewed 
several  newspaper  executives  before  de¬ 
veloping  a  design  style  book  that  will 
govern  dummying  and  makeup  in  all  de¬ 
partments  of  the  paper. 

One  of  the  highlights  of  the  anniver¬ 
sary  celebration  is  a  contest  that  was 
kicked  off  in  the  Centennial  Edition  to 
name  the  colt  of  one  of  the  top  money¬ 
winning  pacers  in  the  country,  Osborne 
Creed,  which  races  under  the  silks  of 
Osborne  Farms  in  Mentor,  Ohio. 

The  reader  who  chooses  the  winning 
name  will  win  the  colt,  or  $2,500  in  cash, 
whichever  prize  is  preferred. 

The  Lake  County  News-Herald's  cir¬ 
culation  has  grown  from  24,000  daily  and 
16,000  Sunday  to  nearly  32,000  daily  and 
nearly  36,000  Sunday  in  four  years. 

The  paper  is  one  of  five  dailies  pub¬ 
lished  by  Horvitz  Newspapers.  Four  are 
in  Ohio  and  one  is  in  New  York. 
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In  12  months^ 
theThM 
Newspaper 
seared  le  new 

haghts-. 

We're  now  at  754,294* 
and  still  moving  up. 

Suburban  Newspapers 
of  Greater  St.  Louis 

The  Third  Newspaper  That’s  First  in  St.  Louis 

North  Office:  9320  Le\wis  &  Clark  Blvd.,  St.  Louis,  MO  63136  (314)  868-8000 
South  Office;  7020  Chippewa,  St.  Louis,  MO  63119  (314)  481-1111 


Morning  daily;  ABC  9/30/77  261 ,919; 
ABC  9/30/78  (before  strike)  271 ,248. 

Evening  daily:  ABC  9/30/77  253,508; 
ABC  9/30/78  (before  strike)  252,198. 

*Third  Newspaper:  C./A.C.  9/30/77 
703,473.  C.A.C.  Audit  9/30/78  for  27 
Suburban  Newspapers  709,934;  plus 
our  new  28th  newspaper.  The  Alton 
Citizen,  44,360,  Publisher's  Statement 
subject  to  C.A.C.  Audit,  for  754,294 
total  circulation. 


Circulation  Audited  Represented  Nationally  by 

and  Certified  by  US  SUBURBAN  PRESS  INC 
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Publisher  faces 
grand  jury  probes 

Two  grand  juries  in  Passaic  County, 
N.J.  are  scheduled  to  investigate  allega¬ 
tions  that  weekly  newspaper  publisher 
Alex  Bidnik,  Jr.  extorted  advertising 
from  local  merchants  and  printed  politi¬ 
cal  ads  without  naming  the  persons  who 
paid  for  them. 

“There  was  some  concern  in  our  office 
about  Bidnik's  First  Amendment 
rights,”  said  chief  assistant  prosecutor 
Martin  Kayne.  “We  felt  that  the  First 
Amendment  doesn’t  apply  to  abuse,” 

About  20  merchants  have  signed 
statements  claiming  that  Bidnik  extorted 
ads  from  them. 

Four  years  ago,  a  Passaic  County 
grand  jury  issued  a  warning  to  Bidnik  to 
discontinue  running  unattributed  politi¬ 
cal  ads,  but  voted  against  indicting  him. 

Bidnik  is  publisher  of  the  Independent 
Prospector,  a  weekly  newspaper  pub¬ 
lished  in  Clifton,  N.J. 

The  investigation  of  Bidnik  was 
triggered  by  a  front  page  article  that  ap¬ 
peared  in  the  Record  (Bergen  Co.,  N.J.) 
last  June  (E&P,  July  29.)  After  the  article 
appeared,  a  group  of  Clifton  residents 
banded  together  to  protest  what  they 
called  the  “vicious  brand  of  journalism”. 

Bidnik’s  attorney,  William  De  Marco 
said  he  is  confident  that  Bidnik  will  not 
be  indicted. 

Ex-newspaper  owner, 
William  Melius,  dead 

Retired  newspaper  publisher  William 
S.  Melius  died  March  30.  He  was  75. 

Melius,  publisher  of  six  Wayne 
County  weeklies  until  he  sold  them  in 
1%9  to  Panax  Corp.,  suffered  from  a 
heart  ailment  for  a  year. 

The  Wyandotte  Tribune  gave  him  a 
tryout  as  a  reporter  in  1921.  In  1933,  he 
founded  the  Lincoln  Parker,  Allen 
Parker,  Melvindale  Messenger  and 
Encorse  Enterprise. 

He  grossed  $275  his  first  week  with  a 
5,000  circulation,  eight-page  paper. 
When  he  sold  the  group  to  Panax  for  $3 
million,  the  papers  had  a  combined  circu¬ 
lation  of  70,0()0. 

McGoff  shuts  down 
Yuba  City  daily 

Yuba  City  (Calif.)  Morning  Herald, 
which  became  a  daily  newspaper  in  1973, 
has  stopped  publishing. 

The  Herald  had  a  paid  circulation  of 
about  7,500,  according  to  the  publisher’s 
statement,  December  1 ,  1977.  It  was  the 
only  daily  published  in  Yuba  City. 

General  manager  Richard  Seidenzahl 
said  the  paper  decided  to  shut  down  be¬ 
cause  of  “basic  economics”.  The  paper 
was  owned  by  John  McGoff,  who  is  also 
president  of  Panax  Newspapers. 
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Expansion  projects  pace 
‘marketing  revoiution’ 


•  A  newspaper  plant  with  offset  equip¬ 
ment  will  be  built  to  house  the  Times 
Herald  in  downtown  Port  Huron,  Mich, 
at  an  estimated  cost  of  $4.5  million. 

•  The  Princeton  (N.J.)  Packet,  a 
group  of  eight  weeklies,  is  spending  $I 
million  to  enlaige  the  publishing  plant. 

•  Paddock  Publications  will  erect  a 
five-story  office  building  in  downtown 
Arlington  Heights,  Ill.  and  a  production 


building  with  47,000  square  feet  of  space 
on  a  site  a  half  mile  away. 

•  A  multimillion-dollar  expansion 
program  is  on  the  drawing  boards  for  the 
Hearst  Corporation’s  San  Francisco  Ex¬ 
aminer. 

•  Dow  Jones  &  Co.  is  adding  two 
more  satellite  printing  plants,  making  a 
total  of  13  across  the  country. 

These  are  a  few  samples  of  the  revived 


building  boom  in  the  newspaper  indus¬ 
try.  For  two  decades  after  World  War  II 
newspaper  publishing  companies  dotted 
the  landscape  with  monumental  office 
structures  and  production  centers.  Ac¬ 
cording  to  ANPA  data,  investments  in 
new  plants  and  equipment  ran  to  $100 
million  a  year.  A  few  years  ago  there  was 
something  of  a  lull  in  building  construc¬ 
tion  as  publishers  took  a  breather  to  see 
where  they  stood  with  the  new  technol¬ 
ogy  and  its  lighter  weight  machinery. 

Knight-Ridder  Newspapers,  with  a 
capital  expenditure  program  costing  $65 
million  for  this  year  and  next,  sounded 
the  keynote  for  industry-wide  expansion 
in  its  annual  report  to  shareholders: 

“A  marketing  revolution  is  underway 
as  a  logical  successor  to  the  technologi¬ 
cal  revolution  in  our  business  .  .  .  We 
see  strong  patterns  of  interest  in  different 
segments  of  the  newspaper  readership.” 

Modem  production  facilities  make  it 
possible  for  newspapers  to  reach  sub¬ 
scribers  more  easily  with  products  tai¬ 
lored  to  the  readers’  needs. 

That’s  the  recurring  theme  in  an¬ 
nouncements  of  building  and  equipment 
projects  with  price  tags  that  run  the 
yearly  sum  far  above  $100  million. 

A  new  plant  for  the  Detroit  Free  Press 
in  the  K-R  group  will  be  on  line  late  this 
year.  The  cost:  $47  million.  Another  K-R 
project  giving  the  San  Jose  (Calif.)  Mer¬ 
cury  and  News  full  offset  facilities  is  a 
$19  million  item.  And  in  Lexington,  Ky. 
the  K-R  group  will  have  a  $20  million 
production  and  office  facility  ready  for 
occupancy  early  in  1980. 

McClatchy  Newspapers  will  add 
125,000  square  feet  of  printing  and  dis¬ 
tribution  facilities  to  the  Sacramento 
(Calif.)  Bee  plant.  The  building  is  esti¬ 
mated  to  cost  about  $17  million  and  27 
units  of  offset  presses  will  take  $20  mil¬ 
lion  more. 

Gannett  Company’s  first  building 
project  since  1973  will  put  a  modern 
45,000  square  foot  building  on  a  site 
where  Louis  A.  Weil  and  E.J.  Ottaway 
published  their  first  four-page  Daily 
Herald  on  August  1,  19(K)  in  Port  Huron. 
The  Times  Herald's  plant  today  consists 
of  a  complex  of  buildings  ranging  from  1 1 
to  80  years  old.  A  bank  will  be  the  news¬ 
paper’s  next  door  neighbor  in  the  down¬ 
town  block. 

There  was  a  big  civic  celebration  in 
Clarksville,  Tenn.  recently  when  Mul¬ 
timedia  installed  the  Leaf-Chronicle  sub¬ 
sidiary  in  a  $2.5  million  production  facil¬ 
ity.  The  64-page  press  will  handle  not 
only  the  daily  but  14  weeklies.  In  another 
move  to  write  off  obsolete  equipment. 
Multimedia  has  begun  modernization  of 
the  Montgomery,  Ala.  newspaper  plant. 

Media  General’s  two-year  program  for 
upgrading  publishing  plants  to  achieve 
“significant  productivity  gains”  will  cost 
about  $16  million.  Since  1970  the  group 
(Continued  on  page  104) 

EDITOR  &  PUBLISHER  for  April  21,  1979 


Newspapers 

choose 

Landon 

(for  Marketing  Consulting,  too) 

With  newspaper  profits  under  attack  from  so  many  directions  today,  not  even 
the  ablest  publisher  can  always  stay  on  top  of  all  the  areas  that  require  top 
management  attention.  And  while  you're  busy  putting  out  fires  to  protect 
the  profits  yqu  have,  you  may  well  be  missing  some  good  opportunities 
to  develop  new  sources  of  revenue. 

This  is  where  Landon  Management  and  Marketing  Services  can  prove  helpful. 
Headed  by  consultant  Dick  Hare,  former  Director  of  Advertising  &  Research 
for  Gannett  Newspapers,  Landon  Management  and  Marketing  Services  offer 
experienced,  professional  newspaper  management  counseling  on  an 
as-needed  basis  —  with  the  advantage  of  providing  an  objective  outsider's 
view  of  the  client's  problems. 

Publishers  from  more  than  40  states  and  Canada 
have  taken  advantage  of  Dick  Hare's  talents.  One 
of  them  is  John  E.  Pfriem  of  Connecticut's 
Bridgeport  Post  and  Telegram.  He  says;  "During 
the  past  ZVz  years,  Dick  Hare  has  worked  with 
us  on  several  pressing  problems,  covering 
everything  from  a  marketing  survey  and  cost 
analysis  to  a  modernization  of  our  editorial 
package  and  conversion  to  cold  type  and 
offset.  With  Dick's  help,  we  have  achieved 
sizeable  gains  in  circulation,  advertising  and 
profits." 

John  E.  Pfriem 

For  details,  see  our  new  brochure,  "  How  to  Brighten  Your  Profit  Picture", 

Write  or  call  Owen  Landon,  President,  for  more  information. 

LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York  City  10017/  (212)867-1112 
A  Newspaper  Marketing  Company 
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The  Baltimore  Sun  has  ten  bureaus 
outside  the  state  of  Maryland.  So  do 
some  other  major  metropolitan 
newspapers.  But  our  readers  get 
exclusive  reports  from  our  foreign 
correspondents  — reports  they'll 
never  see  syndicated  in  the  Times  or 
the  Post.  Our  correspondents  are 


with  the  President  in  the  Middle 
East,  The  Pope  in  Mexico,  and, 
soon,  Deng  Xiaoping  in  Peking. 

We  beiieve  our  readers  deserve  first 
hand  reports  on  international 
news— with  a  slant  toward  how 
these  events  affect  Marylanders. 


the  newspaper  thafs  read  in  Maryland 


Published  Morning,  Evening,  Sunday  by  The  A.  S.  Abell  Company 


Letters 

(Continued  from  page  9) 


non-newspaper  owning  directors  might 
be  to  not  publicize  the  issue;  whereas  the 
owner-director  might  see  it  as  legitimate, 
hard  news.  Is  he  to  act  in  concert  with 
fellow  directors  who  want  to  not  promul¬ 
gate  bad  news,  or  is  he  first  and  foremost 
to  remember  the  interests  of  his  readers 
and  his  basic  instincts  as  a  newspaper 
man? 

To  my  mind  a  publisher  can  serve  on  a 
hospital  board  with  as  great  distinction 
as  any  other  member  of  the  community. 
But  to  do  so  poses  obvious  risks  to  the 
paper  and  to  the  institution  served.  A 
prudent  approach  might  be  to  not  serve 
as  president  of  such  a  Board  with  its 
spokesperson  role  and  the  credibility 
risks  that  go  with  it. 

It  is  not  an  easy  task  to  juggle  three 
hats,  his  own,  his  paper’s,  and  the  hospi¬ 
tal’s.  To  do  so  most  assuredly  guarantees 
the  newspaper  owner/trustee  criticism, 
some  honest,  and  much  biased! 

Paul  R.  Dunn 
(Dunn  is  a  member  of  the  Board  of  Mana¬ 
gers  of  Bergen  Pines  Hospital.) 

*  ♦  ♦ 

LARGER  SAMPLE 

This  is  to  respond  to  a  John  W.  Pier- 
ron’s  letter  that  was  published  in  April  7 
issue. 

Pie  iron  is  correct — the  receivership  fig¬ 
ures  for  the  Mason  City  (la.)  Shopper  are 
much  different  in  the  study  that  we  did 
for  his  paper,  the  Mason  City  Globe- 
Gazette. 

What  he  fails  to  mention,  however,  is 
that  on  the  Globe-Gazette  study,  the 
sample  of  persons  interviewed  was 
picked  from  a  geographical  circulation 
area  that  went  far  beyond  that  of  the 
Mason  City  Shopper.  That  is  why  the 
Mason  City  Shopper  did  not  fare  as  well 
as  the  Globe-Gazette  study  of  a  year  ear¬ 
lier. 

When  we  did  a  study  for  the  Mason 
City  Shopper,  we  interviewed  only  per¬ 
sons  in  that  paper’s  circulation  area  and 
found  that  91%  of  them  said  they  re¬ 
ceived  the  Shopper. 

1  will  gladly  send  copies  of  the  sample 
plans  of  these  two  studies  to  anyone  in¬ 
terested. 

James  L.  Stewart 

7777  Bonhomme 

St.  Louis,  Missouri  63105 

*  *  * 

FIRST  IN  CHINA 

In  the  March  24  issue,  E&P  said  in  the 
story  U.S.  wire  services  staff  Peking 
Bureaus,  that  “Roderick,  a  native  of 
Portland,  Maine,  was  the  first  American 
reporter  to  visit  the  Chinese  mainland  in 
20  years  when  in  1971  .  .  .  etc.,  etc.’’ 

This  is  erroneous.  In  1958,  I  was  the 
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first  accredited  American  correspondent 
to  visit  Red  China. 

I  did  a  syndicated  newspaper  series  for 
NEA  that  ran  in  500  newspapers,  a  story 
for  Reader’s  Digest,  a  color  spectacular 
for  NBC,  and  a  story  for  Look  magazine. 
Incidentally,  I  was  nominated  for  a  Pul¬ 
itzer  Prize,  and  won  the  Overseas  Press 
Club  and  Sigma  Delta  Chi  Awards  for 
this  trip. 

John  L.  Strohm 

(Strohm  is  editor  of  Natiorml  Wildlife, 
Milwaukee,  Wise.) 

il/i 

POSITIVE  SIDE 

Enclosed  is  an  article,  “Black  Press  is 
Not  Disappearing;  Wish  it  Could  But 
Can’t  Afford  To,’’  in  response  to  Dr. 
LaBrie’s  devastatingly  critical  piece 
“The  Disappearing  Black  Press,  ’’(E«&P, 
March  17). 

We  had  no  notion  that  E&P  would 
publish  such  an  article  without  checking 
it  out  with  us.  The  article  is' not  factual 
and  is  terribly  unfair  in  its  implications. 
We  do  not  see  how  any  researcher  or 
objective  publication  could  claim  that  the 
Black  Press  is  disappearing  when  not  a 
single  major  black  newspaper  disap¬ 
peared  within  his  five-year  time  frame, 
1973-78.  In  fact,  only  two  major  black 
newspapers  have  disappeared  within  the 
past  30  years  and  several  have  come  up 
to  take  their  places. 

Sherman  Briscoe 

(Briscoe  is  executive  director.  National 
Newspaper  Publishers  Association.) 

9|c  9ic 

MISNAMED 

1  am  writing  to  you  in  regard  to  the 
April  7  article  about  the  winners  of  the 
SDX  medals.  In  the  photo  caption  and  in 


the  body  of  the  story,  the  MOVE  organi¬ 
zation  is  referred  to  as  a  “back  to  na¬ 
ture’’  group. 

Calling  MOVE  “back  to  nature’’ 
would  be  like  saying  that  Hitler  ..was  en¬ 
gaged  in  population  control. 

This  group  created  a  fetid,  rat-infested 
fortress  in  West  Philadelphia.  When 
complaints  by  neighbors  brought  the 
police,  this  “back  to  nature”  group  i 

brandished  illegal,  automatic  weapons. 

After  numerous  confrontations  with  the 
police  and  city  officials,  a  gun  battle  en¬ 
sued  which  most  on-the-scene  observers 
agree  began  when  the  “back  to  nature” 
group  opened  fire  on  the  police. 

A  policeman,  whose  name  by  the  way 
was  James  Ramp,  was  indeed  killed. 

Several  other  police  and  firemen  were 
wounded,  several  seriously. 

A  more  realistic  characterization  of 
MOVE  in  light  of  the  events  which  took 
place,  would  be  to  call  them  a  “radical, 
militaristic”  group. 

Thomas  C.  Duddy 

1230  Brighton  St. 

Philadelphia,  Pa 


Short  takes 

There  were  394  Illinois  residents  among 
the  1001  polled  who  the  Bosporus — the 
only  way  Soviet  ships  could  reach  the 
Mediterranean  from  the  Black  Sea. — 
Salinas  Californian. 

♦  *  ♦ 

Applications  are  now  being  accepted 
from  persons  interested  in  serving  on  the 
city’s  status  of  Women  and  Trees 
committees. — Contra  Costa  (Calif.) 
Times. 
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Publishers, 

takeabow 

In  today's  world,  being  a  good  publisher  is  a  very  tough  job. 

Publishers  must  be  . . . 

.  .  .  defenders  of  the  First  Amendment  .  .  .  watchers  for  the 
public  good  . . .  communicators  between  people  and  their  lead¬ 
ers .. .  interpreters  of  complex  events . . . 

.  .  .  competitors  in  the  panorama  of  information  services  .  .  . 
managers  of  sophisticated  technology . . .  marketers  in  the  world 
of  ideas  . . .  problem  solvers  for  customers  . . . 

. . .  motivators  in  the  advancement  of  human  relations  . . .  lis¬ 
teners  to  critics  . . .  fighters  for  everyone’s  right  to  know  . . . 

All  of  these  demands,  and  more,  take  talent  and  hard  work. 

Being  a  good  publisher  is  a  very  great  achievement  and  a  very 
important  role  in  the  American  way  of  life. 

So,  during  ANPA  convention  week  let’s  hear  a  cheer  for  all 
good  publishers  everywhere. 

Gannett  adds  its  own  special  salute  to  publishers  of  its  78* 
daily  newspapers,  diverse  in  background  and  outlook  .  .  .  dis¬ 
tinctive  as  the  communities  they  serve  .  .  .  independent  in  edi¬ 
torial  leadership  .  .  .  united  in  their  dedication  to  a  free  and 
responsible  press.  If  you  would  like  to  meet  them,  please  turn 
the  page. 

Well  done  to  all. 

Gannett 

'Gannett  has  announced  an  agreement  to  merge 
with  Combined  Communications  Corporation,  a 
Phoenix-based  diversified  media  company  with 
seven  television  stations,  12  radio  stations,  two 
newspapers  and  outdoor  advertising  facilities  in 
1 1  U.S.  states  and  in  major  Canadian  cities. 


Meet  Gannett’s  Publishers. 


James  Geehan  Robert  L.  Huttenhoff  William  Honeysett  Robert  Decker  Margaret  Jean  Boyer  Robert  Lee 

Tucson,  Ariz.  Salinas,  Cal.  San  Bernardino,  Cal.  Stockton,  Cal.  Visalia,  Cal.  Fort  Collins,  Colo. 


Neil  Collins 
Richmond,  Ind, 


Richard  Thomas 
Marion,  Ind. 


Christy  Bulkeley 
Danville,  III. 


Maurice  Hickey 
Rockford,  III. 


Mal  Applegate 
Lafayette,  Ind. 


Robert  Miller  Jr. 
Boise,  Idaho 


Gary  Chappell 
Fremont,  Neb. 


Warren  Lerude 
Reno,  Nev. 


Albert  Dolata 
Bridgewater,  N.J. 


Steven  A.  Studt 
St.  Cloud  and 
Little  Falls,  Minn. 


Joseph  Lyons 
Springfield,  Mo. 


Phillip  Abrell 
Port  Huron,  Mich, 


Louis  Weil  III 
Westchester- 
Rockland,  N.Y. 


George  Dastyck 
Utica,  N.Y. 


Eugene  C.  Dorsey 
Rochester,  N.Y. 


Linda  Glazer 
Saratoga  Springs,  N.Y. 


Mickie  Timmons 
Chillicothe,  Ohio 


Richard  Wager 
Poughkeepsie,  N.Y. 


Richard  Bottorf 
Burlington,  Vt. 


Frank  Feuille 
El  Paso,  Texas 


Larry  Fuller 
Sioux  Falls,  S.D. 


James  Jesse 
Nashville,  Tenn, 


Brian  Donnelly 
Wilmington,  Del. 


Vincent  Spezzano 
Cocoa,  Fla. 


Clifford  Barnhart 
Pensacola,  Fla. 


Robert  Udick 
Guam 


Philip  T.  Gialanella 
Honolulu,  Hawaii 


J.  C.  Hickman 
Iowa  City,  Iowa 


Dan  Hamrick 
Coffeyville,  Kan, 


Robert  Miller  Sr. 
Battle  Creek,  Mich, 


Kenneth  Andrews 
Monroe,  La. 


Howard  Bronson 
Shreveport,  La. 


Gregory  Deliyanne 
Lansing,  Mich. 


N.  S.  Hayden 
Camden,  N.J. 


Robert  Collson 
Elmira,  N.Y. 


Peter  Hickey 
Ithaca,  N.Y. 


Susan  Clark 
Niagara  Falls,  N.Y. 


Fred  Eaton 
Binghamton,  N.Y. 


Walter  Ryals 
Santa  Fe,  N.M. 


James  Daubel 
Fremont  and 
Port  Clinton,  Ohio 


William  McKinney 
Marietta,  Ohio 


Marjorie  Paxson 
Chambersburg,  Pa. 


Robert  Collins 
New  Kensington,  Pa. 


Tams  Bixby  III 
Muskogee,  Okla. 


John  McMillan 
Salem,  Ore. 


Gan^ 


Ariel  Melchior  Jr. 
U.S.  Virgin  Islands 


Charles  Wanninger 
Bellingham,  Wash. 


James  Lewis 
Olympia.  Wash. 


Harold  Burdick 
Huntington,  W.  Va. 


Col.  Stauber  named 
editor  of  S&S 

A  woman  Colonel  has  been  named 
editor-in-chief  of  Stars  and  Stripes,  the 
first  woman  boss  in  the  history  of  the 
U.S.  Armed  Forces  newspaper,  the 
military  disclosed. 

Col.  Rose  Stauber,  a  28-year  Army 
veteran,  will  take  over  in  midsummer  as 
chief  of  the  110,000-circulation  daily 
based  at  Darmstadt,  West  Germany,  said 
Navy  Capt.  Jack  Garrow,  the  U.S. 
European  Command  Spokesman. 

“I  don’t  think  gender  has  anything  to 
do  with  her  choice,"  Garrow  told  the 
Associated  Press.  “Col.  Stauber  is  the 
best  qualified  person.  She  knows  this 
theater.  She  has  very  fine  academic  cre¬ 
dentials  and  she  is  an  experienced  man¬ 
ager.  1  hate  to  lose  her  as  a  deputy.” 

“I’m  delighted,"  said  Mert  Proctor, 
the  civilian  managing  editor  of  Stars  and 
Stripes,  which  has  been  publishing  con¬ 
tinuously  overseas  for  almost  37  years. 

Colonel  Stauber,  50,  of  Noel,  Mis¬ 
souri,  confirmed  she  had  been  chosen  to 
head  the  publishing  operation  with  an¬ 
nual  turnover  of  $35  million  and  employ¬ 
ing  600  civilians  and  25  military  person¬ 
nel. 

During  the  last  two  years,  she  has 
helped  supervise  the  editorial  and  busi¬ 
ness  policy  of  the  newspaper  from 
USEUCOM  headquarters  in  Stuttgart. 


Col.  Stauber  was  commissioned  in 
1952  after  graduating  from  Southwest 
Missouri  State  College.  She  earned  a 
master’s  degree  in  journalism  at  the  Uni¬ 
versity  of  Missouri  and  has  taken  other 
graduate  courses  at  the  University  of 
Wisconsin  and  Northwestern  Univer¬ 
sity,  Garrow  said. 

In  recent  years  she  served  as  a  U.S. 
Army  Information  Officer  in  Vietnam,  at 
Ft.  McClellan,  Alabama,  and  at  V  Corps 
in  Frankfurt,  West  Germany. 

She  was  chief  editor  of  the  Military’ 
Review  at  the  U.S.  Army  Command  and 
General  Staff  College,  Ft.  Leavenworth, 
Kansas,  before  going  to  Stuttgart  in 
1977. 

Col.  Stauber  said  she  would  be  replac¬ 
ing  Army  Col.  Billy  Spangler  after  he 
completes  a  normal  three-year  term  as 
editor-in-chief  in  the  summer. 

Army,  Air  Force  and  Navy  officers  are 
eligible  for  the  Post,  which  is  filled  from 
candidates  chosen  by  USEUCOM  head¬ 
quarters. 

“Circulation  is  now  the  highest  since 
the  newspaper  price  was  raised  from  10? 
to  15?  in  1973  and  sales  dropped  by  8%,” 
Col.  Stauber  said,  “In  spite  of  the  de¬ 
cline  of  the  dollar.  Stars  and  Stripes  is  in 
very  good  financial  shape." 

The  newspaper  also  runs  a  string  of 
book  stores  at  military  posts  throughout 
Europe,  believed  to  be  a  major  source  of 
its  profits. 


Newspeople 

David  H.  Bair,  personnel  manager  of 
Camden  {"H.].)  Courier-Post — named  as¬ 
sistant  to  publisher. 

Ne  9(c  Nc 

Darrell  C.  Rooney,  classified  adver¬ 
tising  manager  of  St.  Paul  (Minn.)  Dis¬ 
patch  and  Pioneer  Press — named  display 
advertising  manager  succeeding  J. 
Robert  Spraker.  Thomas  R.  Golden,  re¬ 
tail  advertising  sales  manager — named 
classified  advertising  manager. 

9|t  % 

Appointments  at  San  Diego  (Calif.) 
Tribune  include: 

Jan  Thiessen,  assistant  news  editor 
named  city  editor,  succeeding  Mike 
Walker — named  managing  editor.  Baton 
Rouge  (La.)  Advocate. 

John  Durham,  from  general 
assignment — to  assistant  city  editor. 

Bernard  Hunt,  assistant  city  editor — 
named  special  assignment  reporter. 

Margaret  Craig,  reporter  in  Family 
Living  Scene  section — named  assistant 
city  editor. 

^  % 

Bill  Staniforth,  former  owner  of  an 
Austin,  Tex.  advertising  agency  and  ad¬ 
vertising  director  of  the  San  Antonio 
Chamber  of  Commerce — named  director 
of  sales  and  member  services  of  Texas 
Press  Association. 

* 

Sam  Boyle,  supervisor  on  Associated 
Press  general  desk  in  New  York — 
appointed  deputy  sports  editor.  He  suc¬ 
ceeds  Howard  Smith — named  assistant 
sports  editor  of  Washington  (D.C.)  Star. 

9|C  *  * 

Margaret  Davis,  editorial  staffer  on  £/ 
Paso  (Tex.)  Times — named  women’s 
editor  and  writer  of  new  column,  “Good 
Company”. 

♦  ♦  * 

Richard  W.  Carlisle,  associate  editor 
of  Quincy  (Mass.)  Patriot  Ledger — 
retired  after  38  years  with  the  newspa¬ 
per. 

*  ♦  * 

Appointments  at  Rochester  (N.Y.) 
Democrat  and  Chronicle  include: 

Tom  Flynn,  assistant  managing  editor/ 
features — to  assistant  managing  editor/ 
news. 

Sam  Williams,  assistant  managing 
editor/news — to  assistant  managing 
editor/features. 

Phil  Hand,  night  metro  editor — to 
metro  editor,  succeeding  Tim  Bunn — 
resigned. 

Mary  Rita  Kurycki,  drama  critic — to 
features  editor,  succeeding  Jack 
Garner — named  popular  arts  editor. 

'  :|c  ^  :|e 

Sandy  White,  editor  and  business  wri¬ 
ter  of  Detroit  Free  Press — named  to  new 
position  of  graphics  editor. 

EDITOR  &  PUBLISHER  for  April  21,  1979 


"Right.  Makes  you  realize 
how  much  our  folks  were 
missing 
in  growth 
t)ppor- 
tunities." 


"Henry  and  Joanne 
are  different  people 
since  they  went  to  that 
management 
seminar." 


We  help  men  and  women  develop  special  skills 
that  make  them  better  newspaper  people.  Find 
out  more  about  Multimedia  and  our  affiliates. 
Phone  our  president,  Wilson  Wearn. 

MULTIMEDIA 


(803)  298-4364/305  South  Main  Street/Greenville  SC  29601 
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in  the  news 


Walter  Goodman,  member  of  New 
York  Times  editorial  board — named 
executive  editor  for  programming  de¬ 
partment  of  WNET-tv,  Channel  13  in 
New  York.  He  will  evaluate  and  direct 
the  station’s  programming  and  will  serve 
as  a  member  of  the  station’s  editorial 
council. 

9iC  9{C 

Dale  Wetenkamp,  assistant  retail  ad¬ 
vertising  manager  of  Las  Vegas  (Nev.) 
Review-Journal — named  advertising 
manager  of  Carson  City  (Nev.)  Appeal. 
^  ^  ^ 

Jacquin  Sanders,  assistant  editor  in 
features  department  of  New  York  (N.Y.) 
News — named  editor  of  Sunday  News 
magazine  succeeding  Richard  Lemon. 

*  ♦  ♦ 

Patricia  Myers  McElfresh,  a  jour¬ 
nalist  for  27  years  in  Arizona  and 
Ohio — named  editor  of  Lifestyle  and 
Lively  Arts  section  of  Mesa  (Ariz.) 
Tribune .  Most  recently  she  was  a  colum¬ 
nist  and  editor  of  special  sections  for 
Scotsdale  (Ariz.)  Progress. 

*  *  ♦ 

Appointments  at  Owensboro  (KY.) 
Messenger-Inquirer  include: 

Steve  Cheski,  former  weekend  editor 
at  Saginaw  (Mich.)  News — named  news 
editor. 

Bob  Kelley,  Indiana  prep  sports  editor 
of  Evansville  (Ind.)  Courier  and  Press — 
named  sports  editor. 

♦  ♦  ♦ 

John  Cowlard,  former  advertising 
manager  of  St.  Thomas  (Ont.)  Times- 
Journal — named  publisher  and  general 
manager  of  Simcoe  (Ont.)  Reformer.  He 
succeeds  Richard  M.  Pearce, — 
completing  30  years  of  service  with  the 
newspaper  in  editorial  and  management 
positions. 

♦  ♦  ♦ 

Jon  Ford,  head  of  Austin,  Texas 
capitol  bureau  of  Cox  newspapers — 
named  press  secretary  to  state  Governor 
Bill  Clements. 


EUGENE  V.  RISHER,  former  White 
House  correspondent  during  the  Nixon 
presidency  for  United  Press  Interna¬ 
tional  and  more  recently  supervising 
editor  for  ABC  News  in  Washington,  is 
the  new  White  House  reporter  for 
Newhouse  News  Service.  He  worked  as 
both  reporter  and  desk  editor  at  UPl, 
and  was  Saigon  bureau  chief  from  1966 
to  1968. 


Vincent  E.  Spezzano,  vicepresident, 
Gannett  South  and  president  and  pub¬ 
lisher  of  Cape  Publications,  Inc.,  a  Gan¬ 
nett  subsidiary — nominated  for  Gannett 
board  of  directors.  He  will  succeed 
Maurice  L.  Hickey,  vicepresident  Gan¬ 
nett  Central  and  publisher  of  Rockford 
(Ill.)  newspapers. 

*  *  * 

John  L.  Dougherty,  a  40  year  veteran 
with  the  afternoon  Rochester  (N.Y.) 
Times-Union  and  its  managing  editor 
since  1%6 — to  managing  editor  of  the 
morning  Democrat  and  Chronicle.  He 
succeeds  Richard  B.  Tuttle — named  to 
Gannett  corporate  staff  on  special  as¬ 
signment. 

Nancy  Woodhull,  managing  editor  of 
the  Times-Union — to  succeed  Dougherty 
as  managing  editor  of  Times-Union. 


Georoe  -J.  Cooper 

NEWSPAPER  CO.NSl’LT.XNT 
S.M.ES  NEGOTIATOR  F3ROKER  .APPliXISfCR 

6000  N.W.  SECOND  .XX'E.NT'E 
HOC'A  R.XTON.  FLORIDA  ,30401 
Arra  Co»r  .OO.'i  -  90-1.-0000 

Available  at  the  Waldorf  Hotel  in  New  York 
For  the  American  Newspaper  Publishers  Association 
Meetings  from  April  23  to  the  25th 


Cecil  Jennings,  news  editor  of  Toronto 
(Ont.)  Globe  and  Mail — named  sports 
editor.  He  succeeds  Jim  Vipond — 
resigned  to  become  Ontario  sports  com¬ 
missioner  in  the  ministry  of  consumer 
and  corporate  affairs. 

*  ♦  ♦ 

Mariana  Greene,  former  Dallas  (Tex.) 
News  assistant  news  editor  and 
reporter — named  associate  editor  of 
Texas  Homes,  home  and  garden 
magazine . 

4c  * 

Martha  Woodham,  reporter  for  Green¬ 
ville  (S.C.)  Piedmont — named  Rookie  of 
the  Year  by  South  Carolina  chapter  of 
Sigma  Delta  Chi,  Society  of  Professional 
Journalists. 

♦  *  * 

Arthur  Hahn,  former  managing  editor 
of  Madisonville  (Tex.)  Meteor — named 
news  editor  of  Brenham  (Tex.)  Banner- 
Press. 

4c  4c  ♦ 

Maury  Falstein,  picture  editor  of 
Chicago  Sun  Times  and  a  Chicago  news¬ 
paperman  for  41  years — elected  chair¬ 
man  of  Chicago  Press  Veterans  Associa¬ 
tion. 

4e  4c  4e 

John  D.  Heyd,  New  York  divisional 
sales  manager  for  Time  magazine — 
named  marketing  director  of  Washington 
Star. 


BUFFALO  IS 


THE  BIG  BUFFALO  8  COUNTY  MARKEI 


•  Witli  $10,035,000,000  Effective  Buying 
Income  The  Buffalo  Market  Is  Bigger  Than 
17  Individual  States! 


REACH  THE  BIG  MARKET  WITH  THE  COUR¬ 
IER-EXPRESS!  EVERY  SUNDAY  WE  REACH 
THE  BIGGEST  READER  AUDIENCE  IN  NEW 
YORK  STATE  (OUTSIDE  OF  METROPOLITAN 
NEW  YORK  CITY)  622,000! 


For  more  BIG  details  call 
Bruce  F.  Kloc 

Marketing  Research  Manager 
(716)  847-5348 

Cimricr-EXPRESS 

795  MAIN  ST.,  BUFFALO,  N.Y. 

Represented  NetienoMy  by  Cresmer,  Mtoedword,  O'Moro 
end  Ormsbee,  Inc. 

Sourcps:  SAMM  Survey  of  Buying  Bowor,  1978. 
Notlonol  Morkotlng  Aseociotot. 
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Newspeople  in  the  news 


Scott  Miller,  advertising  director  of 
Amsterdam  (N.Y.)  Recorder — named 
marketing  director. 

♦  ♦  ♦ 

J.W.  Nelson,  advertising  sales  man¬ 
ager  of  Keokuk  (Iowa)  Gate  City — 
named  advertising  director. 

♦  ♦  sfc 

Appointments  at  Jackson  (Miss.) 
Clarion-Ledf’er  include: 

Murphy  D.  Givens,  former  editor  of 
Natchez  (Miss.)  Democrat — named  as¬ 
sistant  to  the  Sunday  editor. 

Cliff  Treyens,  former  staffer  on  New 
Kensington  (Pa.)  Valley  News 
Dispatch — named  city  hall  reporter. 

Craig  Winston,  former  sports  editor  of 
Houma  (La.)  Courier  and  Louisiana 
Gridweek — named  to  the  sports  staff. 

♦  ♦  * 

John  Bergener,  sports  writer  for  To¬ 
ledo  (O.)  Blade  and  Dave  Long,  sports 
writer  with  Dayton  (O.)  News — named 
writers  of  the  year  by  Ohio  Prep  Sports 
Writers  Association. 

♦  ♦  ♦ 


Wolfe  Turner 


Don  Wolfe,  assistant  managing  editor 
of  Toledo  (O.)  Blade — named  brother¬ 
hood  man  of  the  year  by  3  local  organiza¬ 
tions:  The  Masons,  B’nai  B’rith  and 
Knights  of  Columbus. 

Ha  lit 

Tom  Turner,  former  retail  advertising 
account  executive  -Ai  Atlanta  {Ga.)  Jour¬ 
nal  and  Constitution — named  display 
advertising  training  manager. 

♦  *  ♦ 

Berkeley  and  Jeanine  Scott  ,  formerly 
publisher  and  managing  editor,  respec¬ 
tively,  of  Niceville  (Fla.)  Bayou 
Times — named  to  new  posts  at  Paris 


Appointments  at  Columbus  (O.)  Dis¬ 
patch  and  Citizen-Journal  include: 

David  Fisher — named  circulation  ad¬ 
ministration  manager. 

Gerald  Wisemiller — named  circula¬ 
tion  auditor,  succeeding  Roy 
Wolford — named  business  manager  of 
Ohio  magazine. 

*  ♦  ♦ 

Appointments  at  Detroit  News  in¬ 
clude: 

Staffers  James  Gatti  and  Al  Stark — 
named  to  new  positions  as  deputy  news 
editors. 

Janet  Mandelstam,  former  Accent 
editor — named  national  editor. 

Powell  Glass  Jr., 

61,  passes  away 

Powell  Glass,  Jr.,  retired  publisher  of 
Carter  Glass  &  Sons,  Publishers  Inc., 
and  former  publisher  of  the  Lynchburg 
(Va.)  News  and  Daily  Advance  died 
(February  6)  of  cancer  at  the  age  of  61. 

Glass  was  publisher  and  editor  of  the 
Sea  Coast  Echo,  a  weekly  newspaper  in 
Bay  St.  Louis,  Miss.,  from  1958  until  he 
returned  to  Lynchburg  to  take  an  active 


Cliff  Larimer,  former  assistant  city 
editor  of  Chico  (Calif.)  Enterprise- 
Record — named  copy  desk  chief  at  Pen¬ 
dleton  (Ore.)  East  Oregonian. 


Advertisement 


Alexander  L.  West 


The  appointment  of  Alexander 
L.  West  as  Vice-President,  South¬ 
western  Division,  of  Interna¬ 
tional  Paper  Sales  Company 
Inc.  has  been  announced  by 
J.  H.  Whalen,  President.  Mr. 
West,  who  holds  a  Bachelor  of 
Science  degree  in  Industrial 
Relations  from  Georgia  Tech, 
brings  to  his  new  position  a 
solid  background  in  Planning 
and  Marketing.  Prior  to  this 
appointment,  Mr.  West  was  Man¬ 
ager,  Marketing,  Gravure  and 
Specialty  Grades.  Mr  West  will 
be  located  in  Dallas,  Texas. 
This  appointment  is  effective 
immediately. 


(Ky.)  Enterprise.  Berkeley  was  named 
publisher  and  his  wife,  Jeanine,  has  been 
appointed  editor. 

♦  ♦  ♦ 

Appointments  at  Wilmington  (Del.) 
News-Journal  include: 

Roland  Wright,  copy  editor,  Sunday 
News  Journal  and  Ken  Lockerby,  assis¬ 
tant  editor,  news  desk — named  assistant 
Sunday  editors. 

Ray  Goldbacher,  reporter,  news 
desk — to  assistant  editor,  news  desk. 

♦  *  ♦ 

Rick  Feuille,  retail  advertising  man¬ 
ager  of  Boise  (Idaho)  Statesman — 
appointed  advertising  director  of  Iowa 
City  (Iowa)  Press-Citizen. 

*  *  * 

Lincoln  R.  McKie,  Jr.,  assistant  city 
editor  of  Worcester  (Mass.)  Telegram — 
named  city  editor. 


part  in  publication  of  the  News  and  the 
Daily  Advance  in  1969. 

He  bought  the  Sea  Coast  Echo  in  1959, 
and  in  1966,  purchased  and  merged  the 
opposing  newspaper,  the  Hancock 
County  Eagle,  with  The  Echo. 

In  1966,  Glass  spearheaded  a  success¬ 
ful  effort  through  a  federal  court  suit  to 
reapportion  the  Board  of  Supervisors  of 
Hancock  County,  Miss. 

Glass  was  named  editorial  director  of 
the  News  and  the  Daily  Advance  on 
October  I,  1969,  and  became  general 
manager  on  March  1,  1970,  a  position  he 
held  until  his  retirement  Nov.  1,  1977. 

His  grandfather,  the  late  U.S.  Sen. 
Carter  Glass,  founded  the  Lynchburg 
newspapers  and  his  father  served  as  gen¬ 
eral  manager. 

Glass  was  married  to  the  former  Joan 
Marilyn  deSardon,  a  reporter  on  the 
News  from  1946  to  1956. 


HULSE 

Whether  traveling  in  fact  or  fantasy, 
readers  have  a  sure  and  lively  guide 
in  Los  Angeles  Times  Travel  Editor 
Jerry  Hulse.  His  popular  column, 
drawing  on  about  100,000  miles  of 
travel  each  year,  is  part  of  the  rich 
variety  of  features  from  the  .  .  . 

hosAn^Times  Wshmgtmi'Post  mm  service 

1150  15th  Street,  N.W.  Washington,  D.C.  20071  Telephone  (202)  33U-6173 
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The  revolution 


<^horelin( 


Introducing  Advertising  Supplements. 

The  news)rndicated  service  you  dotftmily  huy.  You  also  sdl. 

Simple  ideas  are  always  the  best. 

It’s  about  time.  Here  are  40  pages — finished  mechanicals — covering  next  season’s  fashions.  Complete  with 
B/W  and  color  photos.  Line  drawings.  Great  editorial  copy.  All  you  need  to  do  is  sell  the  space.  Which  is  already 
routed  out. 

The  advertising  advantage. 

This  new  approach  lets  you  fill  advertising  or  editorial  sections  with  first  rate  material  readers  will  love.  At  the 
same  time,  you  can  sell  specific  ad  positions  to  your  retailers,  because  you  can  show  finished  proofs  3  months  in 
advance. 

That  three  month  edge  is  easy  for  us  to  accomplish  because  we’re  taking  information  from  the  best  trade 
source  in  the  business,  Fairchild  Publications. 

The  editorial  perspective  is  aimed  at  your  reader. 

If  we  say  so  ourselves,  the  editorial  is  top  quality.  Fairchild  has  an  unsurpassed  reputation  for  fashion  trade 
coverage.  Now  we’ve  edited  that  expertise  for  consumers,  with  trends  and  fashions  appropriate  to  your 
readers. 

Men’s,  Women’s,  and  Children’s  Fall  fashion  pages  will  be  available  June  1st,  covering  suits,  dresses, 
separates,  active  sportswear,  coats,  loungewear,  accessories,  footwear,  evening  and  beauty.  We’ll  also  have 
12  pages  on  Home  Furnishings  and  Furniture  soon. 

The  proof  of  a  good  idea.  It  works. 

The  newspaper  world  is  ready  for  this  idea.  It  can  make  you  look  like  fashion  experts  to  your  readers,  while 
delighting  your  retail  clients.  There  have  been  remarkable  success  stories  already  at  the  Buffalo  A^gtcs,  the 
D^yion  Daily  News,  the  Ft.  Lauderdale  and  others,  with  circulations  ranging  firom  25,000  to  300,000.  So, 
no  matter  what  size  your  newspaper.  Advertising  Supplements  can  work  for  you,  too. 

Join  the  revolution.  Get  all  the  details  and  costs  fi'om  A 
Caroline  Vanderlip  at  The  Fairchild  Syndicate,  (212)  741-4315.  AllVCrUSlIlg  dUppivIllvlllS* 

A  revolutionary  new  service  from  The  Fairchild  Syndicate. 


For  quicker,  easier  reading: 

New  Haven  Journal  Courier 
uses  “ragged  right”  format 

When  you  are  224  years  old  and  going  With  the  guidance  of  the  Jacksons,  the 
through  an  identity  crisis,  it’s  time  to  committee  and  Rogalski  went  through 
make  a  big  change.  That’s  how  the  New  the  paper,  top  to  bottom,  front  to  back. 
Haven  (Conn.)  Journal  Courier  came  to  Starting  at  the  top.  Friz  Quadrata  was 
the  decision  to  modernize  itself.  the  nameplate  choice  because  of  its 

On  April  2,  the  Monday-Friday  AM  modem,  yet  sustaining,  look.  After 
completed  a  year-long  design  overhaul  to  sampling  many  combinations  of  serif  and 
enhance  readability.  Following  a  1977  sans  serif  types,  Malibu  bold  headlines 
Yankelovich,  Skelly  and  White  survey,  and  Geneva  light  text  seemed  to  go 
publisher  Lionel  S.  Jackson  and  his  son,  together  the  most  comfortably, 
assistant  publisher  L.  Stewart  Jackson 
Jr.,  had  given  editor  Don  Sharpe  and 


This  blend  led  to  the  thread  of 
consistency  that  had  been  a  prime  goal. 
All  standing  heads,  from  Dear  Abby  to 
Art  Buchwald  to  Race  With  JC  Ace,  are 
in  Friz  Quadrata.  All  cutlines,  with 
downstyle  Geneva  medium  lead-ins,  are 
in  Geneva  light  italic.  Where  we  were 
accustomed  to  widow-less  cutlines,  now 
all  are  also  “ragged  right.’’ 

With  all  advertising  off  the  four  section 
fronts  for  the  first  time,  in  an  attempt  to 
give  a  window  into  both  news  and  ads, 
the  search  was  for  a  way  to  maintain  the 
something-for-everyone  smorgasbord 
makeup  and  yet  have  a  dominant  art 
element — especially  since  the 
Journal-Courier  has  a  staff  of  five 
award-winning  photographers. 

( Continued  on  page  78) 


managing  editor  William  T.  Guthrie  the 
charge  to  give  the  Journal-Courier  a 
separate  identity  from  the  New  Haven 
Register,  the  Jackson-owned  weekday 
afternoon  paper  with  weekend  morning 
editions. 


The  Journal  Courier  and  the  Register 
had  shared  more  than  the  newsroom 
desks  and  VDTs.  Until  April  2,  they 
shared  Old  English  nameplates,  Newton 
headlines  and  Crown  text. 


Carter  tours  nuke 


plant;  alert  ordered 


No  more.  The  Journal-Courier 
nameplate  became  Friz  Quadrata,  the 
freshly  downstyle  headlines  Malibu  bold 
and  the  text  Geneva  light. 

The  biggest  change  is  “ragged  right’’ 
makeup,  which  coupled  with  the  jump  to 
10-point  type  on  11-point  (from  9  on  10) 
text,  makes  for  quicker  reading  because 
there  is  no  unnecessary  word  or  letter 
spacing  just  for  the  sake  of  lining  up  the 
right  side  of  the  column  of  type.  This 
gives  the  paper  a  more  open,  more  airy 
appearance.  Readership  studies  of 
magazines  and  advertising  reinforced  the 
decision  to  switch. 

“Ragged  right’’  throughout  the  entire 
paper  was  tried  in  Denver  a  decade  ago 
and  dropped.  The  Journal-Courier 
searched  for  other  examples.  Only  one 
month  before  the  Journal-Courier  made 
the  switch,  its  design  committee 
discovered  the  Allentown  (Pa.)  Morning 
Call  had  gone  to  “ragged  right’’  but  not, 
at  that  time,  inside  the  sports  section. 

The  Journal-Courier  started  its 
redesign  project  with  several  design 
consultants  making  presentations. 
Herbert  Rogalski  of  Hingham,  Mass., 
who  had  redesigned  the  Boston  Globe 
and  later  served  as  the  Globe’s  corporate 
art  director  before  forming  Rogalski 
Associates,  was  the  choice.  A  design 
committee,  which  started  meeting  in  the 
summer  of  1978  included  Sharpe, 
Guthrie,  chief  night  photographer 
Kenneth  R.  Randolph,  family  editor 
Marilyn  May,  entertainment  reporter 
Frank  Rizzo  and  Bru  Cormier,  assistant 
foreman  in  the  composing  room. 


Trucking  industry  locks  out 
300,000  Teamsters  across  U.S. 

M&SWiinh  M  »wi>  (  JtMM  tM  •  mtiii#  ;!««• 


Carter: 

'Stay 

calm' 


Illegal  sport  continues  despite  arrests  in  state 

Cockfighting  tough  to  stamp  out 


Otto  Graham  -  a  name  for  courage 


THE 

MORNING 

UNt 
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TODiffl(  A  UNQUE 
OEMKAL  COMPOUHD 


Coronary  artery  of  monkey  fed  an  identical  diet,  but 
provided  with  cetaben.  one  of  several  new  compounds 
being  tested  by  heart  researchers  at  Lederle 
Laboratories.  Virtually  no  vessel  wall  damage,  minimal 
atherosclerosis. 


Cross-section  of  a  severely  clogged  coronary  artery  of 
monkey  fed  a  high-cholesterol  diet.  Extensive  vessel 
wall  damage  indicates  atherosclerosis. 


SOMEDAIt 

AUFE-SAVMC 

MEDKMET 


Here  at  Lederle,  we  are 
working  to  curtail  the  threat 
of  America’s  most  deadly 
killer,  atherosclerosis.  Based 
on  the  laboratory  results 
pictured  above,  our 
researchers  may  be  a  step 
closer  to  the  treatment  of 
atherosclerosis.  But  will 
cetaben  or  other  test 
compounds  work  in  man  as 
in  monkeys?  Lederle  has  a 
long-term  goal  to  fund  this 


and  similar  research  to  find 
out  It  takes  enormous 
scientific  resources  and 
financial  commitment,  but 
victory  means  lengthening 
the  lives  of  some  of  the 
850,000  Americans  who  die 
of  heart  disease  every  year. 


LEDERLE  LABORATORIES 
A  Division  of 
American  Cyanamid  Co. 
Pearl  River,  New  York  10965 


Atherosclerotic  human  artery  clogged  with  fatty  deposits. 
More  Americans  die  of  heart  disease  associated  with 
atherosclerosis  than  from  any  other  cause.  It  will  take 
years  of  laboratory  and  clinical  work  to  determine  if 
cetaben  is  effective  and  safe  for  use  on  humans. 


(For  more  information  on  pharmaceutical  research,  write  for  our  booklet  "Response  to  Human  Health  Needs.") 


(Continued  from  page  4) 
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AUTOMATION  fur  Grafische 

Technik  AG 
Grunstrasse  32 
4005  Meerbusch  1 
Postfach  50 

BEI  Dusseldorf,  West  Germany 
Phone:  (02105)  72001 
AUTOMATION  AMSTERDAM 
voor  de  Grafische  Industrie  N.V. 
Elektronstraat  17 
Amsterdam-Sloterdijk 
The  Netherlands 
Phone:  020-820453 

SAKATA  SHOKAI  LTD. 

P.  O.  Box  597 
Osaka.  530-91,  Japan 

NEWSPAPER  SYSTEMS  INC. 

Duane  Houy 

Dallas.  TX  ^ 

(214)  247-2746  </ 

Bob  Hemphill 

Fort  Lauderdale.  FL  • 

(305)  563-9748  f 

Neal  Eaton  ( 

Chicago,  IL 
(312)  747-4150 
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Apartment  dweller  newspaper 

Pioneer  Press,  Inc.  of  Wilmette,  Illinois,  will  introduce  on 
May  4  a  publication  that  will  be  mailed  to  all  Evanston, 
Illinois  apartment  dwellers  on  a  weekly  basis. 

Called  AD-VANTAGE,  the  half-tab  will  be  mailed  to 
16,625  Evanston  apartment  dwellers.  The  new  publication 
will  feature  consumer  information,  cooking,  exercise,  money 
and  other  generic  columns  designed  for  apartment  living.  It 
will  also  contain  retail  and  classified  ads,  plus  a  restaurant 
and  leisure  guide. 

Pioneer  Press  publishes  18  community  newspapers  in  the 
North  Shore  and  west  Chicago  suburbs.  One  of  those  news¬ 
papers  is  the  Evanston  Review.  Pioneer  Press  publisher  and 
president  David  Simonson  said  the  new  publication,  when 
combined  with  the  Evanston  Review  “can  provide  total 
market  coverage  in  Evanston  at  a  low  cost  per  thousand.” 

♦  ♦  * 

Sports  weekly  in  New  Jersey 

Wyckoff  Publishing  Co.,  publisher  of  weekly  Suburban 
News  in  Union  County,  N.J.,  is  scheduled  to  publish  a 
weekly  sports  newspaper  called  The  Box  Seat,  beginning 
April  28. 

The  sports  paper  will  be  distributed  free  to  more  than 
40,000  homes  in  Union  County,  according  to  Russell  Wyc¬ 
koff,  publisher. 

Open  ad  rate  is  $3.50  per  column  inch. 

*  5i«  ♦ 

Unique  type  of  travei  ads 

The  Pittsburgh  Press  and  Pittsburgh  Post-Gazette  on 
April  22  and  24  will  run  two  full-color  ROP  pages  of  travel 
brochure  advertising.  The  pages  will  contain  85  color  illus¬ 
trations  of  travel  brochures  and  will  represent  more  than 
$33,000  in  ad  revenue. 

A  single  page  last  year  developed  requests  for  more  than 
40,000  brochures.  Requests  from  readers  are  keypunched 
and  pressure-sensitive  labels  are  furnished  advertisers  who 
participate. 

The  Press  and  Post-Gazette  will  also  run  a  similar  effort 
this  fall. 

*  *  * 

Philadeiphia  Mayor  raps  press 

Philadelphia  Mayor  Frank  Rizzo  told  a  U.S.  Commission 
on  Civil  Rights  this  week  that  police  brutality  does  not  exist 
in  his  city  and  that  such  charges  are  “media  generated.” 

Rizzo  said  reporters  and  editors,  “with  few  exceptions, 
are  against  the  police  because  of  personal  philosophies." 
Rizzo  added,  “the  bleeding  hearts  have  control  of  the 
press.” 

*  *  * 

Fire  guts  newspaper  building 

A  fire  which  gutted  the  building  housing  Nevada’s  oldest 
daily  newspaper — the  Carson  City  Nevada  Appeal — is  under 
investigation  by  the  local  fire  department. 

The  building,  only  four  years  old,  was  not  in  use  at  the 
time  the  fire  broke  out. 

The  paper  put  out  its  next  day’s  issue  by  publishing  from 
the  offices  of  the  Las  Vegas  Review-Journal  and  flying  it  to 
Carson  City  via  a  Donrey-owned  DC-3. 

♦  *  ♦ 

Sales  tax  on  ads  defeated 

A  tax  on  syndicated  news  columns,  wire  services  and 
clipping  service  passed  the  South  Dakota  legislature,  but  a 
proposed  4  per  cent  sales  tax  on  all  advertising,  newspaper 
sales  and  circulation  was  defeated. 
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We  asked  Americans: 


One  in  a  Series  from  Union  Carbide. 


‘Is  Industry  Using  Energy  More  Efficiently 
Since  The  1973  Oil  EmtorgoT 


8  out  of  10  Americans 
say  ‘No.’ 

A  March,  1979  sampling  of  public  opinion, 
conducted  for  Union  Carbide  by  Roger 
Seasonwein  Associates,  Inc.,*  shows  that  most 
Americans  feel  U.S.  industry  isn't  conserving 
energy:  53%  say  industry  is  using  more 
energy  per  unit  of  prcxiuction  than  at  the  time 
of  the  1973  oil  boycott.  And  29%  say  industry 
is  using  “the  same  amount." 

But  a  majority  see  no  rise 
in  home  use  of  electricity. 

When  asked  about  their  own  efforts  to 
conserve  energy,  52%  say  they  are  using 
about  the  same  amount  of  electricity  at  home 
as  in  1973.  And  44^?-  feel  they  are  using  about 
the  same  amount  of  gasoline,  heating  oil  and 
natural  gas. 

What  has  happened  in 
energy  conservation? 

Facts  to  support  the  belief  that  individuals 
are  using  less  or  the  same  amount  of 
gasoline  and  fuels  are  hard  to  come  by — 
since  government  figures  often  combine 
household  and  commercial  use.  But  the  facts 
do  show  that  the  residential  and  commercial 
share  of  the  total  U.S.  energy  consumption 
has  gotten  larger  since  197^  And  the 
industrial  share  has  gotten  smaller. 

•  According  to  Edison  Electric  Institute, 
average  home  use  of  electricity  is  up  almost 
10^  since  the  1973  embargo. 

•  Since  1973,  the  U.S.  Department  of  Energy 
reports,  industry  has  reduced  its  share  of  U.S. 
energy  consumption  from  39. 1  %  to  35.4%. 

What  do  we  gain 
from  conservation? 

While  many  may  have  ignored  initial  appeals 
for  energy  conservation,  inflation  and  an 
unstable  world  have  given  conservation  a 
very  real  urgency.  Conservation  won’t  make 
energy  less  costly  in  a  time  of  inflation.  But 
it  will  keep  America’s  energy  bills  more 
affordable. 

In  short,  energy  conservation  is  now  an 
economic  necessity.  Given  the  real  and  rising 
costs  of  energy,  Americans  can’t  afford  not 
to  conserve. 


What  government  is 
doing  about  energy. 

President  Carter  has  submitted  to  Congress 
standby  conservation  plans  for  gasoline 
rationing  and  restrictions  on  weekend 
gasoline  sales,  building  temperatures  and 
display  lighting. 

For  the  longer  term,  the  White  House. 
Congress  and  DOE  are  examining  ways  both 
to  induce  conservation  and  to  provide  addi¬ 
tional  energy  supplies — a  task  complicated 
by  the  need  to  find  solutions  that  are  realistic, 
economically  sound — and  acceptable  to  the 
American  people. 

What  approaches  to 
conservation  do 
Americans  favor? 

Americans  give  majority  acceptance  to  two 
ways  to  achieve  energy  conservation:  68%  go 
along  with  voluntary  programs  and  62%  with 
conservation  laws,  short  of  rationing.  A  40% 
minority  accept  rationing.  And  32%  say  “rais¬ 
ing  the  price  of  energy”  has  a  role  to  play. 

The  next  step. 

Perhaps  the  biggest  boost  to  conservation  will 
come  when  our  policies  are  based  on  realistic 
energy  pricing.  Once  we  no  longer  try  to 
isolate  ourselves  from  the  real  costs  of  energy, 
we  won’t  be  tempted  to  use  more  than  we 
really  need.  Each  of  us  will  have  an  incentive 
to  cut  waste  because  we  know  energy’s  true 
costs. 

The  reality  of  rising  prices:  Much  of  the 
oil  we  use  comes  from  abroad — and  at 
skyrocketing  prices.  The  oil  we  use  at  home 
is  kept  at  artificially  low  prices  by  federal 
regulations.  And  inflation  and  our  desire  for 
a  cleaner  environment  make  new  domestic 
energy  resources  increasingly  costly  to 
develop. 

Price  is  ‘the  one  most  persuasive  factor’: 
Acknowledging  the  role  of  prices  in  fostering 
energy  conservation.  President  Carter 
recently  described  rising  prices  as  “the  most 
persuasive  factor"  in  constraining  waste. 

A  hesitation  to  apply  price  remedies:  The 
problem  with  higher  energy  prices  is  that 
none  of  us  like  to  pay  them — and  some  of  us 
can’t  afford  to.  And  our  elected  representa¬ 
tives  understandably  hesitate  to  apply  price 
remedies  to  energy  ills.  But  given  current 


energy  realities,  pricing  energy  resources  at 
their  actual  costs  may  be  a  conservation  tool 
we  can’t  afford  to  ignore. 

New  support  for  price  incentives?  The 
March  study  shows  a  low  32%  of  Ameri¬ 
cans  now  accept  higher  prices  as  an  energy 
conservation  measure.  But  others  might  also 
give  their  support  if  convinced  that  phased- in 
higher  prices  honestly  reflect  costs;  don’t 
provide  windfall  profits;  and  are  fairly 
apportioned  among  all  groups  of  the 
consuming  public. 

Union  Carbide’s  stake 
in  saving  energy. 

Union  Carbide  uses  large  amounts  of  energy 
resources  for  fuel  and  power — and  as  raw 
material.  Last  year’s  bill  for  these  was  more 
than  $I  billion.  We  must  conserve,  therefore, 
to  make  sure  that  we  have  raw  materials  and 
energy  for  the  future.  And  to  cut  costs — since 
energy  bills  are  a  major  factor  in  the  price 
consumers  pay  for  our  products. 

By  the  end  of  1978,  we  had  exceeded  our 
energy  conservation  goal  for  1980;  we’d 
reduced  our  energy  use  per  pound  of  product 
by  more  than  15  percent  since  1972. 

This  advertisement  is  part  of  a  continuing 
series  on  public  opinion  and  national 
concerns.  For  more  information,  send  for 
your  complimentary  copy  of  “Public  Atti¬ 
tudes  on  Energy  Conservation,”  a  report  of 
the  nationwide  survey. 

*  Conducted  by  telephone  among  a  national  probability  sampling 
of  1.000  adults. 


Conservation 
Union  Carbide  Corporation 
270  Parle  Avenue 
New  York,  New  York  10017 


ANPA  cast  in  dynamic  roie 


(Continued  from  page  II) 

Q.  Would  the  bill  sponsored  by  Kep.  Morris  K.  Udall  solve 
the  problem  as  ANPA  sees  it? 

A.  It  would  provide  substantial  benefits  to  independent 
newspaper  owners  but  it  is  “special  interest”  legislation.  As 
a  matter  of  strategy,  the  needed  changes  in  the  tax  laws  to 
erase  their  bias  may  better  be  effected  by  a  series  of  bills 
than  by  one  omnibus  bill. 

Q.  What  are  newspapers  doing  to  abide  by  the  President’s 
voluntary  wage  and  price  guidelines? 

A.  ANPA  has  advised  the  government  that  some  of  the 
provisions  present  problems  to  some  newspapers. 

Q.  Are  the  revis^  fair  trial-free  press  standards  of  the 
American  Bar  Association  acceptable  to  ANPA? 

A.  The  Press/Bar  Relations  Committee,  in  keeping  with  a 
long-standing  ANPA  policy,  did  not  endorse  the  guidelines, 
although  it  was  successful  in  obtaining  some  changes  more 
protective  of  press  rights  regarding  news  coverage  of  judicial 
proceedings. 

Q.  Are  relations  between  the  press  and  the  bar  improving? 

A.  A  Task  Force  has  agreed  that  news  reporters  covering 
the  courts  and  legal  issues  in  general  need  better  preparation 
and  training  about  the  law.  It  will  survey  journalism  and  law 
schools  to  determine  what  programs  teach  law  students 
about  the  role  of  a  free  press  and  what  journalism  schools 
provide  instruction  about  the  legal  system,  then  it  will  en¬ 
courage  participation  in  them. 

Q.  What  was  ANPA’s  reaction  to  the  Supreme  Court  deci¬ 
sion  barring  newspaper/broadcast  cross-ownership? 

A.  After  eight  years  of  litigation,  the  Court’s  8-0  opinion 
represented  both  victory  and  disappointment  for  newspa¬ 
pers.  ANPA  was  concerned  with  the  rights  of  its  members  to 
engage  in  broadcasting  on  an  equal  basis  with  all  others.  It 
argued  that  even  the  prospective  ban  by  FCC  on  cross¬ 
ownership  was  unconstitutional  and  exceeded  FCC’s  statu¬ 
tory  authority.  The  Court  upheld  the  FCC  on  that  point  to 
promote  media  ownership  diversity,  by  ANPA  prevailed  in 
saving  many  of  the  existing  newspaper/broadcast  combina¬ 
tions  from  compulsory  divestiture. 

Q.  What’s  happening  in  the  telecommunications  field  that 
might  affect  newspaper  services? 

A.  AP  and  UPl  are  allowed  to  test  the  transmission  of 
news  copy  and  photos  via  satellite  to  small-dish  receive-only 
earth  stations.  These  experiments  may  help  determine 
whether  such  a  system  will  replace  leased,  land-line  net¬ 
works.  Also  ANPA  is  striving  to  prevent  an  electronic, 
computer-originated  mail  service  from  being  drawn  into  the 
Postal  Service  monopoly.  ANPA  emphasizes  the  importance 
of  maintaining  the  lowest  possible  costs  for  press  communi¬ 
cations  services. 

Q.  Does  any  research  program  indicate  that  readers  prefer 
the  traditional  news  writing  and  newspaper  format  to 
featurized  techniques? 

A.  ANPA  has  commissioned  a  study  at  the  University  of 
Kentucky  dealing  with  “Newswriting  styles:  What  arouses 
the  reader?”  This  study  will  examine  how  three  aspects  of 
writing  style  (traditional  vs.  narrative,  impersonal  vs.  per¬ 
sonal,  direct  quotes  vs.  paraphrased  statements)  affect 
newspaper  readership.  Another  investigation  at  the  Univer¬ 
sity  of  Washington  deals  with  community  involvement  and 
the  selection  of  daily  vs.  weekly  newspapers. 

Q.  Have  any  of  the  unions  stepped  up  drives  to  organize 
newspaper  personnel? 

A.  The  ITU  raised  $1.2  million  by  a  special  assessment 
and  will  have  funds  for  situations  it  believes  are  worth  the 
expenditure.  The  Newspaper  Guild  and  ITU  have  been  the 
most  active  in  attempts  at  organizing.  Teamsters  are  showing 
an  increased  interest  in  newspapers.  ANPA  joined  in  the 
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opposition  to  the  Labor  Reform  Act  of  1978  and  it  died  from 
a  filibuster.  The  bill  which  was  designed  to  make  it  easier  for 
unions  to  succeed  in  organizational  drives  stands  little 
chance  of  passage  in  the  new  Congress. 

Q.  Can  a  publisher  prohibit  union  solicitation  in  the  main 
lobby  the  newspaper  building  which  may  be  similar  to  a 
retail  store! 

A.  The  NLRB  has  been  ordered  by  a  court  to  review  its 
ruling  that  the  lobby  is  a  public  area  where  union  material 
could  be  distributed.  The  court  said  the  lobby  was  a  work 
area  and  the  employer  could  prove  special  circumstances 
making  restrictions  on  union  activities  necessary  to  maintain 
production  efficiency  or  discipline. 

Q.  Are  second-class  mail  privileges  for  newspapers  here  to 
stay? 

A.  Several  concepts  that  have  been  taken  for  granted  are 
under  attack.  Some  groups  want  to  eliminate  “newspaper 
treatment”  which  has  been  traditional;  some  would  cut  out 
in-county  rates;  others  want  zoned-pound  rates  for  editorial 
matter  as  well  as  advertising.  Newspaper  groups  have  per¬ 
suaded  the  Postal  Commission  to  table  a  proposed  “red  tag” 
surchai;ge,  at  least  temporarily. 

Q.  How  secure  are  the  present  rates  for  interstate  shipments 
of  newspapers  on  buses? 

A.  The  Interstate  Commerce  Commission,  heeding  argu¬ 
ments  by  newspaper  organizations  and  individuals,  stopped 
bus  carriers  from  chai;ging  higher  package  express  rates  for 
newspaper  shipments.  The  victory  will  save  ANPA-member 
newspapers  atout  $5  million  a  year.  But  the  ICC  approved  a 
1  percent  increase  in  the  freight  rate  for  newsprint. 

Q.  What  is  the  outlook  for  newsprint  supply? 

A.  Assuming  normal  operations  of  mills  and  railroads  this 
year,  the  newsprint  supply  probably  will  continue  to  be 
somewhat  tight  but  adequate,  especially  if  there  is  an 
economic  slowdown  as  widely  predicted.  Several  announced 
projects  will  increase  the  supply  in  1980  and  1981. 

Q.  Has  any  progress  been  made  with  the  design  of  a  new 
press  and  ink  motion  mechanism? 

A.  Development  of  a  new  concept  in  press  design  is  of 
pressing  importance  for  the  future  of  newspapers.  A  pro¬ 
totype  ANPAPRESS  developed  at  the  ANPA/RI  Research 
Center  has  been  undergoing  field  tests  and  plate  and  ink 
manufacturers  have  been  alerted  to  the  effect  it  may  have  on 
their  operations.  Methods  of  reducing  noise  in  the  press  have 
been  studied. 

Q.  The  ANPA/RI  Production  Management  Conference  will 
take  place  again  this  year  (June  2-7)  in  Las  Vegas.  Are  there 
any  plans  to  bring  it  back  East? 

A.  Yes.  Atlanta  in  1980  and  Atlantic  City  in  1981. 

Q.  Where  will  next  year’s  ANPA  Convention  take  place? 

A.  Honolulu,  April  21-23.  That  will  be  the  first  time  over¬ 
seas.  It’s  set  for  Chicago  in  1981  and  San  Francisco  in  1982, 
and  back  to  New  York  in  1983.  Montreal  gets  it  in  1984. 


REUBEN  WINNER— Jeff  MacNelly, 
creator  of  the  comic  strip  "Shoe"  and 
editorial  cartoonist  for  the  Richmond 
(Va.)  News  Leader,  won  the  Reuben 
Award  of  the  National  Cartoonist  Soci¬ 
ety  during  ceremonies  at  the  Plaza 
Hotel  in  New  York  April  16.  The  top 
award  of  the  society  was  for  his  work  as 
an  editorial  cartoonist  and  as  creator  of 
"Shoe."  MacNelly  won  Pulitzers  in  1 972 
and  1978  for  his  cartoons. 


EDITOR  &  PUBLISHER  for  April  21,  1979 


The  Raycomp  ad  composition  systems  have  a  giant 
200  square  inch  screen  that  can  display  up  to  20,000 
characters  at  a  time  without  flickering. 

It’s  so  large,  the  Raycomp  can  actually  accommo¬ 
date  a  full  page  in  a  single  display.  So  your  operator 
can  zoom  in  on  any  area  to  rearrange  material,  call  up 
a  different  font,  and  generally  manipulate  the  data  until 
it’s  right. 

Besides  a  big  screen,  you  also  get  big  perform¬ 
ance.  For  example,  Raycomp  can  store  up  to  957 
formats,  all  of  which  can  be  recalled  and  applied  at 
the  work  station. 

It  gives  you  a  choice  of  255  type  faces  that  range  in 


size  from  5  points  all  the  way  up  to  96  points. 

And  the  operator  can  flow  copy  around  artwork  out¬ 
lines.  Justify,  quad,  and  tab- right,  left,  and  center. 
And  spread  out  copy,  move  it  around,  and  even  recall 
stored  text.  All  automatically.  And  with  less  fuss  and 
more  speed  than  you  ever  thought  possible. 

If  you’d  like  to  see  some  literature -or  a  demonstra¬ 
tion-call  (617)  443-9521,  Ext.  2474.  Or  write 
“Raycomp”  on  the  back  of 
your  business  card  and 
send  it  to  Raytheon  Graphic 
Systems,  528  Boston  Post  Ri 
Sudbury,  Massachusetts  01^ 


New  format 

(Continued  from  page  72) 


To  match  the  10-point  rule  beneath  the 
section  folio,  a  pair  of  10-point  rules 
were  placed  across  the  bottom  five 
inches  of  the  page.  This  allowed  for  the 
anchoring  of  a  news  box  on  each  section 
front.  On  Page  One,  the  three  10-point 
rules  are  the  same  green  as  the 
nameplate.  Inside  that  anchored  box  is 
“The  Latest,”  which  consists  of  fresh 
news  briefs  that  you  could  not  have 
heard  on  the  1 1  o'clock  news  last  night, 
but  not  important  enough  to  make  over 
the  main  section  of  the  page.  The  first 
day  of  the  redesign,  “The  Latest,”  on 


Page  One — with  the  exception  of  the  new 
standard  weather  graphic — was  used  to 
explain  the  redesign  project  and  solicit 
response. 

The  response  was  mild.  A  5-percent 
larger  news  hole  went  unnoticed.  No  one 
mentioned  “ragged  right.”  Two  of  the  50 
first-day  callers  thought  the  text  was 
smaller  instead  of  1 1  percent  larger. 
Most  appreciated  the  better  packaging  of 
the  news  and  advertising. 

Sharpe  and  assistant  advertising 
director  Walter  J.  Nester  Jr.  had  worked 
out  the  sectioning  and  packaging  to 
eliminate  9.6-picas  newsholes  in  the  6/9 
advertising/news  format.  The  9.6-picas 
holes — and  there  were  only  two  in  the 
April  2  56-page  paper — were  plugged 
with  house  ads,  rather  than  have  10  on  II 


The  next  edition 
is  ready  to  roii 

The  Daily  King  II  incorporates  the  most  recent  proven 
engineering  innovations  in  web  press 
design. .  resulting  in  a  press  that  is  uniquely  different 
in  style  and  ease  of  operation. 

For  example,  the  step-saving  pneumatically  operated 
press  control  system  allows  all  printing  functions  to  be 
controlled,  in  proper  sequence,  from  the  operator’s 
console. 

Combine  these  features  with  others.  .  .like  a  “printer- 
preferred”  ink  ducting  system,  increased  speeds, 
infinitely  variable  dampening  system,  pneumatically 
controlled  folder  nip  rollers.  .  .and  you’ll  see  why  the 
Daily  King  II  is  the  newest  edition  in  engineering, 
printability,  and  over-all  functional  beauty.  Contact  us 
today  for  the  full  Daily  King  II  story. 


daily kiiMg  I  I 


P  O  BOX  21  EP  •  PHONE  (417)  781-3700  ■  JOPLIN.  MISSOURI  64801 


One  of  the  White  Consolidated  Industries 
WSB 


type  in  those  narrow  gutters.  The  open 
section  fronts  of  State&City,  Sports  and 
Family&Leisure  carry  20-point  names 
and  page  numbers  of  other  key  subjects 
in  that  section.  Also,  each  page  of  each 
edition  carries  a  20-point  number  and 
name  of  subject  covered  on  that  page  for 
easier  reading.  Any  9x21  ad  page  carries 
the  name  of  the  product  in  the  folio. 

Rogalski,  who  had  spent  many 
two-day  sessions  in  New  Haven  during 
the  previous  six  months,  helped  to  draw 
up  the  guidelines  for  makeup  and  design 
which  were  photocopied  for  the  first  few 
days,  and  then  updated. 

There  were  two  extensive  test  runs,  in 
addition  to  many  mockups  in  previous 
months.  Ten  days  before  the 
changeover,  there  was  a  22-page  front 
section  in  that  day's  Journal-Courier. 
After  deadline,  the  desk  staff  stayed  at 
the  VDTs,  redummied  the  22  pages, 
wrote  new  headlines  and  set  the  type 
“ragged  right.”  We  printed  working 
copies  and  showed  all  the  reporters  and 
desk  staff  the  overset  caused  by  the 
larger  text.  We  repeated  this  six  nights 
before  the  first  edition  of  the  new 
Journal-Courier  by  remaking  the  entire 
56  pages  of  that  day's  paper.  These 
prototypes  helped  to  get  a  lot  of  the  kinks 
out. 

Two  one-hour  sessions  were  held  with 
all  copy  editors,  one  the  Thursday  before 
the  new  edition,  one  on  the  Sunday 
afternoon  it  would  be  going  live.  Because 
staff  computer  experts  had  programmed 
into  the  TalStar  4000  new  styles  on  new 
type  discs,  it  is  a  simple  matter  of  typing 
“510”  on  the  VDT  screen  instead  of 
“910”  and  ragged  right  Geneva  light 
comes  out  in  the  composing  room 
instead  of  Crown. 

The  various  change  of  spacing 
between  heads  and  text,  heads  and 
photos,  etc.,  was  handled  by  going  with  a 
first-edition  deadline  of  10:45  p.m. 
instead  of  11:45  p.m.,  but  only  for  the 
first  night.  The  next  day  everything  was 
normal,  including  continuing  edition 
makeovers  until  2:15  a.m.  Now  only  the 
fine  tuning  remains. 

During  the  12  months  that  the 
Journal-Courier  had  been  building 
toward  the  unveiling  of  the  new  look, 
circulation  had  increased  more  than  20 
percent  to  35,000,  the  biggest  yearly 
increase  in  this  60-page  average  daily 
newspaper,  which  hopes  to  be  the 
flagship  of  the  future  of  the  Jackson 
Newspapers.  On  April  2,  1979,  the 
Register  Publishing  Co.  started  doing 
business  as  the  Jackson  Newspapers, 
named  in  memory  of  founder  John  Day 
Jackson. 

The  next  change  for  the 
Journal-Courier  already  is  in  the  works. 
The  Jackson  Newspapers  have 
purchased  three  seven-unit  Goss 
Metroliner  offset  presses  and  plan  to 
have  the  $23-million  press  complex 
operational  by  October  of  1980. 

EDITOR  &  PUBLISHER  for  April  21.  1979 
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Only  45  minutes  north... 


The  Golden  Apple  welcomes  you  to  the  Big  Apple 


Gannett 

Westchester 

Rockland 

Represented  by  Gannett  Newspaper  Advertising  Sales 


Only  45  minutes  north  of  The 
Waldorf,  lies  The  Golden  Apple, 
the  counties  of  Westchester  and 
Rockland,  New  York.  ^ 

Scores  of  multi-national  cor-  ^ 
porate  headquarters  line  f 
The  Golden  Apple’s  park-  / 

ways-IBM,  General  Foods,  \ 

Nestles,  Texaco,  AMF,  and  \ 
PepsiCo  to  name  a  few.  ^ 
More  than  80%  Westchester- 
Rockland  residents  work  as  well  as 
live  in  the  suburbs.  The  Gannett 
Westchester  Rockland  Newspaper 


group  has  kept  pace  with  the 
change  building  a  new 
automated  plant,  publishing 
^  Sunday  editions  of  all  its 
W  nine  evening  newspapers 
and  just  last  Fall  launching 
A  TODAY,  a  new  regional 
j  morning  newspaper  for 
J  the  northern  suburbs. 

^  Come  out  and  visit  us  In  The 
Golden  Apple  while  you  are  at 
the  ANPA  Convention.  Call  Jim 
Lardner,  Promotion  Director  at 
(914)  694-9300. 


Pulitzer  winners 

(Continued  from  page  15) 

after  10  years  in  the  same  position  at 
Greensboro  Daily  News.  Besides  con¬ 
tributing  to  the  Star  editorial  regularly,  he 
writes  a  weekly  column  for  the  paper’s 
op-ed  page.  A  Phi  Beta  Kappa  graduate 
of  the  University  of  North  Carolina  at 
Chapel  Hill,  he  was  a  Rhodes  Scholar  in 
1955  and  in  1958  graduated  from  Oxford 
University  after  studying  modern  Euro¬ 
pean  political  history  and  theory.  He  is 
married  and  has  two  children. 

•  For  a  distinguished  example  of  a 
cartoonist’s  work,  the  determining  qual¬ 
ities  being  that  the  cartoon  shall  embody 
an  idea  made  clearly  apparent,  shall 
show  good  drawing  and  striking  pictorial 
effect,  and  shall  be  intended  to  be  helpful 
to  some  commendable  cause  of  public 
importance,  due  account  being  taken  of 
the  whole  volume  of  the  artist’s  work 
during  the  year.  One  thousand  dollars 
($1,000). 

Awarded  to  Herbert  L.  Block  of  the 
Washington  Post  for  the  body  of  his 
work. 

The  1979  prize  honors  the  whole  of  his 
work.  He  won  the  prize  in  1942  and  1954 
for  specific  cartoons.  Typical  of  his  work 
during  1978  was  a  drawing  published  Au¬ 
gust  31  showing  a  Roman  judge  named 
“Judicius  Imperius”  handing  to  a  soldier 
a  “license  to  fish  through  notes,  memos 
and  anything  else  belonging  to  members 
of  the  press.’’  The  caption  read:  “And 
bring  me  back  their  heads  so  1  can  see 
what  goes  on  inside  of  them.’’ 

Herblock  was  born  October  13,  1909, 
in  Chicago.  He  attended  Lake  Forest 
College  and  took  classes  at  the  Art  Insti¬ 
tute  of  Chicago  before  becoming  edito¬ 
rial  page  cartoonist  for  the  Chicago  Daily 
News  in  1929.  From  1933  to  1943  he 
worked  for  the  NEA  Service,  then  spent 
three  years  in  the  Army  and  joined  the 
Washington  Post  in  1946.  Seven  books  of 
his  cartoons  have  been  published. 

•  For  an  outstanding  example  of  spot 
news  photography  in  black  and  white  or 
color,  which  may  consist  of  a  photograph 
or  photographs,  a  sequence  or  an  album. 
One  thousand  dollars  ($1,000). 

Awarded  to  Thomas  J.  Kelly  111, 
Pottstown  (Pa.)  Mercury,  for  a  series 
called  “Tragedy  on  Sanatoga  Road.’’ 

His  winning  exhibit,  “Tragedy  on 
Sanatoga  Road,’’  was  a  series  of  photo¬ 
graphs  of  a  siege  by  a  young  man  in  a 
rural  home  holding  his  family  hostage. 

Kelly  reached  the  scene  of  the  tragedy 
after  he  heard  police  dispatchers  on  his 
car  radio.  Arriving  at  the  farm  home  of  a 
family  named  Greist,  he  saw  a  badly  cut 
woman  lying  on  the  front  lawn,  Richard 
Griest’s  grandmother.  Inside,  Griest  al¬ 
legedly  stabbed  his  pregnant  wife  to 
death  and  drove  a  screwdriver  into  the 
face  of  his  six-year-old  daughter,  letting 
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her  leave  the  house.  She  was  swept  up 
by  a  policeman  and  carried  to  safety. 
Finally,  young  Greist  himself  emerged, 
his  bare  chest  covered  with  blood.  Kelly 
recorded  the  whole  scene  except  for  the 
face  of  the  child.  “It  was  too  horrible  a 
sight  for  me  to  photograph,’’  he  con¬ 
fessed. 

Kelly,  a  native  of  Hackensack,  N.J., 
began  his  career  as  a  free-lance  news 
photographer  for  the  weekly  Montgom¬ 
ery  Post  in  Norristown,  Pa.  Later  he 
joined  the  Valley  Forge  Today’s  Post  as 
a  full-time  photographer,  and  in  1974 
moved  to  the  Pottstown  Mercury. 

•  For  an  outstanding  example  of  fea¬ 
ture  photography  in  black  and  white  or 
color,  which  may  consist  of  a  photograph 
or  photographs,  a  sequence  or  an  album. 
One  thousand  dollars  ($1,000). 

Awarded  to  staff  photographers  of  the 
Boston  Herald  American  for  photo¬ 
graphic  coverage  of  the  blizzard  of  1978. 

In  February  of  1978  New  England  was 
struck  by  the  worst  snow  and  winds  of  its 
history.  Fifty-four  persons  died,  and 
10,000  were  evacuated  from  coastal 
homes.  Boston  could  barely  move,  cov¬ 
ered  with  27  inches  of  powdery  snow, 
flooded  in  coastal  areas  and  wracked  by 
gales  that  piled  up  drifts  of  monumental 
proportions. 

The  16  photographers  of  the  Boston 
Herald  American  went  out  to  take  pic¬ 
tures  of  the  disaster,  and,  as  a  staff, 
won  the  Pulitzer  Prize  for  feature  pho¬ 
tography. 

To  tell  their  story,  cameramen  waded 
through  frigid  water,  cameras  held  high; 
they  shot  from  helicopters  and  other  air¬ 
craft;  and  they  worked  in  developing 
rooms  without  electricity.  Their  pictures 
captured  not  only  the  sheer  force  of  the 
natural  disaster  and  the  destruction  it 
caused,  but  the  beauty  of  human  courage 
in  the  face  of  this  awesome  power.  The 
newspaper’s  contribution  to  New  Eng¬ 
land’s  knowledge  of  what  was  happening 
to  it  was  16  pages  of  pictures. 

•  For  distinguished  commentary.  One 
thousand  dollars  ($1,000).  Awarded  to 
Russell  Baker,  New  York  Times. 

While  famed  as  a  humorist,  Russell 
Baker  is  also  a  political  and  social  critic. 
His  “Observer”  column  appears  three 
times  a  week  on  the  op-ed  page  and  in 
the  Sunday  magazine  of  The  New  York 
Times.  His  work  during  1978  won  the 
1979  Pulitzer  Prize  for  commentary. 

Objects  of  his  comment  included  the 
brief  attention  span  of  Americans 
(“Zoom”  February  26),  a  deductible 
bologna-sandwich  lunch  for  the  work¬ 
ingman  (Febraury  4),  and  the  important 
American  myth  that  Norman  Rockwell’s 
art  nurtured  (November  14). 

Baker  has  been  writing  the  column 
since  1962.  He  was  a  reporter  for  the 
Times  the  previous  eight  years,  accom¬ 
panying  President  Eisenhower  on  his 
1959  trip  to  Europe,  the  Near  East  and 
India  and  President  Kennedy  on  his  1961 


trip  to  Europe.  From  1947  to  1954,  he 
was  a  reporter  for  the  Baltimore  Sun. 
Born  August  14,  1925,  in  Loudoun 
County,  Va.,  he  graduated  from  The 
Johns  Hopkins  University  and  served  in 
the  U.S.  Navy.  He  and  his  wife  have 
three  grown  children  and  live  at  442  East 
58th  Street,  New  York  City. 

•  For  distinguished  criticism.  One 
thousand  dollars  ($1,000).  Awarded  to 
Paul  Gapp,  architecture  critic  of  the 
Chicago  Tribune. 

Chicago  is  a  building  town,  and  at  the 
Chicago  Tribune  a  50-year-old  critic 
keeps  his  steady  eye  on  everything  that 
is  going  on  and  up.  His  name  is  Paul 
Gapp,  architecture  critic,  who  won  the 
1979  Pulitzer  Prize  for  criticism. 

Gapp  calls  his  critical  shots  with  gusto 
and  as  he  sees  them.  Of  a  new  hotel, 
“.  .  .  a  touch  of  crass.”  Of  the  lobby  of 
the  Palmer  House,  “Enjoy  it,  friends, 
because  they  are  never  going  to  build 
them  this  way  again.” 

Bom  in  Cleveland  in  1928,  Gapp  went 
to  Ohio  State  and  arrived  in  Chicago 
journalism  in  1956.  He  worked  first  for 
the  Daily  News  and  was  an  expert  in 
urban  aff^airs.  He  was  coordinator  of  the 
Urban  Journalism  Program  at  the  Uni¬ 
versity  of  Chicago  before  joining  the 
Tribune  in  1972.  He  has  had  experience 
in  the  field  he  covers  as  executive  direc¬ 
tor  of  the  Chicago  Chapter  and  Illinois 
Council  of  the  American  Institute  of  Ar¬ 
chitects. 

•  For  a  distinguished  example  of  fea¬ 
ture  writing  giving  prime  consideration 
to  high  literary  quality  and  originality. 
One  thousand  dollars  ($1,000). 

Awarded  to  Jon  D.  Franklin,  science 
writer  for  the  Baltimore  Evening  Sun ,  for 
an  account  of  brain  surgery. 

Franklin,  the  Baltimore  Evening  Sun’s 
science  writer,  became  the  first  winner 
of  the  F*ulitzer  Prize  for  feature  writing,  a 
category  inaugurated  this  year.  His 
two-part  feature  describing  a  difficult 
and  delicate  brain  operation  ran  in  the 
Sun’s  editions  of  December  12  and  13, 
1978.  With  their  permission,  Mr. 
Franklin  interviewed  the  patient  and  her 
neurosurgeon  and  witnessed  the  long 
operation.  Both  agreed  that,  regardless 
of  the  outcome,  the  story  should  be  told. 
The  57-year-old  woman  had  increasingly 
been  suffering  the  debilitating  effects  of 
brain  aneurisms  caused  by  a  congenital 
defect  and  she  found  her  pain  unbeara¬ 
ble.  The  operation,  recounted  in  drama¬ 
tic  detail,  could  not  save  her  life. 

Franklin,  37,  became  the  Sun’s  sci¬ 
ence  writer  in  1972.  Born  January  13, 
1942,  in  Enid,  Okla.,  he  spent  much  of 
his  childhood  with  his  father  prospecting 
for  gold  in  the  Southwest.  Joining  the 
Navy  in  1959,  he  worked  eight  years  as  a 
military  journalist  aboard  aircraft  car¬ 
riers  in  the  Pacific.  He  returned  to  school 
and  then  joined  the  Sun  as  a  rewrite  man 
in  1970,  soon  after  graduating  from  Uni¬ 
versity  of  Maryland’s  School  of  Journalism. 
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R.  Reyes  Light  picked  over 
Chicago  Sun-Times  for  Puiitzer 

By  Carla  Marie  Rupp 


The  Mitchells  and  other  weeklies  have 
good  reason  to  celebrate,  their  award 
marking  the  first  time  in  26  years  that  a 
weekly  newspaper  took  the  public  serv¬ 
ice  award.  In  1953,  the  Whiteville  News 
Reporter  and  the  Tabor  City  Tribune, 
two  North  Carolina  weeklies  shared  the 
Pulitzer  for  public  service  in  their  articles 
and  editorials  on  the  Ku  Klux  Klan. 

The  Pulitzer  board  said  that  other 
news  organizations,  effectively  silenced 
by  legal  challenges  from  Synanon,  have 
acknowledged  that  the  2,600-circulation 
Point  Reyes  Light  was  the  first  to  reveal 
the  mispractices  at  the  clinic. 

“We’ve  never  been  sued  by  Synanon 
while  others  have,  and  they’ve  never 
even  asked  us  for  a  retraction,’’  said 
Cathy  Mitchell.  “Our  explanation  is  that 
everything  we’ve  written  has  been 
accurate — and  besides  we’re  financially 
not  worth  very  much.”  They’ve  also 
(Continued  on  page  98) 


April  19  issue  of  the  Light. 

Referring  to  the  batch  of  articles  sub¬ 
mitted,  O’Neill  said,  “It  was  a  most  cour¬ 
ageous  and  powerful  piece  of  journalism 
carried  out  under  very  difficult  circum¬ 
stances  by  a  newspaper  with  very,  very 
limited  financial  and  journalistic  re¬ 
sources.”  O’Neill  said  he  thought  the 
Light  was  a  clearcut  winner  in  a  category 
with  a  lot  of  strong  entries,  mostly  from 
big  cities. 

The  jury  in  that  category  was  headed 
by  Norman  E.  Isaacs,  chairman  of  the 
National  News  Council.  Isaacs  said  the 
jury  by  a  3-2  vote  recommended  the 
Point  Reyes  Light  for  reporting  abuses  in 
the  Synanon  drug  program,  with  two 
votes  going  to  the  Chicago  Sun-Times 
for  its  expose  on  abortion  profiteering  in 
which  the  Sun-Times  put  undercover  re¬ 
porters  to  work  in  legal  abortion  clinics 
resulting  in  shocking  articles  that  helped 
close  three  clinics  and  suspend  another. 


Getting  Cathy  Mitchell  on  the  phone  at 
the  Point  Reyes  (Calif.)  Light  wasn’t  that 
hard.  Once  on,  she  said,  “Oh,  wow.  I’ve 
read  you  for  a  couple  of  years.”  But 
keeping  the  continuity  of  an  interview 
with  the  co-publisher  of  a  tiny  16-page 
weekly  tabloid  that  just  won  the  highest 
award  in  journalism — the  gold  medal  of 
Pulitzer  Prizes  for  meritorious  service  in 
its  exposes  of  Synanon,  located 
nearby — was  ridiculous  with  the  cheers, 
screams,  laughing,  uproar  and  jubilation 
in  the  background. 

“Let  me  smile  for  this  picture,”  she 
said.  It  was  for  the  San  Francisco  Exam¬ 
iner.  Her  husband,  sipping  a  beer, 
reaches  for  another  bear  hug  from  his 
wife,  whom  he  met  at  Stanford  Univer¬ 
sity  in  1967,  the  year  they  both  got  their 
master’s  and  were  married. 

David  Mitchell,  the  editor  and  pub¬ 
lisher  of  the  Light,  handled  what  sounded 
like  the  entire  West  Coast  press  corps  in 
the  newsroom  as  Cathy  and  1  tried  to 
talk.  You  could  hear  him  in  the  back¬ 
ground  talking  to  television  reporters  and 
crew  members.  “It’s  incredible,”  he 
said,  and  you  could  feel  the  grin  on  the 
35-year-old  publisher’s  face  and  the  hap¬ 
piness  of  his  wife,  a  year  younger.  She 
smiled  for  more  pictures,  for  AP  and 
UPI,  shook  more  hands. 

“Oh,  the  guy  who  nominated  us  for 
the  Pulitzer  Prize  just  walked  in  the 
door,”  she  said.  Ralph  Craib,  a  reporter 
for  the  San  Francisco  Chronicle.  “Ralph 
read  our  stories  (on  the  quasi-religious 
corporate  cult,  Synanon)  and  he  admired 
them.” 

She  told  me  there  were  15  reporters  in 
the  Light  city  room  right  then  from 
Northern  California  newspapers  and 
television  stations.  It  was  less  than  an 
hour  after  the  New  York  press  picked  up 
their  packets  at  3  p.m.  April  16  in  the 
World  Room  of  the  journalism  building 
at  Columbia  University,  and  President 
McGill  commented  to  those  exiting  to 
notice  some  of  the  small-town  winners 
from  Pottstown  and  Pottsville,  Pa.,  and 
Point  Reyes.  One  wondered  if  the  Point 
Reyes  paper  knew  they  had  won?  “No, 
they  don’t,  not  unless  E&P  calls  them  or 
they  get  the  telegram  we’ve  just  sent,”  a 
Columbia  spokesman  said.  Well,  the 
message  travelled  fast. 

One  of  the  jurors  in  the  public  service 
category,  Mike  O’Neill,  editor  of  the 
New  York  Daily  News,  calls  the  over  80 
articles  and  editorials  the  Light  pub¬ 
lished  on  Synanon  since  the  end  of  Janu¬ 
ary  1977  absolutely  “remarkable.”  It’s  a 
probe  of  Synanon,  continuing  in  the 


THEY  WON  A  PULITZER! — David  Mitchell,  and  his  wife,  Cathy  are  congratulated 
by  Ralph  Craib,  right,  of  the  San  Francisco  Chronicle,  the  man  who  nominated  the 
Point  Reyes  Light  for  the  gold  medal  for  public  service. 
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A  special  message 
to  the  publishers  of 
America's  newspapers 


An  old  friend  has  a  bold  new  look! 

Now  Wood  Industries  is  a  wholly-owned  subsidiary  of 
M.A.N.,  and  combined,  we  are  the  world’s  largest  producer 
among  the  companies  that  manufacture  both  web-and  sheet-fed 
printing  presses. 

And  that  fact  puts  you  in  command  of  the  world’s  most 
exciting  technology. 

A  major  new  factor  has  been  introduced  into  your 
consideration  of  press  purchases  because  it  signifies  a 
continuing  source  of  design  and  engineering  breakthroughs 
that  can  contribute  appreciably  to  your  success.  And  the 
exchange  of  ideas  between  M.A.N.  and  Wood  —  the  adaptation  of 
one  another’s  most  noteworthy  design  concepts  —  has  already 
begun. 

Wood  Industries  and  the  Wood-Hoe  Division  will  remain 
American  operations,  taking  advantage  of  the  thorough 
knowledge  of  your  requirements  that  we  have  gained  during 
nearly  two  centuries  of  experience. 

M.A.N. ,  of  Augsburg,  West  Germany,  our  new  parent,  is  a 
broadly  diversified,  multi-billion-dollar  enterprise  known 
worldwide  for  its  heavy  engineering  abilities.  In  addition  to 
printing  presses,  some  of  our  new  parent’s  industrial  activities 
include  astronautics  and  electronics;  turbo  machinery,  such  as 
gas  turbines;  transportation;  power  generation  equipment, 
including  nuclear  power  engineering;  and  equipment  for  iron  and 
steel  mills  and  mining  systems. 

Take  a  look,  now,  at  Wood  Industries,  backed  by  new 
resources,  and  dedicated,  as  always,  to  providing  you  with  the 
world’s  best  printing  presses. 

We  welcome  the  opportunity  to  discuss  this  dramatic 
change  in  terms  of  its  implications  for  your  company. 


Wood-Hoe,  Division  Wood  Industries,  333  Cedar  Ave.,  Middlesex,  NJ  08846  (201 )  469-6600 
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Who’s  where 

Newspapers 

Aberdeen  (S.D.)  American  News 
Mr.  &  Mrs.  Peter  Schmitt— Wa/dorf-Asfona 
Agana  (Guam)  Pacific  Daily  News/Guam  Publica¬ 
tions,  Inc. 

Robert  E.  Udick — Waldorf-Astoria 
Akron  (Ohio)  Beacon  Journal  Publishing  Co. 

Mr.  &  Mrs.  Keith  L.  McGlade — Waldorf-Astoria 
Albany  (N.Y.)  Capital  Newspapers 
Mr.  &  Mrs.  J.  Roger  Grier— Wa/do/f-Astor/a 
Mr.  &  Mrs.  John  E.  Larabee — Waldorf-Astoria 
Albert  Lea  (Minn.)  Tribune 
Earl  K.  Nelson— Wa/dorMstor/a 
Albuquerque  (N.M.)  Albuquerque  Publishing 
Company 

T.  H.  Lang— Waldorf-Astoria 
W.  P.  Lang— Wa/dorf-Astor/a 
R.  C.  George— Waldorf-Astoria 
Alexandria  (La.)  Town  Talk 
Mr.  &  Mrs.  Joe  D.  Smith,  Jr— St.  Regis 
Mr.  &  Mrs.  Larry  D.  Smith— St.  Regis 
Mr.  &  Mrs.  Tom  J.  Hardin — Barclay 
Alexandria  (Va.)  Gazette 
Mr.  &  Mrs.  Edward  Neilan  (Linda) — Waldorf- 
Astoria 

Altoona  (Pa.)  Mirror 
Marjorie  A.  He\se\— Waldorf-Astoria 
Dean  E.  He\se\— Waldorf-Astoria 
J.  Daniel  Step— Wa/dorf-Astor/a 
Anderson  (S.C.)  Independent  &  Daily  Mail 
Mr.  &  Mrs.  John  C.  G'mn-Waldorf-Astoria 
Ann  Arbor  (Mich.)  News 
Ralph  E.  Schweitzer — Waldorf-Astoria 
Annapolis  (Md.)  Capital-Gazette  Newspapers 
Philip  &  Eleanor  Merrill — Waldorf-A'*oria 
Arlington  Heights  (III.)  Paddock  Publications 
Mr.  &  Mrs.  Stuart  R.  Paddock,  ^r.— Waldorf- 
Astoria 

Mr.  &  Mrs.  Arthur  D\az— Waldorf-Astoria 
Mr.  &  Mrs.  John  B.  O\son— Waldorf-Astoria 
Asheville  (N.C.)  Citizen-Times 
Mr.  &  Mrs.  John  Schell  (Peggy)— P/aza 
Atlanta  (Ga.)  Journal  and  Constitution 
Jack  Tarver— flarc/av 
Tom  Wood — Waldorf-Astoria 
Atlantic  City  (N.J.)  Press 
Charles  C.  Reynolds — Waldorf-Astoria 
Augusta  (Ga.)  Chronicle  &  Herald 
Mr.  &  Mrs.  W.S.  Morris  \\\— Pierre 

Bakersfield  (Calif.)  Californian 
Donald  H.  Fritts  (Don) — Waldorf-Astoria 
Alfred  T.  Fritts  (Ted)— Barclay 
Baltimore  (Md.)  News  American 
Mr.  &  Mrs.  Mark  F.  Collins— Wa/dorf-Astor/a 
Mr.  &  Mrs.  Roy  W.  Anderson— Sarc/ay 
Bangor  (Me.)  News 
Richard  K.  Warren— St.  Regis 
Joanne  J.  Van  Namee — Waldorf-Astoria 
Baton  Rouge  (La.)  State-Times  &  Advocate 
Mr.  &  Mrs.  Douglas  Manship— 8arc/ay 
Mr.  &  Mrs.  David  Manship — Waldorf-Astoria 
Mr.  &  Mrs.  Charles  Garvey— Middletowne 
Beckley  (W.  Va.)  Beckley  Newspapers,  Inc. 

Mr.  R.  Sid  Crim— flarc/ay 
Mrs.  R.  Sid  Crim  (Phyllis) — Barclay 
Bedford  (Ind.)  Times-Mail 
G.  Robert  vililliams — Waldorf-Astoria 
Beaver  (Pa.)  County  Times 
Arthur  &  Barbara  Mayhew — Waldorf-Astoria 
Bellingham  (Wash.)  Herald 
Chuck  &  Sue  Wanninger— Wa/dorf-Astor/a 
Biddeford  (Me.)  Journal  Publishing  Corp. 

Brian  C.  Thayer— Stat/er  Hilton 
Dennis  J.  Flaherty— Stat/er  Hilton 
Charles  W.  Jesson— Stat/er  Hilton 
Biloxi-Gulfport  (Miss.)  Daily  Herald  &  South  Mis¬ 
sissippi  Sun 

Mr.  &  Mrs.  Roland  Weeks— P/aza 
Lisa  Weeks— P/aza 

Binghamton  (N.Y.)  Press  &  Sun-Bulletin 
Fred  G.  Eaton— flarc/ay 
Birmingham  (Ala.)  Post-Herald 
Mr.  &  Mrs.  W.H.  Metz— Wa/dorf-Astor/a 
Bloomington  (III.)  Pantagraph 
Davis  U.  Merwin— Park  Lane 
William  G.  Diesel— Wa/dorf-Astor/a 
Bloomington  (Ind.)  Herald-Telephone 
Mr.  &  Mrs.  Scott  C.  Schurz— IVa/dorf-Astor/a 
Mr.  &  Mrs.  Michael  J.  Hefron— Wa/dorf-Astor/a 
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Boise  (Idaho)  Statesman 
Robert  B.  Milter,  Jr.— Waldorf-Astoria 
Boston  (Mass.)  Christian  Science  Monitor 
John  Hughes— Waldorf  Astoria 
Boston  (Mass.)  Globe 
Wm.  0.  Taylor— Waldorf-Astoria 
John  P.  Giuggio— Wa/dorf-Astor/a 
Richard  C.  Clckerbloom — Waldorf-Astoria 
Davis  T^lor— Waldorf-Astoria 
John  I.  Taylor— Waldorf-Astoria 
Boston  (Mass.)  Herald  American 
Mr.  &  Mrs.  James  T.  Dorris — Barclay 
Boulder  (Colo.)  Camera 
J.  Edward  Murray— Waldorf-Astoria 
Mrs.  J.  Edw.  (Miriam)  Murray— Waldorf-Astoria 
Bradford  (Pa.)  Bradford  Publications  Inc. 

Henry  A.  Satterwhite — Waldorf-Astoria 
John  H.  Satterwhite— Wa/dorf-Astor/a 
Joseph  M.  Cleary— Wa/do/f-Astor/a 
Brandon  (Manitoba,  Canada)  Sun 
Mrs.  E.  Grace  Whitehead — Waldorf-Astoria 
Lewis  D.  Whitehead— flOO  East  56th  St. 
Bridgeport  (Conn.)  Post-Telegram 
John  E.  Pfriem— Wa/dorf-Astona 
Bridgeton  (N.J.)  Evening  News 
John  T.  Schofield— fl/7fmore 
Marian  H.  Schofield— fl/7(mofe 
Bridgewater  (N.J.)  (^urier-News 
Albert  Dolata— Wa/dorMsfor/a 
Brockton  (Mass.)  Enterprise-Times 
Charles  A.  Fuller — Waldorf-Astoria 
Brownsville  (Pa.)  Telegraph 
Charles  W.  McKinley— flarc/ay 
Margery  M.  McKinley — Barclay 
Buffalo  (N.Y.)  Evening  News 
Mr.  &  Mrs.  Henry  Z.  Urban— St.  Regis 
Mr.  &  Mrs.  Bruce  E.  Wallis— 825  Park  Avenue 
Mr.  VVilliam  M.  Fallis— IVa/dorf-Astor/a 
Burlington  (Vt.)  Free  Press 
Mr.  &  Mrs.  Richard  M.  Bottort— Waldorf-Astoria 
Butter  (Pa.)  Eagle 

Mr.  &  Mrs.  John  L.  Wise,  Jr. — Waldorf-Astoria 
Mr.  &  Mrs.  Vernon  L.  Wise,  Jr.— Wa/dorf-Asfor/a 

Calgary  (Alta.,  Canada)  Herald 
Mr.  &  Mrs.  Frank  Swanson— Park  Lane 
Camden  (N.J.)  Courier-Post 
Mr.  &  Mrs.  N.S.  Hayden  (Buddy)-Waldorf- 
Astoria 

Canton  (Ohio)  Repository 
Michael  Johnston — Waldorf-Astoria 
Karen  Johnston— Wa/dorMsfor/a 
Carlisle  (Pa.)  Sentinel 
Mr.  &  Mrs.  Wayne  Powell — Waldorf-Astoria 


Catskill  (N.Y.)  Mail 

Mr.  &  Mrs.  Gunther  Hafner  (Joanne)— 
Waldorf-Astoria 

Centralia-Chehalis  (Wash.)  Chronicle 
Mr.  &  Mrs.  Jack  Britten — Waldorf-Astoria 
Chambersburg  (Pa.)  Public  Opinion 
Marjorie  B.  Paxson— Waldorf-Astoria 
Charleston  (S.C.)  News  and  Courier/Evening  Post 
Mr.  &  Mrs.  H.  T.  Mc(Bee,  Jr.— Barclay 
Charleston  (W.  Va.)  Gazette 
Mr,  &  Mrs.  W.E.  Chilton  III— P/aza 
Mr.  &  Mrs.  R.  L.  Smith  Jr. — P/aza 
Charlotte  Amalie  (St.  Thomas,  U.S.  Virgin  Is¬ 
lands)  News 

Mr.  &  Mrs.  Ariel  Melchior,  Jr.— Waldorf-Astoria 
Charlottesville  (Va.)  Daily  Progress/Worrell  News¬ 
papers 

Mr.  &  Mrs.  J.  D.  Swartz— St.  Regis 

Mr.  &  Mrs.  Thos.  Worrell— St.  Regis 

Mr.  &  Mrs.  Dennis  Rooker — St.  Regis 

Mr.  &  Mrs.  Alan  Brill— St.  Re^s 

Mr.  &  Mrs.  Bailey  Anderson,  (Florence,  Ala.) — 

St.  Regis 

Chattanooga  (Tenn.)  Times 
A.  William  Holmberg— Sherry  Nethedand 
Ruth  S.  Holmberg-^/rerry  Netherland 
Chicago  (III.)  Lerner  Newspapers 
Joseph  L.  FerstI — Waldorf-Astoria 
Lois  FerstI — Waldorf-Astoria 
Chicago  (III.)  Sun-Times 
Joe  B.  McAdams — Waldorf-Astoria 
Charles  FegerX— Waldorf-Astoria 
Robert  McAllister— Wa/dorf-Astor/a 
Chillicothe  (Ohio)  Gazette 
Mickie  K.  Timmons— Wa/dorf-Astor/a 
Cincinnati  (Ohio)  Enquirer 
William  J.  Keating— Wa/dorf-Astor/a 
Harry  H.  Browning — Waldorf-Astoria 
Clarksburg  (W.  Va.)  Clarksburg  Publishing  Co. 

Mr.  &  Mrs.  Cecil  B.  Highland,  Jr.— Regency 
Clearwater  (Fla.)  Jefferson  Pilot  Publications  Inc. 
J.  Thomas  Ricketson— Sarc/ay 
E.  H.  Cornwell— flarc/ay 
Ken  Johnson — Barclay 
Cleveland  (Ohio)  Horvitz  Newspapers 
Mr.  &  Mrs.  H.  R.  Horvitz— Waldorf-Astoria 
Cleveland  (Ohio)  Plain  Dealer 
Mr.  &  Mrs.  Thomas  Vail — Waldorf  Towers 
Mr.  &  Mrs.  Roy  Kopp — Waldorf  Towers 
Coffeyville  (Kans.)  Journal 
Dan  &  Judy  Hamrick— Waldorf-Astoria 
Columbus  (Ga.)  Ledger  and  Enquirer  Newspapers 
Glenn  Vaughn,  Jr.— Wa/dorf-Astor/a 
Columbus  (Ind.)  Republic 
Mr.  &  Mrs.  Robert  N.  Brown— Waldorf-Astoria 
Columbus  (Ohio)  Dispatch  Printing 
John  F.  Wolfe— P/erre 
Melvin  E.  Tharp— P/erre 
Robert  M.  Johnson— P/erre 
Thomas  B.  Sherrill  III— P/erre 
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Concord  (N.H.)  Monitor 
George  Wilson— Sarc/ay 
Marify  Wilson— 8arc/ay 
Concord  (N.C.)  Tribune 
Miss  Elizabeth  G.  Huckle— Wa/do/f-^stor/a 
Mrs.  A.  W.  HucMe— Waldorf-Astoria 
Mrs.  H.  V.  Murdaugh  Jr.— Waldorf-Astoria 
Corydon  (Ind.)  Democrat 
Mr.  &  Mrs.  Dennis  L.  Huber— Wa/dorf-Asfor/a 
Mr.  &  Mrs.  Robert  P.  O’Bannon— Wa/dor^ 
Astoria 

Cullman  (Ala.)  Times 
Robert  Br^arv— Waldorf-Astoria 
Betty  Br^ar\— Waldorf-Astoria 
Cumberland  (Md.)  Times-News 
John  J.  McMullen,  Jr.— Waldorf-Astoria 

Dallas  (Tex.)  News 
joe  M.  Dealey— Wa/dorf-Astor/a 
James  M.  Moroney — Waldorf-Astoria 
Richard  D.  Blunv-Wa/do/f-Astoria 
Dallas  (Tex.)  Times  Herald 
Jas.  F.  Chambers,  Jr. — Waldorf-Astoria 
Lee  J.  Guittar— P/aza 
Danbury  (Conn.)  News-Times 
Richard  A.  Myers— 8arc/ay 
Danville  (III.)  Commercial-News 
Christy  C.  Bulkeley— Wyndham 
P.  David  Finks — Wyndham 
Ron  Dillman— Wew  York  Hilton 
Diana  Dillman — New  York  Hilton 
Decatur  (III.)  Lindsay-Schaub  Newspapers 
Mr.  &  Mrs.  Byron  C.  Vedder— Wa/dorf-Astor/a 
Denver  (Colo.)  Rocky  Mountain  News 
W.  W.  Fletcher— Barc/ay 
Des  Moines  (Iowa)  Register  &  Tribune 
David  Kruidenier— Dorset 
Stephen  S.  Ingham— Wa/dort-Astor/a 
Detroit  (Mich.)  Free  Press 
Mr.  &  Mrs.  Ralph  S.  Rott}— Waldorf-Astoria 
Mr.  Lee  Dirks— Wa/dort  Astoria 
Detroit  (Mich.)  Evening  News  Association 
Robert  C.  &  Jeanne  Nelson— Sarc/ay 
Gene  R.  &  Mona  Arehart— Sarc/ay 
Peter  B.  Clark— Wa/dort-Astoria 
Durham  (N.C.)  Herald/Sun 
Mr.  &  Mrs.  Steed  Rollins— Wa/dort-Astoria 
Mr.  &  Mrs.  E.  T.  Rollins,  Jr.— Waldorf-Astoria 
Dubuque  (Iowa)  Telegraph  Herald 
William  Woodward— Wa/dort-Astor/a 
Danville  (Va.)  Register  Publishing  Co. 

Matthew  F.  Carney,  Jr.— Barclay 
Doylestown  (Pa.)  Intelligencer 
Mr.  &  Mrs.  Charles  P.  Smith— Pierre 
Dunkirk  (N.Y.)  Observer 
Mr.  &  Mrs.  H.  Kirk  Williams — Waldorf-Astoria 

Easton  (Pa.)  Express 

Mr.  &  Mrs.  Donald  W.  Diehl— Wa/dort-Astoria 
Mr.  &  Mrs.  George  F.  Coffin,  Jr.— Waldorf- 
Astoria 

Mr.  &  Mrs.  William  C.  Stackhouse— Wa/dort- 
Astoria 

Mr.  Burleigh  Arnold — Waldorf-Astoria 
Ms.  Henrietta  A.  McPherson— Wa/dort-Atoria 
El  Dorado  (Kans.)  Times  Publishing  Company 
Mr.  &  Mrs.  David  H.  C\ymer— Waldorf-Astoria 
El  Paso  (Tex.)  Times  &  Herald-Post 
Frank  Feuille  III — Waldorf-Astoria 
Elkhart  (Ind.)  Truth 
James  P.  McNeile— Sarc/ay 
Theresa  M.  McNeile— Sarc/ay 
Daniel  T.  McNeile— Sarc/ay 


Ellwood  City  (Pa.)  Ledger 
Mr.  &  Mrs.  W.  C.  Kegel  (Joyce) — Barclay 
W.  Ryan  Kegal— Sarc/ay 
Elmira  (N.Y.)  Star-Gazette 
Robert  L.  Collson—Wa/dorf  Astoria 
Elyria  (Ohio)  Chronicle-Telegram 
Arthur  D.  Hudnutt— Pierre 
Otto  B.  Schoepfle— Sarc/ay 
Escondido  (Calif.)  Times-Advocate 
John  M.  Armstrong— Wa/dort  Towers 
Evansville  (Ind.)  Evansville  Printing  Corp. 

Mr.  &  Mrs.  Walter  J.  Goe\tz— Waldorf-Astoria 
Everett  (Wash.)  Herald 
Jerry  &  Ann  Distefano — Waldorf-Astoria 

Fairfield  (Calif.)  Fairfield  Publishing  Co. 

Mr.  &  Mrs.  Don  R.  Hancock — Waldorf-Astoria 
Fall  River  (Mass.)  Herald  News 
Mr.  &  Mrs.  Martin  J.  Cone— Waldorf-Astoria 
Fargo  (N.D.)  Forum 
Mr.  &  Mrs.  William  C.  Marcil — Barclay 
Mr.  &  Mrs.  Charles  T.  Bohnet — Barclay 
Farmington  (N.M.)  Times 
Mrs.  Jack  Sitton — Waldorf-Astoria 
Fayetteville  (N.C.)  Observer-Times 
Ramon  L.  Yarborough— Wa/dorf-Astoria 
Flint  (Mich.)  Journal 
Robert  D.  Swartz — Waldorf-Astoria 
Florence  (Ala.)  Times-Daily 
Bailey  &  Mildred  Anderson— St.  Regis 
Fort  Collins  (Coto.)  Coloradoan 
Mr.  &  MRS.  Robert  S.  Lee — Waldorf-Astoria 
Fort  Myers  (Fla.)  News-Press 
Mr.  &  Mrs.  Paul  B.  Flynn — Waldorf-Astoria 
Fort  Worth  (Tex.)  Star-Telegram 
Mr.  &  Mrs.  Amon  G.  Carter,  Jr.  (George 
Ann)— Wa/dort-A  storia 

Mr.  &  Mrs.  Phillip  J.  Meek  (Nancy) — Barclay 
Fredericksburg  (Va.)  Free  Lance-Star 
Charles  S.  Rowe— Waldorf-Astoria 
Fremont  (Neb.)  Tribune 
Gary  K.  ChappeW— Waldorf-Astoria 
Russell  W.  Weber— Waldorf-Astoria 
Fremont  (Ohio)  News-Messenger 
James  F.  Daubel— Wa/dorMstor/a 
Fresno  (Calif.)  Bee 

Mr.  &  Mrs.  Roger  C.  CoryeW— Waldorf-Astoria 

Galveston  (Tex.)  News 
Les  Daughtry— Wa/dort-Astor/a 
Faye  Daugbtry— Waldorf-Astoria 
Garden  City  (N.Y.)  Newsday,  Inc. 

Mr.  David  Laventhol— Waldorf-Astoria 
Mr.  &  Mrs.  Donald  Wright  (Sharon)— Drake 
Mr.  David  Targe— Commuting 
Mr.  Stanley  Asimov— Commuting 
Mr.  James  Fit^erald— Commutrng 
Mr.  Dan  Mannix— Commot/rrg 
Mr.  Frank  FarreW— Commuting 
Gary  (Ind.)  Post-Tribune 
Don  C.  Becker— Waldorf-Astoria 
Geneva  (N.Y.)  Finger  Lakes  Times 
Samuel  B.  Williams — Waldorf-Astoria 
John  F.  Bertram— Waldorf-Astoria 
Gloucester  (Mass.)  Essex  County  Newspapers 
Alexander  N.  Stoddart — The  Leash  Club 
Grand  Forks  (N.D.)  Herald 
John  Lux— Sarc/ay 
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Grand  Island  (Neb.)  Independent 
Mr.  &  Mrs.  David  A.  Beliles — Waldorf-Astoria 
Grand  Junction  (Colo.)  Sentinel 
Ken  Johnson— Sarc/ay 
Peggy  Johnson— Sarc/ay 
Grand  Rapids  (Mich.)  Press 
Richard  A.  Morton— Waldorf-Astoria 
Great  Falls  (Mont.)  Tribune 
William  A.  Cordingley— Wa/dort-Astor/a 
Greensburg  (Pa.)  Tribune-Review 
Michael  Jones— Waldorf-Astoria 
James  S.  Lyon— Wa/dorf-Astor/a 
Richard  M.  Scaife— Waldorf-Astoria 
Greenfield  (Mass.)  Recorder  Publishing  Co.  Inc. 

,  Al  Hutchison — Waldorf-Astoria 
Greeneville  (Tenn.)  Sun 
Mr.  &  Mrs.  John  M.  Jones — Waldorf-Astoria 
Mr.  &  Mrs.  Gregg  K.  Jones — Waldorf-Astoria 
Mr.  Alex  S.  Jones— Wa/dort-Astor/a 
Guilford  (Conn.)  Shore  Line  Times  Newspapers 
Mr.  &  Mrs.  Richard  Lightfoot— Ya/e  Club 

Hackensack  (N.J.)  Bergen  Record 
Malcolm  A.  Borg— Commuting 
Michael  H.  Heath— Commuting 
Alvin  Miller— Commut/ng 
Richard  E.  Lewis— Commuting 
John  P.  Brown— Commuting 
Frank  J.  Savino— Commuting 
Leonard  Goldblatt— Commut/ng 
Hagerstown  (Md.)  Herald-Mail 
James  Scburz— Waldorf-Astoria 
Mr.  &  Mrs.  Jack  Costello— Wa/dorf-Astor/a 
Hamilton  (Ohio)  Journal-News 
Charles  H.  Everill — Waldorf-Astoria 
Harrisburg  (Pa.)  Patriot-News 
John  H.  Baum— Summ/( 

Hattiesburg  (Miss.)  American 
George  R.  Wanstrath — Waldorf-Astoria 
Mrs.  Laura  (Bubba)  Wanstrath — Waldorf  As¬ 
toria 

Hazleton  (Pa.)  Standard-Speaker 
Jane  N.  Walser — Waldorf-Astoria 
Mr.  &  Mrs.  Frank  H.  Walser — Waldorf-Astoria 
Mr.  &  Mrs.  Paul  N.  Waiser— Waldorf-Astoria 
Herkimer  (N.Y.)  Telegram 
Mr.  &  Mrs.  Robert  F.  Coppage  (Charlotte)— 
Waldorf-Astoria 
Honolulu  (Hawaii)  Advertiser 
T.  Twigg-Smith— Wa/dorf-Astor/a 
Honolulu  (Hawaii)  Star-Bulletin 
Philip  T.  Gialanella — Waldorf-Astoria 
Mrs.  Chinn  Ho— Waldorf-Astoria 
Honolulu  (Hawaii)  Star-Bulletin 
Mr.  &  Mrs.  Paul  T.  Miller,  II — Waldorf-Astoria 
Huntington  (W.  Va.)  Huntington  Publishing  Co. 
Harold  E.  Burdick — Waldorf-Astoria 
William  C.  Southerland— H//ton 
C.  Donald  Hatfield— H/7ton 
High  Point  (N.C.)  Enterprise 
Mr.  &  Mrs.  D.A.  Rawley,  Sr. — Waldorf-Astoria 
Mr.  &  Mrs.  David  A.  Rawley,  Jr.— Park  Lane 
Holyoke  (Mass.)  Transcript-Telegram 
Donald  &  Jeanne  Curran — Summit 
Howell  (Mich.)  Livingston  County  Press 
Richard  L.  Milliman — Waldorf-Astoria 
Donna  MiWiman— Waldorf-Astoria 
Hudson  (N.Y.)  Register-Star 
Raymond  C.  Kennedy — Waldorf-Astoria 
Mr.  &  Mrs.  Paul  Zindell — Waldorf-Astoria 
Mr.  &  Mrs.  Frederick  Andrews— Waldorf-Astoria 
Huntsville  (Ala.)  Times 
Leroy  A.  Simms— Sarc/ay 
Martha  H.  Simms— Sarc/ay 
Hutchinson  (Kans.)  News 
Stuart  Awbrey— Algonquin 
Hyannis  (Mass.)  Cape  Cod  Times 
Mr.  &  Mrs.  Scott  Himstead— Sarc/ay 

Indianapolis  (Ind.)  Indianapolis  Newspapers,  Inc. 
Mr.  &  Mrs.  W.  A.  Dyer  Jr.— Waldorf-Astoria 
Mr.  &  Mrs.  E.  S.  Pulliam — Tuscany 
Mr.  &  Mrs.  F.  E.  Russell — Waldorf-Astoria 
Mr.  T.  K.  Crowe — Waldorf-Astoria 
Ithaca  (N.Y.)  Journal 
Peter  B.  Hickey— Waldorf-Astoria 
Margaret  Hickey— Waldorf-Astoria 
Iowa  City  (la.)  Press-Citizen 
J.  C.  &  Mary  Hickman — Waldorf-Astoria 

Jackson  (Miss.)  Clarion-Ledger-News 
R.  M.  Hederman,  Jr.— Waldorf-Astoria 
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A  Welcome  To  The 
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MACOMB  DAILY  JOURNAL 
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THb  124’year-old  Daily  Journal  is  our  13th  daily  and  our  37th  publication 


If  you  would  like  to  talk  about  the  future  of 
your  newspaper,  we  will  sit  down  with  you  and 
structure  a  proposal  best  suited  to  your  tax  and 
other  personal  needs. 

We’ll  also  show  you  first-hand  how  we  can 
insure  that  your  newspaper  will  continue  as  a 
strong  local  and  professional  voice  in  your 
community. 

Often,  publishers  stay  with  us  after  selling. 
We  like  that.  It’s  good  for  the  newspaper,  the 
community  and  the  Park  newspaper  group. 


IsklSlk  NEWS 


Bill  Rudolph,  publisher  of  The  Macomb  Daily 
Journal,  said: 

terribly  difficult  for  a  third  generation 
publishing  family  to  give  up  a  newspaper  that 
has  been  in  the  family  for  107  years,  and  when 
we  decided  to  sell,  we  wanted  to  be  sure  we 
selected  a  buyer  who  would  treat  the  news¬ 
paper  and  community  just  as  if  he  had  grown 
up  here.  We  think  Roy  Park  and  his  associates 
are  that  kind  of  people.” 

If  you  would  like  to  explore  in  confidence 
your  situation,  contact  Roy  Park  at  his  private 
number  (607)  273-5623. 


PAPERS,  INC. 


TERRACE  HILL,  ITHACA  ,  NEW  Y0RK-I4S50 


Jackson  (Tenn.)  Sun 
Reid  Ashe — Waldorf-Astoria 
Jacksonville  (Fla.)  Florida  Publishing  Co. 

John  A.  Tucker — Regency 
E.  W.  Clifton— /?eger7cy 
Joseph  P.  Butler,  Jr.— /?eger7cy 
Wade  H.  Cason— Regency 
Janesville  (Wis.)  Gazette 
Marshall  W.  Johnston — Waldorf-Astoria 
Joliet  (III.)  Herald-News 
Bill  Blackburn — Waldorf-Astoria 
Catherine  Blackburn — Waldorf-Astoria 
Joplin  (Mo.)  Globe 

Mr.  &  Mrs.  Fred  Hughes  (Becky)— flarc/ay 
Mr.  &  Mrs.  Richard  Barker  (Barbara) — Barclay 
Junction  City  (Kans.)  Montgomery  Publications, 
Inc. 

Mr.  &  Mrs.  John  D.  Montgomery— St.  Regis 
Mr.  &  Mrs.  John  G.  Montgomery— Regerjcy 

Kalamazoo  (Mich.)  Gazette 
Mr.  &  Mrs.  Ralph  H.  Bastein,  }r.— Waldorf- 
Astoria 

Kendallville  (Ind.)  News-Sun 
George  0.  Witwer — Waldorf-Astoria 
Kingman  (Ariz.)  Miner 
Mr.  &  Mrs.  Herb  Gollis — Waldorf-Astoria 
Kingsport  (Tenn.)  Times-News 
Frank  &  Joyce  Leeming — Waldorf-Astoria 
Kingston  (N.Y.)  Freeman 
Thomas  P.  Geyer— Waldorf-Astoria 
Knoxville  (Tenn.)  Journal 
Mr.  &  Mrs  Charles  H.  Smith  III — Waldorf-Astoria 
Mr.  &  Mrs.  Charles  M.  Mason— Wa/dorf-Astor/a 
Knoxville  (Tenn.)  News-Sentinel 
Mr.  &  Mrs.  Roger  A.  Daley — Waldorf-Astoria 
Kokomo  (Ind.)  Tribune 
Kent  H.  Blacklidge — Private  residence 

Lafayette  (Ind.)  Journal  and  Courier 
Mr.  &  Mrs.  Malcom  W.  Applegate— Wa/dorf- 
Astoria 

LaFollette  (Tenn.)  Press 
Mr.  &  Mrs.  Walter  T.  PuWiam— Waldorf-Astoria 
Mr.  &  Mrs.  Larry  Smith — Waldorf-Astoria 


Lake  Charles  (La.)  American  Press 
Mr.  &  Mrs.  Hugh  Shearman — St.  Regis 
Lansing  (Mich.)  State  Journal 
Greg  &  Helen  Deliyanne — Waldorf-Astoria 
LaSalle  (III.)  News-Tribune 
F.  C.  Miller — Waldorf-Astoria 
Lawrence  (Kans.)  Journal-World 
Mr.  &  Mrs.  Dolph  C.  Simons,  Sr.— Waldorf- 
Astoria 

Lexington  (Ky.)  Herald-Leader  Co. 

Creed  C.  B\ack— Waldorf-Astoria 
Mr.  &  Mrs.  Phil  deMontmollin — Waldorf-Astoria 
Liberal  (Kans.)  Southwest  Times 
James  Head — Waldorf-Astoria 
Jane  Head — Waldorf-Astoria 
Jim  Head — Waldorf-Astoria 
Jon  Head — Waldorf-Astoria 
Little  Rock  (Ark.)  Democrat 
Mr.  &  Mrs.  Walter  Hussman  Sr.— Yale  Club 
Little  Rock  (Ark.)  Gazette 
Mr.  &  Mrs.  Hugh  B.  Patterson,  Jr. — St.  Regis- 
Sheraton 

Mr.  &  Mrs.  James  R.  Williamson— flarc/ay 
Mr.  &  Mrs.  Jack  Meriwether — Barclay 
Logansport  (Ind.)  Pharos-Tribune 
Mr.  &  Mrs.  J.  M.  Druck — Waldorf-Astoria 
Londn  (Ont.)  Canada  Free  Press 
Mr.  &  Mrs.  Walter  J.  Blackburn— Par/(  Lane 
Longview  (Wash.)  News 
J.  M.  McClelland,  Sr.— Park  Lane 
Lorain  (Ohio)  Journal 

Mr.  &  Mrs.  James  D.  Lonergan — Waldorf  Astoria 
Los  Angeles  (Calif.)  Herald  Examiner 
Mr.  &  Mrs.  Francis  L.  Dale  {Kay)— Waldorf- 
Astoria 

Los  Angeles  (Calif.)  Valley  News 
Mr.  &  Mrs.  J.  Scott  Schmidt— Waldorf-Astoria 
Los  Angeles  (Calif.)  Times  Mirror  Co.  and  Los 
Angeles  Times 

Robert  F.  Erburu — Waldorf  Towers 
Phillip  L.  Williams — Waldorf  Towers 
Otis  (Chandler — Waldorf  Towers 
Tom  Johnson— Wa/dorf-As(or/a 
Norman  Chandler — Waldorf  Towers 


90  YEARS  OF  CREDIT 
KNOWLEDGE 

Since  1887,  CBI  has  helped  subscriber  media  manage 
their  credit  problems.  CBI  operates  like  an  association, 
enabling  all  its  subscribers  to  benefit  from  any  one  piece  of 
information.  Call  or  write  today  for  more  information.  Credit 
Bureau,  Inc.,  Box  17022,  Dulles  International  Airport, 
Washington,  D.C.  20041.  (703)  620-3700. 


Louisville  (Ky.)  Courier-Journal  &  Times 
John  L.  Richards — Barclay 
George  N.  Gill— flarc/ay 
Lufkin  (Tex.)  News 
Joe  Murray — Waldorf-Astoria 
Lynn  (Mass.)  Item 
Peter  Gamage — Barclay 
Virginia  C.  Gamage— flarc/ay 


Macon  (Ga.)  Telegraph  and  News 
Bert  Struby — Waldorf-Astoria 
Madison  (Ind.)  Courier 
Don  R.  Wallis — Waldorf-Astoria 
Jane  Jacobs — Waldorf-Astoria 
Marietta  (Ohio)  Times 
W.  E.  l^^cKinney — Waldorf-Astoria 
Sanders  LaMont — Hilton 
Marion  (Ind.)  Chronicle-Tribune 
Mr.  &  Mrs.  Richard  B.  Thomas— P/aza 
Marion  (Ohio)  Star 

Mr.  &  Mrs.  Donald  Miller — Waldorf-Astoria 
Mason  City  (Iowa)  Globe-Gazette 
Mr.  &  Mrs.  Steven  Sturm— Waldorf-Astoria 
Maysville  (Pa.)  Ledger-Independent 
Mr.  &  Mrs.  James  M.  Striplin,  Sr.— Waldorf- 
Astoria 

Mr..  &  Mrs.  James  M.  Striplin  III— Wa/dorf- 
Astoria 

Mr.  &  Mrs.  Joe  Gallenstein — Waldorf-Astoria 
McKeesport  (Pa.)  The  Daily  News  Publishing  Co.. 
Inc. 

Thomas  D.  Mansfield — Pierre 
Medford  (Ore.)  Mail  Tribune 
Stephen  W.  Ryder — Waldorf-Astoria 
Memphis  (Tenn.)  Memphis  Publishing  Co. 

Mr.  &  Mrs.  Joseph  R.  Williams — Barclay 
Meriden  (Conn.)  Morning  Record  and  Journal 
Mr.  &  Mrs.  Carter  H.  White— Summ/t 
Mr.  &  Mrs.  David  T.  Lucey— Summit 
Mr.  John  J.  Brosnan  \\\— Summit 
Mexico  (Mo.)  Ledger 
Mr.  &  Mrs.  Robert  M.  White  U— Barclay 
Miami  (Fla.)  Diario  Las  Americas 
Mr.  &  Mrs.  Horacio  Aguirre — Waldorf-Astoria 
Miss  Helen  A.  Aguirre — Waldorf-Astoria 
Miami  (Fla.)  News 
David  &  Bernice  Kraslow — Regency 
Michigan  City  (Ind.)  News-Dispatch 
Robert  C.  Averitt— Wa/dorMsfor/a 
Mrs.  Robert  C.  Averitt— Wa/dorMstor/a 
George  R.  Averitt— Wa/dorMsfor/a 
Judy  R.  Hamilton — Waldorf-Astoria 
Middletown  (N.Y.)  Times  HeralcJ-Record 
R.  John  Van  Kleeck— flarc/ay 
Milwaukee  (Wis.)  Journal/Sentinel 
Mr.  &  Mrs.  Donald  B.  Ahert— Waldorf-Astoria 
Mr.  &  Mrs.  Thomas  McCollow— Wa/dorMsfor/a 
Mr.  &  Mrs.  Warren  Heyse — Dorset 
Mr.  &  Mrs.  Joseph  Fianagan— Waldorf-Astoria 
Minneapolis  (Minn.)  Star  &  Tribune  Co. 

John  Cowles,  Jr.— Dorset 
Otto  A.  Silha — Waldorf  Towers 
Donald  R.  Dwight— Waldorf-Astoria 
Rollie  A.  LeFebvre— Wa/dorMstor/a 
Richard  Fehr— Wa/dorf-As(or/a 
Mobile  (Ala.)  Press  Register 
Mr.  &  Mrs.  W.  J.  Hearin — Waldorf-Astoria 
Mr.  &  Mrs.  Luis  M.  Williams— Wa/dorMsfor/a 
Monroe  (La.)  News-Star-World  Publishing  co. 

Kenneth  W.  Andrews — Barclay 
Montgomery  (Ala.)  Advertiser- Journal 
James  G.  Martin— Wa/dorMsfor/a 
Bill  Backvoid— Waldorf-Astoria 
Montreal  (Que.)  Star 
William  A.  Goodson — Waldorf-Astoria 
Morgantown  (W.  Va.)  Dominion-Post 
John  &  Liz  Raese — Barclay 
Jack  &  Lou  Bates — Barclay 
Mount  Clemens  (Mich.)  Macomb  Daily 
Mr.  &  Mrs.  Ronald  Hediey— Waldorf-Astoria 
Mount  Vernon  (Wash.)  Skagit  Valley  Herald- 
Pioneer  Newspapers 
Leighton  P.  Wood — Barclay 
Susan  Scripps  Y^ood— Barclay 
L.  Steden  Wood — Barclay 
Marion  E.  Wood — Barclay 
Muncie  (Ind.)  Muncie  Newspapers,  Inc. 

Mr.  &  Mrs.  Robert  EWis— Waldorf-Astoria 
Muskegon  (Mich.)  Chronicle 
Mr.  &  Mrs.  Robert  A.  Morse — Waldorf-Astoria 
Muskogee  (Okla.)  Oklahoma  Press  Publishing  Co. 
Tams  Bixby,  III— Wa/dorMstor/a 
Jack  Willis-^ew  York  Hilton 

Naples  (Fla.)  News 

Mr.  &  Mrs.  Timothy  A.  O’Connor — Waldorf- 
Astoria 

EDITOR  &  PUBLISHER  for  April  21,  1979 


88 


Nashua  (N.H.)  Telegraph 
J.  Herman  Pouliot— waWo/f-^stona 
Barbara  Pouliot— VVa/dorf->lstor/a 
Jacqueline  Pouliot— IVa/dorf-^stor/a 
Naugatuck  (Conn.)  News 
Mr.  and  Mrs.  Frederick  Hennick— ^1ra/dor^ 
Astoria 

New  Bedford,  Mass.  Standard-Times 
Mr.  &  Mrs.  Gerald  T.  Tache— fiarc/ay 
New  London  (Conn.)  Day 
Mr.  and  Mrs.  [Jeane  C.  Awry— Waldorf-Astoria' 
Mr.  and  Mrs.  E.  Wesley  Hammond— Wa/dorf- 
Astoria 

New  Orleans  (La.)  Times-Picayune 
Ashton  Phelps— Wa/dorf-Astor/a 
Joseph  I.  Ross— Waldorf-Astoria 
Ashton  Phelps,  Jr.— Pierre 
New  York  (N.Y.)  News  World 
Michael  Young  Warder — Waldorf-Astoria 
Cheryl  Warder— Waldorf-Astoria 
Michael  Trulson — Waldorf-Astoria 
John  Dolen — Waldorf-Astoria 
New  York  (N.Y.)  Village  Voice 
William  J.  Ryan 
Newport  (Ark.)  Independent 
Orville  1.  Richolson — Waldorf-Astoria 
Betty  J.  R\cho\sor\— Waldorf-Astoria 
Newport  News  (Va.)  Press  &  Times-Herald 
Raymond  B.  Bottom.  Jr.— Waldorf-Astoria 
Dorothy  B.  Duffy— W.  Y.  Residertce 
Mr.  &  Mrs.  N.L.  Freeman — Waldorf-Astoria 
Mr.  &  Mrs.  W.R.  VanBuren,  Jr.— Wa/dorf-Asfor/a 
Niagara  Falls  (N.Y.)  Gazette 
Susan  Clark — Waldorf-Astoria 
Niles  (Ohio)  Ingersoll  Publications  Co. 

Mr.  L.  W.  Stauffer— Wa/dorMs(or/a 
Mrs.  Patricia  Stauffer— Wa/dorf-As(or/a 
Norfolk  (Va.)  Virginian-Pilot  &  Ledger-Star 
Robert  D.  Benson— Wa/dorMstor/a 
Norristown  (Pa).  Times  Herald 
R.  I.  McCracker\— Waldorf-Astoria 
Northampton  (Mass.)  Hampshire  Gazette 
Peter  DeRose 
Norwich  (Conn.)  Bulletin 
Mr.  &  Mrs.  Harrison  Noyes,  Jr.  (Babs)— P/aza 
Mr.  &  Mrs.  Donald  L.  Oat,  Sr.  (Joan)— P/aza 
Mr.  &  Mrs.  Donald  L.  Oat,  Jr.  (Darrell)— P/aza 
Mr.  &  Mrs.  Thomas  C.  Oat  (Judy)— P/aza 
Miss  Lynn  Noyes— P/aza 


Oakland  (Calif.)Tribune 
G.  Gordon  Strong— t/n/vers/ty  Club 
Ogden  (Utah)  Standard  Examiner 
Mrs.  Wilda  Gene  Hatch — Waldorf-Astoria 
George  C.  Hatch — Waldorf-Astoria 
Oklahoma  City  (Okla.)  Oklahoman-Oklahoma  City 
Times-Colorado  Springs  Sun 
Mr.  &  Mrs.  Edward  L.  Gaytord— Waldorf-Astoria 
Mrs.  Edith  Gaylord  Harper— Wa/dorMsfor/a 
Mr.  &  Mrs.  Howard  J.  Nicks — Waldorf-Astoria 
Olympia  (Wash.)  Olympian 
Mr.  &  Mrs.  James  E.  Leyi'is— Waldorf-Astoria 
Omaha  (Neb.)  World-Herald 
Mr.  &  Mrs.  Harold  W.  Andersen— Wa/dorf- 
Astoria 

Mr.  &  Mrs.  William  Donaldson— Wa/dorMstor/a 
Mr.  &  Mrs.  G.  Woodson  Hoyre— Waldorf-Astoria 
Oneonta  (N.Y.)  Star 
Edward  Lucie  Somers — Barclay 
Orlando  (Fla.)  Sentinel  Star  Co. 

Mr.  &  Mrs.  Charles  T.  Brumback— Wa/dorf- 
Astoria 

Mr.  &  Mrs.  James  D.  Squires— Wa/dorf-Astor/a 
Ottawa  (III.)  Times 
Stanton  M.  WMe— Waldorf-Astoria 
Marcella  M.  White— Wa/dorf-As (or/a 
Stan  WMe— Waldorf-Astoria 
Jackie  Branson— Wa/dorf-Astor/a 
Owosso  (Mich.)  Argus-Press 
Mr.  &  Mrs.  George  T.  Campbell— Sarc/ay 
Mr.  &  Mrs.  Richard  E.  Campbell— flarc/ay 

Palo  Alto  (Calif.)  Peninsula  Times  Tribune 
Mr  &  Mrs.  Harry  L.  Millet — Waldorf-Astoria 
Paris  (France)  International  Herald  Tribune 
Mr.  &  Mrs.  Robert  R.  Eckert— Essex  House 
Passaic  (N.J.)  Herald-News 
Austin  C.  Drukker— Pege/7cy 
Richard  E.  Wyckoti— Commuting 
Coit  T.  Hendley— Co/T7rr)u(//7g 
D.  June  Serai'm— Commuting 
Peter  E.  Leddy— Commuting 
Peekskill  (N.Y.)  Peekskill  Star  Corp. 

Kenneth  M.  Carter— Barc/ay 
Pensacola  (Fla.)  News-Journal,  Inc. 

Mr.  &  Mrs.  Clifford  W.  Barnhart— Wa/dorf- 
Astoria 
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Peoria  (III.)  Journal  Star,  Inc. 

John  T.  McConnell— Pege/rcy 
Elizabeth  Jean  McConnell— Pege/rcy 
Philadelphia  (Pa.)  Inquirer  &  Daily  News 
Mr.  &  Mrs.  Sam  S.  McKeel  (Margarett) — Wal¬ 
dorf-Astoria 

Phoenix  (Ariz.)  Arizona  Republic  &  Phoenix 
Gazette 

Mr.  &  Mrs.  Mason  Walsh— Barc/ay 
Mr.  &  Mrs.  Darrow  Tully— Barc/ay 
Pine  Bluff  (Ark.)  Commercial 
Mr.  &  Mrs.  E.W.  Freeman,  III — Waldorf-Astoria 
Pittsburg  (Kans.)  Sun 
Tom  (Tollinson — Waldorf-Astoria 
Jane  Colli nson—Wa/dorf-As(or/a 
Pittsburgh  (Pa.)  Pittsburgh  Press  Co. 

Robert  H.  Hartmann — Waldorf-Astoria 
Plattsburgh  (N.Y.)  Press-Republican 
Mr.  &  Mrs.  Benjamin  M.  Turnbull— Barc/ay 
Pontiac  (Mich.)  Oakland  Press 
Bruce  H.  McIntyre — Waldorf-Astoria 
Port  Huron  (Mich.)  Times  Herald 
Mr.  &  Mrs.  Phillip  E.  Abre\l— Waldorf-Astoria 
Portland  (Ore.)  Oregonian  Publishing  Company 
Fred  A.  Stickel — Waldorf-Astoria 
Portsmouth  (N.H.)  Herald 
Azio  J.  Fen'ini— Waldorf-Astoria 
Pottstown  (Pa.)  Mercury 
Mr.  &  Mrs.  Robert  Y.  Kurtz— Hilton 


Pottsville  (Pa.)  Republican 
Mr.  IJzal  H.  Martz,  Jr. — Waldorf-Astoria 
Poughkeepsie  (N.Y.)  Journal 
Richard  K.  Wager— Waldorf-Astoria 
Providence  (R.l.)  Brown  Daily  Herald,  Inc. 
David  S.  Hochstim— 2J5  W.  78th  St. 


Providence  (R.l.)  Journal 
Mr.  &  Mrs.  John  C.A.  Watkins  (June) 

Mr.  &  Mrs.  Michael  P.  Metcalf  (Charlotte) 
Charles  P.  O’Donnell 
Mr.  &  Mrs.  Charles  N.  Mock  (Carolyn) 
Pueblo  (Colo,)  Star- Journal  &  Chieftain 
Frank  S.  Hoag,  Jr. — Waldorf-Astoria 
Verta  Hoag— Waldorf-Astoria 


Quakertown  (Pa.)  Free  Press 
Elizabeth  Meredith — Waldorf-Astoria 
Charles  Meredith— Wa/dorf-Asfor/a 


Quincy  (III.)  Quincy  Newspapers,  Inc.  (Herald- 
Whig) 

Thomas  A.  Oakley— Barc/ay 
Walter  A.  Barker— Barc/ay 
Quincy  (Mass.)  Patriot  Ledger 
Mr.  &  Mrs.  K.  Prescott  Low— B/aza 
Richard  D.  Allen — Waldorf-Astoria 

Rap  id  City  (S.D.)  Journal 
Mr.  &  Mrs.  James  W.  Swan — Waldorf-Astoria 
Reno  (Nev.)  Gazette- Nevada  State  Journal 
Mr.  &  Mrs.  Warren  Lerude — Waldorf-Astoria 
Richmond  (Ind.)  Palladium-Item 
Neil  P.  CoWms— Waldorf-Astoria 
Richmond  (Va.)  Times-Dispatch  &  News  Leader 
Mr.  &  Mrs.  J.  Stewart  Bryan  III — Waldorf-Astoria 
Mr.  John  C.  (Soode,  Jr. — Waldorf-Astoria 
Ridgewood  (N.J.)  Ridgewood  Newspapers 
Bennett  H.  Filler,  Jr.— Commuting 
Riverside  (Calif.)  Press-Enterprise 
William  D.  Rich — Waldorf-Astoria 
Roanoke  (Va.)  Times  &  World-News 
Barton  W.  Morris — Waldorf-Astoria 
Rochester  (Minn.)  Post-Bulletin 
Mr.  &  Mrs.  Paul  McCue — Waldorf-Astoria 
Rock  Hill  (S.C.)  Herald 
Talbot  Patrick — Waldorf-Astoria 
Mr.  &  Mrs.  Wayne  T.  Patrick— Waldorf-Astoria 
Rockford  (III.)  Gannett  Central  (Register  Star) 
Maurice  Hickey— Waldorf-Astoria 
Rome  (N.Y.)  Sentinel 
Mr.  &  Mrs.  (Seorge  B.  Waters— Barclay 
Rutland,  (Vt.)  Herald 
Robert  W.  Mitchell — Barclay 
Virginia  W.  Mitchell— Barc/ay 

Sacramento  (Calif,)  Union 
William  J.  Hofer— Wa/do/f-Asfor/a 
Saginaw  (Mich.)  News 

Mr.  &  Mrs.  Raymond  L.  Gover— Waldorf-Astoria 
St.  Cloud  (Minn.)  St.  Cloud  Newspapers  Inc. 
Steven  A.  Studt— Waldorf-Astoria 
Ruth  Studt — Waldorf-Astoria 
St.  Johnsbury  (Vt.)  Caledonian-Record 
Mr.  &  Mrs.  Gordon  Smith— Car/y/e 
Mr.  &  Mrs.  John  Byrne— Carlyle 

(Continued  on  page  90) 


SPECIAL  BULLETIN 


In  an  extraordinary  new  series  beginning  May  6, 

Special  Features  brings  your  readers  the  unforgettable  story  of  a 
woman  who  was  “glamour”  personified. .  .a  woman  who 
lived  and  loved  in  the  glaring  spotlight  of  Hollywood  publicity. . . 
a  woman  whose  career,  whose  entire  life,  was  shattered  by  a 
tragic  emotional  breakdown. 


This  is  Gene  Tierney’s  “Self  Portrait.” 

It  is  a  vivid  portrait  of  her  relationships  with  men  like  Oleg 
Cassini,  Howard  Hughes,  and  John  F  Kennedy. .  .of  a  failed 
marriage,  the  anguish  of  bearing  a  hopelessly  retarded  child,  and 
her  valiant,  seven-year  struggle  to  break  free  from  crippling 
mental  illness. 


Our  exclusive  six-part  series  from  “Self  Portrait”  is  available 
with  photos,  many  from  Gene  Tierney’s 
personal  collection  and  never  before 
published. 

FOR  SYNDICATION  DETAILS,  call 
Special  Features  collect:  (212)  972-1 
Ask  for  Dan  Barber  (Eastern  Sales), 

Elaine  Blumenthal  (Midwest  Sales), 
or  Ellen  Hochberg  (Western  Sales). 


The  New  York  Times  Syndication  Sales  Corporation.  200  Park  Avenue.  New  York.  N.Y.  10017 
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St.  Joseph  (Mo.)  News-Press  &  Gazette 
Mr.  &  Mrs.  David  R.  Bradley— Par)(  Lane 
Mr.  &  Mrs.  Victor  A.  Modeer—M iddletowne 
Mr.  &  Mrs.  Henry  H.  Bradley— tVa/dorMstor/a 
Mr.  &  Mrs.  David  R.  Bradley,  Jr. — Waldorf- 
Astoria 

St.  Louis  (Mo.)  Post-Dispatch 
Joseph  Pulitzer,  Sr.— Carlyle 
Michael  E.  Pulitzer— Lowe// 

Alex  T.  Prrnm— Park  Lane 
Glenn  A.  Christopher— Wa/dorMsfor/a 
James  D.  Cherry— Waldorf-Astoria 
St.  Louis  (Mo.)  Globe-Democrat 
Mr.  &  Mrs.  G.  Duncan  Bauman— fiarc/ay 
Mr.  &  Mrs.  Ben  Magdovitz— Barc/ay 
St.  Petersburg  (Fla.)  Times  Independent 
Mr.  &  Mrs.  John  B.  Lake— Waldorf-Astoria 
Mr.  &  Mrs.  Eugene  C.  Patterson— M/a/dor/- 
Astoria 

Salem  (Mass.)  News 
C.  J.  Newbegin— )Va/dorMstor/a 
K.  R.  fie<Mbeg\n— Waldorf-Astoria 
J.  W.  Sp\air\e— Waldorf-Astoria 
Salinas  (Calif.)  Californian 
Mr.  &  Mrs.  Robert  L.  Huttenhoff— IVa/dorf- 
Astoria 

Salisbury  (N.C.)  Post 
Mr.  &  Mrs.  James  F.  Hurley  III— P/aza 
Salt  Lake  City  (Utah)  Deseret  News 
Wendell  J.  Ashton— Wa/dorMsfor/a 
Belva  B.  Ashton — Waldorf-Astoria 
Salt  Lake  City  (Utah)  Tribune 
J.  W.  (Ballivan— Wa/dorMsfor/a 
P.  J.  Hession— Wa/dorMsfor/a 
San  Angelo  (Tex.)  Standard-Times 
Tucker  Sutherland— Wa/dorMsfor/a 
San  Antonio  (Tex.)  Light 
Mr.  &  Mrs.  Wm.  B.  Bellamy— Wa/dorMsfor/a 
San  Bernardino  (Calif.)  Sun 
William  Honeysett — Waldorf-Astoria 
San  Jose  (Calif.)  Mercury  News 
P.  Anthony  Ridder — Westbury 
Dean  Bartee— Waldorf-Astoria 
John  Hammett 
San  Juan  (Puerto  Rico)  Star 
John  A.  Zerbe,  Sr.-^arclay 
Andrew  T.  Viglucci— flarc/ay 
San  Mateo  (Calif.)  Times  News  Leader 
Mr.  &  Mrs.  J.  Hart  Clinton — Waldorf-Astoria 
San  Rafael  (Calif.)  Independent-Journal 
Mr.  &  Mrs.  Wishard  A.  Brown— Sarc/ay 
Mr.  &  Mrs.  Norwin  S.  Yoffie— Sarc/ay 
Santa  Barbara  (Calif.)  News-Press 
Mr.  &  Mrs.  Stuart  S.  Taylor — Waldorf-Astoria 
Mr.  &  Mrs.  William  F.  Sykes — Barclay 
Santa  Fe  (N.M.)  New  Mexican 
Mr.  Walt  Ryals — Barbizon  Plaza 
Mrs.  Dicki  Ryals — Barbizon  Plaza 
Santa  Rosa  (Calif.)  Press  Democrat  Publish¬ 
ing  Co. 

Evert  B.  Person — Waldorf-Astoria 
Ruth  F.  Persor\— Waldorf-Astoria 
Saratoga  Springs  (N.Y.)  Saratogian 
Linda  A.  Glazer — Waldorf-Astoria 
Scranton  (Pa.)  Tribune/Scranton ian 
Herman  S.  Goodman — Waldorf-Astoria 
Nelson  J.  Goodman — Waldorf-Astoria 
Richard  Little  III — Waldorf-Astoria 
Seattle  (Wash.)  Post-Intelligencer 
Virgil  Passio— Waldorf-Astoria 
Seattle  (Wash.)  Times 
Mr.  &  Mrs.  J.  A.  Blethen—lVa/dorf  Towers 
Mr.  &  Mrs.  A.  J.  Blethen—Wa/do/f  Towers 
Mr.  &  Mrs.  W.  J.  Pennington— P/aza 
Sedalia  (Mo.)  Democrat 
Don  Miller — Waldorf-Astoria 
Shreveport  (La.)  Journal 
Mr.  &  Mrs.  Charles  T.  Beaird  (Carolyn) — Wal¬ 
dorf-Astoria 
Shreveport  (La.)  Times 
Mr.  &  Mrs.  Howard  Bronson— P/erre 
Shrewsbury  (N.J.)  Register 
Arthur  Z.  Kamin— Commuf/r»g 
George  J.  Mayer— Commuting 
William  K.  B\ock— Commuting 
Sioux  Falls  (S.D.)  Argus-Leader 
Larry  Fuller — Waldorf-Astoria 
Somerset  (Pa.)  American 
Mr.  &  Mrs.  Henry  B.  Reiley,  Jr. — Waldorf- 
Astoria 

South  Bend  (Ind.)  Schurz  Communications,  Inc. 

Mr.  &  Mrs.  Warren  G.  Whee\er— Waldorf-Astoria 
Spokane  (Wash.)  Spokesman- Review 
Mr.  &  Mrs.  William  H.  Cowles,  III— Par/t  Lane 
John  E.  Smithmeyer — Waldorf-Astoria 
Stamford/Greenwich  (Conn.)  Conn.  Newspapers 
Inc. 

Jay  &  Miriam  Shaw — Waldorf  Towers 


Staten  Island  (N.Y.)  Advance 
Mr.  &  Mrs.  Richard  E.  Diamond— Park  Lane 
Mr.  Jonathan  Newhouse— Park  Lane 
Stockton  (Calif.)  Record 
Robert  P.  Uecker— Waldorf-Astoria 
Roberta  Uecker — Waldorf-Astoria 
Robert  D.  Rittler — Barclay 
Sulphur  Springs  (Tex.)  News-Telegram 
Clarke  Keys — Waldorf-Astoria 
Sunbury  (Pa.)  Item 

Mr.  &  Mrs.  Milton  D.  McLean— Sarc/ay 
Syracuse  (N.Y.)  Herald-Journal  &  Post-Standard 
Stephen  Rogers — Waldorf-Astoria 
Athenia  Rogers — Waldorf-Astoria 

Tacoma  (Wash.)  News  Tribune 
Mr.  &  Mrs.  Elbert  H.  Baker,  II  (Betye)— Wa/dorf- 
Astoria 

Mr.  &  Mrs.  Wm.  G.  Robinson  (Bettie) — Waldorf- 
Astoria 

Tampa  (Fla.)  Tribune  &  Times 
Mr.  &  Mrs.  R.  F.  Pittman  (Red  &  Dada)— Wa/dorf- 
Astoria 

Temple  (Texas)  Telegram 
Frank  W.  Mayborn — Waldorf-Astoria 
Mr.  &  Mrs.  Lawson  Grant — Waldorf-Astoria 
Toronto  (Ont.)  Star  Newspapers  Ltd. 

Mr.  B.  H.  Hondertch— Waldorf-Astoria 
Dr.  B.  M.  Thall— Sarc/ay 
Mr.  C.  J.  Davies — Waldorf-Astoria 
Mr.  N.  R.  Kirk — Waldorf-Astoria 
Towanda  (Pa.)  Review 

Mr.  &  Mrs.  Frank  J.  Blewitt — Waldorf-Astoria 
Traverse  City  (Mich.)  Record-Eagle 
Donald  J.  Clifford— Sarc/ay 
Trenton  (N.J.)  Times 
B.  Maurice  Sparby — Waldorf-Astoria 
Trenton  (N.J.)  Trentonian 
Mr.  &  Mrs.  Edward  L.  Hoffman — Waldorf-Astoria 
Trov  (Ohio)  News 

Mr.  &  Mrs.  R.  George  Kuser,  Jr. — Metropolitan 
Club 

Joel  H.  Wa\ker— Metropolitan  Club 
Thomas  Jhokey— Metropolitan  Club 
Troy  (N.Y.)  Times  Record 
Mr.  &  Mrs.  William  J.  Hush— Waldorf-Astoria 
Tucson  (Ariz.)  Citizen 

Mr.  &  Mrs.  James  Geehan— Waldorf-Astoria 
Tucson  (Ariz.)  Tucson  Newspapers,  Inc. 

Mr.  &  Mrs.  James  S.  Graham — Waldorf-Astoria 


Union  City  (N.J.)  Dispatch 
Bertram  J.  Kerset)— Waldorf-Astoria 
W.  Dean  Singleton — Waldorf-Astoria 
Utica  (N.Y.)  Observer-Dispatch 
Mr.  &  Mrs.  George  J.  Dastyck— Waldorf-Astoria 


Valparaiso  (Ind.)  Vidette-Messenger 
Nancy  Whipple  Huffman— Waldorf-Astoria 
Mr.  &  Mrs.  Vince  Anderson — Waldorf-Astoria 
Victoria  (Tex.)  Advocate 
James  P.  McHaney — Waldorf-Astoria 
Vincennes  (Ind.)  Sun-Commercial 
Mr.  and  Mrs.  William  E.  Brooks,  Jr. — Stanhope 
Visalia  (Calif.)  Times-Delta 
Margaret  Jean  Boyer — Waldorf-Astoria 

Waco  (Tex.)  Tribune-Herald 
Randy  &  Sarah  Preddy— Waldorf-Astoria 
Washington  (D.C.)  Star 
George  W.  Hoyt— Waldorf-Astoria 
John  T.  Howard — Waldorf-Astoria 
Jack  Schoo— Waldorf-Astoria 
Robert  Paffen — Waldorf-Astoria 
Washington  (D.C.)  Weekly 
Lester  &  Sylvia  Kinsolving— Pr/Vafe  residence  Park 
Ave.  S. 

Washington  (Pa.)  Observer-Reporter 
Mr.  &  Mrs.  John  L.S.  Northrop — Waldorf-Astoria 
Mr.  &  Mrs.  Thomas  P.  Northrop — Waldorf-Astoria 
Mr.  &  Mrs.  Wm.  B.  Northrop— Wa/dorMsfo/’/a 
Waukesha  (Wis.)  Freeman 
Henry  &  Nita  Youmans — Waldorf-Astoria 
West  Covina  (Calif.)  San  Gabriel  Valley  Tribune 
F.  Al  Totter— Sarc/ay 

West  Warwick  (R.l.)  Pawtuxet  Valley  Times 
Ted  Ho\mberg— Waldorf-Astoria 
Carol  Ho\mberg— Waldorf-Astoria 
Westhampton  (N.Y.)  Suffolk  Life  Newspapers 
David  J.  Willmott — Waldorf-Astoria 
Wichita  (Kans.)  Eagle-Beacon 
Mr.  &  Mrs.  Eugene  Lambert— Sarc/ay 
Mr.  &  Mrs.  Britt  Brown — Waldorf  Towers 
Wichita  Falls  (Tex.)  Times  &  Record  News 
Mr.  Rhea  Howard — Barclay 
Mr.  Marvin  Penrod — Barclay 
Mrs.  Marvin  Penrod— Sarc/ay 


Wilkes-Barre  (Pa.)  Times  Leader 
Mr.  &  Mrs.  Richard  L.  Conner  (Marion) — Waldorf- 
Astoria 

Willimantic  (Conn.)  Chronicle 
Lucy  B.  Crosbie— Wa/dorMsfor/a 
Willingboro  (N.J.)  Burlington  County  Times 
Marvin  E.  Ellis — Waldorf-Astoria 
Wilbughby  (Ohio)  News-Herald 
Mr.  &  Mrs.  Dudley  B.  Thomas — Waldorf-Astoria 
West  Palm  Beach  (Fla.)  Palm  Beach  Newspapers,  Inc. 
Cecil  B.  Kelley,  Jr. — Barclay  Hotel 
Daniel  J.  Mahoney,  Jr.— Park  Lane 
Walter  V.  Pearson— Wa/dorMsfor/a 
Robert  W.  Sherman — Waldorf-Astoria 
Williamsport  (Pa.)  Grit  Publishing  Co. 

Andrew  W.  Stabler,  Jr. — Waldorf-Astoria 
James  H.  Lamade — Waldorf-Astoria 
Wilmington  (Del.)  News-Journal 
Mr.  &  Mrs.  Brian  Donnelly — Waldorf-Astoria 
Winona  (Minn.)  News 
Mr.  &  Mrs.  William  F.  White — Regency 
Winston-Salem  (N.C.)  Piedmont  Publishing  Co. 
(Journal) 

Mr.  &  Mrs.  Thomas  E.  Waldrop — Waldorf-Astoria 
Mr.  &  Mrs.  Joe  C.  Doster— Waldorf-Astoria 
Wisconsin  Rapids  (Wis.)  Tribune 
Mr.  &  Mrs.  William  Huffman  (Phyllis) — Barclay 
Woodbury  (N.J.)  Gloucester  County  Times 
Frank  Puckett,  Jr. — Waldorf-Astoria 
Woonsocket  (R.l.)  Call 
Andrew  P.  Pa\mer— Waldorf-Astoria 
Wooster  (Ohio)  Record 
Mr.  and  Mrs.  Raymond  Dix — Waldorf-Astoria 
Mr.  and  Mrs.  Victor  Dix — Waldorf-Astoria 
Worcester  (Mass.)  Telegram  &  Gazette 
Richard  C.  Stee\e— Waldorf-Astoria 
Robert  C.  Achorn — Waldorf-Astoria 
Gordon  A.  Calvertey— IVa/dorMstor/a 

Companies,  services 

Abitibi  Paper  Co.,  Ltd.,  Toronto,  Ont. 

Mr.  &  Mrs.  Robert  C.  Gimlin— Wa/dorf  Towers 
Abitibi-Price  Sales  Corp.  New  York  N.Y. 

Mr.  &  Mrs.  Bernd  K.  Koken — Waldorf  Towers 
Mr.  &  Mrs.  Laurence  E.  Mansfield,  ir.— Waldorf 
Towers 

Mr.  &  Mrs.  G.  B.  DeLashmet — Waldorf  Towers 
Mr.  &  Mrs.  John  H  Parish — Waldorf  Towers 
Mr.  &  Mrs.  R.  Blake  Moore  (Toronto,  Ont.) — 
Waldorf-Astoria 

Mr.  &  Mrs.  Bruce  E.  Barnett  (Des  Plaines, 

I W.)— Waldorf-Astoria 

Mr.  &  Mrs.  Paul  J.  Carboy— Waldorf-Astoria 
Mr.  &  Mrs.  Mark  T.  Daly  (Troy,  Mich.) — 
Waldorf-Astoria 

Mr.  &  Mrs.  R.  T.  Dorris  (Des  Plaines,  III.)— 
Waldorf-Astoria 

Mr.  &  Mrs.  L.  D.  Griffiths  (Atlanta,  Ga.)— 
Waldorf  Astoria 

Mr.  &  Mrs.  E.  W.  E.  Hughes  (Atlanta,  Ga.)— 
Waldorf-Astoria 

Mr.  &  Mrs.  J.  A.  Logan  ([3es  Plaines,  III.) — 
Waldorf-Astoria 

Mr.  &  Mrs.  J.  A.  McCutcheon  (Des  Plaines, 

I \\.)—Waldorf-A  storia 

Mr.  &  Mrs.  C.  D.  Martin  (Atlanta,  Ga.) — 
Waldorf-Astoria 

Mr.  &  Mrs.  C.  A.  Kinnear — Waldorf-Astoria 
Mr.  &  Mrs.  R.  W.  O’Rourke— Wa/dorf-Asfor/a 
Mr.  &  Mrs.  P.  F.  Regan  (Troy,  Mich.) — 
Waldorf-Astoria 

Associated  Press,  New  York,  N.Y. 

Keith  Fuller — Waldorf-Astoria 
James  F.  Tomlinson— Pr/vafe  residence 
James  W.  Mangan — Waldorf-Astoria 
Stantey  M.  Swinton — Private  residence 
Louis  D.  Boccardi — Waldorf-Astoria 
David  L.  Bowen— Waldorf-Astoria 
Roy  Stemtort— Waldorf-Astoria 
Thomas  F.  Pendergast— Wa/dorMstor/a 
Walter  Mears— Wa/dorf-Astor/a 
Robert  H.  Johnson— Wa/dorfAsfor/a 
Harold  G  Riiell— Wa/dorMsfor/a 
!N§thin  Polowetzky — Private  residence 
Dan  Perkes— Pr/vafe  residence 
Burl  Osborne— Pr/vafe  residence 


Behrens  Pulp  &  Paper  Corp.,  Santa  Ana,  Ca. 

Stanley  Behrens— Sever/y 
Berkley-Small,  Inc.,  Mobile,  Ala. 

Mr.  &  Mrs.  Robert  C.  Hendrich— flarc/ay 
Boise  Cascade,  Dallas,  Tex. 

Mr.  &  Mrs.  Peter  Maier— Sherry  Netherland 
Mr.  &  Mrs.  Alan  Woods — Waldorf-Astoria 
Mr.  &  Mrs.  Dan  Self— P/aza 
Bowater  Sales  Co.,  Old  Greenwich,  Conn. 

Mr.  &  Mrs.  R.  S.  Andrews— flarc/ay 
(Continued  on  pufte  92) 
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There  are  9300  masazines 
in  the  United  States. 

Only  one  features 
cover  stories  each  week 
on  the  people  who  make 
New  York  City  great. 


The  vitality  of  New  York  City  is  its  people. 

Each  week  the  TV  Shopper,  with  150,000  readers,  features  in  its 
Manhattan  East  and  West  Side  editions  cover  interviews  with  individuals  who  live  in  the 
neighborhood  and  who  help  create  the  energy,  industry  and  excitement  of  this  great 
metropolis.  Below  are  some  of  TV  Shopper’s  cover  stories  to  date. 


OPERA 

Anthony  Bliss 
Frank  Corsaro 
Justino  Diaz 
Rosalind  Elias 
Sherrill  Milnes 
Francis  Robinson 
Julius  Rudel 
Beverly  Sills 
Eleanor  Steber 

CONCERT 

David  Bar-lllan 
Misha  Dichter 
Eric  Friedman 
Daniel  Heifetz 
Kazuko  Hillyer 
Ruth  Laredo 
Eugene  List 
Carlos  Montoya 
Ruggiero  Ricci 
Roger  Sessions 
Gregg  Smith 
Mark  Westcott 
Richard  Westenberg 

DANCE 

George  Balanchine 
Heather  Watts 


JAZZ 

Lionel  Hampton 
George  Shearing 

POPULAR  MUSIC 

Julie  Budd 
Janis  Ian 
Meat  Loaf 
Melba  Moore 

FOLK  MUSIC 

Alan  Lomax 

SPORTS 

Franz  Beckenbauer 
Marty  Reisman 

TELEVISION 

Nancy  Addison 
Bill  Boggs 
Bill  Beutel 
Tony  Craig 
Rodney  Dangerfield 
Joe  Franklin 
Roger  Grimsby 
Lenore  Kasdorf 
Bob  Lape 
Judy  Licht 
Pia  Lindstrom 


Dave  Marash 
Jean  Marsh 
Mason  Reese 
Hughes  Rudd 
JohnTesh 
Richard  Thomas 
RADIO 
Barry  Farber 

AUTHORS 

Cleveland  Amory 
Isaac  Asimov 
Jules  Feiffer 
James  Kirkwood 
George  Plimpton 
Ned  Rorem 
Dana  Thomas 

CRITICS 

Clive  Barnes 
Byron  Belt 
Craig  Claiborne 
Paul  Goldberger 
Gael  Greene 

ART 

Milton  Glaser 
Leroy  Neiman 
Jan  de  Ruth 
Andy  Warhol 


REAL  ESTATE 

Lewis  Rudin 

COMICS 

Lee  Falk 
Bob  Kane 
Stan  Lee 

THEATER 

Joe  Abaldo 
Lucie  Arnaz 
Martin  Balsam 
Marc'Connelly 
Anita  Gillette 
Carlin  Glynn 
Milton  Goldman 
Delores  Hall 
Barnard  Hughes 
Harold  Kennedy 
Betsy  Palmer 
Ann  Reinking 
Donald  Saddler 
Tom  &  Dick  Smothers 
Anna Sosenko 
Gwen  Verdon 
FILM 

Joan  Fontaine 
Carol  Lynley 
Sylvia  Miles 
Maureen  O’Sullivan 


FASHION 

Clovis  Ruffin 

POLITICS 

Governor  Carey 
Dave  Garth 
John  Lindsay 
Congressman  Rangel 
Bernard  Rome 
Congressman  Weiss 
Ted  Sorenson 
Tony  Schwartz 

PUBLISHING 

William  Campbell 

BUSINESS 

John  Catsimatidis 
Joel  Hartnett 
HerbSchmertz 

CIVIC 

Doris  Freedman 
Jane  Pickens  Hoving 

ADVERTISING 

Leo  Kelmenson 

LYRICS 

Sammy  Cahn 


A  PRODUCT  IS  KNOWN  BY  THE  COMPANY  IT  KEEPS 


Publisher,  Bruce  Logan  Circulation:  50,000 

25  Central  Park  West,  New  York,  NY  10023.  582-4900 


Mr.  &  Mrs.  D.  P.  Campbell— fiarc/ay 
Mr.  &  Mrs.  0.  F.  CsrdeW— Barclay 
Mr.  &  Mrs.  J.  C.  Davis— Sarc/ay 
Mr.  &  Mrs.  J.  A.  DeLutio— Barc/ay 
Mr.  &  Mrs.  C.  M.  Feagin— Barc/ay 
Mr.  4  Mrs.  R.  E.  Hurt— Barc/ay 
Mr.  4  Mrs.  J.  R.  Inness— Barc/ay 
Mr.  4  Mrs.  R.  F.  Jacobs— Barc/ay 
Mr.  4  Mrs.  R.  G.  Linkins— Barc/ay 
Mr.  4  Mrs.  J.  L.  McHugh— Barc/ay 
Mr.  4  Mrs.  E.  N.  Montgomery— Barc/ay 
Mr.  4  Mrs.  G.  J.  Munck,  Jr.— Barc/ay 
Mr.  4  Mrs.  C.  A.  Nelson— Barc/ay 
Mr.  4  Mrs.  A.  R.  Rees— Barc/ay 
Mr.  4  Mrs.  R.  W.  Ritter— Barc/ay 
Mr.  4  Mrs.  D.  R.  Snoad— Barc/ay 
Mr.  4  Mrs.  R.  W.  Stark— Barc/ay 
Mr.  4  Mrs.  A.  V.  Wiles— Barc/ay 
Mrs.  S.  Chiodini— P/erre 
Mr.  G.  B.  Hutchings— P/erre 
Mr.  4  Mrs.  H.  K.  Joyce— P/erre 
Mr.  4  Mrs.  B.  R.  Pryde— P/erre 
Mr.  4  Mrs.  K.  H.  Sturm— P/erre 
Branham,  Inc.,  New  York,  N.Y. 

C.  D.  J.  Lafferty— /Vf/dd/etowrje 

D.  H.  Waddington— M/dd/efowne 
R.  Erickson— W/dd/etowne 

F.  B.  Gurda—M iddletowne 
F.  J.  Stapleton— /W/dd/etowne 

Consolidated  Newsprint,  Inc.,  New  York,  N.Y. 

Mr.  4  Mrs.  John  D.  Andrew  (Montreal)— Car/y/e 
Mr.  4  Mrs.  John  A.  Brown  (Montreal)— 
Waldorf-Astoria 

Mr.  4  Mrs.  E.  Grant  Burrows  (Chicago) — 
Waldorf-Astoria 

Mr.  4  Mrs.  William  J.  Clapperton  (Toronto)— 
Waldorf-Astoria 

Mr.  4  Mrs.  Paul  B.  Collins  (Chicago)— Wa/dor/- 
Astoria 

Mr.  4  Mrs.  K.  R.  Hughes  (New  \ork)— Waldorf- 
Astoria 

Mr.  4  Mrs.  William  A.  MacVay  (New  York) — 
Waldorf-Astoria 

Mr.  4  Mrs.  F.  Warren  Marlatt  (Chicago)— 
Waldorf-Astoria 

Mr.  4  Mrs.  Ken  A.  McBride  (New  York)— 
Waldorf-Astoria 

Mr.  4  Mrs.  Stanley  Meighen  (New  York)— 
Metropolitan  Club 

Mr.  4  Mrs.  William  G.  Nettleton  (New  York)— 
Waldorf-Astoria 

Mr.  4  Mrs.  Michael  A.  Pelham  (England)— 
Carlyle 

Mr.  4  Mrs.  Arnold  R.  Rogers  (New  York) — 
Waldorf-Astoria 

Mr.  4  Mrs.  David  A.  Schirmer  (Chicago)— 
Waldorf-Astoria 

Mr.  4  Mrs.  Claude  Sinclair  (Montreal)— 
Waldorf-Astoria 

Mr.  4  Mrs.  Lincoln  E.  Simpson  (New  York)— 
Waldorf-Astoria 

Mr.  4  Mrs.  T.  0.  Stangeland  (Montreal)— 
Waldorf-Astoria 

Mr.  4  Mrs.  Mackenzie  deB.  Strathy  (New 
york)— Waldorf-Astoria 

Mr.  4  Mrs.  William  I.M.  Turner  (Montreal)— 
Brook  Club 

Mr.  Timothy  Wagg  (Montreal) — Waldorf-Astoria 
Mr.  4  Mrs.  William  R.  Williams  (New  York)— 
Waldorf-Astoria 

Consolidated  Newsprint,  Inc.  will  also  have  Suite 
14F,  14G,  and  14H  at  the  Waldorf  Astoria. 
Cresmer,  Woodward,  O'Mara  4  Ormsbee,  Inc., 
New  York,  N.Y. 

Mr.  4  Mrs.  Charles  L.  Healy— Wa/dorf  Towers 
Mr.  4  Mrs.  States  D.  Tompkins— Wa/dorf- 
Astoria 

Mr.  Thomas  V.  Clifford — Middletowne 
Mr.  4  Mrs.  Charles  S.  McNally— Lombardy 
Mr.  Frederic  B.  Tarrar— Lombardy 
George  J.  Cooper,  Inc.,  Boca  Raton,  FI. 

George  J.  Cooper— Waldorf-Astoria 

Dear  Publication  4  Radio,  Inc.,  Washington  D.C. 

David  R.  Dear— Lotus  Club 
Domtar  Industries,  Inc.,  Stamford,  Conn. 

Mr.  R.M.  Franklin— Barc/ay 
Mr.  J.R.  Welch— Barc/ay 
Mr.  S.J.  Blish— Barc/ay 


Garden  State  Paper  Co.,  Saddle  Brook,  N.J. 

Chas.  M.  Gasser— Dra/ce 
Gottesman  4  Company,  Inc.,  New  York,  N.Y. 
Mr.  4  Mrs.  E.  T.  McManus — Tuscany 
Mr.  4  Mrs.  Thomas  A.  Hendry— Barc/ay 


Harris  Corporation,  Composition  Systems  Divi¬ 
sion,  Melbourne,  Fla. 


Howard  A.  Thrailkill — Waldorf-Astoria 
Harold  R.  Evans— Wa/dorf-Asfor/a 
Cyrus  T.  Lynch — Waldorf-Astoria 
Edward  S.  Ridgway— Wa/dorf-Asfor/a 
Anthony  P.  Peri — Waldorf-Astoria 
.Henry  Associates,  Fort  Lauderdale,  Fla. 

Maurice  K.  Henry — Waldorf-Astoria 
Gray  R.  Henry — Waldorf-Astoria 

Inland  Daily  Press  Assoc.,  Chicago,  III. 

Mr.  4  Mrs.  W.  G.  Boykin — Waldorf-Astoria 
Inland  Newspaper  Machinery  Corp.,  Leuexa, 
Kans. 

W.  S.  "Bud”  Cou\son— Waldorf-Astoria 
Carol  Coulson— IVa/dorf-Astor/a 


Keller  Leroy,  New  York,  N.Y. 

Leroy  Keller — University  Club 
Kruger  Pulp  and  Paper  Sales,  Inc.,  New  York,  N.Y. 
Henry  F.  Greig— P/aza 
James  C.  Harvison— Wa/dorY-Asfor/a 
William  R.  Hermitage — Waldorf-Astoria 
Charles  E.  Martin — Waldorf-Astoria 
Robert  D.  WaW^— Waldorf-Astoria 
Irving  P.  Phelps— Afayfe/r  House 
Kimberly-Clark  Corporation,  Coosa  Pines,  Ala. 
Pink  4  Jean  Pinkerton— Barc/ay 
Maru  4  Lorraine  Gade— Barclay 
Bob  Sharp— Barc/ay 
Larry  4  Faye  Howell— Barc/ay 
King  Features  Syndicate,  New  York  N.Y. 

J.  F.  D’Ange\o— Waldorf-Astoria 
Benson  M.  Srere — Waldorf-Astoria 
Richard  E.  Fales — Waldorf-Astoria 
Allan  Priaulx — Waldorf-Astoria 
Charles  Finette— Wa/dorf-Asfor/a 
Paul  Eberhart— Wa/dorf-Asfor/a 
George  DriscoW— Waldorf-Astoria 
Dan  Waits — Waldorf-Astoria 
Robert  Bonagura — Waldorf-Astoria 
Norman  Williams — Waldorf-Astoria 
Ted  Hannah— Waldorf-Astoria 
Joan  Eles — Waldorf-Astoria 
Hugh  Sturgeon — Waldorf-Astoria 
Alison  Praeger — Waldorf-Astoria 

Lake  Superior  Newsprint  Co.,  Chicago,  III. 

T.  B.  Fallows — Waldorf-Astoria 
W.  D.  Frost — Waldorf-Astoria 
Landon  Associates,  Inc.,  New  York  City,  N.Y. 
Owen  E.  Landon,  Jr— Wa/dorMsfor/a 
C.  George  Shannon,  Jr. — Waldorf-Astoria 
Jack  F.  Kent — Waldorf-Astoria 
Arthur  D.  Wright— Wa/dorMstor/a 
Mel  Freeman — Waldorf-Astoria 
William  Ford— Wa/dorf-Astor/a 
William  Merritt— Wa/dorf-Astor/a 
Richard  Hare— Waldorf-Astoria 
Robert  D.  Ba\r— Waldorf-Astoria 
Rodney  P.  Keeney — Waldorf-Astoria 
LA  Times-Washington  Post  News  Service 
Washington,  D.C. 

Cal  Thornton— D.  N.  Plaza  Hotel 
Doug  Gripp— L/.  N.  Plaza  Hotel 


Maclaren  Newsprint  Sales  Ltd.,  Buckingham, 
Quebec,  Canada 
J.  S.  Hermon — Waldorf-Astoria 
C.  W.  Kenny— -Waldorf-Astoria 
C.  C.  Cressy— Waldorf-Astoria 
Jock  Coulson— Wa/dorf-Asfor/a 

Vincent  J.  Manno,  NewCannan,  Conn. 

Vincent  J.  Manno— Commuting 
Gerald  D.  Reilly— Commut/ng 

Newspaper  Advertising  Bureau,  Inc.,  New  York, 
N.Y.  485  Lexington  Ave.  (Tel.)  557-1800 
Eric  Anderson 
Leo  Bogart 
Al  Eisenpreis 
Jane  Gilmer 
Larry  Goodman 
Mane  Holland 
Jim  Hollis 
Christo  Jackson 
Jack  Kauffman 
Mike  Kelly 
Charlie  Kinsolving 
Hal  Licker 
Mac  Morris 
Dick  Neale 
Herman  Radolf 
Hank  Simons 
Bill  Solch 
Stu  Tolley 

Newspaper  Enterprise  Association,  New  York, 
N.Y. 

Waldorf-Astoria; 

William  C.  Payette 


Robert  Roy  Metz 
Joseph  A.  Brunner 
John  J.  Carroll 
Robert  J.  (Bob)  Farnell 
David  Hendin 
Sidney  Goldberg 
Richard  W.  Johnson 
Charles  L.  Dye 
John  Minch 
Jim  Toler 
Frank  Hermes 
Michael  Pearson 

Nolan  Industries  Inc.,  Rome,  N.Y. 

A.  G.  Allen— Commu(/ng 
J.  R.  Esposito— Commut/ng 
North  /\merican  Newspaper  Alliance,  New  York, 
N.Y. 

Sidney  Goldberg— Wa/dorf-Astor/a 
Sheldon  Engelmayer— IVa/dorf-Astor/a 
Robert  J.  Wagman — Waldorf-Astoria 

Ohio  Newspaper  Association,  Columbus,  Ohio 
Mr.  4  Mrs.  Bill  Oertel  (Jay)— Summ/f 
Ontario  Paper  Ltd.,  St.  Catharines,  Ontario 
Ronald  C.  Knutson— Car/y/e 
John  T.  Davis— Barc/ay 
John  A.  Meyer— Barc/ay 
David  F.  Kerr— Barc/ay 

Park,  John  A.  Jr.  and  Associates,  Raleigh,  N.C. 
John  A.  Park,  Jr. — Waldorf-Astoria 
S.  Leigh  Park— Waldorf-Astoria 
Pennsylvania  Newspaper  Publishers  Assn.,  Harris¬ 
burg,  Pa. 

Mr.  4  Mrs.  G.  Richard  Dew — Waldorf-Astoria 

Riviere  du  Loup  Newsprint  Ltd./Bear  Island 
Paper  Co.  Inc,  Greenwich,  Conn. 

Mr.  4  Mrs.  James  Drynan — Waldorf-Astoria 
Mr.  4  Mrs.  Richard  P.  Smft— Waldorf-Astoria 
Rockwell  International  Graphic  Systems  Division, 
Chicago,  III. 

Steve  CTasson— Barc/ay 
Les  Kraft— Barc/ay 
Hal  Lowry— Barc/ay 
Bob  Wickham — Barclay 
George  Derby— Barc/ay 
Jim  Crowe — Barclay 
H.  J.  Ross  Associates,  Miami,  Fla. 

Howard  A.  Naughton— Barc/ay 
Louis  R.  Durant— Barc/ay 

Sawver-Fereuson-Walker  Co.,  New  York.  N.Y. 

Mr.  4  Mrs.  C.  Richard  Splittorf  (Dorothy  4 
Dick) — Waldorf-Astoria 

Mr.  4  Mrs.  Roy  G.  Blackfield  (Joyce  4  Roy) — 
Waldorf-Astoria 

Mr.  4  Mrs.  Daniel  S.  Tomlinson  (Peggy  4  Dan) — 
Waldorf-Astoria 

Mr.  4  Mrs.  Theodore  A.  Serrill  (Publications 
Consultant),  Edgewater,  Md. — Waldorf-Astoria 
Southern  Newspaper  Publishers  Assn., 

Atlanta,  Ga. 

Reed  Sarratt— Waldorf-Astoria 
St.  Regis  Paper  Co.,  Southlano  Division 
Houston,  Texas 

J.  William  Price — Waldorf-Astoria 
J.  W.  Bair— Wa/dorf-Asfor/a 
Wm.  R.  Pey— Waldorf-Astoria 
Bob  Reynolds — Waldorf-Astoria 
Jack  L.  Stoll  4  Associates  Inc.,  Northridge,  Ca. 

Jack  L.  Sto\\— Waldorf-Astoria 
Story  4  Kelly  Smith,  Inc.,  New  York,  N.Y. 
Howard  C.  Story,  ^r.— Waldorf-Astoria 
Mr.  4  Mrs.  Robert  H.  Lambert— Waldorf-Astoria 
Mr.  4  Mrs.  Richard  A.  HoWovray— Waldorf-Astoria 
Joe  Sullivan  4  Associates  Inc.,  New  York,  N.Y. 
Ms.  Margaret  S.  Watson— Commuting 

Taft  Equipment  Sales  Co.,  Chicago,  III. 

Jim  Price — Waldorf-Astoria 
John  HaW— Waldorf-Astoria 
Gary  iames— Waldorf-Astoria 
John  Sme\ke\— Waldorf-Astoria 
Harold  Owen — Waldorf-Astoria 
Tal-Star  Computer  Systems,  Inc.,  Princeton  Junc¬ 
tion,  N.J. 

Philip  H.  Gallo — Waldorf-Astoria 
Robert  J.  Smallacombe-4Va/dorf-Asfor/a 
Teleram  Communications  Corporation,  White 
Plains,  N.Y. 

Charles  J.  Satutoti— commuting 
Ernest  A.  Matson— Commuting 
Anthony  Popp— Commuting 
Robert  R.  Ansell— Commut/dg 
Joseph  G.  Terry  4  Associates,  Auburn,  Ala. 
Joseph  G.  Terry— Wa/dorf-Astor/a 

(Continued  on  page  94) 
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IMTRODUCIMG  A  MCW 
FI^€DOMOfTH€PR€:SS. 


Text  editing  display  terminals  from 
Teleram  offer  newspapermen  unprec¬ 
edented  freedom  in  gathering,  writ¬ 
ing,  on-site  editing  and  electronic 
transmission  of  important  stories:  a 
capability  with  intriguing  possibilities 
in  numerous  areas  within  publishing. 

With  a  Teleram  self-contained  editing 
terminal,  a  reporter  can  write  the  story 


as  it  happens,  completely  edit  it,  and 
then  transmit  the  finished  copy  over 
regular  telephone  lines  to  his  office. 
Floppy  disk  storage  memories  allow 
reporters  to  process  items  up  to 
14,000  words  in  length  at  one  time. 
Teleram,  the  leader  in  this  type  of 
equipment,  has  units  in  operation 
both  in  the  field  and  in  offices 
worldwide. 


If  you  have  a  need  for  communicatir^ 
text  editing  terminals  that  let  you 
create,  edit  and  transmit  or  ra:eive 
data  from  remote  sources,  give  us  a 
call.  And  give  your  business  a  little 
more  freedom. 

Teleram  Communications  Corp; 
2  Corporate  Park  Drive,  White  Plains, 
New  York  10604  (914)  694-9270 
Telex  646658 


piii  M 

’'(•t  (ditinj  display  tariinili  frgi  Tdtrai  offer  naaspaperien  unprectnptnttd 
f'teooe  in  jitlifrinj,  aritinj,  on-iite  edltinj  and  elpctronic  transilllion 
iiportant  itoriai;  a  capability  nth  intrijuinj  poisibilitifi  m  nuMroui 
•naai  aithin  publiihin).* 

i^ith  a  Tderaa  self-contained  editinj  teninal,  a  reporter  can  »rite  the 
story  as  It  happens,  coipletely  edit  it,  and  then  transbit  the  finished  copy 
Over  rejular  telephone  lines  to  his  office,  floppy  disk  storaje  Miories  a! 
reporters  to  process  iteti  up  to  U.8M  eords  in  lenjth  at  one  tiM.* 
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create,  edit  and  transnt  or  receive  data  froi  rpMte  sources,  give  ut  a  call. 
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Taoiiw  coiwwications  cowwtioh 


I 


m'mm^ 


'  Texas  Daily  Press  League,  Inc.,  Dallas,  Texas 
Mr.  &  Mrs.  S.  W.  Papert,  Jr.— Waldorf-Astoria 
Toronto  Star  Syndicate.  Toronto,  Ontario 
James  F.  Cherrier— Barclay 
Trans-World  News  Service.  Washington,  D.C. 
Claud  D.  Fleet 
Robert  F.  Hurleigh 
Edward  von  Rothkirch 
TV  Data,  Inc.,  Glens  Falls,  N.Y. 

James  E.  West— Waldorf-Astoria 

United  Feature  Syndicate,  New  York,  N.Y. 
Waldorf-Astoria: 

William  C.  Payette 
Robert  Roy  Metz 
Joseph  A.  Brunner 
John  J.  Carroll 
Robert  J.  (Bob)  Farnell 
David  Hendin 
Sidney  Goldberg 
Lewis  A.  Little 
John  Osenenko 

Charles  L.  Dye  * 

John  Minch 
Tim  Toler 
Frank  Hermes 
Michael  Pearson 

United  Press  International.  New  York,  N.Y. 
Roderick  W.  Beator)— Waldorf-Astoria 
Robert  E.  Page— Commuting 
H.  L.  Stever\sor\— Commuting 
Frank  Tremaine— Commutmg 
James  F.  Darr— Commuting 
F.  W.  Lyon— Commuting 
United  States  Printing  Ink,  East  Rutherford,  N.J. 
Ronald  C.  Baker— Waldorf-Astoria 
HansE.  Rosberg— Wa/dorMs(or;a 
Robert  W.  Schmidt— Wa/dorf-As(or;a 
Robert  H.  Stauch— Wa/dorf-Astor/a 

Wells.  J.  N.  &  Co.,  Oak  Brook,  III. 

Joseph  N.  Wells— Barc/ay 
Charles  C.  Wells— flarc/ay 
Wood-Hoe  Div.  of  Wood  Industries 
Middlesex,  N.J. 

Daniel  McColley— Wa/dorMsfor/a 
John  PascareWa— Waldorf-Astoria 
Harry  Newton — Waldorf-Astoria 
Leo  keWeher— Waldorf-Astoria 
Leonard  Lebenson — Waldorf-Astoria 

B.  C.  Poigiase— Waldorf-Astoria 


Journalism  Schools 

University  of  Kansas,  Lawrence,  Kans. 

Del  Brinkman — Waldorf-Astoria 

Groups,  Magazines 

Combined  Communications  Corp.,  Phoenix. 
Ariz. 

John  J.  Louis— Waldorf-Astoria 
Karl  Eller — Waldorf-Astoria 
Copley  Newspapers,  LaJolla,  Calif. 

Helen  K.  Copley— P/e/re 

David  C.  Copley— P/e/Te 

Mr.  &  Mrs.  Hubert  L.  Kaltenbach— Wa/dorf- 

Astoria 

Mr.  &  Mrs.  Richard  G.  Capen,  Jr. — Waldorf- 
Astoria 

Clay  Communications,  Inc.,  Charleston,  W.  Va. 
Lyell  B.  Clay — Waldorf-Astoria 
John  F.  Mc^e— Berkshire 
Charles  Avampato  (Charleston  Newspapers) — 
Barclay 

Elizabeth  C.  Murray  (Charleston  Gazette)— 
Barclay 

Dow  Jones  &  Company,  Inc.,  Princeton,  N.J. 
Warren  H.  Phillips— Wa/dorf-Astor/a 

C.  Ray  Shav^— Waldorf-Astoria 
Donald  A.  Macdonald— Commuting 
John  J.  McCarthy— Waldorf-Astoria 
W.  Gilbert  Faulk,  Jr. — Waldorf-Astoria 
Sterling  E.  Soderlind— Commuf/ng 
Peter  R.  Kanr\— Commuting 

Family  Weekly,  New  York,  N.Y. 

Morton  Frank— Waldorf-Astoria 
James  G.  Baher — Waldorf-Astoria 
Robert  D.  Carney— Waldorf-Astoria 
Robert  J,  Christian — Waldorf-Astoria 
Lee  E\\\s—Wald<?rf  Astoria 
Robert  H.  Marnott— Waldorf-Astoria 
Joseph  C.  Wise — Waldorf-Astoria 
Leonard  Davidow — Plaza 
Patrick  Linskey— Commuf/ng 


Richard  Mil  ten— Commuf/ng 
Allan  Rabinowitz-^ommuf/ng 
Maggie  Alexander— Commuf/ng 
Arthur  Coopt'— Commuting 
Tom  Scherzer— Commuting 
Freedom  Newspapers,  Inc.,  Santa  Ana,  Calif. 

D.R.  Segal— P/aza 
R.D.  Threshie,  Jr. — Waldorf-Astoria 
Robert  C.  Hardie— P/aza 

Gannett  Co.,  Inc.,  Rochester,  N.Y. 

Operating  Committee: 

Neuharth,  Allen  H. — Waldorf  Towers 
McCorkindale,  Douglas  H.— Waldorf-Astoria 
Heselden,  John  E.— Waldorf-Astoria 
Quinn,  John  C. — Waldorf-Astoria 
Hickey,  Maurice  L.— Waldorf-Astoria 
Gialanella,  Philip  T .—Waldorf-Astoria 
Dorsey,  Eugene  C.— Waldorf-Astoria 
Whittington,  Robert  B.— Waldorf-Astoria 
Spezzano,  Vincent  E.— Waldorf-Astoria 
Dolan,  Thomas  P. — Waldorf-Astoria 
Directors: 

Milter,  Paul — Waldorf  Towers 
Melton,  Rollan  D.— Waldorf-Astoria 
McClure.  J.  Warren — Waldorf-Astoria 
Gannett  Newspaper  Advertising  Sales 
(GNAS): 

Shannon,  William  M.— Waldorf-Astoria 
Watkins,  O.T.— Waldorf-Astoria 
Black,  James— Waldorf-Astoria 
Gannett  News  Service  (GNS): 

Curley.  John  J.—Biltmore 
Corporate  Staff: 

Mark  Arnold — Waldorf-Astoria 

William  T.  Malone — Waldorf-Astoria 

Charles  R.  Blevins — Waldorf-Astoria 

Thomas  Cur\ey— Waldorf-Astoria 

Peter  Prichard— Waldorf-Astoria 

Donna  Dake — Waldorf -Towers 

William  M et zf ield — Waldorf -A storia 

Richard  L.  Clapp — Waldorf-Astoria 

John  Jaske— Waldorf-Astoria 

Wendell  VanLare— Waldorf-Astoria 

George  Parks— Waldorf-Astoria 

Denis  Mbri^t— Waldorf-Astoria 

Carol  Skalski — Waldorf-Astoria 

Arlene  Waggett— Waldorf-Astoria 

Paul  Kessinger— Wa/do/Y-Astor/a 

Larry  Miller-^a/dorf-Astor/a 

Thomas  Chappie— Waldorf-Astoria 

Carl  Fortson— ^a/do/f-Astor/a 

Alice  Lucan— Waldorf-Astoria 

Jimmy  Thomas — Waldorf  Astoria 

Robert  Maynard  &  wife  Nancy  Hicks— 

Waldorf-Astoria 

Kristie  Moore-Haie— Waldorf-Astoria 
Guy  Gannett  Publishing  Co.,  Portland,  Me. 

Mr.  &  Mrs.  Sumner  A.  Hawiey— Barclay 
Mr.  &  Mrs.  John  R.  DiMatteo— Barc/^ 

Mr.  &  Mrs.  George  F.  Marshall,  Jr.— Barclay 

Hammell  Newspapers,  Inc.,  Tequesta,  Fla. 

Mr.  &  Mrs.  Richard  Hammell-^a/dorf-Asfor/a 
Richard  Hammell,  Jr.— Waldorf-Astoria 
Hearst  Corporation,  New  York,  N.Y. 

Mr.  &  Mrs.  Robert  J.  Danzig— Wa/dorf-Astor/a 
Howard  Publications,  Inc.,  Oceanside,  Fla. 
Robert  S.  Howard— Wa/dorf  Towers 
Thomas  W.  Howard — Waldorf  Towers 
William  E.  Howard — Waldorf  Towers 

Knight-Ridder  Newspapers,  Inc.,  Miami,  Fla. 

Mr.  &  Mrs.  Alvah  H.  Chapman,  Jr./Betty — 
Waldorf-Astoria 

Mr.  &  Mrs.  Norman  Christiansen/Eleanor — 

Waldorf-Astoria 

Byron  B.  Harless— St.  Regis 

Mr.  &  Mrs.  Lee  HiiisfTina— Waldorf-Astoria 

Mr.  &  Mrs.  John  S.  Knight/Elizabeth — 

Waldorf-Astoria 

Mr.  &  Mrs.  Patrick  O’Donnell/Kendra — 
Waldorf-Astoria 

Mr.  &  Mrs.  William  A.  Ott/Bettie — Waldorf- 
Astoria 

Mr.  &  Mrs.  B.  H.  Ridder,  Jr./Jane — Westbury 
Mr.  &  Mrs.  Robert  F.  Singleton/Dolores— 
Waldorf-Astoria 
Waldorf-Astoria: 

Mr.  &  Mrs.  Peter  Schmitt/Linda  (Aberdeen, 
Md.) 

Mr.  &  Mrs.  Keith  McGlade/Linn  (Akron,  0.) 

Mr.  &  Mrs.  Ed  Murray/Miriam  (Boulder,  Colo.) 
Mr.  &  Mrs.  Robert  Suarez/Miriam  (Charlotte, 
N.C.) 

Mr.  &  Mrs.  Ralph  Roth/Bobbie  (Detroit,  Mich.) 
Lee  Dirks  (Detroit,  Mich.) 

Mr.  &  Mrs.  Don  Becker/Maureen  (Gary,  Ind.) 
Creed  Black  (Lexin^on,  Ky.) 

Mr.  &  Mrs.  Phil  deMontmollin/Dee  (Lexington, 
Ky.) 


Vance  Caesar  (Long  Beach,  Calif.) 

Mr.  &  Mrs.  Bert  Struby/Jane  (Macon,  Ga.) 

Bev  Carter  (Miami,  Fla.) 

Mr.  &  Mrs.  Sam  McKeel/Margarett  (Philadel¬ 
phia,  Pa.) 

Mr.  &  Mrs.  Dean  Bartee/Judy  (San  Jose,  Calif.) 
Mr.  &  Mrs.  Britt  Brown/Ann  (Wichita.  Kan.) 
John  Lux  (Grand  Forks,  N.D. — Barclay 
Mr.  &  Mrs.  Dan  Ridder/Frani  (Long  Beach, 
Calif.)— /?ege/7cy 

Mr.  &  Mrs.  Tony  Ridder/Connie  (San  Jose, 
Calif.) — Westbury 

Mr.  &  Mrs.  John  Hammett/Pat  (San  Jose, 
Calif.)— Pvf.  Res. 

Joseph  Ridder  (San  Jose,  Calif.)— Pr/Vafe 
Mr.  &  Mrs.  Gene  Lambert/June  (Wichita, 
Kan.) — Barclay 
Local: 

Journal  of  Commerce 
Eric  Ridder 
Harold  Gold 
Peter  Leach 
Robert  Potesky 
KRNS 

Ted  Parmelee 
Fred  Weiss 

Mr.  &  Mrs.  William  O’Flaherty/Florence 
Mr.  &  Mrs.  Jack  Condon/Helen 
Mr.  &  Mrs.  Frank  McTague/Kathleen 

Landmark  Communications,  Inc.,  Norfolk,  Va. 

Mr.  &  Mrs.  Frank  Batten— Park  Lane 
Mr.  &  Mrs.  Richard  F.  Barry,  III— Barc/ay 
Mr.  &  Mrs.  M.  W.  Armistead,  III— Wa/dorf- 
A  storia 

Mr.  &  Mrs.  John  H.  Colburn — Barclay 
Lee  Enterprises,  Inc.  Davenport,  Iowa 
Lloyd  G.  Schermer — Waldorf-Astoria 
James  E.  Burgess— Waldorf-Astoria 
John  S.  Stemlar — Waldorf-Astoria 
J.  Martin  Wolman— Wa/dorf-Asfor/a 
Tom  Williams — Waldorf-Astoria 
Steven  B.  Sturm — Waldorf-Astoria 
Ronald  J.  Semple — Waldorf-Astoria 
William  Fahy— Waldorf-Astoria 
Lesher  Newspapers,  Walnut  Creek,  Calif. 

Mr.  &  Mrs.  Dean  Lesher— Barc/ay 
Lindsay-Schaub  Newspapers,  Decatur,  III. 

Byron  C.  Vedder — Waldorf-Astoria 

Metropolitan  Sunday  Newspapers,  Inc.,  New 
York,  N.Y. 

Frederic  R.  McCoy— Waldorf-Astoria 
Al  F.  Watkins  Jr.— Waldorf-Astoria 
McClatchy  Newspapers,  Sacramento,  Ca. 

Keith  Fuller — Waldorf-Astoria 

Erwin  Potts — Waldorf-Astoria 

C.  K.  McClatchy— flarc/ay 

Roger  Coryell  [Fresno)— Waldorf-Astoria 

Robert  Byerly  (Modesto) — Waldorf-Astoria 

Richard  McClure  (Sacramento)— Wa/dorf- 

Astoria 

Morris  Communications  Corp.,  Augusta,  Ga. 

Mr.  &  Mrs.  Paul  S.  Simon— P/erre 
Multimedia,  Inc.,  Greenville,  S.C. 

Mr.  &  Mrs.  J.  Kelly  Sisk — Waldorf-Astoria 
Mr.  &  Mrs.  Wilson  C.  Wearn — Waldorf-Astoria 
Mr.  &  Mrs.  Donald  J.  Barhyte — Barclay 

Nixon  Newspapers,  Inc.,  Wabash,  Ind. 

Mr.  &  Mrs.  Joe  Nixon— Wa/dorf-Asfor/a 

Ogden  Newspapers,  Inc.,  Wheeling,  W.  Va. 

Mr.  &  Mrs.  John  R.  Williams— flarc/ay 
Mr.  &  Mrs.  G.  Ogden  Nutting— flarc/ay 
Ottaway  Newspapers,  Inc.,  Campbell  Hall,  N.Y. 
Mr.  &  Mrs.  James  H.  Ottaway,  Sr.— Waldorf- 
Astoria 

Mr.  &  Mrs.  James  H.  Ottaway,  Jr.— 

Mr.  &  Mrs.  F.  Philip  Blake— Barc/ay 
Mr.  &  Mrs.  John  S.  Goodreds — Barclay 
Mr.  J.  Allan  Meath— flarc/ay 
Mr.  &  Mrs.  Thomas  E.  Purcell— Barc/ay 
Mr.  Stephen  W.  Ryder— Waldorf-Astoria 
Mr.  &  Mrs.  Peter  G.  Stone— Barclay 
Mr.  &  Mrs.  Robert  S.  VanFleet— flarc/ay 

Parade  Publications,  Inc.,  New  York,  N.Y. 

Mr.  &  Mrs.  Thomas  H.  Ferguson— Wa/dorf- 
Astoria 

Mr.  &  Mrs.  Warren  J.  Reynolds— Wa/dorf- 
Astoria 

Mr.  &  Mrs.  William  J.  Gillerlain— Wa/dorf- 
Astofis 

Mr.  &  Mrs.  Edward  C.  Green— Waldorf-Astoria 

Mr.  Joseph  McEntee — Waldorf-Astoria 

Mr.  &  Mrs.  James  D.  Bradley— Wa/dorf-Asfor/a 

Mr.  &  Mrs.  Milton  P.  Rasmussen— Wa/do/f- 

Astoria 

(Continued  on  page  96) 
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some  have  systems  on  the  drawing  board. 


we  have  them  on  line! 


Cost  effective  Tal-Star  text  processing  systems  and  fail-safe  software  are  currently  operating  at 
over  fifty  newspapers,  large  and  small,  in  the  U.S.  and  overseas.  Proven  modular  design  lets  you 
start  In  one  department,  or  the  entire  newspaper,  with:  EDITORIAL,  up  to  192  VDTs  on  a  single 
data  base;  FULL  PAGE  PAGINATION,  lays  out  as  many  classified  pages  as  needed  with  room  for 
display;  CIRCULATION,  direct  input  by  VDT,  printout  in  batch  mode;  PRODUCTION,  concurrent 
processing  to  four  on-line  APS  5s  or  606s  at  rated  speed;  BUSINESS,  batch  processing  or  on-line 
time  sharing  of  both  high-level  languages  and  Data  Base  Manager;  CLASSIFIED,  ties  together  ad 
taker,  credit,  production  and  billing  on  a  single  data  base  with  up  to  216  VDTs.  Some  have  systems 
on  the  drawing  board— we  have  them  working  for  newspapers,  today. 

For  a  demonstration,  phone  (609)  799-1 111. 


TAL'STAR 

Computer  Systems,  Inc.  / 

THE  SmiE-SOURCE  SUPPLIER 


Box  T-1000 

Princeton  Junction,  NJ  08550 
(609)799-1111 

A  General  Automation  Company 


Mr.  &  Mrs.  James  D.  Head — Waldorf-Astoria 
Mr.  &  Mrs.  Walter  Anderson — Waldorf-Astoria 
Park  Newspapers,  Inc.,  Ithaca,  N.Y. 

Mr.  &  Mrs.  Roy  H.  Park— Waldorf  Towers 
Mr.  &  Mrs.  James  G.  Harris— Waldorf-Astoria 
Mr.  &  Mrs.  Conrad  C.  Fmk-Waldorf-Astoria 

Scripps-Howard  Newspapers,  Cincinnati,  Ohio 
Charles  E.  Scripps— Waldorf-Astoria 
Edward  W.  EAtow— Waldorf-Astoria 
Lawrence  A.  Laser— Waldorf-Astoria 
Jacques  A.  Caldwell — Waldorf-Astoria 
Homer  E.  Taylor  Jr. — Waldorf-Astoria 
Ralph  E.  Eary— Waldorf-Astoria 
William  J.  Lee— Waldorf-Astoria 
Robert  E.  Brophy— Waldorf-Astoria 
Patrick  T.  Finnegan — Waldorf-Astoria 
Small  Newspapers,  Inc.,  Kankakee,  III. 

Mr.  &  Mrs.  Len  H.  Smaii— Waldorf-Astoria 
Mr.  &  Mrs.  Robert  L.  Moyer— Waldorf-Astoria 
Mr.  &  Mrs.  James  R.  Booth — Waldorf-Astoria 
Mr.  &  Mrs.  Len  Robert  Small  (Moline,  III.) — 
Waldorf-Astoria 

Mr.  Thomas  P.  Smaii— Waldorf-Astoria 

Mr.  &  Mrs.  Paul  McCue  (Rochester,  Minn.)— 

Waldorf-Astoria 

Mr.  &  Mrs.  Stan  White  (Ottawa,  Hi.)— Waldorf- 
Astoria 

Southam  Inc.,  Toronto,  Ontario 
Mr.  &  Mrs.  W.  Carradine— Park  Larte 


Stauffer  Communications,  Inc.,  Topeka,  Kans. 
Mr.  &  Mrs.  Stanley  H.  Stauffer  (Libby)— 
Waldorf-Astoria 

Mr.  &  Mrs.  Kenneth  C.  Bronson  (Edith)— 
Waldorf-Astoria 

T^lor  Communications,  Inc.,  Fort  Worth,  Tex. 

Ted  Taylor — Waldorf-Astoria 
Times  Mirror  Company  &  Los  Angeles  Times,  Los 
Angeles,  Calif. 

Robert  F.  Erburu — Waldorf  Towers 
Phillip  L.  Williams — Waldorf  Towers 
Otis  Chandler— Wa/dorf  Towers 
Norman  B.  Chandler — Waldorf  Towers 
Tom  Johnson — Waldorf-Astoria 

Washington  Post  Company,  Washington,  D.C. 
Katharine  Graham 
Mark  J.  Meager 

Donald  E.  Graham — Waldorf-Astoria 
Christopher  M.  Little  (Washington  Post)— 
Waldorf-Astoria 

Robert  M.  McCormick  (Washington  Post— 
Waldorf-Astoria 

Jack  Patterson  (Washington  Post)— IVa/dorf- 
Astoria 

Donald  S.  Rice  (Washington  Post) — Waldorf- 
Astoria 

Lawrence  A.  Wallace  (Washington  Post)— 
Barclay 


Edward  R.  Padiiia— Waldorf-Astoria 

Angus  H.  Jwombiy— Waldorf-Astoria 

William  B.  Dickinson  (Washington  Post  Writers 

Grouip)— Waldorf-Astoria 

Robert  Best  (Everett  Herald)— Wa/dorf-Astor/a 

Donald  R.  Palmer  (Everett  Herald)— Wa/dorf- 

Astoria 

Larry  Hanson  (Everett  Herald)— Wa/dorf- 
Astoria 

B.  Maurice  Sparby  (Trenton  Times) — Waldorf- 
Astoria 

Roger  Parkinson  (Washington  Post) — Waldorf- 
Astoria 

Wick  Newspapers,  New  Iberia,  La. 

Milton  I.  Wick— IVa/dorf-Astof/a 


Addendum 

Harte-Hanks  Communications,  Inc.  San  Antonio, 
Tex. 

Robert  G.  Marbut— Wa/dorf-Astor/a 
Floyd  Whellan— Wa/dorf-Astor/a 
Collene  Collins— Wa/dorf-Astor/a 
Larry  D.  Franklin — Waldorf-Astoria 
Bob  Bridwell— Wa/dorf-Astor/a 
Bill  R.  Gulledge — Waldorf-Astoria 

San  Francisco  (Calif.)  Chronicle 
Richard  T.  Thieriot— Car/y/e 
Angelica  R.  Thieriot— Car/y/e 


Lowman  Henry  Collins 

Marbut  promotes  corporate  officers 


Harte-Hanks  Communications,  Inc. 
has  recently  announced  several  corporate 
personnel  additions  and  promotions  to  its 
staff.  The  announcement  was  made  by 
Robert  G.  Marbut,  president  and  chief 
executive  officer  of  the  San  Antonio- 
based  communications  company. 

Ann  Lowman,  formerly  senior  vice- 
president  and  chief  financial  officer  of 
Medina  Savings  Association  and  the  Gill 
Companies  in  San  Antonio,  Texas,  has 
been  named  controller  and  chief  account¬ 
ing  officer.  She  is  a  native  Texan  and  an 
honor  graduate  from  Southern  Methodist 
University  where  she  received  her  BBA 
degree.  Lowman  is  a  certified  public  ac¬ 
countant  and  a  member  of  the  American 
Institute  of  CPA’s. 

Janet  Henry  was  promoted  to  the  posi¬ 
tion  of  corporate  director,  special  proj¬ 
ects  and  corporate  services.  She  joined 
Harte-Hanks  in  1971  and  played  a  vital 
role  assisting  in  the  transition  from  a  fam¬ 
ily  owned  Texas  newspaper  group  to  a 
national  communications  company. 
Henry  was  formerly  with  the  Copley 
Press  in  La  Jolla,  California  where  she 
worked  as  an  assistant  to  Robert  G.  Mar¬ 
but.  She  attended  the  University  of 
Southern  California,  majoring  in  business 
education. 

Collene  Collins  has  joined  the  company 


as  corporate  director,  market  develop¬ 
ment.  She  was  formerly  on  the  corporate 
marketing  staff  with  AT&T  and,  most 
recently,  market  manager  for  New  York 
Telephone.  She  will  head  up  the  newly 
formed  market  development  department 
which  includes  expansion  of  the  market 
research  function.  Collins  was  a  Harri- 
man  Scholar  and  received  her  MBA  from 
Columbia  University. 

Beverly  Bamum,  who  has  been  with 
Harte-Hanks  since  1975  as  a  manager, 
was  promoted  to  corporate  director, 
market  research.  She  holds  a  BA  degree 
from  the  University  of  Maryland  and  an 
M  A  from  the  University  of  Florida.  Prior 
to  joining  Harte-Hanks  she  was  with  the 
Bureau  of  Census  and  worked  as  a  re¬ 
search  assistant  at  the  Communications 
Research  Center  at  the  University  of 
Florida. 

John  D.  Anderson  has  joined  Harte- 
Hanks  as  manager,  corporate  communi¬ 
cations.  He  was  formerly  a  major  in  the 
Army,  where  he  held  such  positions  as 
marketing  director  and  public  affairs  co¬ 
ordinator.  The  communications  funtion 
is  a  newly  created  area  and  will  become  a 
part  of  the  special  projects  and  corporate 
services  department.  Anderson  received 
his  M  A  in  Journalism  from  the  University 
of  Missouri. 


Barnum  Anderson 

Commenting  on  these  appointments, 
Marbut  stated,  “These  organizational 
moves  will  greatly  strengthen  our  effec¬ 
tiveness  in  supporting  the  95  operating 
units  of  Harte-Hanks,  plus  enhance  our 
ability  to  continue  the  momentum  we 
have  been  building." 

Harte-Hanks  Communications,  Inc. 
owns  and  operates  28  daily  newspapers 
and  61  non-daily  publications  in  37  mar¬ 
kets.  The  New  York  Stock  Exchange 
company  also  owns  four  VHF  network- 
affiliated  television  stations,  five  AM  and 
six  FM  radio  stations  in  eleven  markets. 


Health  j-awards 
are  presented 

The  national  winners  of  the  1978  Dis¬ 
tinguished  Health  Journalism  Awards 
were  named. 

In  the  newspaper  category.  Herb  Den- 
enberg,  Philadelphia  Bulletin,  will  re¬ 
ceive  $200  cash  award  for  first  place. 
Denenberg  won  for  his  “Ten  Columns  on 
Health-Related  Subjects”. 

Bronze  Award  (runner-up)  winners 
were  Harriet  Ludwig,  William  Marden, 
and  Larry  Humes  of  the  Florida  Times- 
Union  for  a  series  on  nursing  homes. 

The  contest  is  sponsored  by  the  Am¬ 
erican  Chiropractic  Association. 
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A  UNIQUE  MECHANISM  FOR  MID-RUN 
CORRECTION.  Now  press  operators  can 
make  precision,  safe,  instant  form  roller 
adjustments,  with  the  press  mnning!  No 
matter  what  the  speed,  the  ROLLER 
COMPENSATOR  permits  inside  and  out¬ 
side  Micro-adjustment  capability.  A  turn 
of  a  shaft  with  a  simple  wrench  pro¬ 
duces  an  audible  click  every  .002". 

•  Safe-adjust  with  roller  in  place. 

•  Reduces  paper  waste. 

•  Elminiates  setting  of  stripe. 

•  Simple  tool  makes  precision  adjust¬ 
ment. 

•  Can  be  installed  between  mns. 

•  Eliminates  smut  because  of  roller 
swell 

•  Precision  setting  to  dmm  and  plate. 


B6ACH 


KEEP  THE 
PRESS 
RUNNING 

with 
the 

ROLLER 
COMPENSATO 


For  detailed  information  contact: 

BEACH  MANUFACTURING  CORP. 
15602  Container  Lane 
Huntington  Beach,  Calif.  92649 


71 4-898-551 5  or  21 3-598-5548 


Weekly  wins 

(Continued  from  page  82) 

never  been  threatened  by  Synanon  as 
other  news  persons  have. 

When  the  Synanon  story  became  na¬ 
tionally  known,  Synanon  demanded  re¬ 
tractions  from  about  200  newspapers, 
but  never  mentioned  the  Light,  which 
Cathy  and  David  had  purchased  in  1975 
for  “less  than  $50,000“  from  Michael 
Gahagan,  the  previous  owner  of  the 
five-room,  one-story  newspaper. 

Cathy  was  features  editor  and  her  hus¬ 
band  editor  of  the  Sebastopol  (Calif.) 
Times.  They  dreamed  of  running  their 
own  paper  as  owners.  So  Cathy  and 
David  placed  a  small  ad  in  Editor  «& 
Publisher  magazine  in  the  classified  sec¬ 
tion  in  the  spring  of  1975  saying  they  were 
“looking  for  a  West  Coast  weekly  to 
buy.”  Gahagan  received  his  copy  of 
E&P,  noticed  the  Mitchells'  little  ad  and 
called  the  couple,  working  just  30  miles 
away.  “We  took  a  look,  negotiated  for  a 
couple  of  months,  and  bought  it,”  Cathy 
remembers. 

To  buy  the  Light,  they  had  to  sell  a 
small  house  in  Sonoma  County.  They 
threw  in  about  $10,000  to  convert  the 
paper,  which  had  hot  type  when  they 
took  over.  But  with  the  Light’s  first  new 
issue — the  first  Thursday  in  August 
1975 — the  paper  was  already  converted 
to  offset.  They  didn’t  hire  on  the  old 
linotype  operator  and  a  compositor. 
They’ve  always  had  only  one  fulltime  re¬ 
porter.  A  new  one,  John  C.  Madden,  just 
started  at  the  end  of  March.  Besides 
what  the  Mitchells  and  “the  reporter” 
write,  they  get  stories  on  county  meet¬ 
ings  from  the  Marin  News  Service,  run 
by  two  women. 

“Cathy  and  David  work  extremely 
hard,”  said  Gayanne  Lathrop,  who  an¬ 
swered  the  phone  Tuesday,  the  day  after 
over  100  well-wishers  dropped  in  off  of 
the  little  Main  Street  after  they  heard  the 
news  and  that  there  was  champagne  at 
the  Light.  Gayanne  functions  as  the  clas¬ 
sified  person,  receptionist  and  office 
manager.  There  is  also  a  part-time  type¬ 
setter,  an  ad  manager  and  production 
manager.  “Looks  like  we’ll  be  up  all 
night.” 

Cathy  got  on  the  phone.  Their  deadline 
each  week  is  noon  on  Tuesday.  “We’re 
already  past  our  deadline,  and  things  are 
getting  pretty  frantic  about  getting  the 
paper  out,”  she  said.  They  were  still  get¬ 
ting  visiting  reporters  coming  in  wanting 
interviews.  The  Mitchells  hadn’t  been 
able  to  get  any  work  done  on  Monday.  I 
told  her  to  go  back  to  work;  she  had  told 
me  enough  information  on  Monday. 

She  said  the  award  should  really  go  to 
three  people,  she  and  her  husband  and 
Richard  Ofshe,  a  professor  at  the  Uni¬ 
versity  of  California,  Berkeley,  who 
teaches  sociology  and  who  has  done  a  lot 
of  studies  on  Synanon.  Ofshe  didn’t  write 
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for  the  Light,  but  he  helped  the  Mitchells 
understand  the  organization  of  Synanon 
and  was  “a  great  source  of  information.” 
The  three  may  write  a  book  on  how  gov¬ 
ernment  failed  to  regulate  such  a  large, 
nonprofit  corporation. 

The  first  article  on  Synanon  Dave  Mit¬ 
chell  wrote  was  really  a  rewrite  of  infor¬ 
mation  gathered  by  KGO-TV,  Channel 
7,  in  San  Francisco,  pointing  out  the 
Synanon’s  purchase  of  $60,000  worth  of 
guns.  Since  Synanon  was  only  seven 
miles  from  the  Light,  the  Mitchells  had 
felt  they’d  “been  scooped,”  Cathy  said. 
The  Marin  County  Grand  Jury  then  did  a 
negative  report  on  Synanon  and  Dave 
and  Cathy  began  to  check  out  that  re¬ 
port.  It  was  more  or  less  downplayed  or 
ignored  by  the  dailies  bf  California,  said 
Cathy.  Dave  started  writing  articles 
based  on  information  in  the  grand  jury 
report,  with  Cathy  editing  them.  “I’ve 
been  functioning  like  a  publisher  would 
when  dealing  with  a  sensitive  article. 
I’ve  read  every  story  to  make  sure  it  was 
accurate  and  justified  and  to  make  sure 
there  were  no  legal  problems,”  she  said. 
About  25  of  the  over  80  articles  on  Syna¬ 
non  were  editorials. 

While  Dave  is  the  editor  and  Cathy 
usually  the  business  manager  of  the  pa¬ 
per,  Cathy  normally  also  teaches  journal¬ 
ism  at  Santa  Rosa  Junior  College.  But 
she  has  recently  been  on  a  leave  of  ab¬ 
sence  from  teaching.  “We  would  always 
haggle  over  the  words,  especially  in  the 
editorials.  We  said  the  County  of  Marin 
had  been  too  lenient  in  its  regulation  of 
Synanon,  and  we  thought  Synanon  should 
be  regulated  in  the  same  way  as  other 
persons  and  private  organizations  in  the 
county.” 

After  the  controversial  editorials  ran  in 
March  and  April  1977,  a  bunch  of  people 
came  to  the  Mitchells,  Cathy  recalled, 
and  said,  “You’re  the  only  people  who 
are  running  Synanon  stories.  Here  is 
something  else  you  should  know.”  Then 
the  Mitchells  would  take  information  like 
that,  check  it  out,  and  run  it.  They  cov¬ 
ered  the  beating  of  an  ex-Synanon  mem¬ 
ber  who  visited. 

One  of  the  Light’s  big  stories  was  after 
the  rattlesnake  attack  on  Paul  Morantz, 
an  attorney  defending  a  woman  suing 
Synanon  and  who  won  a  judgment.  The 
Light  said  Charles  Dederich,  Synanon’s 
founder  and  leader,  had  called  for  an  at¬ 
tack  on  Morantz.  Three  weeks  later  after 
the  Light  had  this  story,  the  Los  Angeles 
Times  ran  the  information.  “That  was 
our  major  scoop,”  Cathy  told  E&P.  She 
continued: 

“We  had  no  thought  that  a  small  paper 
such  as  ours  would  win  this  prize.  We 
have  no  children.  This  newspaper  is  our 
child.  We  love  it.  And  it’s  wonderful.  It’s 
very  exhilarating.”  She  posed  for  more 
pictures. 

Dave  got  on  the  phone  to  us  and  said, 
“We’re  really  hoping  that  the  lasting 
good  of  the  prize  is  that  government  agen¬ 


cies  will  be  forced  to  pay  more  attention 
to  the  problems  at  Synanon.  As  far  as  we 
can  see  a  lot  more  people  have  been  ex¬ 
ploited.  Some  people  have  been  harmed, 
and  it’s  a  situation  that  is  much  more 
significant  than  our  getting  a  prize.” 

He  said  he  and  Cathy  are  continuing  to 
follow  allegations  of  criminal  activity  and 
charges  that  officers  of  the  Synanon 
Corporation  have  made  excessive 
amounts  of  money  on  this  supposedly 
nonprofit  organization. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

4/18  4/10  Ago 

Affiliated  Publications  (AMEX)  .  22V4  20%  18% 

Blue  Chip  Stamps  (OTC)  .  2OV2  2OV2  17% 

Combined  Comm.  Corp  (NYSE)  .  32%  33%  36% 

(a)  Capital  Cities  Comm.  (NYSE)  .  ...  39%  41%  63 

Cowles  Comm.  (NYSE)  .  22%  22%  20% 

Dow  Jones  (NYSE)  .  36%  36V2  34% 

Gannett  (NYSE)  .  43y4  43%  39Vj 

Gray  Comm.  (OTC)  .  26V2  25  17 

(b)  Harte-Hanks  (NYSE)  .  19%  2iy»  36’% 

Jefferson  Pilot  (NYSE)  .  31'/«  30'%  29'% 

(c)  Knight-Ridder  (NYSE)  .  22%  22’%  41 

Lee  Enterprise  (NYSE)  .  21 ’%  22'%  28'% 

Media  General  (AMEX)  .  21'%  22'%  18% 

Media  Investment  (OTC)  .  56  56  48 

Multimedia  (OTC)  .  25'%  25'%  20'% 

New  York  Times  (AMEX)  .  26'%  26  23% 

Panax  (OTC)  .  6%  5%  N/A 

(d)  Post  Corp.  (Wise)  (AMEX)  .  16%  16%  30% 

Quebecor  (AMEX)  .  6%  7'%  8% 

Southam  Press  (CE)  .  27%  27'%  22'% 

Stauffer  Communications  23'%  23'%  N/A 

Thomson  Newspapers  (CE)  .  16'%  16'%  12% 

Time  Inc.  (NYSE)  .  38'%  38%  42 

Times  Mirror  (NYSE)  .  30'%  30  27'% 

Toronto  Sun  (CE)  .  14'%  13’%  N/A 

Torstar  (CE)  .  18%  18'%  16 

(e)  Washington  Post  (AMEX)  .  23'%  24%  39% 


(a)  Stock  split  2  for  1 ,  effective  7/3/78 

(b)  Stock  split  2  for  1.  effective  6/21/78 

(c)  Stock  split  2  for  1 ,  effective  8/30/78 

(d)  100%  stock  dividend,  of  record  11/16/78 

(e)  Stock  split  2  for  1,  effective  12/27/78 


SUPPLIERS 


Abitibi  (CE)  .  17'%  17’%  12% 

AM  Inti.  (NYSE)  .  15%  18%  18% 

Altair  (OTC)  .  4’%  4%  3 

Berkey  Photo  (NYSE)  .  6%  6’%  6% 

Boise  Cascade  (NYSE)  .  32'%  35'%  28'% 

Carrier  Corp.  (NYSE)  .  25%  25'%  17'% 

Compugraphic  (NYSE)  .  44'%  47’%  48% 

Consol.  Bath.  (Mont.)  13  13  N/A 

Compusan  (OTC)  .  7'%  7'%  5% 

Crown  Zellerbach  (NYSE)  .  33%  34'%  31'% 

Digital  Equipment  (NYSE)  .  53%  55%  41% 

Domtar  (AMEX)  .  22'%  21'%  14% 

Dow  Chemical  (NYSE)  .  27’%  28'%  25% 

Eastman  Kodak  (NYSE)  .  63  65'%  46% 

Eltra  (NYSE)  .  28'%  29'%  31 

Georgia  Pacific  (NYSE)  .  28’%  29’%  26% 

Grace,  W.R.  (NYSE)  .  28'%  28'%  26'% 

Great  No.  Nekoosa  (NYSE)  .  36  36  26% 

(f)  Harris  Corp.  (NYSE)  .  25%  27%  48'% 

Hunt  Chem.  (NYSE)  .  14'%  15  11'% 

International  Paper  (NYSE)  .  45'%  45%  39 

Itek  Corp.  (NYSE)  .  23  26  23'% 

Kimberly  Clark  (NYSE)  .  47'%  47’%  43% 

LogEtronics  (OTC)  .  11%  13'%  8’% 

Logicon  (AMEX)  .  13%  14  12% 

MacMillan,  Bloedel  (CE)  .  22'%  22'%  19'% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  56'%  59%  47 

Raytheon  (NYSE)  .  45  45’%  N/A 

Rockwell  Inti.  (NYSE)  .  38%  40'%  32% 

St.  Regis  (NYSE)  .  30'%  32'%  26'% 

Southwest  Forest  Ind.  (NYSE)  .  18'%  18'%  10% 

Sun  Chemical  (NYSE)  .  28%  28'%  22'% 

Visual  Graphics  Corp.  (AMEX)  .  6  5'%  N/A 

Volt  Info.  (OTC)  .  15%  17'%  N/A 

White  Consolidated  (NYSE)  .  25’%  21'%  22% 


(f)  Stock  split  2  for  1 .  effective  9/22/78 
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Until  now,  all  digital  CRT  typesetters 
were  fast,  complex,  and  expensive. 
Introducing  Linotron  202.  It’s  just  fast. 


Our  new  Linotron  202  runs  at  450 1  ines  sizes  from  4^/2  to  72  points  al  I  from  one  Simple  service. 


per  minute.  Now,  there  are  faster  CRT 
typesetters.  In  fact,  we  manufacture  two  of 
them  oui'selves.  But  90  years  of  making 
typesetters  for  newspapers  has 
convinced  us  that  the  profitable  news¬ 
paper  looks  for  more  than  speed. 

So  we  followed  all  new  priorities  in 
developing  Linotron  202.  We  insisted  that 
price  is  as  important  as  speed.  We 
decided  to  do  something  about  the  high 
cost  of  digitized  fonts.  And  most  important 
of  all,  we  kept  Linotron  202  s/mp/e. 
Because  we've  learned  that  simple 
operation  and  simple  maintenance  are 
critical  to  a  newspaper's  bottom  line. 

The  lowest  price. 

Linotron  202will  sell  forfar  less  than 


master  digitization. 

And  since  diskettes  are  so  inexpensive 
and  easy  to  use,  you  can  load  one  with 
typefaces  for  your  editorial  pages, 
another  for  classified,  and  one  for  each 
major  advertiser. 

Simple  is  better. 

All  great  designs  are  simple.  So 
Linotron  202  has  no  lenses.  In  fact,  there 
are  no  moving  parts  in  the  entire  char¬ 
actergenerating  system. 

We  designed  fail-safe  features  into 
Linotron  202  that  make  it  impossible  to 
install  a  circuit  board  incorrectly  or  press 
the  wrong  button.  We  put  the  parts  and 
controls  you  must  reach  within  reach.  And 
we  color  coded  subassemblies 


Linotron  202 also  simplifies  service. 
Everything  is  modular.  If  a  circuit  board 
fails,  it  is  quickly  and  easily  replaced. 
Even  the  critical  CRT  assembly  is 
pre-aligned  at  ourfactory  and  packaged 
so  one  person  can  replace  it  single- 
handedly. 

1,000  Mergenthaler  typefaces. 

All  1,000  designs  in  the  ever-growing 
Mergenthaler  typeface  library  will  be 
made  available  for  Linotron  202.  No  other 
typesetter — at  any  price — can  offer  a 
larger,  more  respected  selection  of 
authentic  typefaces. 

Learn  more. 


Linotron  202  is  the  simple,  affordable 
alternative  in  high  speed  composition. 
For  complete  specifications  or  a 
thorough  demonstration,  contact 

Mergenthaler  Linotype  Company, 
Mergenthaler  Drive, 
Plainview,  New  York 
11803.  Or  call 
(516)  752-4197. 


for  simple,  foolproof 
replacement. 


other  digital  CRT  typesetters.  To 
keep  its  price  low  —  and  at 
the  same  time  cut  font 
costs  —  Linotron  202 
loads  and  stores  fonts 
on  inexpensive 
floppy  disks. 

Because  we  think  ^ 
you  should  buy  a  j 

typefaceonly  % 

once,  Linotron  1  ^ 

202  sets  its  * 

137  point  . 


Mergenthaler 

Linotype 


Radio~tv  sales 

(Continued  from  pa)>e  13) 


WSUB-am-fm  Groton,  Conn. — to 
Lightfoot  Broadcasting  Co.,  owned  by 
Richard  Lightfoot  whose  business  inter¬ 
ests  include  the  Shoreline  Times  Co., 
publisher  of  10  non-daily  newspapers  in 
Connecticut.  Price:  $600,000  plus 
$137,000  for  non-competition. 

New  applications  for  license  transfers 
to  newspaper-related  purchasers  include 
the  following; 

KAKE-am-tv  Wichita  and  KUPK-tv 
Garden  City,  both  Kansas — to  Chronicle 
Broadcasting  Co.  (San  Francisco 
Chronicle  subsidiary).  Price: 
$27,000,000.  Deal  includes  Kansas  In¬ 
formation  Network.  Chronicle  will  sell 
KAKE-am. 

KBPI-fm  Denver — to  Sandusky 
Newspapers  Inc.  (Dudley  A.  White  and 
family).  Price:  $6,700,000.  Group  ac¬ 
quired  three  other  stations  in  1978  for 
$5,600,000. 

KFSM-tv  Fort  Smith,  Ark. — to  New 
York  Times  Co.  Price:  $17,500,000. 

KHTZ-fm  Los  Angeles — to  Greater 
Media  Inc.  (Owned  by  Peter  Bordes  and 
Joseph  Rosenmiller),  publisher  of  East 
Brunswick  (N.J.)  Sentinel-Spokesman. 
Price:  $4,000,000. 

KJAZ-fm  Alameda,  Calif. — to  Mab- 
uhay  Corp.,  owned  by  Dr.  Leonilo  L. 
Malabed.  newspaper  publisher,  and 
Romeo  A.  Esperanza,  real  estate  inves¬ 
tor.  Price:  $1,675,000. 

KSHO-tv  Las  Vegas — to  WTMJ  Inc., 
subsidiary  of  the  Journal  Company,  pub¬ 
lisher  of  the  Milwaukee  Journal  and  Sen¬ 
tinel.  Price:  $13,500,000. 

WGBS-am  and  WLYF-fm  Miami — to 
Jefferson-Pilot  Broadcasting  Co.,  affil¬ 
iate  of  Jefferson-Pilot  Newspapers,  sub¬ 
sidiary  of  Jefferson-Pilot  Insurance  Co. 
Price:  $12,500,000. 

WHIS-tv  Bluefield,  W.  Va. — to 
Quincy  Newspapers  Inc.  (Thomas  A. 
Oakley  and  family),  publisher  of  Quincy 
(III.)  Herald  Whig.  Daily  Telegraph  Print¬ 
ing  Co.  (Hugh  1.  Shott  and  family)  is 
selling  station  for  $8,000,000  to  comply 
with  Supreme  Court  ruling  that  “egregi¬ 
ous”  cross-ownership  of  newspapers 
and  broadcast  stations  must  be  broken 
up. 

A  few  other  cases  involving  sales  of 
newspaper-owned  stations  are  on  record 
in  the  FCC  files  for  this  year. 

WGN  Continental  Broadcasting  Co., 
subsidiary  of  the  (Chicago)  Tribune  Co., 
has  received  approval  to  sell  KDAL-tv 
Duluth,  Minn,  to  Palmer  Broadcasting 
Co.  for  $7,250,000. 

Also  cleared  was  the  sale  of  KGU-am 
Honolulu  by  the  Copley  Press  to  Wilson 
Broadcasting  Co.  for  $650,000.  Law¬ 
rence  R.  Wilson,  principal  owner,  is  an 
officer  of  Combined  Communications 
Corp. 

too 


Gannett  Co.  received  permission  to 
sell  WBRJ-am  Marietta,  O.  to  Carl 
Clovis  and  other  employes  of  5  KW  Inc. 
for  $550,000.  Sale  was  required  by 
Gannett-Combined  merger  agreement. 

Only  nine  of  the  16  “egregious” 
(where  station  and  newspaper  under 
common  ownership  are  the  only  media  in 
the  market)  stations  remain  on  the  list. 
The  tv  outlets  are  in  Texarkana,  Tex.; 
Albany,  Ga.;  Watertown,  N.Y.;  Mason 
City,  Iowa,  and  Anniston,  Ala.  Two  of 
these — Texarkana  and  Albany — have 
filed  for  waivers  from  the  rule.  Texar¬ 
kana  claims  that  tv  stations  in  Shreve¬ 
port  provide  sufficient  news  and  local 
programs  for  the  area  and  Albany  con¬ 
tends  that  FCC  issuance  of  construction 
permits  for  two  UHF  stations  in  the 
market  eliminates  the  “media  mon¬ 
opoly”  there. 

Radio  combinations  in  Arkansas  City, 
Kans.,  Macomb,  III.,  Owosso,  Mich,  and 
Norfolk,  Neb.  face  divestiture. 

Paper  work  in  the  FCC's  Broadcast 
Bureau  will  be  mounting  enormously  as 
two  major  group  sales  move  along.  One 
of  them  involves  the  transfer  of  licenses 
of  five  VHF  and  two  UHF  stations  from 
Newhouse  Broadcasting  Corp.  to 
Times-Mirror  Co.  Times-Mirror,  a 
publicly-owned  conglomerate  controlled 
by  the  Chandler  family,  has  agreed  to 
pay  $82,400,000  for  the  properties. 

The  Cox  newspaper  family  has  agreed 
in  principle  to  a  stock  exchange  that  will 
make  Cox  Broadcasting  Co.  a  subsidiary 
of  General  Electric  Co.  The  deal,  ex¬ 
pected  to  be  completed  in  the  fall,  is  val¬ 
ued  at  approximately  $500  million  and 
requires  G.E.  to  sell  nine  of  its  radio  and 
tv  stations.  The  17  Cox  broadcast 
facilities  accounted  for  revenues  of 
$115,659,000  and  operating  profit  of 
$45,352,000  last  year.  Cox  reported  that 
local  advertising  on  the  five  fm  stations 
gained  74%  over  1977  business  and  na¬ 
tional  advertising  was  up  103%. 

Although  existing  cross-ownerships 
not  on  the  “egregious”  list  are  protected 
from  compulsory  divestiture  by  the  Su¬ 
preme  Court's  “grandfathering”  deci¬ 
sion,  brokers  say  that  swapping  of  sta¬ 
tions  continues  to  be  an  attractive  propo¬ 
sition.  The  Washington  Post  Company 
has  reported  happy  results  from  its  ex¬ 
change  of  WTOP-tv  Washington  for 
WWJ-tv  Detroit  last  June.  The  Detroit 
outlet,  with  only  half  a  year  of  opera¬ 
tions,  helped  the  Post's  broadcast  divi¬ 
sion  to  increase  revenues  from  $55.3  mil¬ 
lion  in  1977  to  $63.4  in  1978.  Operating 
income  amounted  to  $20.6  million,  a  sub¬ 
stantial  gain. 

Media  General  called  the  Supreme 
Court  ruling  “both  equitable  and  gratify¬ 
ing”.  It  allowed  MG  to  keep  WFLA/TV 
Tampa  which  enjoyed  a  revenue  gain  of 
26%  in  1978  over  1977. 

Since  acquiring  four  tv  stations  from 
Poole  Broadcasting  Co.  last  year, 
Knight-Ridder  Newspapers  Inc.  has 


broadcast  its  desire  to  own  the  limit  of 
seven  VHF  stations  and  also  the  max¬ 
imum  number  of  radio  stations  in  desira¬ 
ble  markets.  K-R  paid  about  $45  million 
for  the  Poole  stations  and  in  nine  months 
they  yielded  $19.6  million  in  revenues. 

The  atmosphere  in  Washington  that 
favors  de-regulation  of  the  radio  indus¬ 
try,  or  at  least  a  broad  relaxation  of  FCC 
control  over  radio  stations,  will  undoubt¬ 
edly  arouse  more  interest  by  publishers 
in  acquiring  licenses.  President  Carter 
seemed  to  endorse  the  FCC’s  own 
movement  toward  de-regulation  of  radio 
in  remarks  to  the  recent  broadcasters’ 
convention.  A  broadcaster  might  be  al¬ 
lowed  to  own  as  many  radio  outlets  as  he 
wanted  and  license  terms  would  run  in¬ 
definitely,  subject  only  to  revocation 
procedures  for  violation  of  technical 
standards. 

Even  more  celebration  would  occur 
with  the  complete  de-regulation  of  cable 
television  and  pay-tv.  This  is  one  of  the 
principal  items  in  H.R.3333  which  would 
revise  the  Communications  Act. 

Newspaper  publishers  are  showing 
great  interest  in  cable  tv  as  an  auxiliary 
business,  partly  because  of  success  stor¬ 
ies  being  told  by  some  of  the  experienced 
operators.  While  giving  up  on  tv,  the 
Newhouse  organization  plans  to  expand 
in  cable  operations.  Henry  Harris,  who 
has  headed  the  Cox  cable  division,  will 
form  a  new  company  in  which  Newhouse 
will  invest  about  $25  million.  This  will 
operate  separately  from  the  present 
Newhouse  New  Channels  Cable  Co. 
which  serves  customers  in  New  York, 
Pennsylvania  and  Alabama. 

Cox  Cable  revenues  from  587,278  cus¬ 
tomers  on  cable  and  178,490  on  pay-tv 
soared  to  $65  million,  up  39%  from  1977 
revenues.  Times-Mirror  Co.  will  become 
the  sixth  largest  cable  tv  operator  in  the 
country  when  its  acquisition  of  Com¬ 
munications  Properties  Inc.  is  com¬ 
pleted.  T-M  already  has  92,000  cable  and 
23,000  pay-tv  subscribers  in  Long  Island, 
N.Y.  and  Southern  California. 

Time  Inc.,  which  became  the  owner  of 
the  Washington  Star  last  year,  can  rise  to 
No.  2  on  the  cable  list  with  a  stock  ex¬ 
change  deal  for  American  Television  & 
Communications  Corp.  valued  at  $180 
million. 

Meanwhile,  the  cable  operators  have 
been  cheered  by  a  Supreme  Court  deci¬ 
sion  that  held  the  FCC  exceeded  its  au¬ 
thority  in  imposing  public-access  re¬ 
quirements  on  cable-tv  systems.  The 
opinion  by  Justice  Byron  White  em¬ 
phasized  that  the  Fairness  Doctrine  was 
not  at  issue  nor  did  the  court  pass  on  any 
First  Amendment  question  in  the  case. 

The  cable-tv  rules  struck  down  by  the 
court  required  cable-tv  systems  to  make 
available  to  third  parties  any  channels 
that  they  aren’t  using,  and  certain  equip¬ 
ment  and  facilities.  The  court  major¬ 
ity  held  that  Congress  had  never  given 
the  FCC  that  much  authority. 
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Even  if  your  newspaper  isn't  a  Hickey-Mitchell  Company 
client,  you'll  be  able  to  give  your  carriers  $250,000  Excess 
On-Route  Coverage. 
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Company  client,  you  don't  need  to  wait.  You  don't  need 
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CO  M  Raymond  A.  Johnson,  Vice-President,  Director  of  Newspaper  Sales 

4242  Lindell  Boulevard 
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Justices  rule,  6  to  3, 
to  open  editing  process 


The  U.S.  Supreme  Court  ruled  (April 
18)  that  reporters  sued  for  libel  can  be 
required  to  disclose  the  opinions  they 
held  when  preparing  their  stories  and 
their  reasons  for  making  certain  news 
judgements. 

In  a  6-3  ruling  in  the  Herbert  vs.  Lando 
case,  the  high  court,  in  effect,  opened  up 
the  newsroom  editing  processes  to  in¬ 
quiry  by  those  seeking  evidence  for  libel 
suits  against  the  press.  The  decision  re¬ 
versed  ruling  by  a  Federal  appeals  court. 

Justices  Byron  White,  Warren  Burger, 
John  Stevens,  William  Rehnquist,  Lewis 
Powell  and  Harry  Blackmun  constituted 
the  majority.  Justices  William  Bremnan, 
Potter  Stewart  and  Thurgood  Marshall 
dissented. 

The  case  involves  a  “60  minutes” 
segment  aired  on  CBS  in  1973  and  an 
Atlantic  Monthly  article  written  by  CBS 
producer  Barry  Lando,  both  of  which 
cast  serious  doubts  on  charges  made  by 
former  Lt.  Col.  Anthony  Herbert  in  his 
book  that  his  Army  superiors  covered  up 
reports  of  Vietnam  War  crimes  in  1969. 

Herbert  filed  a  $44.7  million  libel  suit. 
He  charged  that  the  program  and  articles 
portrayed  him  as  a  liar,  as  one  who 
committed  war  crimes  himself,  and  as  an 
opportunist. 

During  proceedings  prior  to  trial, 
Lando  refused  to  answer  questions  about 
his  thoughts,  judgments  and  newsroom 
discussions  held  during  the  preparation 
of  the  stories. 

Specifically,  Lando  refused  to  discuss 
his  conclusions  about  what  news  leads  to 
follow,  his  beliefs  about  the  credibility  of 
the  people  he  interviewed,  conversations 
with  his  colleagues  about  what  to  include 
in  the  broadcast,  and  what  his  intentions 
were  in  deciding  what  to  include  and 
what  to  leave  out. 

The  United  States  Court  of  Appeals 
ruled  in  Lando's  favor  and  held  that  the 
First  Amendment  grants  a  journalist  an 
absolute  privilege  from  being  forced,  in  a 
libel  suit,  to  disclose  his  thought  proc¬ 
esses  prior  to  publishing  a  story. 

Since  Herbert  is  considered  a  “public 
figure”  under  the  Supreme  Court’s  1964 
ruling  in  the  New  York  Times  vs.  Sulli¬ 
van  case,  in  order  to  win  his  libel  suit  he 
must  prove  that  the  defendants  aired  the 
program  knowing  that  some  statements 
were  false  and  with  “reckless  disregard 
for  the  truth.” 

In  its  majority  opinion,  the  Supreme 
Court  ruled  that  Herbert  is  entitled  to 
know  the  “editorial  process”  so  that  he 
can  have  a  fair  opportunity  to  prove  his 
contention  that  the  program  and  article 
were  prepared  with  “reckless  disregard 
for  the  truth.” 


The  evidentiary  burden  Herbert  must 
carry  to  prove  at  least  reckless  disregard 
for  the  truth  is  substantial  indeed,”  said 
Justice  White,  who  wrote  the  majority 
opinion,  “and  we  are  unconvinced  that 
his  chances  of  winning  an  undeserved 
verdict  are  such  that  an  inquiry  into  what 


Lando  learned  or  said  during  editorial 
process  must  be  foreclosed.” 

The  Supreme  Court  decision  was  on  a 
pretrial  procedure.  Herbert’s  libel  suit 
has  not  yet  come  to  trial. 

In  his  dissenting  opinion.  Justice 
Stewart  contended  that  “what  was  not 
published  has  nothing  to  do  with  the 
case.”  Stewart  also  said,  “Liability  ul¬ 
timately  depends  upon  the  publisher’s 
state  of  knowledge  of  the  falsity  of  what 
he  published,  not  at  all  upon  his  motiva¬ 
tion  in  publishing  it  .  .  .” 


Public  figures  awarded 
$4.5  million  in  damages 


Two  San  Francisco  homicide  inspec¬ 
tors  and  a  former  assistant  district  at¬ 
torney  won  a  total  $4,560,000  in  damages 
for  libel  against  the  San  Francisco 
Examiner,  Examiner  staff  reporter  Raoul 
Ramirez,  and  a  free-lance,  Lowell  Berg¬ 
man  on  Wednesday,  April  18. 

The  suit  resulted  from  a  series  of  arti¬ 
cles  the  Examiner  published  May  19-21, 
1976  which  alleged  that  in  1972  the  plain¬ 
tiffs  had  coerced  false  testimony  from  a 
witness  to  convict  a  Chinatown  youth 
gang  member  of  murder. 

Ramirez  wrote  the  articles  in  collabora¬ 
tion  with  Bergman.  They  carried  only 
Ramirez’s  by-line.  Bergman’s  name 
appeared  in  a  credit  at  the  end. 

The  jury  found  the  Examiner  liable  for 
$3,000,000  in  damages.  The  paper  must 


pay  $500,000  to  each  plaintiff  for  general 
damages  and  $500,000  to  each  in  puni¬ 
tive  damages. 

The  jury  ruled  Bergman  and  Ramirez 
liable  for  $780,000  each.  Both  reporters 
must  pay  each  plaintiff  $250,000  in  gen¬ 
eral  damages  and  $10,000  in  punitive 
damages. 

The  verdict  was  9  to  3  on  all  counts. 
The  jury  made  its  judgement  at  10:30 
PM  after  ten  hours  of  deliberation. 
Retired  Judge  Clayton  W.  Horn  presided 
in  the  trial  which  had  begun  March  12  in 
San  Francisco  Superior  Court. 

John  R.  “Reg”  Murphy,  editor  and 
publisher  of  the  Examiner,  stated  after 
the  verdict,  “We  will  appeal  immediately 
of  course.” 


Federal  court  vacates 
Buffalo  News  injunction 


In  the  continuing  court  battle  between 
the  Buffalo  Courier-Express  and  the  Buf¬ 
falo  News,  a  Federal  appeals  court  has 
vacated  a  lower  court’s  preliminary  in¬ 
junction  that  barred  the  News  from  cer¬ 
tain  promotional  practices  in  selling  its 
Sunday  edition. 

When  the  Buffalo  News  began  its 
Sunday  edition  in  November  of  1977,  the 
Courier-Express,  which  already  had  a 
Sunday  edition,  filed  an  antitrust  suit 
charging  that  the  News  was  selling  its 
Sunday  paper  at  an  uncompetitively  low 
price  (E&P,  Nov.  12,  1977.) 

A  Federal  judge  later  issued  a  prelimi¬ 
nary  injunction  that  restricted  certain 
promotional  practices  of  the  News. 

Charles  Munger,  chairman  of  Blue 
Chip  Stamps,  which  owns  the  News, 
said  while  the  paper  is  now  free  to  offer 
promotional  considerations,  it  has  no 
plans  to  do  so.  He  added  that  it  is  “im¬ 
portant”  that  the  stigma  of  the  prelimin¬ 
ary  injunction  had  been  removed,  how¬ 
ever. 

The  antitrust  suit  brought  by  the 


Courier-Express  is  still  pending. 

Dan  Mason,  attorney  for  the 
Courier-Express  said  he  had  not  seen  the 
court's  ruling  on  the  lifting  of  the  injunc¬ 
tion  and  would  not  comment. 

Harris  2220  van 
goes  on  tour 

Harris  Composition  Systems  has  taken 
to  the  highways  with  a  25-foot  camper, 
modified  to  hold  the  Harris  2220  display 
ad  management  terminal,  a  1250  copy 
prcKessing  system  and  two  CompuEdit 
VDTs.  The  demo  van  will  undertake  a 
4,000-mile  trek  throughout  the  eastern 
United  States  before  heading  West. 

Jim  Pyrah,  a  17-year  graphics  industry 
veteran  and  Harris  applications  special¬ 
ist  from  Wilkes-Barre,  Pa.,  in  command 
of  the  camper,  will  drive  the  ad  display 
system  demo  van  to  the  customers  who 
can’t  get  to  trade  shows.  This  is  a  new 
concept  in  service  for  the  Harris  division 
located  in  Melbourne,  Fla. 
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Reference  Books  for  the  Working  Journalist  from 

51  Facts  On  File 


1.  THE  TERRORISTS:  Their 
Weapons,  Leaders  and 

IhCtiCS  By  Christopher  Dobson  and 
Ronald  Payne 

This  spectacular  volume  is  a  fast-paced  re¬ 
port  on  the  who,  what,  where,  why  and — 
most  of  all — on  the  how  of  modern  terrorism. 
Features  21  commissioned  color  plates.  6  x 
9  inches/approx.  224  pp.  (cloth)/$14.95 

2.  WORLD  ARMIES 

By  John  Keegan 

A  definitive  and  up-to-date  reference  guide, 
this  book  will  become  a  standard  work  on 
the  most  important  facets  of  an  army.  Covers 
the  armies  of  most  countries— from  Albania 
to  Zambia.  6V2  x  1 1  inches/ approx.  1016  pp. 
(cloth)/$40.00 

3.  THE  HUMAN  RIGHTS 
HANDBOOK  By  Marguerite  Carling 

A  sourcebook  of  Human  Rights  organiza¬ 
tions  in  the  United  States,  Great  Britain  and 
around  the  world.  Lists  240  organizations, 
including  60  in  the  U.S.  alone,  plus  names, 
addresses,  phones  and  agency  descrip¬ 
tions.  6x9  inches/approx.  400  pp.  (cloth)/ 
$25.00 


4.  A  GUIDE  TO  THE  OFFICIAL 
PUBLICATIONS  OF  THE 
EUROPEAN  COMMUNITIES 

By  John  Jefferies 

"This  guide  is  a  must  for  all  libraries  with 
collections  of  European  Communities 
documents,  and  very  desirable  for  other 
libraries  offering  reference  services.” 
—Choice.  178pp./$20.00 

5.  ATLAS  OF  WORLD 
POPULATION  HISTORY 

By  Colin  McEvedy  and  Richard  Jones 

In  this  imaginative  and  informative  compen¬ 
dium  the  authors  trace  the  pattern  and  his¬ 
tory  of  the  world's  population  from  Homo 
Erectus  through  the  present  and  even  on 
into  the  next  century.  Features  130  popula¬ 
tion  graphs  for  instant  comparisons.  5  x  7% 
inches/approx.  368  pp.  (cloth)/$14.95 

6.  POLITICAL  PROFILES 

A  new,  unique,  highly  acclaimed  biographi¬ 
cal  reference  series  covering  the  presiden¬ 
tial  years,  one  per  volume,  from  Truman  on¬ 
ward.  Provides  new  insights  on  dramatic 
developments  of  the  recent  past. 

The  Truman  Years/The  Eisenhower  Years/ 
The  Kennedy  Years/The  Johnson  Years/The 
Nixon/ Ford  Years  (Available  December 
1979) 

EACH  VOLUME  $45.00.  FIVE  VOLUME  SET, 
$195  00 


7.  WINNERS:  The  Blue 
Ribbon  Encyclopedia  of 
Awards  By  Claire  Walter 

Here  in  one  complete  sourcebook  are 
30,000  winners  of  over  1 ,000  awards — fully 
indexed  for  instant  reference.  Complete  and 
authoritative.  8V2  x  11  inches/731  pp. 
(cloth)/$30.00 

8.  MEN  OF  THE  SUPREME 
COURT.  Profiies  of  the 
Justices  By  Catherine  Barnes 

Biographical  sketches  of  the  Supreme  Court 
Justices  who  sat  on  the  High  Court  between 
1945  and  1976.  Featuring  the  trends  of  Court 
decisions,  lists  of  cases,  chronology  and 
bibliography.  Indexed.  7  x  10  inches/ 
approx.  250  pp.  (cloth)/$20.00 

9.  SPORTS  &  GAMES 
ALMANAC/1979 

By  Norman  Lewis  Smith 

The  authoritative  sports  reference  annual! 
Contains  comprehensive,  season-long 
coverage  of  more  than  100  sports  and 
games— the  winners  and  the  also-rans— 
through  Super  Bowl  '79.  The  alphabetical 
format  provides  quick  reference.  Illustrated. 
8  X 10  inches/approx.  400  pp.  (cloth)/$19.95 

10. 1978  NEWS  DiCTIONARY 

By  Donald  Paneth 

Here  is  an  A  to  Z  wrap-up  of  the  events, 
personalities  and  places  that  made  news  in 
1978.  Includes  150  photos  of  the  year’s  most 
exciting  events  and  people.  6x9  inches/ 
400  pp./$1 1 .95  (cloth)/$6.95  (paper) 

11.  THE  INTERNATIONAL 
DIRECTORY  OF  THE  TRADE 
UNION  MOVEMENT  Compiled  by 
Percy  Coldrick  and  Philip  Jones 

A  country-by-country  directory  of  trade 
union  organizations — the  only  worldwide 
survey  ever  compiled.  No  other  single  work 
provides  ready  access  to  so  many  facts 
about  the  world  labor  movement.  6’/?  x  9V'2 
inches/1380  pp.  (cloth)/$55.00 

12.  ENCYCLOPEDIA  OF  THE 
THIRD  WORLD 

By  George  Thomas  Kurian 

Here  for  the  first  time  is  the  definitive  and 
up-to-date  reference  work  on  the  1 14  coun¬ 
tries  of  the  Third  World.  The  people  of  these 
nations  comprise  half  the  population  and 
two-thirds  of  the  countries  on  this  planet  yet 
they  are  the  least  known  on  the  face  of  the 
earth.  Here  in  two  volumes  are  the  basic 
facts  for  the  researcher.  8V2  x  11  inches/1718 
pp.  (cloth)/$70  for  the  2-volume  set. 


13.  DAY  BY  DAY:  The  Fifties 

By  Jeffrey  Merrit 

A  day  by  day  account  of  what  took  place 
from  January  1, 1950  to  December  31, 1959. 
Provides  a  dazzlingly  detailed  chronological 
coverage  of  the  decade.  An  invaluable  ref¬ 
erence  work.  IOV4  X 13  inches/approx.  1,000 
pp.  (c\o\h)/$65.00l  (Available  October  1979) 

14.  EUROPEAN  POLITiCAL 
FACTS  By  Chris  Cook  and  John  Paxton 

This  3-volume  set  deals  with  the  major  politi¬ 
cal,  economic,  and  historic  facts  about 
Europe  from  the  French  Revolution  to  the 
early  1970's.  Indexed.  6x9  inches/approx. 
340  pp.  per  volume.  $17.50  each,  $49.95  for 
the  set.  (1)  1789-1848/(2)  1848-1918/(3) 
1918-1973/(1789-7848  Volume  available 
February  1980.) 

15.  A  DiCTiONARY  OF  THE 
EUROPEAN  ECONOMIC 
COMMUNITY  By  John  Paxton 

The  first  reference  of  its  kind  on  the  EEC. 
Contains  more  than  700  entries  and 
100,000  words  answering  fully  hundreds 
of  questions  on  the  European  Economic 
Community.  287  pp.  (cloth)/$17.50 

16.  COMMONWEALTH 
POLITICAL  FACTS  By  Chris  Cook 

This  new  book  provides  fascinating  refer¬ 
ence  material  on  all  kinds  of  statistics  of 
the  diverse  countries  constituting  the 
Commonwealth.  Facts  are  compiled  from 
a  wide  variety  of  sources,  some  often 
othenivise  inaccessible.  6x9  inches/ 
approx.  400  pp.  (cloth)/$20.00 

17.  CURRENT  AFFAIRS 
ATLAS  1979/80  By  Donald  Paneth 

Here  is  a  new  and  unusual  atlas— one  that 
provides  clear  descriptions  in  words,  maps, 
photos,  graphs,  and  tables— of  a  plethora  of 
major  issues  affecting  the  world  today.  50 
maps,  many  photos,  tables.  8’/2  x  11 
inches/approx.  200  pp.  (cloth)/$19.95 

lb  place  orders  of  $10  00 or  more,  call  TOLL-FREE; 
800-648-531 1  In  Nevada  call  1-800-992-5710 
Extension  293  or  294. 
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_ American  Express  _ 
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1 1 9  WEST  57th  STREET,  NEW  YORK.  N.Y.  10019  /  (212)  265-201 1 
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REPORTER  Marcia  Kramer  of  the  New 
York  Daily  News  has  been  named  win¬ 
ner  of  this  yeat's  N.Y.  Press  Club  Gold 
Typewriter  Award  for  her  two-part  inves¬ 
tigative  series  on  a  new  drug,  Angel 
Dust.  (The  series  was  published  in  the 
News  on  February  23-24,  1978.)  The 
Gold  Typewriter  Award  is  the  N.Y.  Press 
Club's  highest  award  and  reporters  in 
radio,  tv  and  print  compete  to  win  it. 
Kramer  is  the  first  woman  to  win  this 
prestigious  award  at  The  News. 

Pool  photography 
coverage  allowed 
in  Florida  trials 

Print  media  will  be  limited  to  one  cam¬ 
era  in  the  courtroom  under  rules  the 
Florida  Supreme  Court  has  set  for  trials 
and  appellate  proceedings. 

Beginning  May  I ,  state  court  judges 
may  allow  photography  and  tape  re¬ 
cordings.  Newspapers  and  wire  services 
must  agree  on  a  pool  camera  or  the  judge 
may  exclude  them  from  photo  coverage. 
Not  more  than  one  still  photographer 
may  be  permitted  in  either  trial  or  appel¬ 
late  courts. 

The  Supreme  Court's  decision  to  re¬ 
sume  photographic  coverage  of  trials, 
after  a  one-year  experiment  that  was 
granted  on  the  petition  of  the  Washing¬ 
ton  Post-Newsweek  stations,  was  unan¬ 
imous.  The  judges  issued  a  33-page  rul¬ 
ing  in  support  of  their  finding  that  refuted 
most  of  the  opposition  arguments. 

In  the  pilot  program,  they  said,  there 
was  little  proof  that  cameras  disrupted 
proceedings,  had  an  adverse  psychologi¬ 
cal  impact  on  judges,  attorneys,  witnes¬ 
ses  and  juries,  or  led  to  prejudicial  pub¬ 
licity. 

“On  balance,"  the  court  said,  “there 
is  more  to  be  gained  than  lost  by  permit¬ 
ting  electronic  media  coverage  of  judicial 
proceedings  subject  to  standards  for 
such  coverage." 

Tv  also  will  be  restricted  to  using  one 
portable  camera  at  trials  but  two  may  be 
used  in  appellate  courts.  One  audio  sys¬ 
tem  for  radio  broadcast  may  be  installed. 
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Expansion  plans 

(Continued  from  pcifie  62) 

has  spent  $112  million  on  plant  and 
equipment.  A  major  development  is  the 
extension  of  an  all-purpose  mini-com¬ 
puter  system  to  all  units  and  its  linkup 
with  a  main  data  processing  center. 

Expenditure  of  $I  16  million  in  three 
years  for  plant  improvement  is  the  cur¬ 
rent  program  for  Times  Mirror  Co.  prop¬ 
erties,  the  principal  item  of  $40  million 
earmarked  for  the  wholly  new  Newsday 
facility  on  a  32-acre  plot  at  Huntington, 
L.l.  Design  engineers  say  it  will  suffice 
for  Newsday's  growth  to  the  year  2,000. 

For  the  time  being  Newsday  will  have 
five  eight-unit  offset  presses. 

Another  Times-Mirror  project  is  a 
common  plant  at  Stamford,  Conn,  for 
Connecticut  Newspapers — the  Stamford 
Advocate  and  Greenwich  Time  which 
were  acquired  a  year  ago. 

Lee  Newspapers  is  participating  in  a 
$4.5  million  modernization  of  the 
Journal-Star  Printing  Co.  plant  in  Lin¬ 
coln.  Nebr.  This  will  complete  the  updat¬ 
ing  of  all  Lee  papers'  production  facili¬ 
ties. 

In  Canada  and  the  U.S.  the  Thomson 
group  has  been  spending  about  $20  mil¬ 
lion  a  year  to  convert  to  cold  type  and 
offset. 

Southam  Press  has  committed  $35  mil¬ 
lion  to  a  complete  new  home  for  the  Ed¬ 
monton  Journal  by  1980. 

Capital  Cities  Communications,  Inc. 
spent  $16  million  on  plant  expansion  in 
1978.  The  projected  capital  expenditure 
for  plant  expansion  in  1979  is  $20  million 
for  both  the  broadcasting  and  publishing 
divisions,  according  to  Ronald  Doerfler, 
treasurer. 

For  several  of  the  metropolitan  news¬ 
papers  a  satellite  printing  plant  is  the 
name  of  the  game,  following  the  lead  of 
Dow  Jones  in  demonstrating  that  produc¬ 
tion  economies  can  be  achieved.  Forex- 
ample,  the  work  force  at  the  Orlando, 
Fla.  satellite  which  produces  the  Wall 
Street  Journal  for  southern  subscribers 
is  18.  as  compared  with  50  at  a  conven¬ 
tional  printing  station. 

A  downtown  Cleveland  plant  for  the 
Wall  Street  Journal  will  be  replaced  by 
two  plants,  one  at  Sharon,  Pa.  and  one  at 
Bowling  Green,  O.  Already  under  way 
are  satellites  for  Tacoma-Seattle,  Denver 
and  a  Chicago  suburb. 

Newhouse  Newspapers  has  designed  a 
satellite  plant  for  the  Newark  (N.J.) 
Star-Ledfier  which  will  have  16  double¬ 
width  offset  units.  Type  will  be  set  at  the 
Newark  plant  about  20  miles  distant. 

The  Waxhinf’ton  Post  also  has  an¬ 
nounced  plans  to  build  a  satellite  press 
plant  in  southern  Fairfax  County,  Vir¬ 
ginia.  with  24  offset  units. 

The  New  York  Times  satellite  across 
the  Hudson  River  10  miles  from  Times 
Square  now  produces  a  third  of  the 


weekday  and  almost  all  of  the  Sunday 
sections.  The  number  of  offset  units  is 
being  increased  from  28  to  30.  In  the  past 
four  years  the  Times  Company  spent  $61 
million  for  plant  and  equipment  at  Carl- 
stadt,  N.J.,  all  from  internally  generated 
funds. 

Meanwhile,  the  Times’  affiliated 
newspapers  in  the  South  have  laid  out 
$10  million  in  five  years  for  improve¬ 
ments.  the  most  recent  projects  being  for 
the  Lakeland  (Fla.)  Ledger  ($6.5  mil¬ 
lion),  last  of  the  letterpress  operations; 
for  the  Lake  City  (Fla.)  Reporter  and  the 
Marco  Island  (Fla.)  Eagle. 

History  of  weekly 
wins  research  prize 

The  Great  American  Newspaper,  a 
history  of  the  rise  and  fall  of  the  Village 
Voice  in  New  York,  has  won  the  Frank 
Luther  Mott-Kappa  Tau  Alpha  Research 
Award  for  the  best  book  in  journalism 
research  for  1978. 

Keven  M.  McAuliffe,  of  the  Farleigh 
Dickinson  University  journalism  faculty, 
authored  this  prize-winning  book,  which 
traces  the  history  of  the  Village  Voice 
from  its  founding  in  1955  to  the  present. 
The  book  was  published  by  Scribners. 

Kappa  Tau  Alpha,  national  journalism 
scholarship  society  with  headquarters  at 
the  University  of  Missouri  School  of 
Journalism,  will  award  McAuliffe  $250 
and  a  hand-lettered  scroll. 

A  special  scroll  was  voted  for  William 
Welling's  Photography  in  America:  The 
Formative  Years,  1839-1900.  This  doc¬ 
umentary  history  was  cited  for  its  excel¬ 
lent  research,  including  the  reproduction 
of  many  stories  and  accounts  of  pioneer 
discoveries  in  photography.  Mr.  Welling, 
a  former  Baltimore  Sun  reporter,  now 
lives  in  London.  The  book  was  published 
by  Crowell. 

ANPA  hires  NNA’s 
staff  attorney 

W.  Terry  Maguire  has  been  named  as¬ 
sociate  general  counsel  of  the  American 
Newspaper  Publishers  Association,  ef¬ 
fective  May  10.  Maguire,  currently  gen¬ 
eral  counsel  of  the  National  Newspaper 
Association,  has  been  serving  ANPA  on  a 
part-time  basis  as  a  legal  advisor  on  postal 
matters.  Prior  to  his  appointment  at  NNA 
in  June  1978,  Maguire  was  an  attorney  in 
the  Federal  Communications  Commis¬ 
sion's  Broadcast  Bureau. 

He  is  a  memberof  the  advisory  board  of 
Media  Law  Reporter;  a  contributing  ed¬ 
itor  of  Publishers'  Au.xiliary;  a  frequent 
participant  in  forums  on  communications 
law;  and  has  spoken  widely  on  interna¬ 
tional  communications  issues. 

Maguire  succeeds  James  Spaniolo  who 
will  become  counsel  of  the  Miami  Herald. 
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Job 

discrimination. 

It’s  wrong.  No  matter  what  the  reason. 


These  days,  most  types  of  job  dis¬ 
crimination  never  get  inside  the  com¬ 
pany  gate  Except  for  compulsory 
unionism.  Forced  union  membership 
remains  one  of  the  last  vestiges  of  job 
discrimination.  Union  officials  can  still 
have  you  fired  from  your  job  simply 
for  refusing  to  join  or  support  their 
private  organization. 

It's  perfectly  legal.  But  it's  morally 
wrong.  The  Right  to  Work  is  one  of 
the  most  precious  rights  we  have. 
Without  the  right  to  earn  a  living— to 
put  daily  bread  upon  your  table— all 
other  rights  lose  their  meaning.  Yet, 
in  the  30  non-Right  to  Work  states 
across  our  country,  powerful  union 
officials  are  depriving  workers  of  this 
basic,  precious  right.  That's  why  we  re 
fighting  to  protect  and  extend  it. 

We  re  the  National  Right  to  Work 
Committee,  with  more  than  one  and  a 
quarter  million  supporters  throughout 


the  country,  working  to  make  sure 
you  have  the  freedom  to  choose.  To 
decide  for  yourself  whether  or  not  to 
join  a  union,  without  losing  your  job 
if  you  do— or  don't. 

If  you'd  like  to  find  out  more  about 
the  fight  against  compulsory  union¬ 
ism,  write  us.  We  ll  send  you  the  facts. 

Then  you  can  help  make  sure  that 
one  day  soon  no  one  will  be  turned 
away  at  the  gate  for  standing  up  for 
our  most  fundamental  freedom:  Free¬ 
dom  of  choice. 


National  Right  to  Work  Committee 
8316  Arlington  Blvd. 
Fairfax,  Va.  22038 
(703)573-8550 
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First  Prize  Awards  in  News  Photos 


Pictures  of  the  Year 
The  Pulitzer  Prize 

Stichting  World  Press  Photo  Holland 
White  House  Press  Photographers 


WORLD  PRESS  PHOTO 

Premier  Award 

SADAYUKI  MIKAMI 

Associated  Press 
Tokyo 


Mikami,  presently  senior  staff 
photographer  for  AP  Tokyo,  has 
been  with  the  wire  service  10 
years — starting  as  a  copy  boy.  He 
concentrated  on  demonstrations 
and  riots  in  the  late  60s  and  early 
70s  as  well  as  sporting  events. 


produced  by 
lenora  Williamson 
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"Narita  Airport  Demonstration" — a  demonstrator  en¬ 
gulfed  in  the  flaming  contents  of  a  bottle  he  was 
attempting  to  throw  at  police. 
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THE  PULITZERS 
1979 


For  feature  photogra¬ 
phy,  the  Pulitzer  Prize 
became  an  unusual 
group  award  honoring 
the  16-member  photog¬ 
raphy  staff  of  the  Boston 
Herald  American  for 
coverage  of  the  worst 
winter  storm  in  New  Eng¬ 
land  history  in  February 
of  1978. 

The  photographers, 
proclaimed  the  award 
announcement  April  16, 
greatly  “contributed  to 
New  England’s  knowl¬ 
edge  of  what  was  hap¬ 
pening  to  it.” 

This  photograph  of 
snowbound  vehicles  on 
Route  28  was  made  by 
the  chief  photographer 
Kevin  Coie. 


Thomas  J.  Kelly  III  of 
the  Pottstown  (Pa.)  Mer¬ 
cury  won  the  Pulitzer 
Prize  for  spot  news  pho¬ 
tography  with  his  series, 
“Tragedy  on  Sanatoga 
Road”,  made  during  the 
siege  of  a  rural  home  by 
a  young  man  holding  his 
family  hostage.  The  man 
allegedly  stabbed  his 
pregnant  wife  to  death 
and  drove  a  screwdriver 
into  the  face  of  his  young 
daughter,  emerging  from 
the  house  covered  with 
blood. 

Kelly  recorded  the 
tragedy  except  for  the 
face  of  the  child,  later 
confessing  that  was  “too 
horrible  a  sight’’  to 
photograph. 
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World  Understanding  Award 

Pictures  of  the  Year 


George  Wedding 
Paim  Beach  Post 


Wedding's  portfolio,  which  also  won  first  place  in  the 
POY  Feature  Picture  Story  Category,  portrayed  inti¬ 
mately  the  story  of  Marguerita  Beltran  and  her  cou¬ 
rageous  battle  with  brain  cancer— and  the  effect  her 
illness  and  death  had  on  her  family. 


George  Wedding 


The  World  Understanding  Award,  established  by 
Nikon  Inc.,  recognizes  the  photographer  whose  work 
has  contributed  most  to  a  better  understanding 
among  the  world's  people. 
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Newspaper  Photographer  of  the  Year 


Pictures  of  the  Year,  Portfolio — 

Chris  Johns  of  the  Topeka  Capital-Journal  is  winner  of  the 
coveted  title  of  Newspaper  Photographer  of  the  Year  in  the 
36th  annual  Pictures  of  the  Year  sponsored  by  the  National 
Press  Photographers  Association,  and  the  University  of 
Missouri  School  of  Journalism,  under  an  educational  grant 
from  Nikon,  Inc.  Richard  Derk,  Chicago  Sun-Times  is 
runner-up  with  John  H.  White,  also  of  the  Sun-Times,  in 
third  place. 

The  27-year  old  photographer  holds  an  Oregon  State 
University  degree  in  technical  journalism  and  a  minor  in 
agriculture  and  has  been  with  the  Capital-Journal  nearly  4 
years. 

"Quite  simply,"  he  says,  "I  strive  with  my  photographs  to 
communicate  with  our  readers  and  scy  something  about 
our  community." 

Excerpts  from  his  winning  portfolio  are  shown  here. 


Chris  Johns 
Topeka  Capital- Journal 


i> 


POY  Picture  Editors  of  the  Year 


110 


Newspaper  Award 

BILL  MARR 

Columbia  (Mo.)  Daily  Tribune 


Nick  Kelsh  photo 


Newspaper  Magazine  Award 

MAURICE  TILLMAN 

The  Courier-Journal,  Louisville 


Richard  Nugent  photo 
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The  Pictures  of  the  Year  Award  for  "Best  Use  of 
Photographs  by  A  Newspaper"  has  been  award¬ 
ed  to  Bill  MarKs  newspaper,  the  Columbia  (Mo.) 
Daily  Tribune,  marking  a  double  honor  for  the 
young  picture  editor.  A  typical  photo  treatment 
is  shown  here. 


GENERAL  NEWS  (POY) 

Darryl  Heikes 
UPl,  Washington 
“SUCCESSFUL  SUMMIT” 
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NEWS  PICTURE  STORY  (POY) 

Frank  Johnston 

Washington  Post 

“JONESTOWN  SUICIDE’ —excerpt 


Gerald  Matineau  photo 

Frank  Johnson  has  won  the  title. 
Photographer  of  the  Year,  White 
House  Press  Photographers  As¬ 
sociation,  for  the  second  consec¬ 
utive  year — and  also  captured 
first  awards  in  3  contest  catego¬ 
ries. 


Darryl  Heikes  also  won  first 
place.  Presidential  category,  for 
this  Summit  photograph  in  the 
White  House  Press  Photograph¬ 
ers  contest. 


“ALL  EYES  ” 

SPORTS  FEATURE  (POY) 

James  Jennings  III 

Virginian  Pilot/Ledger-Star 

Norfolk 

PORTRAIT/PERSONALITY  (POY) 

Nick  Kelsh 

Columbia  (Mo.)  Daily  Tribune 

“BOXER 

PICTORIAL  (POY) 
Martha  Hartnett 
Los  Angeles  Times 
“SUN  DANCER” 


Larry  Armstrong  photo 


FEATURE  PICTURE  (POY) 


Greg  Dorsett 


Ft.  Wayne  (Ind.)  News-Sentinel 


CLOSE  ENCOUNTERS  OF  THE  4H  KIND 


FASHION  ILLUSTRATION  (POY) 
Bob  Fila 


Chicago  Tribune 


\  * 


BLOUSES  (Original  in  color) 
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FOOD  ILLUSTRATION  (POY) 
Fredric  Stein 
Chicago  Sun-Times 
“PICKLING”  (Original  in  color) 


Use  this  handy  order  form  to  order: 

EDITOR  &  PUBLISHER  MARKET  GUIDE  -  Published  November  1979 
EDITOR  &  PUBLISHER  YEARBOOK  -  Published  April  1979 


SPORTS  PICTURE  STORY  (POY) 
Alex  Burrows 
Cincinnati  Enquirer 


“SENIOR  GEORGE  RUDD”— selection  from  series 


“FLIGHT  182  ABOUT  TO  CRASH” 
Free-lance  to  UPl 


SPOT  NEWS  (POY) 

World  Press  Photo 
Third,  Spot  News 

Hans  E.  Wendt, 


County  of  San  Diego 

■ 

if  -  . 

i  — 

1 

Barbara  Burnette  photo 


EDITORIAL  ILLUSTRATION  (POY) 

Tom  Herde 
Trenton  (N.J.)  Times 


■k  if  ir  *  yr 
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“4TH  of  JULY” — original  in  color 
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Joint  edition 
published  in 
wake  of  twister 

By  Celeste  Huenergard 

The  Wichita  Falls  (Te\.)  Record-News 
and  Times  has  managed  to  keep  its  press¬ 
es  rolling  after  being  clobbered  by  one 
of  the  most  devastating  tornadoes  in  the 
nation’s  history. 

The  12-mile  long  twister,  which  killed 
44  residents  and  injured  nearly  1,000 
more,  struck  at  6:15  p.m.,  April  10,  leav¬ 
ing  the  papers'  plant  untouched  but 
without  electricity,  water  or  sewerage. 

"We  missed  the  next  morning's  edi¬ 
tion,”  publisher  Rhea  Howard  reported. 
"But  thanks  to  the  Dallas  Times  Herald 
we  were  publishing  again  that  after¬ 
noon.” 

In  a  combined  masthead  edition  April 
1 1 ,  the  Dallas  daily  printed  40,000  copies 
of  the  Times  and  delivered  them  by  truck 
to  Wichita  Falls. 

"We Just  phoned  our  stories  in  to  them 
(the  Times  Herald),”  Dan  Coleman,  an 
assistant  managing  editor,  explained. 

Since  many  of  the  dailies'  delivery  ve¬ 
hicles  had  been  torn  out  of  commission, 
employees  then  boarded  pick-up  trucks 
and  started  "riding  up  and  down  the 
streets  just  handing  the  papers  out,”  cir¬ 
culation  manager  Donald  Brown  recalled. 

By  the  next  day,  Record-News  presses 
were  churning  out  that  morning’s  edi¬ 
tion. 

Both  papers  are  currently  publishing 
an  additional  10,000  copies  daily — giving 
them  away  free  to  disaster  areas  or  peo¬ 
ple  who  claim  they  are  displaced  sub¬ 
scribers.  Others  have  simply  been  left 
bundled  on  street  corners  or  inserted  in 
racks. 

"We  just  want  to  get  the  news  to  the 
people,”  Brown  insisted.  "Some  famil¬ 
ies  still  don’t  even  know  what  happened 
to  their  neighbors  three  or  four  blocks 
away.  And  unless  they  have  a  battery 
radio,  they’re  out  of  luck.” 

Thirty-three  of  the  newspapers’  200 
routes — or  25%  of  their  circulation — 
have  been  completely  wiped  out. 

"We’re  working  on  regrouping  the 
routes  now  but  we’re  so  screwed  up  that 
we  just  don’t  know  where  we’re  at,” 
Brown  said. 

Meanwhile,  the  newsroom  has  been 
laboring  day  and  night  to  cover  what 
many  may  remember  as  the  papers’  big¬ 
gest  story.  It  hasn’t  been  easy. 

“A  third  of  the  city  looks  like  it’s  been 
hit  by  a  bomb,”  Coleman  said.  “We 
didn’t  have  electricity  for  24  hours  and 
we  only  had  one  phone  with  a  long  dis¬ 
tance  connection  until  Friday  (April 
13).” 

They  were  also  short  staffed  initially 
when  "less  than  three  dozen  employ- 
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ees”  out  of  a  total  editorial  payroll  of  55 
were  able  to  report  for  work.  And  in¬ 
stead  of  lowering  their  page  count,  both 
papers  have  upped  it  20  pages  to  keep 
their  readers  informed. 

The  confusion  was  further  abetted 
when  the  visiting  press  arrived  with 
assignments  and  chose  the  newspapers 
as  home  base. 

"We’re  just  all  weary  from  being  on 
the  job  since  Tuesday,”  (April  10),  Wil¬ 
liam  L.  Donnell,  managing  editorial  direc¬ 
tor,  said.  "Our  nerves  are  frayed  and 
we’re  beginning  to  experience  post¬ 
tornado  depression.” 

According  to  Donnell,  roughly  147 
advertising  clients  were  destroyed  by  the 
tornado,  although  new  business  from  in¬ 
surance  and  utility  companies  is  enabling 
the  papers  "to  put  some  of  our  news 
around  ads.” 

Dennis  Spruill,  Times  city  editor,  was 
the  only  employee  seriously  injured  by 


Knight-Ridder  Newspapers  will  con¬ 
duct  a  pilot  test  in  1980  of  an  interactive 
home  electronic  information  service 
called  Viewtron. 

Alvah  H.  Chapman,  Jr.,  president  and 
chief  executive  officer,  told  Knight- 
Ridder’s  annual  meeting  (April  17)  that 
from  150  to  200  Miami,  Fla.,  households 
will  have  video  terminals  supplied  to 
them  under  an  18  month  test. 

The  home  terminals  will  permit  users 
to  call  up  news,  weather,  sports  results, 
movie  schedules,  and  calendars  of  local 
information  supplied  by  a  new  K-R  sub¬ 
sidiary  to  be  called  Viewdata  Corpora¬ 
tion  of  America,  Inc.  President  of  the 
new  subsidiary  will  be  Albert  J.  Gillen. 

Chapman  said  the  program  would  also 
test  advertising  applications.  Cost  of  the 
program  for  the  next  two  years,  he  said. 


United  Press  International  president 
Roderick  W.  Beaton  announced  April  17 
that  UPI’s  world  news  report  will  be¬ 
come  available  to  owners  of  home  (per¬ 
sonal)  computers  under  an  agreement  be¬ 
tween  UPI  and  Telecomputing  Corpora¬ 
tion  of  America  of  McLean,  Va. 

Robert  F.  Ryan,  president  of  TCA, 
said  UPI’s  full  news  report  will  be  deliv¬ 
ered  at  high  speed  into  a  TCA  computer 
at  Silver  Spring,  Md.  Home  computer 
users  will  be  able  to  connect  with  the 
TCA  computer  by  dialing  a  local  tele¬ 
phone  number  in  most  cities  in  the  U.S. 

Once  connected  with  the  TCA  compu- 


the  twister.  He  was  released  from  the 
hospital  April  16  after  being  treated  for 
torn  ligaments  and  chipped  bones. 

But  at  least  16  other  staffers  either 
have  lost  their  homes  or  abandoned  them 
because  of  related  damage. 

Some  relief  is  being  offered  by  the  pa¬ 
pers’  parent  company,  Harte-Hanks, 
which  has  set  up  an  employee  disaster 
fund. 

"They’re  making  loans  to  people  for 
shelter  or  cars,”  Brown  told  E&P.  "And 
if  you’re  not  covered  by  insurance, 
they’ve  said  you  don’t  have  to  pay  them 
back.” 

“And  you  know  it’s  funny,”  Brown 
continued,  “but  I  haven’t  heard  anyone 
who’s  bitter  over  this  thing.  We’re  just 
thankful  we’re  still  alive.  And  our  sense 
of  humor  is  starting  to  return.  One  guy 
advertised  a  split  level  house  in  the  Sun¬ 
day  paper:  “one  part  split  and  one  part 
leveled.” 


would  be  about  $1.3  million  and  won’t 
materially  affect  earnings  for  several 
years. 

The  Viewtron  system  is  an  adaptation 
of  a  system  already  in  use  in  Britain, 
according  to  a  UPI  report.  Knight- 
Ridder  would  not  confirm  the  system  de¬ 
sign  except  to  say  it  used  a  tree  structure 
approach  for  accessing  information. 

Prestel,  formerly  Viewdata,  is  the 
name  of  the  system  presently  being  test¬ 
ed  in  Britain  by  the  British  Post  Office, 
and  uses  a  tree  structure  to  permit  users 
to  interact  with  an  outside  data  base  via 
telephone  lines. 

Cox  Cable  has  agreed  to  give  the  Uni¬ 
versity  of  Florida  College  of  Journalism 
and  Communications  one  complete  chan¬ 
nel  to  conduct  an  experiment  on  a  broad¬ 
cast  cable  “newspaper.” 


ter,  the  home  user  will  call  out  items  of 
particular  interest  by  punching  simple 
codes  on  a  key  pad. 

Home  (personal)  computer  users  will 
be  given  a  number  for  identification 
when  accessing  the  TCA  computer. 
Connect  charges  will  be  approximately 
$15  per  hour  during  business  hours  (8 
a.m.  to  6  p.m.  eastern  time)  and  $2.75 
per  hour  during  evenings,  week-ends  and 
holidays. 

TCA  will  also  provide  such  services  as 
electronic  mail,  business  packages  and  a 
library  of  2,000  programs  for  the  home 
computer  user. 


K-R  plans  1980  pilot 
test  for  Viewtron 


UPI’s  world  news  report 
planned  for  home  computers 
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Syndicates 


By  Lenora  Williamson 


UnitedINEA  name  sales  vice  presidents 

John  J.  Carroll  has  been  named  senior 
vice  president-sales  of  United  Feature 
Syndicate  and  Newspaper  Enterprise 
Association,  and  Robert  J.  Farnell  has 
been  appointed  vice  president-sales 
manager. 

Robert  Roy  Metz,  president  and  chief 
executive  officer  of  the  syndicates  an¬ 
nounced  that  both  officers  will  report  to 
him.  The  appointments  consolidate  sales 
structure  of  the  two  syndicates  which 
were  merged  last  year. 

Carroll  has  been  with  UFS  since  1945, 
holding  sales  and  sales  management  po¬ 
sitions.  Farnell  joined  NEA  in  1974  from 
the  Toronto  Sun  Syndicate,  where  he 
was  sales  manager.  He  became  NEA 
sales  manager  in  1977. 

Carroll’s  new  responsibilities  include 
relations  with  editors  and  publishers  of 
major  market  newspapers  and  execu¬ 
tives  of  group  newspapers,  recruiting 
and  training  new  salesmen,  and  planning 
and  supervising  UFS/NEA  coverage  of 
major  national  and  regional  conventions. 

Farnell  will  be  responsible  for  the  di¬ 
rection  of  the  sales  force,  the  client  ser¬ 
vice  and  sales  service  departments. 


Robert  J.  Farnell 


John  J.  Carroll 


cessories  and  footwear,  and  there  will  be  ness  Book  of  Records  as  "The  World's 
pages  on  children's  clothing.  Material  for  Greatest  Salesman’’  12  times, 
the  layouts  concentrates  on  fashion 
trends  rather  than  particular  designers.  ||p 
Caroline  Vanderlip,  Fairchild  Syndi-  ll 
cate  director,  explains  that  the  "advertis- 
ing  supplements’’  do  not  have  to  be  used 
exactly  as  prepared.  The  aim  is  to  pro- 

vide  papers  with  editorial  material  with  l'\ 

which  to  sell  space  and  to  lend  a  hand  to  \  Hj^ 

absorb  as  much  of  the  production  costs  ^ 

Among  Fairchild  clients  for  the  new 

service  are  the  Bnffedo  (N.Y.)  News,  i  ■  ' 

tort  Lauderdale  News,  Dayton  (Ohio)  ^ 

Daily  News,  Oakland  (Mich.)  Press  and 
the  Grand  Junction  (Colo.)  Dail\  Sen- 


The  Fairchild  Syndicate  has  developed 
a  new  approach  to  syndication  of  fashion 
material  through  preparation  of  "adver¬ 
tising  supplements”  with  material  culled 
from  Fairchild  publications  and  re-edited 
for  a  consumer  audience.  Advertising 
space  in  the  prepared  mechanicals  can  be 
routed  out  for  sale  locally. 

The  papers  receive  velox  prints,  al¬ 
ready  screened,  several  months  before 
the  merchandise  is  displayed  in  local  re¬ 
tail  stores  and  have  finished  proofs  to 
show  prospective  advertisers. 

Pages  for  Fall  supplements  are  to  be 
available,  separately  or  in  packages  from 
June  I  and  run  the  gamut  of  women’s 
clothing,  accessories,  footwear  and 
lingerie.  Men’s  fashion  categories  in¬ 
clude  suits,  sportswear,  outerwear,  ac- 


Sherwood  Ross,  at  one  time  a  public 
relations  aide  to  Mayor  Daley  of  Chicago 
and  later  a  Chicaf>o  Daily  News  urban 
affairs  writer  and  radio  commentator,  is 
offering  a  new  weekly  column  on  admin¬ 
istration  of  justice.  His  6()()-word  reports 
titled,  "Law  and  Order",  will  range 
through  such  topics  as  organized  crime, 
police,  prisons  and  jails,  white  collar 
crime,  political  corruption,  the  courts, 
and  the  law. 

Ross  is  syndicating  the  column  from 
his  office,  209  National  Press  Building, 
Washington,  D.C.  20045. 


IN&RAZIL: 

MTO  A  OF  COULD  MOT  MU.T  WTIH 
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AMAMtUCDMOlAHLCADCR  IMfOtCAfCOAmXVlMOM  iNTUytewCRtTWa 
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McDonald 

King  Features  gardening  columnist 
Elvin  McDonald,  whose  "Plants  in  the 
Home”  is  syndicated  to  more  than  175 
newspapers,  will  be  available  during  the 
American  Newspaper  Publishers  As¬ 
sociation  convention  in  New  York’s 
Waldorf-Astoria  to  answer  questions 
from  convention  attendees  on  growing 
Trans-World  News  Service,  Inc.  of  and  decorating  with  plants. 

Washington.  D.C..  has  signed  an  exclu-  McDonald  will  be  in  the  ANPA  con- 
sive  agreement  with  Joe  Girard  to  pro-  vention  suite  on  the  4th  floor  of  the  hotel 
duce  a  column,  "How  To  Sell  Your-  April  23  and  24  from  noon  until  5:30  p.m. 
self.”  Girard  has  been  listed  in  the  Gui-  He  will  show  a  number  of  plants. 
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Three  panels  per  week 
Larry  Rippee's  News  Briefs 

Rip  Off  Features  Syndicate 
P  O.  Box  14158 
San  francisco.  CA  94114 
(415)  863-5359 


C.  Alan  Leeds 


C.  Alan  l-eeds.  eastern  account  execu¬ 
tive  of  the  Register  and  Tribune  Syndi¬ 
cate,  will  assume  additional  duties  of 
marketing  coordinator,  according  to  an 
announcement  by  Dennis  R.  Allen,  pres¬ 
ident  and  chief  operating  officer  of  the 
syndicate.  Leeds,  who  has  held  various 
editorial  and  sales  positions  with  R  &  T 
since  1973,  recently  received  a  master's 
degree  in  administration  from  Drake 
University. 

Two  other  appointments  announced 
by  Allen  include  that  of  Heather  Sola- 
day,  formerly  staff  artist,  becoming  the 
new  promotion  director  and  Dan  J. 
Matthews  taking  over  the  southern  ac¬ 
count  executive  position.  Soladay  joined 
the  syndicate  last  year  from  an  art 
director/production  artist  post  for  an  ad¬ 
vertising  agency.  Matthews  has  left  a 
20-year  editorial  and  sales  career  with 
Belter  Homes  and  Cardens  magazine  to 
Join  the  syndicate. 

♦  ♦  5fe 

The  Kennehee  (Me.)  Journal  held  a 
“Great  Comics  Election"  resulting  in 
four  new  comics  being  added  April 
9 — "Wizard  of  Id",  "Andy  Capp",  "Hi 
&  Lois",  and  "Doonesbury." 

The  newspaper  printed  ballots  each 
Saturday  with  the  15  trial  strips  "nomi¬ 
nated"  by  being  published  6  days  each. 
The  ballots  allowed  fans  to  rate  each 
nominee  on  a  scale  of  1  to  10.  A  total  of 
790  votes  were  received  during  the  15- 
week  promotion. 

A  total  of  1 ,760  votes  were  cast  on  the 
issue  of  eliminating  any  comics  already 
being  published  by  the  Journal.  That 
vote  total  was  larger  because  comics  fans 
could  vote  each  week  on  the  same  com¬ 
ics.  "Nancy"  and  "Asterix  &  Obelix" 
were  the  two  losers  among  comics  being 
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run  regularly  by  the  paper.  Every  Jour¬ 
nal  strip  received  some  votes  for  elimina¬ 
tion. 

The  ranking  of  the  15  new  candidates 
for  the  comics  page  was:  Wizard  of  Id, 
Andy  Capp,  Hi  &  Lois,  Doonesbury, 
Drabble,  B.C.,  Shoe,  No  Comment,  Gar¬ 
field  the  Cat,  Spider-man,  Quak,  Mod¬ 
esty  Blaise,  Conan  the  Barbarian, 
Popeye,  and  Miss  Peach. 

*  *  ♦ 

The  Register  and  Tribune  Syndicate  is 
introducing  a  new  panel,  "Blockheads", 
by  John  Gile  in  one  column  size  with 
bold  graphics  and  captions.  The  panel 
uses  a  variety  of  elements  and  charac¬ 
ters,  some  of  which  will  reappear  and 
develop  personalities  as  the  panel  con¬ 


tinues.  R  &  T  suggests  strong  graphics 
make  the  panel  a  layout  aid  for  any  page, 
not  just  the  comics. 

Giles  is  a  journalism  graduate,  magna 
cum  laude,  of  Northern  Illinois  Univer¬ 
sity  and  has  worked  as  a  reporter,  news 
editor,  and  managing  editor  of  daily  and 
weekly  newspapers  in  downstate  Illinois. 

*  4c  4c 

Paul  Harvey,  radio  commentator  and 
Los  Angeles  Times  Syndicate  columnist, 
has  been  installed  in  Radio's  Hall  of 
Fame  in  Washington,  D.C.  by  the  Nation¬ 
al  Association  of  Broadcasters.  Harvey’s 
portrait  and  a  plaque  saluting  him  will 
join  those  of  radio  history’s  Fred  Allen, 
Jack  Benny,  Bob  Hope,  and  Edward  R. 
Mur  row. 


Let  your  young  readers 
match  wits  with  America’s 
Sherlock  Holmes  in 
sneakers! 

Encydopedia 
Bnnvn 


America’s  Sherlock  Holmes 
In  Sneakers 

By  Donald  J.  Sobol 


Mystery!  Suspense! 
Loads  of  Laughs! 


•  t97f  LkHvortoi  Prou  Sywdicota 


Encyclopedia  Brown,  the  world’s  greatest  boy  sleuth, 
is  now  available  for  your  comic  page. 

Since  1963,  Leroy  Brown  (nicknamed  Encyclopedia  for  his 
store  of  knowledge  and  uncanny  ability  to  solve  mysteries) 
has  been  entertaining  and  challenging  young  reader’s  minds. 
With  over  nine  million  books  sold.  Encyclopedia  Brown  has 
become  one  of  the  most  popular  children’s  series  in  history. 

Now,  you  can  offer  two  baffling  Encyclopedia  Brown 
mysteries  —  one  Monday  through  Saturday  and  one  in  full 
color  on  Sunday. 

Over  100  newspapers  are  using  this  reader  participation 
comic  strip  in  their  lineup.  For  samples  and  rates  contact; 

UNIVERSAL  PRESS  SYNDICATE 

6700  Squibb  Rd.,  Mission,  Kansas  66202 
Order  Dept.  Toll  Free  1-800-255-6734 
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Newspaper  Ad  Bureau 
to  recap  activities 


By  Sam  Cremin 

The  Newspaper  Advertising  Bureau 
will  recap  its  year’s  activities  in  the  re¬ 
ports  it  will  give  to  its  member  papers 
and  board  of  directors  next  week  at  the 
American  Newspaper  Publishers  Assoc¬ 
iation  meetings  in  New  York. 

There  the  Bureau  should  discuss  the 
most  recent  developments  in  the  news¬ 
paper  industry’s  plan  to  discount  national 
advertisers  who  run  extended  schedules 
(665  newspapers  now  offer  discounts, 
586  for  the  first  time). 

It  probably  will  also  announce  that  it 
has  put  on  computer  line  the  newspaper 
studies  which  it  compiled  and  is  offering 
as  a  substitute  for  the  ABC  data  bank. 
By  putting  its  data  on  line  the  bureau 
makes  its  audience  data  immediately 
available  to  any  advertiser  or  agency 
with  a  computer  terminal. 

The  most  recent  compilation  of  aud¬ 
ience  data  includes  162  newspapers  in  82 
markets.  Now  three-quarters  of  the  total 
circulation  in  the  top  100  markets  and 
more  than  half  of  the  nation’s  newspaper 
circulation  is  represented  in  the  bureau’s 
bank. 

The  recent  metamorphosis  of  the  bur¬ 
eau’s  Nationally  Advertised  Brands 
Scanner  Reports  (NABSCAN)  into  its 
own  separate  and  self-sufficient  Bureau 
division  will  also  be  a  major  focal  point. 

NABSCAN,  a  system  devised  to  ana¬ 
lyze  scanning  data  for  marketing  pur¬ 
poses,  was  begun  in  1975  as  a  way  to  mea¬ 
sure  and  find  ways  to  improve  newspa¬ 
per  advertising.  It  has  since  then  devel¬ 
oped  into  a  marketing  service  for  national 
advertisers. 

In  January  NABSCAN  began  working 
on  a  self-sufficient  budget.  As  of  Febru¬ 
ary  1  it  had  sold  more  subscriptions  than 
it  did  in  all  of  ’78. 

Three  weeks  ago  the  NABSCAN  exe¬ 
cutives  left  their  place  among  the  other 
bureau  offices  and  moved  onto  a  floor  of 
their  own  in  New  York. 

The  NABSCAN  program  currently  in¬ 
cludes  64  scanner  equipped  stores.  Sub¬ 
scribers  to  the  program  can  track  be¬ 
tween  50  and  75  products.  These  items 
may  be  his  own  or  those  of  his  competi¬ 
tors. 

The  subscriber  can  buy  data  on  prod¬ 
ucts  in  one  individual  market  or  he  can 
buy  the  “All  Store  Report’’  which  pro¬ 
vides  product  totals  from  ail  64  stores. 
The  “All  Store  Report”  allows  the  sub¬ 
scriber  to  determine  his  geographic  areas 
of  gain  and  loss. 

NABSCAN  figures  have  shown  that 
retail  newspaper  inserts  trigger  increased 
product  movement.  A  random  check  of 
items  appearing  in  Brockton  Public  Mar- 
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ket’s  regular  advertising  schedule  showed 
that  the  average  newspaper  ad  in¬ 
creased  product  movement  three  fold, 
said  NABSCAN  head  Dick  Neale. 

The  indices  on  the  NAB  printed  re¬ 
ports  ranged  from  a  high  of  390%  for 
canned  goods  to  a  low  of  249%  for  non¬ 
edibles. 

The  Bureau’s  research  team  also  used 
scanners  to  study  product  movement  and 
the  size  of  different  items  within  super¬ 
market  ads.  Although  exceptions  were 
found,  it  was  determined  that  there  is  a 
positive  correlation  between  item  size 
and  product  movement. 

Campbells  Soup  is  using  NABSCAN 
to  test  the  effectiveness  of  non-coupon 
ads  in  eight  marketing  areas.  Favorable 
test  results  should  trigger  a  nationwide 
continuity  effort  in  newspapers  for  the 
fiscal  year  which  begins  August  1 ,  accord¬ 
ing  to  the  Newspaper  Advertising  Bur¬ 
eau’s  reports  to  its  directors. 

Coca-Cola  Foods,  which  has  been 
using  NABSCAN  to  monitor  its  own  and 
competitive  product  movement  is  also 
expected  to  increase  its  newspaper  activ¬ 
ity  for  the  next  fiscal  year,  says  the  Bur¬ 
eau  report. 

NABSCAN  data  is  being  used  by 
other  manufacturers  to  study  the  impact 
of  off-label  pricing,  the  result  of  different 
coupon  offerings  and  the  movement  of 
new  products  under  heavy  promotion. 

Among  the  subscribers  to  NABSCAN 
are  American  Can,  Bristol  Myers,  Gen¬ 
eral  Foods,  Nestles,  Scott  Paper  and  Hoe- 
fer,  Dieterich  &  Brown. 

The  Newspaper  Advertising  Bureau 
has  also  been  involved  in  helping  adver¬ 
tisers  simplify  the  ad  placement  and  bill¬ 
ing  process.  For  example,  last  Septem¬ 
ber  the  Bureau  did  both  the  ordering  and 
the  billing  for  the  preprint  which  the  Ford 
Motor  Co.  ran  through  the  J.  Walter 
Thompson  agency  in  2,200  newspapers 
at  a  cost  of  $5.2  million. 

For  the  $500,000  income  tax  campaign 
which  the  Beneficial  Management  Corp. 
ran  through  the  A.  Paul  Lefton  ad  agency 
the  Bureau  quoted  rates,  placed  the  ord¬ 
ers,  mailed  the  mechanicals  and  made 
the  payments. 

To  help  the  Scott  Paper  Co.  with  its 
billing  the  Bureau  developed  a  multi-page 
billing  form  which  lets  Scott  see  at  a 
glance  the  actual  linage  which  has  been 
run  against  or  without  a  master  contract 
for  each  newspaper  Scott  uses. 

The  experience  with  these  accounts 
should  help  the  Bureau  work  toward  the 
one-order/one-bill  system  which  Bureau 
president  Jack  Kauffman  has  said  they 
may  some  day  be  able  to  provide  the 
national  advertiser. 

In  classifieds,  too,  the  Bureau  has  been 


involved  with  national  advertising.  The 
Bureau’s  Eric  Anderson  helped  NW 
Ayer  ABH  with  the  $500,000  classified 
Army  recruitment  campaign  which 
began  in  mid-March  and  is  running  for 
four  months. 

Dick  Kennedy,  one  of  the  Army  ac¬ 
count  supervisors  at  Ayer,  said  that  they 
needed  classifieds  to  get  close  to  those 
job  seekers  who  might  want  the  educa¬ 
tion,  pay  and  benefits  which  the  Army 
can  offer. 

The  recruitment  ads  are  appearing  in 
two  hit  packages  which  couple  six  to 
eight  one-column-inch  ads  for  specific 
jobs  with  one  two-column  by  six-inch  in¬ 
stitutional  ad. 

The  Bureau  helped  Ayer  contact  the 
knowledgable  classified  managers,  get 
market  information  and  the  like  for  their 
present  four  month  campaign. 

They  are  also  helping  Ayer  to  research 
the  viability  of  other  newspapers  for  fu¬ 
ture  use.  The  Bureau’s  Anderson  was 
instrumental  in  organizing  and  distribut¬ 
ing  a  questionnaire  to  more  than  500 
classified  directors  for  information 
beyond  which  is  provided  by  Standard 
Rates  and  Data. 

Anderson  said  that  the  Bureau  will 
continue  trying  to  get  advertisers  to  run 
trademark  ads  in  the  classified  section  in 
a  format  like  that  used  in  the  Yellow 
Pages.  The  program  which  was  originally 
stymied  by  the  unwillingness  of  advertis¬ 
ers  to  pay  the  national/retail  rate  differ¬ 
ential  is  being  repositioned  as  a  local 
campaign.  The  trademark  ad  idea  is 
being  sold  as  a  cooperative  program. 

How  effective  are  classifieds  for  dif¬ 
ferent  types  of  advertisers?  The  Bureau 
has  devised  a  nationwide  readership 
study  to  be  conducted  by  Response  Anal¬ 
ysis  Corp. 

The  project  which  is  being  funded  by 
the  Newsprint  Information  Committee 
will  study  the  relation  between  the  classi¬ 
fied  reader  and  shoppers  of  different 
products.  The  results  which  are  still  com¬ 
ing  in  will  be  processed  for  release  at  the 
Association  of  Classified  Ad  Managers 
(ANCAM)  meeting  to  be  held  in  Cleve¬ 
land,  June  24-28. 

Another  major  area  of  concern  for  the 
Bureau  classified  people  is  the  growth  of 
real  estate  franchise  operations  such  as 
Century  21  and  Gallery  of  Homes.  The 
Bureau’s  Jane  Gilmer  is  working  with  the 
franchise  operations  to  show  them  ways 
to  use  the  classifieds  more  effectively. 

The  action  committee  of  ANCAM  re¬ 
cently  set  marketing  objectives  for  the 
upcoming  year.  Among  the  priorities  de¬ 
cided  on  were  encouraging  small  stores 
and  discount  chains  to  advertise  through 
classifieds,  to  develop  the  viability  of 
new  classified  units  (i.e.  step  down 
shapes,  and  one  color),  upgrade  the 
professionalism  of  classified  sales,  part¬ 
icularly  telephone  sales  which  serve  to 
minimize  the  burden  of  rising  fuel  prices, 
and  also  to  increase  the  Armed  Forces 
participation  in  classifieds. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

AUTOMOTIVE 

HUMOR 

YOUR  AUTO  AND  YOU;  Weekly  column  | 
of  answers  to  your  readers'  car  prob-  | 
lems,  plus  weekly  test  report  on  new  ] 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E,  Manor  Circle,  ' 

YOUNG  BLACK  COLUMNIST  offers 
side-splitting  commentary  on  Americana. 
Twice-weekly.  Samples:  Venice  L.  Holmes, 
2503  McGill,  Saginaw,  Ml  48601. 

Milwaukee,  Wise.  53217  i 

LIFESTYLE 

CARTOONS 

BLACK  COMMENTARY,  a  twice  weekly 

“ALL  THE  CARTOONS  YOU'LL  EVER  1 
NEED"  is  in  a  low  cost  package  of  36  | 
hilarious  1  and  2  column  camera-ready  i 
ROP  cartoons  available  quarterly  headed  i 

social  and  political  column  with  vitality, 
style  and  flair.  Readers enjor  the  W.  Earl 
Douglas  column.  Free  samples.  Box 
27362,  Editor  &  Publisher. 

by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 

MEDICINE 

MAN  AND  MFDiriN^ 

COMIC  PANELS 

Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 

TV  SETire— An  unprecedented  weekly 
TV  cartoon.  Samples/rates;  One  Syndi¬ 
cate,  42-12  149th  St.,  Flushing,  NY 

J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 

MONEY 

COMIC  STRIPS 

"MORE  FOR  YOUR  MONEY"— Weekly 

0.0 — The  newest,  most  ultra-unique 
strip  in  the  business.  Free  samples:  Box 
26^8,  Editor  &  Publisher. 

column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

COOKING 

SMALL  BUSINESS  COLUMN;  Popular 

NEW  COOKING  AND  FOOD  COLUMN 
WITH  A  DIFFERENCE, 
written  by  Certified  Cooking  Teacher 
who  has  his  own  weekly  cooking  show  on 
television  in  the  New  England  area. 
Weekly  column  will  consist  of:  recipes. 

1  ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  Chappaqua,  N.Y. 
10514. 

photographs,  interesting  facts  and  his¬ 
tory  of  foods,  travel  with  emphasis  on 

MOVIE  REVIEWS 

lucdl  dishes,  special  features  for  holiday 
seasons,  illustrations,  and  helpful  cook¬ 
ing  hints. 

Boost  your  circulation,  write  for  free 
sample: 

CHEF  WILLIAM  LORD,  INC. 

500  Lowell  Street 

Wakefield,  MA  01880 

MINI  REVIEWS  (Cartoon  illustrated)- 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Our  5th  year. 
Camera-ready  and  AP  DataFeature.  Clin- 
eman  Syndicate,  7  Charles  Court,  Mid¬ 
dletown,  NY  10940.  (914)  692-4572. 

RFAI  F$TATF 

ENTERTAINMENT 

RAY  WILSON  "On  Broadway,"  a  weekly 
column  550  words.  Published  Coast  to 
Coast  for  25  years.  Samples;  NEW  YORK 
TODAY,  INC.,  78-11  Kew  Forest  Lane, 
Forest  Hills,  NY  11375.  (212)  544-1254. 

queries  on  buying  and  selling  homes.  In¬ 
formative.  lively,  reliable  across  US.  4th 
year,  65  dailies.  Broker,  journalist,  in¬ 
structor  Edith  Lank.  240  Hemingway, 
Rochester  NY  14620.  (716)  271-6230. 

nAonFfdiun 

SENIOR  CITIZENS 

"GROWING  YOUR  OWN"  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We'll  send  seed  catalog  too! 

ILLUSTRATED,  indoor-outdoor  garden¬ 
ing,  weekly  feature,  8th  year.  Details, 
Masson,  Box  66,  Needham  MA  02192. 

DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 

GENERAL 

TRAVEL 

A  NEW  SYNDICATE 

Feature  Associates,  a  small  syndicate, 
would  be  pleased  to  have  your  newspa¬ 
per  consider  its  weekly  columnists.  Write 

INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 

94901.  Thank  you. 

WEEKLY  Travel  column,  600  words  by 

PERK  UP  your  paper.  Pick  a  package 
from  25  features;  cartoons,  columns. 

quiries:^(:urtfs  W.°Casewft*  Box  19039, 
Denver,  CO  80219. 

$1.  Dickson,  17700  Western  69e, 
Gardena  CA  90248. 

Feature  Your  Feature 

HUMOR 

FEATURES  AVAILABLE 

FOLLY'S  THINKSHOP— Weekly  humor 
strip.  Details:  Richard  Jarrett  Company, 

And  Watch  Your 

Syndicate  Sales  Soar! 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BOOKPLATES 

NEWSPAPER  APPRAISERS 

FREE  color  catalog  of  bookplates  and 
hard-to-find  home  library  accessories. 
Antioch  Bookplate  Co.,  Box  28EP,  Yellow 
Springs  OH  45387. 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 

Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 

Robert  N.  Bolitho,  Box  7133,  Shawnee 

Mission,  Kans.  66207. 

BUILDINGS  WANTED 

NEWSPAPER  BROKERS 

LOOKING  FOR  commercial,  industrial 
building,  plant,  ranch,  shopping  center, 
tax  shelter,  presses.  West  Coast  or  South- 

W.  SID  SMITH.  Media  Broker 

Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 

Pulp  &  Paper,  3305  W  Warner,  Santa  Ana 
CA  92704.  (714)  556-7130. 

KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 

BUSINESS  OPPORTUNITIES 

350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office,” 

"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,”  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 

877-3407 

ROBERT  N.  BOLITHO.  "Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 

66207,  Office  (913)  381-8280. 

CONFIDENTIAL  NEGOTIATIONS 

Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 

Washington,  D.C.  20045 
(202)  National  8-1133 

WEEKLY  SHOPPER  with  large  growth  look¬ 
ing  for  investors  working/non-working.  Es¬ 
tablished  and  accepted  product.  Minimum 
of  $50,000.  Only  sincerely  interested  par¬ 
ties  inquire.  Hometown  Publications,  PO 
Box  8905.  Boise  ID  83707. 

SNYDER  NEWSPAPER  BROKERS 

136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 

PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selects  U.S.  cities.  Excellent  profitability 
and  training  provided.  Investment  re¬ 
quired.  Contact  Roger  Thrailkill, 
TRAVELHOST,  6116  N.  Central  Exp.,  Suite 
in?n  Dallas  TX  75206  (2141691-1163 

and  weekly  newspapers  m  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 

Box  3364,  Clearwater  Beach,  Fla.  33515. 

No  obligations ,  of  course. 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 

SALES,  SERVICE.  MANAGEK/IENT 

5464  Government  Blvd. 

NEWSLETTERS 

FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments  and  news.  Special  9-issue  trial 
subscription,  $9.  PO  Box  89-EP. 
Skaneateles  NY  13152.  (315)  685-8505. 

Mobile.  Ala.  (205)  666-0893 

IN  ADDITION  to  the  help  in  buying  we  af¬ 
ford  continuing  service  in  making  your  ef¬ 
forts  successful.  NEWSPAPER  SERVICE 

CO.,  INC.,  PO  Dr.  12428,  Panama  City.  FL 

32401. 

CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  —$2.75  per  line 

2  weeks — $2.65  per  line,  per  Issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks — $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.05  per  line 

2  weeks — $1.90  per  line,  per  issue 

3  weeks — $1.75  per  line,  per  issue 

4  weeks — $1.55  per  line,  per  issue 

Add  $1.75  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


CLASSIFIED  ADVERTISING 


Order  Blank 


Address 


Authorized  by 
Classification  _ 


n  Assign  a  box  number  and  mai'  my  replies  daily 
To  Run: _ Weeks  Tiil  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  (DITOR  K  PUBIISHER  •  S7S  leiinKton  Ave  •  New  York  NY  10022 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400.  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah.  G 
8662. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr..  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


NEWSPAPERS  FOR  SALE 


1  WEEKLY  NEWSPAPER,  year-round, 
plus  one  seasonal  weekly  newspaper. 
Gross  $130,000,  net  $3(5,000,  asking 
$150,000.  Qualified  buyers  only.  Write  Box 
27347,  Editor  &  Publisher. 


NEW  ENGLAND  weekly  with  national  repu¬ 
tation.  1600  paid  circulation  in  lovely  small 
town.  1  hour  from  Boston,  Outstanding 
growth  record  and  potential.  Lively,  in¬ 
fluential,  well-loved.  $75,000.  Box  27567, 
Editor  &  Publisher. 


RAPIDLY  GROWING  weekly  in  prosperous 
western  Canadian  region.  Circulation  now 
78(XI.  1 978 gross  $176M.  Anticipated  '79. 
$220M.  No  iDrinting  plant.  Exciting  poten¬ 
tial.  Box  27667,  Editor  &  Publisher. 


UNOPPOSED  3M  circulation,  award  win¬ 
ning  Kentucky  weekly,  James  White. 
Box  783.  McMinnville.  TN  371 10. 


GROWING,  year-old  paid  weekly.  Florida 
coast.  Gross  $36,0(X).  Big  potential.  Box 
27703,  Editor  &  Publisher. 


PRIZE-WINNING  Colorado  weekly  repre¬ 
senting  one  of  the  fastest  growing  com¬ 
munities  on  the  Front  Range  with  a  paid 
circulation  of  2500.  Potential  for  growth  is 
directly  proportionate  to  your  desires.  Low 
down  payment  with  extended  terms  and 
excellent  lease  arrangement  make  this 
weekly  a  superb  business  investment  for 
qualified  buyers.  For  additional  informa¬ 
tion  call  or  write  M.  J.  Nusca.  4465  North- 
park  Dr.,  Suite  207,  Colorado  Springs,  CO 
80907.  (303)  599-4630. 


SOUTHERN  CALIFORNIA  weekly  subur¬ 
ban  group.  Established  over  25  years.  Prof¬ 
itable  gross  over  $750,000.  29%  down. 
Box  460,  Downey.  CA  90241. 


ILLINOIS 

24IX)  circulation  weekly  and  shopper  in 
town  of  8000,  near  metro  area.  Rapid 

trowth.  $155,000  with  29%  down. 

mall  weekly  grossing  $73,000  with 
$30,000  net.  $80,000  with  $26,400  down. 
Profitable  weekly,  job  shop  operation  in 
scenic  northern  Illinois.  Well-equipped. 
Priced  at  less  than  gross  of  $64,000. 
COLORADO 

Small  weekly  netted  $25,000  on  $56,000 
gross  in  1978.  Near  Rocky  Mountain  Na¬ 
tional  Park.  Less  than  gross  for  cash. 

missoTiri 

New  weekly  in  community  of  4(X)0.  Grossed 
$37,0(X).  netted  $17,000  in  first  6  months. 
$35,000  with  $11,000  down. 

ALASKA 

5-day  daily  in  area  apt  to  see  great  growth 
from  oil  leases,  new  fishing  industry.  Price 
near  gross.  $150,000  down. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva,  IL  61434 
(309)  932-2270  days;  932-2642  evenings 


WESTERN  OREGON  weekly,  1978  cash 
receipts  $218,850;  3-unit  web  press; 
$325,000  price  includes  receivables. 
Large  cash  down  required.  John  N.  Jen¬ 
son,  Box  B,  Townsend,  MT  59644,  (406) 
266-4223. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily.  we  are  seeking  exclusive  profitable 
newspapers  with  4(50()  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310.  Editor  &  Publisher. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .  Those  individuals,  companies  syndi¬ 
cates  that  know  the  value  of  an  E&P  ad  and 
run  with  us  on  a  regular  basis. 

So,  be  it  12,  26  or  52  times  per  year,  we 
produce  business  and  profit  for  these  peo¬ 
ple.  We  offer  you  freedom  to  rotate  your 
copy  within  our  regular  deadline  times, 
monthly  billing,  and  the  best  exposure  in 
the  field  in  E&P  CLASSIFIEDS. 

Reserve  your  space  now,  in  the  most  effect¬ 
ive  classified  market  in  the  newspaper  in¬ 
dustry. 

E&P  CLASSIFIEDS 
Contract  rates  on  request 
(212)  752-7050 
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ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


OUR  PUBLISHING  FIRM  wishes  to  acquire 
a  small  daily  newspaper  or  large  paid  week¬ 
lies.  Your  terms  or  cash.  Prefer  California 
or  Florida.  Please  write  Box  27593,  Editor 
&  Publisher. 


EXPERIENCED  private  party  wants  small 
to  medium  sized  weekly  paper  in  smaller 
Zone  9  town.  None  too  small,  difficult.  Box 
27565,  Editor  &  Publisher. 


EXTRA  SHARP,  hard  working  sales 
oriented,  community  minded  former  pub¬ 
lisher  with  approximately  $1CX)M  for  down 
payment  of  exclusive  weekly,  weekly  with 
shopper  or  shopper.  Can  move  now  but 
would  prefer  fall.  No  metro  or  northeast 
coast.  Will  consider  all  other  areas.  May 
consider  management  position  with  oppor¬ 
tunity  to  purchase.  Send  gross,  expense 
and  price  in  first  letter.  Brokers  welcome. 
All  replies  confidential.  F.C.  Tibbetts,  PO 
Box  1153,  Detroit  Lakes  MN  56501.  (218) 
847-7473. 


PUBLICATIONS  FOR  SALE 


FREE  DISTRIBUTION  SHOPPER  located 
in  fastest  growing  city  in  the  Northwest. 
Established  and  accepted  product.  Right 
individual  can  double  present  cash  flow  of 
over  $18,000  monthly,  plus  live  in  beauti¬ 
ful  wilderness  surroundings.  Priced  for 
immediate  sale,  $100,000  cash  or 
$140,(X)0  with  terms.  Bonus  of  no  interest 
on  contract.  Owner  will  stay  with  business 
if  desired.  Hometown  Publications,  PO  Box 
8905,  Boise  ID  83707. 


MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold— published  from  anywhere.  $30,000. 
Terms.  Box  85486-NB,  Los  Angeles,  Calif. 
90072. 


PUBUCATIONS  WANTED 


EXPERIENCED  PUBLISHERS  seek  news¬ 
paper  or  magazine  for  retirement  audi¬ 
ence.  Prefer  Florida  location.  Principals 
only.  Send  copy  of  publication,  particulars 
to  Box  27547,  Editor  &  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
NEWSPAPER  AGENCY,  INC. 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 


I  AM  A  PROFESSIONAL  telephone  sales 
manager  looking  to  run  a  sales  promotion 
for  a  newspaper  that  needs  good  quality 
new  customers.  If  you  are  considering 
such  a  campaign  or  you  are  not  satisfied 
with  your  current  promotions,  write  Box 
27582,  Editor  &  Publisher. 


CLASSIFIED  CONSULTANTS 


CONSISTENT  CLASSIFIED  REVENUE 
GAINS  of  200}  and  more  annually  for  your 
daily  newspaper.  Service  includes  key  cost 
arxf  rate  analysis,  rate  scaling,  thorough 
salestraining.  Zone  1,  2,  and  3  publishers 
are  invited  to  contact  Classified  Develop¬ 
ment  Corporation,  111  Battle  Lane, 
Chapel  Hill  NC  27514.  (919)  976-3400. 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR’S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526.  Mobile,  AL  36606,  (205)  476-6600. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Inctustry  . . . 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience. 

Call  (21 2J  752-7050 
for  Classified  Ad  Rates 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  E  SOT'S 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million. 

Initial,  confidential  consultation  anywhere 
in  the  United  States  at  no  charge.  Call  col¬ 
lect:  Richard  J.  Berman,  Vice  President, 
Bankers  T rust  Company,  280  Park  Avenue, 
New  York,  NY  10017,  telephone  (212) 
692-2301. 


WEEKLY  NEWSPAPER  SERVICES 


NEW!  WEEKLIES’  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  legal  up¬ 
date  .  .  .  plus  a  special  section  of  original, 
ready-to-use  art  for  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES’  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Alabama  36606,  (205)  476- 
6600. 


Equipment 


&  Supplies . . . 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


PHOTOMECHANICAL  EQUIPMENT 
Pakofilm  processor.  Model  24-1. 

Western  plate  coater.  Model  3M86. 

Cosar  53  Densitometer. 

Iconics  Plate  processor  Model  TCM25-2. 
Nu  Arc  Ultra  Plus  Ptatemaker  FT40UPNS. 
Acti  Copy  camera  Model  204. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.  Suite  201 
Overland  Park,  Kansas  66204 
(913)  432-8276 


PYROFAX  IMAGER  and  Fuser,  Model 
NR-403  BZA  (AZA)  100034  with  Verimor- 
phic  lens,  8%  shrink  broad  or  tab.  NuArc 
still  in  carton  FDS  24TC  80"  x  38V2"  sink 
and  FWV24  developer  sink  and  viewer,  new 
slight  damage.  Call  Don  Twing,  Santa 
Maria  Times,  CA.  (805)  925-2691. 


CIRCULATION  SUPPUES 


SUPER  STRENGTH 
LIGHT  WEIGHT  PLASTIC 

Specializing  in  bundle  bags.  Also  insert 
bags.  Clyde  Packaging  Co.,  1472  Broad¬ 
way,  New  York  NY  10036.  (212)  840-7336. 


COMPUTER  SOFTWARE 


DIDDE/GLASER,  320  stuffer,  serial  # 
124-90.  In  excellent  condition.  Available  in 
April.  $15,000.  Contact  R.M.  Higgin¬ 
botham,  Roswell  Daily  Record,  Box  1897, 
Roswell  NM  88201.  (505)  622-7710. 


MODEL  B  Cutler  Hammer  bottom  wrap 
machine.  Available  immediately.  Very  good 
condition.  Box  27489,  Editor  &  Publisher. 

ONE  MODEL  545  Cheshire  Label  Machine 
(for  newspapers  or  magazines)  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  7522i 
(214)  357-01%. 


SHERIDAN  24  P  inserter  with  conveyor 
and  hand  fly  table. 

New  folded  edge  first  delivery  for  Sheridan 
inserters. 

Didde-Glaser  320  inserter,  3  stations. 

Cutler  Hammer  bottom  wrap  machine. 

Sta-Hi  257  counter  stacker  with  EDS  pro- 
grami.’er. 

Muller  231  counter  stacker. 

Cutler  Hammer  Mark  III  counter  stacker. 

Spare  parts  for  Sta-Hi  and  Cutler  Hammer 
counter  stackers. 

Cutler  Hammer  90°  curve  sections  and 
bundle  diverter. 

Roller  top  and  belt  conveyor,  various 
lengths. 

Cutler  Hammer  press  connection. 

Turn  key  installations  provided.  We  will 

also  purchase  mailroom  equipment  directly 

from  newspapers. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
Circulation  and  Mailroom  Systems 
1 1  Main  St.,  Southboro,  MA  01772 
(617)  481-8562 


48  POCKET  SHERIDAN  inserting  machine, 
good  condition,  3  vertical  heads,  4  hori¬ 
zontal  heads,  5  into  1,  contact  Dave  Samo 
(515)  284-8587,  Des  Moines  Register  and 
Tribune. _ 


WE'VE  GONE  INTO  THE 
HARDWARE  BUSINESS! 

(And  the  software  business  too!) 

Here's  how  E&P  Classifieds  can  benefit 
you  as  you  move  into  the  new  technology. 
IF  YOU’RE  A  NEWSPAPER  ready  to 
move  into  more  sophisticated  computer 
technology,  we  can  help  you  get  top 
dollar  for  the  computers  you’re 
currently  using. 

IF  YOU’RE  A  MANUFACTURER  of 
computer  hardware  or  a  software  house, 
we  can  help  you  move  your  trade-ins 
out  of  your  inventory  and  into  a 
worldwide  marketplace. 

No  matter  what  model  computer 
you  have  for  sale,  someone  out  there 
needs  it  and  wants  it.  And  with  a 
worldwide  readership  in  the  newspaper 
field,  we’ll  find  them  for  you. _ 


MISCELLANEOUS 


COMPUGRAPHIC(2)  2414  Videosetter  2Vi 
years  old,  complete,  $20,000  each.  Also 
Unified  Composer  with  on-line  interface, 
$13,000  each.  Waxers,  light  tables, 
Robertson  500  Overhead  Horizontal  Cam¬ 
era,  18"  film  processor  LD-18.  Camera  with 
Gammamatic.  (312)  343-1144. _ 


FOR  SALE 
50%  OFF 

SIGNODE  KW  wire  tyer  parts.  We  have  a 
large  selection  on  hand.  Interested  parties 
should  write  or  call: 

The  Miami  Herald  Publishing  Co. 

1  Herald  Plaza,  Miami  FL  33101 
(305)  350-2768  or  350-6007 
R.K.  Baker,  Printing/Packaging  Parts 
Dept.,  Mail  Room,  5th  floor. 


1  CHEMCO  MARATHON  with  accessories, 
10  years  old,  now  in  operation,  $5000. 
Times  Publishing  Co.,  Martha  Sauer,  Pur¬ 
chasing  Agent,  (813)  893-8276. 


4  INTERTYPE  machines  (3  C-4s,  1  C44 
with  related  matrixes)  with  many  type  faces; 
various  Friden  justowriters;  plus  work 
benches,  melting  pot,  all  necessary 
equipment  to  prepare  a  daily  newspaper. 
Write  Box  27589,  Editor  &  Publisher,  or 
call  (212)  928-7003. 


NEWSPRINT 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry  . . . 
E&P  CLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience. 

Call  (21 2J  752-7050 
for  Classified  Ad  Rates 


EDITOR  &  PUBLISHER  for  April 


ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
(CIRCULATION— draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup,  N.M.  87301,  (505) 
863-6811. 

,  1979 


NEWSPRINT  ROLLS— Basis  30  lb.  steady 
supply,  prompt  shipment  from  inventory, 
delivered,  price  on  request.  Brookman 
Paper  Corp.,  300  E.  54  St.,  New  York,  NY 
10022.  (212)  688-3020. 


PHOTOTYPESETTING 


FOR  SALE:  Good  condition  CompuWriter  I 
and  II.  Make  offer. 

Mark  (516)  484-4477. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus¬ 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


FOR  SALE:  2  Model  173  Compuscan  OCR 
Scanners.  Available  immediately.  Contact: 
John  Tarter,  Production  Manager,  Fresno 
Bee,  Fresno  CA.  (209)  268-5221. 

COMPUWRITER  IV,  excellent  condition 
with  film  strips  and  processor.  Call  Nancy 
(516)  938-5500. 


THREE  505TV  Mergenthaler  typesetters 
complete  with  ASR-33’s,  ICL  paper  tape 
readers,  1  CRT  Monitor  plus  complete 
spare  parts  inventory.  Best  offer;  will  sell 
individually.  Contact  Jim  McCarthy,  Gore 
Newspapers  Company,  PO  Box  14430,  Ft. 
Lauderdale,  FL  33302.  (305)  761-4521. 


PASTEUP 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54-14th  Street 
Wheeling  W.  Va.  26003 
Ph.  (304)  233-5211 


PRESSES 


NEWS  KING,  4  units,  used  very  little,  like 
new.  Complete  with  folder  and  roll 
stands,  30  HP  drive. 

2  units  Community,  complete. 

2  units  News  King,  complete. 

Bell-Camp,  Inc. 

PO  Box  97,  Elmwobd,  NJ  07407 
(201)  796-8442  Telex  13-0326 


ACCUMETER  GLUE  SYSTEMS  for  web 
press.  Four  web  capacity.  Cheap.  Call  Tim 
Bolyatd  or  Neil  Jorgensen  (213)  787-4100. 


SURPLUS 

NEWSPAPER  PRESSES 

• 

HARRIS  PRESSES 

N-845  UP  TO  8  UNITS 
V-22  -  6  UNITS 

• 

GOSS  PRESSES 

4  PRESSES  FROM  4  TO  8  UNITS  EACH 


1  GOSS  URBANITE  FOLDER 


SUBURBAN  PRESSES 

I-6UNIT- 1-4  UNIT 
2  ADDITIONAL  UNITS  AVAILABLE 

• 

4  COLOR  KING  PRESSES 

CONSISTING  OF  4  TO  8  UNITS 

• 

The  above  equipment  may  be  seen  in 
operation.  They  are  from  one 
to  ten  years  old. 

a 

WE  ARE  NOT  DEALERS 


FOR  INFORMATION  CALL  OR  WRITE: 
TREASURE  CHEST 
ADVERTISING 

Ad  Service  Division 
15354  E.  Stafford  St. 

City  of  Industry.  Cal.  91744 
ATTN: 

Paul  Milhous,  Pres. 
Phone  (213)  968-8541 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


COMMUNITY,  3  units,  very  clean 
SUBURBAN,  6  units 
NEWS  KING,  4  units,  2  years  old 
MOGUL  FOLDER,  V*  and  V2  fold 
NATIONAL  NEWSPAPER  EQUIPMENT 
Alief  TX.  (713)  498-2462  Telex  791197 


COTTRELL  3  UNIT  V-15A/JF7  folder 
Cottrell  V-ISA  press  units 
News  King  2  unit  press/folder 
Hantscho  Jr  2  unit/folder 
Acumeter  pasting  system 
Color  King  folder— 30  hp 
Butler  splicer  Model  4042 
Muller  Counter  Stacker  Model  207 
GRAPHIC  EQUIPMENT  SALES 
1836  Woodward  Street 
Orlando,  Florida  32803 
(305)  896-4330;  Telex:  56-7471 


LIQUIDATION  SALE 

Goss  Suburban  1500  Series,  new  1974,  10 
units,  22%  X  36,  2 folders,  imprinter,  UV 
dryers. 

Goss  Community,  4  units,  22%  x  36,  SC 
folder,  new  1972. 

Goss  Community,  4  units,  22%  x  36,  SC 
folder,  new  1968. 

We  will  sell  the  above  as  complete  presses 
or  as  individual  components  (Complete 
camera,  platemaking  and  material  han¬ 
dling.  Contact: 

IPEC,  INC. 

401  North  Leavitt  St. 

ChicaralL  60612 
(312)  738-1200,  Telex  25-4388 


LOOKING  FOR  A  REPUTABLE  DEALER? 
CONTINENTAL  PRINTING  MACHINERY  is 
dedicated  to  becoming  No.  1  in  sales  and 
service  in  pre-owned  equipment  for  the 
newspaper  industry.  Before  you  buy  or  sell 
equipment  give  us  a  call. 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin,  Suite  201 
Overland  Park  KS  66204 
(913)  432-8276 


WEB  OFFSET  EQUIPMENT 
4-unit  Color  King  press  with  V2  &  V*  page 
folder,  40h.o.  drive  Mfg.  1963. 

9-unit  Cottrell  press  with  2y4  &  %  page  fold¬ 
ers,  2-press  drives  Mfg.  1972.  Recondi¬ 
tioned  in  1978. 

2-unit  Goss  Community  press  with  page 
folder  S.N.  C294  Available  June  1979. 
Upper  former  for  Color  King  folder. 

Goss  Community  add  on  units,  grease 
style. 

Color  Kin^  &  %  page  folder,  recon¬ 
ditioned  with  G.E.  30  h.p.  press  drive. 
2-Daily  King  Printing  units  &  roll  stands 
can  be  offered  “as-is^'  or  "recond." 

1-News  King  Printing  unit  &  roll  stand  can 
be  offered  "as-is"  or  "recond." 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Suite  201 
Overland  Park,  Kansas  66204 
(913)  432-8276 

2  STACKERS,  Baldwin  type  105,  1977. 

1  quarter  folder  Goss  Urbanite  series 
1000.  1977. 

Write  P.1.0. .  1  Bid  Ney.  75018  Paris, 
France,  Attn:  M.  Kreder. 

ONE  WEB  CAPACITY  RIBBON  FOLDER  for 
Urbanite  press,  (^heap.  Call  Tim  Bolyard  or 
Neil  Jorgensen  (213)  787-4100. 
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GOSS  COMMUNITY  Folders 
Goss  SU  Folder 
Goss  Metro  Folder  3-2 
Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  22%" 

Harris  V25  add  on  units,  1974. 

Urbanite  %  folder 
Color  King,  2  units  folder  1965 
Fincor  motor  and  control  40-60  HP 
2  unit  V-15  Cottrell  with  Gear  Drive 
Urbanite  folder.  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


COLOR  KING  WEB:  KJ8  folder.  30  horse 
power  drive,  2  units,  accumeter,  Count- 
0-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 

HARRIS  V-15A,  6  units,  JF-7  upper  former. 
Beautifully  maintained  press.  Complete  or 
break-up. 

O.N.E.  ATLANTA,  GA. 

(404)  321-3992,  Telex  70-0563 


WANTED  TO  BUY 


KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
26682,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fold¬ 
er  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor*  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


LOOKING  FOR  SUPPLIER  to  supply  bulk 
offset  supplies  for  resale  out  of  country. 
Contact  Continental  Printing  Machinery 
Inc.,  7432  Hadley,  Overland  Pk.,  KS 
66204.  (913)  432-8276. 


USED  HEADLINER  with  several  fonts  and 
chemical  bath.  Also  want  used  composer. 
Send  details  to  Times-Herald,  PO  Box  55, 
Grants  Pass  OR  97526. 


NEWSPAPER  VENDING  BOXES,  standard 
size,  weather  protected.  Up  to  50  needed, 
prefer  bulk  buy.  Call  Jerry  Crane,  (404) 
292-3536. 


COUNTERVEYER,  write  to  Schrader,  Sr., 
216  W  3rd  St.  N,  Newton  lA  50208  or  (515) 
792-54(38,  Schrader  Sr  or  Mrs  Wood. 


PUBLISHER  wants  to  buy  6  unit  Goss 
Community  with  SC  folders,  needs  im- 
mediatly.  Call  (305)  655-8214,  ask  for  Ron 
Miller. 


LOOKING  FOR  2  unitsof  Urbanite  to  stack 
on  existing  units  (folder  #  U591).  Call  Tim 
Bolyard  or  Neil  Jorgensen  (213)  787-41(X). 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
offset,  N.  Gregory,  343  Clive  Ave.,  Ocean- 
side,  NY  11572.  (516)  764-2250. 


60  HP  FINCOR  controller  with  motor  for 
Community  press.  Complete  upper  former 
for  S/C  folder.  Send  detail,  prices  to  Box 
408,  Meadow  Vista,  CA  95722. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  ooeration. 

Box  27f87,  Editor*  Publisher. 


BEST  $$$  FOR  YOUR  METAL  TYPE 
Lead  Department  CommerciaT>4etals  Co. 
Box  1046  Dallas,  Texas  75221 
(214)  631-4120  Ext.  215 


The  Industry’s 

MEETING 
PLACE  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


EDITOR  &  PUBLISHER  for  April  21 , 1 979 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


ACADEMIC 


POSITION  AVAILABLE 
Southern  Methodist  University  seeks  as¬ 
sistant  professor  to  teach  introduction  to 
mass  media  and  to  advise  freshmen.  In 
addition,  person  should  be  able  to  teach 
writing  or  advertising  or  public  relations. 
Salary  open.  Date  of  appointment:  June  1, 
1979.  Starting  date:  August  24,  1979. 
Send  resumes,  recommendations  and 
supporting  information  to:  David  McHam, 
acting  director.  Division  of  Journalism, 
Southern  Methodist  University,  Dallas,  TX 
75275.  Southern  Methodist  University  is 
an  Equal  Opportunity/Affirmative  Action 
Employer. 


MOREHEAD  STATE  UNIVERSITY  is  seek¬ 
ing  an  instructor  or  assistant  professor  of 
journalism  to  teach  in  editorial  and 
advertising-public  relations  sequences. 
Media  or  agency  experience  required. 
Master's  degree  required.  Doctorate  pre¬ 
ferred.  Available  August  15,  1979.  Salary 
based  on  qualifications.  Letter  of  applica 
tion  and  resume  by  May  1  to  Dr  Jack  E. 
Wilson,  Head,  Department  of  Communica 
tions,  Morehead  State  University 
Morehead  KY  40351.  MSU  is  an  Equal  Op 
portunity.  Affirmative  Action  Employer, 


INSTRUCTOR  or  Assistant  Professor  with 
media  experience  to  teach  basic  reporting 
and  editing.  MA  required,  PHD  preferred. 
Equal  Opportunity  Employer.  Contact:  Dr 
Raymond  W.  Buchanan,  Chairman,  De¬ 
partment  of  Communication,  University  of 
Central  Florida,  Box  25000,  Orlando  FL 
32816. 


THE  OHIO  STATE  UNIVERSITY  is  seeking 
an  assistant  professor  for  a  tenure-track 

?osition  beginning  September  1,  1979. 

hose  with  broad^cast  of  news  editing 
interests  who  have  demonstrated  teaching 
and  research  capabilities  are  invited  to 
apply.  A  PhD  is  strongly  preferred  and  ap¬ 
plicants  should  have  h^  at  least  2  years  of 
media  experience.  Salary  range  $15- 
16,000.  Apply  with  resume  by  May  14  to 
Sharon  Dunwoody,  Search  Committee 
Chairperson,  School  of  Journalism,  The 
Ohio  State  University,  Columbus,  OH 
43210.  An  equal  opportunity  employer. 


DIRECTOR  NEWS  BUREAU— This  is  a 
highly  responsible  supervisory,  editorial 
arid  journalistic  position  involved  in  the 
preparation  and  distribution  of  informa¬ 
tion  about  the  University  of  Kentucky  to 
the  printed  media.  Prior  writing  and  edit¬ 
ing  experience  highly  desirable.  Education 
background  should  include  graduation 
from  a  four-year  college.  Send  resume  to 
Marianne  Kiser,  Campus  Employment  Of¬ 
fice,  University  of  Kentucky,  350  Service 
Bldg.,  Lexington,  KY  40506.  Equal 
Opportunity/Affirmative  Action  Employer. 


DIRECTOR  OF  UNIVERSITY  PUBLICA¬ 
TIONS  AND  GRAPHIC  SERVICES— To  di¬ 
rect  staff  of  seven  plus  students  in  coor¬ 
dinating  all  university  publications  and 
graphics.  Bachelor's  degree  in  journalism, 
English,  communications  or  design  pre¬ 
ferred.  Two  years' experience  in  producing 
publications,  editing  or  design  required. 
Resumes  should  be  sent  by  April  30,  1979, 
to  Kenneth  L.  Beasley,  Assistant  to  the 
President,  Northern  Illinois  University, 
DeKalb,  IL  60115.  Nil)  is  an  equal 
opportunity/affirmative  action  employer. 


JOURNALISM 

Instructor  in  Print  Journalism.  Masters  de¬ 
gree  and  newspaper  experience  required, 
teaching  experience  preferred.  Will  teach 
basic  courses  in  the  print  journalism  area 
including  writing,  gathering  and  editing  as 
well  as  layout  and  feature  writing.  Photog¬ 
raphy  background  helpful.  Will  advise  stu¬ 
dent  newspaper  and  coordinate  internship 
program  in  the  print  media.  Ability  to  work 
with  and  relate  to  student  advisees  and 
newspaper  staff  essential.  Opportunity  to 
edit  and  write  college  publications.  Tenure 
track,  salary  competitive.  Submit  resume 
and  application  by  May  14,  to  Dean  Doris 
Crozier,  Lindenwood  College,  St.  Charles, 
MO.  63301.  Lindenwood  is  an  Equal  Op¬ 
portunity,  Affirmative  Action  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER— Immediate  open¬ 
ing,  Columbus,  Ohio  youth  oriented  enter¬ 
tainment  magazine.  Heavy  advertising 
sales  and  administrative  experience.  $300 
per  week  plus  overrides.  Send  resume  and 
cover  letter  to  Good  Times,  230  Arlington 
Circle,  East  Hills  NY  11548. 


ADMINISTRATIVE 


UNUSUAL 

TOP  MANAGEMENT 


OPPORTUNITY 

Nationally  known  Midwestern  weekly 
group  with  100,000-1-  circulation  is  looking 
for  an  assistant  publisher  with  solid  man¬ 
agement  experience.  Perhaps  you  are  lead- 
inga  smaller  group  or  have  met  a  dead  end 
in  your  present  situation.  You  must  have  a 
strong  background  in  advertising  sales, 
experience  in  a  competitive  market  and  an 
understanding  of  and  appreciation  for  a 
quality  news  product.  You  will  join  us  as 
our  #2  person  and  must  be  willing  to  pre¬ 
pare  for  our  publisher's  chair.  Top  com¬ 
pensation  and  fringes  for  the  right  indi¬ 
vidual.  Apply  only  if  qualified.  Send  re¬ 
sume  including  salary  history  to  Search 
Committee,  Box  27752,  Editor  & 
Publisher. 


GENERAL  MANAGER— 17,000  circulation 
daily  in  Nebraska.  Applicant  must  have 
record  of  success  in  significant  newspaper 
management  positions  along  with  a  broad 
range  of  newspaper  skills.  Vigor,  good 
health  and  strong  integrity  required.  Send 
resume  to  Box  2/718,  Editor  &  Publisher. 


ASSISTANT  EXECUTIVE 
DIRECTOR 

We  are  a  trade  association  located  in  Zone 
2,  representiiig  newspaper  publishers.  We 


require  a  businessman  or  woman  who  has 
association  management  work  experience 
with  a  professional  trade  association. 
Ideally  that  person  would  have  newspaper 
background. 

Your  role  will  be  threefold:  responsibility 
for  management  supervision  of  staff;  gov¬ 
ernment  and  public  relations  involvement; 
educational  services,  including  publica¬ 
tion  planning  arx)  editing. 

Experience  in  convention  planning  and 
benefits  administration  a  plus. 

We  provide  a  salary  in  line  with  experience 
and  ability. 

For  immediate  consideration,  forward  your 
resume  including  salary  history  and  require¬ 
ments  tO: 

BOX  27685  Editor  &  Publisher 


NEWSPAPER  POSITIONS 


NATIONWIDE  CLASS.  MGR  to  $22,000 

MARKETING  MANAGER  to  $25,000 

CIRCULATION  MANAGER  to  $28,000 

COMPUTER  TECHNICIAN  to  $22,000 

PRESSROOM  SUPER.  to  $30,000 


All  fee  paid 

Call  or  send  resume  in  confidence  to: 
JOANNE  L.  BLUM 


WILLIAM  H.  NENSTIEL 
&  ASSOCIATES,  INC. 
7120  FOURTH  STREET 
SCOTTSDALE,  AZ  85251 
(602)  949-5164 


PUBLISHERS  ASSISTANT— Sales  and 
business  oriented  individual  with  back¬ 
ground  in  weekly  newspapers,  preferably 
group.  Excellent  spot  with  55,000  circula¬ 
tion  Zone  5  weekly  group.  Box  27792, 
Editor  &  Publisher. 


KEY  MANAGEMENT  POSITION 
For  chief  financial  officer  reporting  to  top 
newspaper  publishingexecutive.  Challeng¬ 
ing  new  position  with  prpgressive,  com¬ 
petitive  Zone  5,  50,000  circulation  news¬ 
paper.  Role  demands  individual  with  solid 
financial  career  record. 

Experience  should  include  financial  man¬ 
agement  areas  such  as  payroll,  benefits, 
taxes,  insurance,  money  management  plus 
normal  accounting,  budgeting  and  finan¬ 
cial  reporting  systems  knowledge. 

An  MBA  degree  or  comparable  experience 
could  allow  successful  candidate  to 
broaden  responsibilities  into  personnel 
and  other  key  areas.  Excellent,  above  av¬ 
erage  monetary  package. 

Don't  delay,  send  your  resume  and  salary 
history  in  confidence  to  Box  27753,  Editor 
&  Publisher. 


EDITOR  &  PUBLISHER  for  April  21,  1979 


GENERAL  MANAGER  DAILY 

This  one  is  for  a  person  who  loves  the  great 
Northern  outdoors.  A  10,000  Daily  and 
Sunday,  Zone  5,  needs  a  General  Manager 
strong  in  Sales  and  Marketing.  Promotion 
to  Publisher  within  year  for  ri^t  person.  If 
this  challenge  appeals  to  you,  write  Box 
27192,  Editor  &  Publisher. 


GENERAL  MANAGER— Progressive,  multi¬ 
state  newspaper  group  will  fill  top  job 
with  experienced  newspaper  executive 
whose  background  is  particularly  strong  on 
the  sales  arid  financial  aspects  of  modern 
publishing.  A  challenging  opportunity  in  an 
expanding  market  with  a  group  dedicated 
to  healthy  growth.  Write  Box  27566,  Editor 
&  Publisher  in  absolute  confidence. 


ADVERTISING 


DISPLAY  OR  CUSSIFIED  trained  sales¬ 
man  who  wants  to  be  a  manager  in  1  to  2 
years.  Show  us  your  stuff  and  you've  got  it 
.  .  .  plus  more  after  that.  Forward  resume 
now  to  Box  27594,  Editor  &  Publisher. 


AD  MANAGER— affiressive,  independent 
15,000  daily  in  Adfirondack  region  of  up¬ 
state  New  York.  Take  over  situation  if  cur¬ 
rently  retail  ad  manager  or  will  invest  in 
management  training  for  top  salesperson 
with  3  to  5  years  experience  in  newspaper 
demographic  sales.  This  is  a  "plant  your 
roots  opportunity."  Not  interested  in  mov¬ 
ers.  Excellent  salary  and  benefit  package. 
Send  earnings  arx)  employment  history  to 
Box  27445,  Editor  &  Publisher. 


AD  SALESMAN-MANAGER  for  3500  paid 
circulation  county  seat  weekly  plus  shop¬ 
per.  Central  printing  plant.  Competitive 
salary  plus  commission  on  increases.  Must 
be  experienced.  This  is  a  great  opportunity 
for  an  aggressive  ad  person  who  wants  a 
great  place  to  live.  75  miles  from  Sun  Val¬ 
ley,  great  hunting,  fishing,  and  skiing.  Also 
only  15  miles  from  a  good  junior  college. 
Company  pays  all  benefits,  hospital,  Mfe 
insurance,  pension.  Send  full  resume  to 
Buzz  Langden,  North  Side  News,  Jerome 
ID  83338. 


ADVERTISING  SALES  DIRECTOR  for  small 
Illinois  weekly  group.  Aggressiveness  and 
competitive  spirit  a  must.  Potential  for 
growth  with  company.  Send  resume  and 
salary  requirements  to  Box  27756,  Editor 
&  Publisher. 


WANTED,  CAPABLE,  energetic  advertising 
salesperson  with  knowledge  of  layout  and 
cojw  writing.  Car  necessary.  Salary  $205 
to  $272  per  week  depending  on  experi¬ 
ence.  Fringe  benefits  and  commissions. 
Send  resume  to  Fred  L.  Ranf,  Advertising 
Manager,  The  Independent  Record,  a  Lee 
newspaper,  317  Allen  St.,  Helena,  MT 
59601.  Equal  opportunity  employer. 


EXPERIENCED  NEWSPAPER 
AD  SALESPERSON 

Top  notch  Zone  1  evening  daily,  good  sal¬ 
ary  plus  earned  bonus  potential  and  com¬ 
pany  benefits.  Send  resume  and  salary 
history  in  confidence  to  Box  27741,  Editor 
&  Publisher.  Equal  opportunity  employer. 


DUE  TO  EXPANSION,  need  self-starting 
aggressive  salesperson.  Future  chance  to 
become  Advertising  Director.  New  build¬ 
ing.  latest  equipment.  Time  to  move  to  the 
pleasant  area.  Write  Charles  H.  Fischer  Sr., 
Vice-President,  Freedom  Newspapers  Inc., 
PO  Box  1940,  Panama  City,  FL  32401. 


AWARD-WINNING  Wabash,  Indiana  news¬ 
paper  seeks  advertising  director.  Modern 
plant,  progressive  operation  needs  good 
marketing  effort.  Growth  potential  in 
Nixon  Newspapers.  Contact  Don  Nixon,  PO 
Box  663,  Wabash,  IN  46992.  (219)  563- 
2131. 


ADVERTISING  SALESMAN 

EDITOR  &  PUBLISHER  is  seeking  an  ad¬ 
vertising  representative  for  its  Chicago  of¬ 
fice.  Knowledge  of  and  respect  for  the 
newspaper  industry  desired.  Salary  and 
commission  contingent  on  background.  In¬ 
teresting,  challenging  work  with  consider¬ 
able  travel  required.  Write  to  D.  L.  Parvin, 
Advertising  Manager,  or  phone  (212)  752- 
7050  for  appointment. 


PUBLISHER/AD  MANAGER  for  150M 
gross  county  seat  weekly.  Zone  6.  Absen¬ 
tee  owner  seeks  responsible,  seasoned 
self-starter.  Box  27693,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
We  are  looking  for  an  experienced  man  or 
woman  who  can  train  a  young  but  bright 
and  capable  staff  and  oversee  a  strong  de¬ 
partment  as  it  expands  to  accommodate  a 
large  shopping  mall  about  to  open.  Circula¬ 
tion  over  30,0(X)  and  part  of  a  respected 
newspaper  group.  Salary  and  commission 
would  bring  earnings  into  low  20s  to  start. 
We  want  someone  soon.  Box  27584,  Editor 
&  Publisher. 


ST.  LOUIS  SUBURBS.  We're  looking  for  a 
hard-driving,  smooth  talking,  fast  moving, 
working  ad  manager  for  one  of  the  most 
successful  free  distribution  newspapers  in 
the  country.  Staff  of  5  needs  direction  and 
leadership  from  a  confident  experienced 
ad  person  .  .  .  male  or  female.  Salary  and 
bonus  in  $18, (XX)  range  plus  good  fringes. 
If  you're  top-notch,  this  will  be  only  the 
beginning  of  many  advancement  pos¬ 
sibilities.  Send  resume  to  Box  27576, 
Editor  &  Publisher. 


ASSISTANT  RETAIL  MANAGER— We  are 
looking  for  a  salesperson  with  proven  rec¬ 
ord  who  is  looking  to  move  into  manage¬ 
ment.  We  are  morning,  evening  and  Sun¬ 
day  and  part  of  a  large  group  in  Zone  2. 
Box  27563,  Editor  &  Publisher. 


AGGRESSIVE  SALESPERSON,  promotion 
oriented  for  daily  newspaper  and  weekly 
shopper.  Send  resume  to  General  Man¬ 
ager,  Skagit  Valley  Herald,  PO  Box  578, 
Mt.  Vernon  WA  98273,  or  phone  (206) 
424-3251. 


ADVERTISING  MANAGER 

Motivated,  experienced  manager  needed 
for  small  daily  in  metro  area.  Sun  belt. 
Zone  6.  Excellent  salary  with  room  for 
growth.  Knowledge  of  circulation  a  plus. 
Make  personal  caTls  atx)  manage  staff  of  5. 
Send  resume  and  history  of  earnings  to 
Box  27542,  Editor  &  Publisher. 


SALES  MANAGER 

Midwest  weekly  newspaper  part  of  ABC 
daily  group  is  seeking  an  aggressive  indi¬ 
vidual  with  newspaper  sales  experience  to 
handle  a  small  territory  and  supervise  a 
staff  of  3  in  a  fast  growing  suburban  mar¬ 
ket.  Previous  management  experience  pre¬ 
ferred.  Must  be  able  to  plan,  organize,  and 
create  sales  ideas.  WilF  report  directly  to 
director  of  advertising.  Excellent  starting 
salary  and  company  benefits.  Send  re¬ 
sume  to  Box  27766,  Editor  &  Publisher. 


NATIONAL  ADVERTISING 
SALES  MANAGER 

Group  of  fast-growing  highly  successful 
independent  dailies  seeks  ex^rienced  na¬ 
tional  sales  manager.  Carxlidate  may  be 
second  person  in  a  large  or  medium  size 
daily  waiting  for  an  opportunity  to  take 
charge.  This  new  position  requires  total 
knowledge  of  details  related  to  contacting 
the  decision-makers  for  national  linage. 
Some  travel  expMted.  An  opportunity  to 
grow  with  an  exciting  newspaper  group  in 
the  beautiful  Pacific  Northwest.  Excellent 
salary  and  benefit  package.  Send  full  re¬ 
sume  to  Don  Kupfer,  Ad  Director,  Fournier 
Newspapers,  PO  Box  130,  Kent  WA  98031. 


ADVERTISING  MANAGER— 50,000  circu¬ 
lation  suburban  metropolitan  daily  is  in 
immediate  need  of  an  Advertising  Manager 
with  proven  record  in  sales  and  ^vertising 
administration.  Previous  experience  in  the 
TMC  field  extremely  helpful.  Very  competi¬ 
tive  market.  Exceptional  opportunity  lead¬ 
ing  to  general  management.  Send  resume 
including  full  particulars  as  to  education 
and  experience  including  salary  expected 
to  Box  27688,  Editor  &  Publisher.  All  re¬ 
plies  answered  and  held  in  strictest  confi¬ 
dence. 


ARTIST 


NEWSPAPER  ARTIST 
The  Cedar  Rapids  Gazette  needs  a  news¬ 
paper  artist.  Works  under  direction  of 
managing  editor  and  in  cooperation  with 
director  of  public  affairs.  Must  be  able  to 
create  attractive  illustrations,  graphics, 
and  maps  and  combine  them  into  bright 
newspaper  layouts.  Must  also  be  skilled  in 
promotional  ad  layout.  All-electronic  news¬ 
room,  offset  press,  extensive  use  of  color. 
Previous  experience  in  newspaper  art  work 
preferred.  Salary  opened.  Must  include 
samples  of  work  in  all  areas  with  resume. 
Reply  tO:  Personnel,  The  Cedar  Rapids 
Gazette,  PO  Box  511,  Cedar  Rapids,  I A 
52406.  Equal  opportunity  employer. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 
EDITORIAL 


CIRCULATION 

DIRECTOR 

We  want  a  person  with  proven  organiza¬ 
tional  ability;  one  eager  to  try  new  market¬ 
ing  concepts  on  a  daily  newspaper  in 
highly  competitive  market.  "Run  of  the 
mill"  won't  hack  it.  Must  be  dedicated  and 
innovative. 

Degree  preferred  (marketing,  business, 
etc).  Good  pay.  Good  benefits.  Good  com¬ 
pany.  And  if  you  are  the  right  person  we 
will  make  you  an  incentive  proposition  you 
can’t  refuse.  Box  27411,  Editor  & 
Publisher.  _ 

CIRCULATION  DIRECTOR  for  Black  news¬ 
paper  chain,  with  proven  organizational 
and  promotion  ability.  Send  resume  on 
education,  experience  and  compensation 
desired.  John  Murphy,  Afro-American 
Newspapers,  PO  Box  1857,  Baltimore  MD 
21203. _ 

SUPERVISORS 

Large  metropolitan  PM  newspaper  under¬ 
going  expansion  program.  Good  opportun¬ 
ity  for  experienced  home  delivery  super¬ 
visors.  Starting  salary  $20,000,  lucrative 
incentive  plan,  outstanding  company-paid 
fringe  benefits.  Zone  2.  Send  resume  to 
Box  27455,  Editor  &  Publisher. 

SALES  REPRESENTATIVE 
National  organization  supplying  prizes, 
promotions  and  supplies  has  opening  for 
new  sales  representatives.  Position  re¬ 
quires  traveling  and  financial  rewards  are 
attractive.  If  you  like  to  meet  people  and 
believe  you  can  sell,  send  full  information 
to  Box  27502,  Editor  &  Publisher. 

CIRCULATION  MANAGER  must  be  experi¬ 
enced  in  managing  people  and  building 
circulation.  Texas’  fastest  growing  market. 
Send  complete  resume  to  Lawson  Grant, 
Temple  Daily  Telegram,  PO  Box  868,  Tem¬ 
ple  TX  76501. 

CIRCULATION 

PROMOTION 

MANAGER 

Must  be  idea  person  with  follow  through. 
Will  be  responsible  for  supervising  exten¬ 
sive  contract  telephone  and  boy  crew  sales 
operation  plus  carrier  promotion.  Must 
also  have  ability  to  setup  company  boy  and 
telephone  sales  operation  in  near  future. 
Zone  2  daily.  400,000  daily  and  Sunday. 
Not  a  job  for  a  beginner. 

Start  at  $20,000  to  $22,500  depending  on 
experience.  Excellent  benefits. 

Resume  in  confidence  to 
Box  27546,  Editor  &  Publisher 
Equal  Opportunity  Employer 


CIRCULATION  MANAGER— 50,000  circu¬ 
lation  Zone  5  weekly  group.  Growth  mar¬ 
ket,  quality  news  product.  Excellent  op¬ 
portunity  fora  community-minded  pro  with 
credentials  on  paid  and  TMC.  Send  resume 
to  Box  27791,  Editor  &  Publisher. 

CIRCULATION  MANAGER  needed  for 
7-day  AM/PM  28,000  circulation  newspa¬ 
per  in  Zone  3.  Must  be  knowledgeable  in  all 
phases  of  circulation.  A  real  challenge  and 
growth  opportunity.  Send  resume  to  Box 
27771,  Editor  &  Publisher. 

HOME  DELIVERY  MANAGER 
Experienced  newspaper  circulator  to  man¬ 
age  and  motivate  group  of  District  Sales 
Managers  for  a  6-day  afternoon  daily  with 
circulation  30-50,000.  Right  individual 
must  have  proven  track  record  in  sales  and 
promotion.  Job  offers  tremendous  oppor¬ 
tunity  for  bright,  aggressive  manager.  Sal¬ 
ary  and  commission.  Send  resume  in  con¬ 
fidence  with  salary  rec^irement  to  John 
McGovern,  Personnel  Director,  Evening 
Outlook,  Box  590,  Santa  Monica  CA 
90406. 


DISTRICT  MANAGER 

The  Seattle  Times,  Seattle’s  leading  news¬ 
paper,  is  seeking  experienced  circulation 
district  managers.  Salary  is  $20,000 r 
based  on  experience,  plus  excellent  fringe 
benefits.  Women  and  minorities  encour¬ 
aged  to  apply.  Call  or  write  Fred  Gray,  As¬ 
sistant  Personnel  Manager,  The  Seattle 
Times,  PO  Box  70,  Seattle  WA  98111. 
(206)  464-2393.  Equal  Opportunity 
Employer  M/F/H. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


FOR  CIRCULATION  MANAGERS— The 
best  jobs  are  never  advertised.  We  recruit 
Circulations  Managers  for  progressive 
daily-weekly  papers  throughout  the  U.S. 
No  fees.  We  match  your  qualifications  to 
the  job.  Write  Personnel  Recruiting  Divi¬ 
sion,  Consolidated  Circulation  Systems, 
8801  Bass  Lake  Rd,  Minneapolis  MN 
55428.  (612)  535-5588. 

SALES  SUPERVISOR— We  are  looking  for 
a  district  sales  manager  with  a  proven 
sales  record  who  is  prepared  to  move  into 
management.  We  are  morning,  evening 
and  Sunday  and  part  of  a  large  group  in 
Zone  2.  Box  27564,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 

IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative  with  advance¬ 
ment  potentiaj,  will  work  some  retail  in 
Ohio’s  vacationland  at  a  27,000  plus  daily. 
Salary  commensurate  with  experience. 
Excellent  fringes  and  incentive  program. 
Send  resume  to:  Mack  Rau,  Sandusky  Reg¬ 
ister,  314  W.  Market  St.,  Sandusky,  OH 
44870  or  phone  (419)  625-5500. 


CLASSIFIED  MANAGER— Motivated,  crea¬ 
tive  type  to  manage  6  phones — 2  outside 
sales  and  sell  major  accounts.  Department 
head  and  personal  sales  ability  required. 
Twice  weekly  210,000  in  Orange  County, 
south  California  growth  market.  $19M  plus 
MBO.  Phone  or  write  B.  J.  Ridder  Jr.,  West 
Orange  Publishing  (lo.,  13261  Century 
Blvd.,  Garden  Grove,  CA  92643.  (7l4) 
537-7510.  (A  Knight-Ridder  Newspaper). 


OUTSIDE  CLASSIFIED 
SALES  MANAGER 

Energetic,  aggressive  individual  needed  to 
lead  our  new  team  of  10  outside  sales¬ 
people.  Ours  is  a  highly  competitive  major 
market  located  in  Zone  2.  Ideal  for  CLAS¬ 
SIFIED  AD  MANAGER  of  small  to  medium 
size  daily  to  move  up.  Excellent  sales  in¬ 
centive  program.  Salary  commensurate 
with  experience.  Reply  Box  27767,  Editor 
&  Publisher. 

YOU  ARE  A 

CLASSIFIED  PROFESSIONAL. 
You're  the  top  producer  or  assistant  to 
the  Classified  Ad  Manager  on  o  medium 
or  large  daily.  You  know  who  World- 
Wide  and  Nationwide  are.  You  have 
some  supervisorial  experience,  so  your 
new  staff  of  five  would  be  well  treated 
and  motivated.  You  know  how  to  work 
with  The  Guild.  You'd  like  a  challenging 
assignment,  keeping  recruitment  adver¬ 
tising  in  one  of  the  nation's  largest  mar¬ 
kets  at  its  present  all-time  high.  You're 
our  new 

NATIONAL 

CLASSIFIED 

ADVERTISING 

MANAGER 

We  wont  to  give  you  the  tools  to  do  the 
job — four  to  six  weeks  travel  each  year, 
budget  to  attend  important  EMA  and 
other  conventions,  and  generous 
custom-tailored,  first-rate  promotion. 
We  offer  a  five-day  week,  salary  in  the 
mid  to  high  20's,  pension  and  liberal 
vacation  and  fringe  benefits,  including 
medical  and  dental. 

This  vacancy  exists  because  of  retire¬ 
ment. 

We  should  get  together.  Send  complete 
resume  tO: 

R.A.  Wedig,  Director 
Classified  Advertising 
San  Francisco  Newspaper  Agency 
(Representing  the  San  Francisco 
Chronicle  and  the  San  Francisco 
Examiner) 

925  Mission  St 
San  Francisco,  CA  94103 
Dedicated  to  Equal  Opportunity 
Employment 


THE  DALLAS  MORNING  NEWS  is  seeking 
an  energetic  and  aggressive  individual  to 
join  our  outside  classified  advertising  sales 
team.  This  challenging  opportunity  at  one 
of  the  country’s  leading  newspapers  awaits 
the  right  person  who  has  a  degree  in  adver¬ 
tising,  marketing  or  journalism  or  accept¬ 
able  equivalent  years  of  newspaper  adver¬ 
tising  outside  sales  experience  with  at 
least  2  years  of  college  in  degree  areas 
indicated  above.  Starting  salary  commen¬ 
surate  with  experience,  an  excellent  sales 
incentive  program  and  company  benefits. 
We  will  sell  this  division  shortly  so  act  now. 
Send  resume  to  Tommy  Sandoz,  The  Dal¬ 
las  Morning  News,  Communication  Center, 
Dallas  TX  75202. 


COMPUTER  PROGRAMMING 


PROGRAM  ANALYST 
Our  information  systems  group  has  an  im¬ 
mediate  opening  for  an  experienced  pro¬ 
grammer  analyst  for  business  applica¬ 
tions.  The  position  involves  on-line  interac¬ 
tive  systems  development  and  program¬ 
ming.  The  successful  candidate  will  have 
previous  experience  with  IBM  equipment 
and  software  background  in  COBOL7RPGII. 
Excellent  salary  and  fringes  for  the  qual¬ 
ified  candidate  along  with  opportunity  for 
personal  achievement  and  growth.  Submit 
resume  to  Lee  Enterprises,  Inc.,  130  E  2nd 
St,  Davenport  lA  52801.  An  equal  oppor¬ 
tunity  employer  M/F. 

COMPUTER  TECHNOLOGY 


COMPUTER  SERVICE  TECHNICIANS 
Pacific  Northwest  newspaper  is  expanding 
its  in-house  computer  maintenance  staff 
prior  to  taking  on  another  new  multi¬ 
processor  computer  system.  Shop  will  be 
independent  of  vendor  maintenance  sup¬ 
port  with  full  internal  facilities  to  provide 
maintenance  to  chip  level.  Occasional  de¬ 
sign  work,  and  some  software.  Challenging 
opportunity  with  state-of-the-art  equip¬ 
ment.  Excellent  long-term  potential.  Com¬ 
petitive  benefit  program  and  excellent 
working  conditions.  Immediate  openings 
are  for  afternoon  and  night  shifts.  Annual 
salary  $23,000  *  based  on  experience. 
You  need  3  to  5  years  minimum  experi¬ 
ence,  mini-computer  background  pre¬ 
ferred  as  is  an  associate  degree  or  equiva¬ 
lent  in  electronics.  DEC  experience  a  defi¬ 
nite  plus. 

Interested/send  detailed  resume  with  sal¬ 
ary  history  to  Box  27778,  Editor  &  Pub¬ 
lisher.  Equal  opportunity  employer  M/F/H. 

DATA  PROCESSING 

DATA  PROCESSING 
MANAGER 

60,000  daily  in  Sun  Belt  is  seeking  an  ex¬ 
perienced  data  processing  manager  for  its 
business  office.  Must  have  supervisory  ex¬ 
perience.  Good  p^  and  benefits.  Send  re¬ 
sume  to  Bpx  27768,  Editor  &  Publisher. 


_ EDITORIAL _ 

ASSOCIATE  EDITOR— National  sports 
publication  in  Zone  5.  Must  have  college 
degree  plus  minimum  3  years  sportswriting 
and  editing  experience.  Solid  background 
in  col  lege  and  pro  football  and  basketball  a 
must.  (?ood  salary  plus  many  fringe  bene¬ 
fits.  Send  detailed  resume,  salary  re¬ 
quirements,  writing  samples  and  availabil¬ 
ity  to  Box  27525,  Editor  &  Publisher. 

ARTICLE  CONTRIBUTORS  wanted  for  new 
national  journalism  review.  Here's  your 
chance  to  reveal  the  inside  secrets  of 
newspapers  you’re  familiar  with.  See  full 
page  ad  in  upcoming  May-June  Columbia 
Journalism  Review.  Write  for  details  to 
Overset,  1728  Evergreen  St,  Walla  Walla 
WA  99362. 

NEW  ENGLAND  ENTERTAINMENT  DI¬ 
GEST,  a  new  twice-monthly  newspaper, 
seeks  correspondents  in  the  major  New 
England  cities  to  write  theater-enter- 
ainment  news  and  features  and  sell  ad¬ 
vertising  on  a  commission  basis.  Send 
resume.  Box  27585,  Editor  &  Publisher. 

ASSISTANT  NEWS  EDITOR  with  opportun¬ 
ity  to  work  in  Tokyo.  Must  be  hardworking, 
ALL-AROUND  news  editor  with  at  least  5 
years  experience  in  copy  editing,  headline 
writing,  layout  and  VDT  experience.  Excel¬ 
lent  pay,  liberal  benefits.  Send  resume  and 
comprehensive  work  samples  to  Box 
27568,  Editor  &  Publisher. 


SPORTSWRITER — Ideal  opening  for  re¬ 
cent  college  graduate  with  sportswriting 
experience.  Must  know  all  major  sports  at 
collegeand  pro  level.  Good  salaryand  ben¬ 
efits.  Send  resume  and  availability  to  Box 
27526,  Editor  &  Publisher. 

SPORTS  SLOTMAN  for  AM  daily  in  exciting 
major  league  market.  Zone  6.  Career  op¬ 
portunity  for  experienced  sports  desk  per¬ 
son  with  knowledge  of  graphics.  Good  edit¬ 
ing  skills  and  imaginative  layout  ideas  es¬ 
sential.  Send  resume  and  samples  of  page 
layouts  to  Box  27573,  Editor  &  Publisher. 

THE  PLAIN  DEALER 

Is  looking  for  an  exceptionally  talented 
copy  editor  with  3  or  more  years  of  solid 
daily  desk  experience.  Send  resumes  to  Cy 
Wainscott,  Assistant  Managing  Editor,  The 
Plain  Dealer,  1801  Superior,  Cleveland  OH 
44114.  (No  calls.) _ 

OUTDOOR  WRITERS 

Established  Western  newspaperchain  with 
130,000  circulation  seeks  2  bright 
reporter/editors  who  can  write  tight, 
hard-news  copy  on  fishing/hunting.  Want 
up-and-coming  journalists  with  2  years  ex¬ 
perience  on  small  daily  or  big  weekly. 
Photo  layout  and  feature  ability  important. 
Resume  and  clips  to  Box  27400,  Editor  & 
Publisher. 

JOURNALIST  WANTED  to  work  in  Puerto 
Rico.  Fully  bilingual.  Largest  circulation 
English  language  newspaper  in  Caribbean. 
Specializing  in  business.  Published  2 
times  weekly.  Resume  to  Caribbean  Busi¬ 
ness,  PO  Box  6253,  Loiza  Station,  San- 
turce,  Puerto  Rico  00914. 


EXPERIENCED  REPORTER— Virginia  daily 
has  opening  for  a  general  assignment  re¬ 
porter  with  at  least  3  years  experience  on 
dailies.  Excellent  working  conditions  and 
fringe  benefits.  Box  27408,  Editor  & 
Publisher. 

SKILLED  EDITOR  for  High  Country  News, 
a  lOyearold  bi-weekly  newspaper  covering 
natural  resource  issues  in  the  Rocky 
Mountain  states.  Job  involves  editing,  writ¬ 
ing  and  some  travel.  Paper  is  run  by 
employees  who  each  make  $500  per 
month  plus  health  insurance.  Apply  to 
High  Country  News,  Box  K,  Lander  WY 
82520. 

SPORTS  SLOT  and  RIM  with  editing  and 
layout  experience,  sports  page  design 
(knowledge),  color  usage.  Must  type.  Col¬ 
lege  education.  Submit  resume  to  Mr.  Ed 
Tunstall,  Editor,  The  Times-Picayune, 
3800  Howard  Av,  New  Orleans  LA  70140. 
An  Equal  Opportunity  Employer  M/F. 

NEWS  EDITOR-SPORTS  EDITOR 

St.  Louis  Globe-Democrat  is  looking  for 
copy  editors  for  news  and  sports.  Must  be 
dedicated  to  producing  a  quality  product, 
respond  well  to  deadline  pressure,  be  skilled 
in  editing,  headwriting,  page  layout,  news 
judgment.  VDT  experience  helpful.  Out¬ 
standing  salary  and  fringe  benefits.  Jour¬ 
nalism  graduate  with  minimum  of  2  years 
experience  preferred.  Send  resume  and 
recent  samples  of  heads  and  page  layouts 
to  Personnel  Director,  St.  Louis  Globe- 
Democrat,  12th  Blvd  at  Convention  Plaza, 
St.  Louis  MO  63101. 

NEED  REPORTER  for  ski  resort  area 
county  seat  weekly  paper  in  Sun  Valley, 
Idaho.  Must  be  strong  on  sports  and  city- 
county  government  reporting,  handle  a 
camera  with  imagination.  Good  salary  and 
employee  benefits  paid  by  company,  in¬ 
cluding  pension  plan.  Ideal  working  and 
living  conditions.  Send  full  resume,  refer¬ 
ences,  and  samples  to  Don  Rosebrock, 
Wood  River  Journal,  Box  988,  Hailey  ID 
83333.  All  replies  confidential  and  will  be 
answered. 

REPORTER-REWRITE  staff  member  for 
Washington  office  of  National  Catholic 
News  Service,  world's  largest  religious  wire 
service.  Prefer  writer  with  background  in 
Catholic  press  and  in  general  press  as  re¬ 
porter  on  daily  newspaper  or  in  wire  ser¬ 
vice.  Assignments  involve  in-person  report¬ 
ing  on  Washington  events,  telephone  re¬ 
porting  from  around  the  country  and  re¬ 
writing  material  from  correspondents,  all 
u  nder  daily  dead  line  pressures.  Knowledge 
of  and  interest  in  Catholic  matters  essen¬ 
tial.  Guild  shop.  Apply  in  writing  only,  in¬ 
cluding  complete  resume  and  samples,  to 
Managing  Editor  Tom  Lorsung,  NC  News, 
1312  Massachusetts  Ave.,  N.W.,  Washing¬ 
ton,  DC  2(XX)5. 
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NEWS  EDITOR 

The  Prince  George’s  Journal,  a  fast  grow¬ 
ing,  aggressive,  twice-weekly  (ABC  paid 
circulation  34,000)  covering  a  Washing¬ 
ton,  DC  suburb  of  nearly  700,000  is  seek¬ 
ing  a  first-rate  news  editor.  Minimum  re¬ 
quirement  is  3  years  professional  daily 
newspaper  experience  including  some  on 
copy  desk.  This  demanding  job  requires 
superb  copy  editing,  headline  writing  and 
news  judgment.  Excellence  in  layout  would 
be  a  distinct  advantage.  Salary  is  open  and 
benefits  are  excellent  but  chief  reward  is 
chance  to  work  on  a  newspaper  where  ex¬ 
cellence  is  prized  and  where  advancement 
potential  is  great.  Write  including  a  re¬ 
sume,  availabiliw  and  salary  history  to  Lee 
Ewing,  Editor,  the  Prince  George's  Jour¬ 
nal,  7100  Baltimore  Av,  #407,  College 
Park  MD  20740.  Equal  opportunity 
employer. 


THERE’S  R(X)M  for  an  innovative  person 
with  an  energy  reporting  and  desk  back¬ 
ground  at  Tne  Oil  Daily’s  Washington 
editorial  office.  We  need  an  editor  for  our 
special  issues  (approximately  50  of  them  a 
year  running  from  12  to  80  tabloid  pages). 
The  work  includes  advance  planning,  mak¬ 
ing  assignments  to  staff,  stringers  and 
special  contributors  in  various  parts  of  the 
world  and  nation;  working  with  graphic  ar¬ 
tist;  some  personal  writing— and  a  great 
deal  of  makeup.  Basically,  it’s  a  one- 
person  creative  and  editing  show.  Send  re¬ 
sume  and  (if  you  have  some)  samples  to 
DeVan  L.  Shumway,  Editor  and  Publisher, 
The  Oil  Daily,  337  National  Press  Bldg., 
Washington,  D.C.  20045. 


CITY  EDITOR 

Are  you  a  leader  with  strength  in  planning 
and  organizing?  Administrative,  editing 
and  news  judgment  skills  are  important  for 
the  city  editor  of  this  33,000  morning  pa¬ 
per.  We  offer  good  wages  and  benefits, 
plus  a  pleasant  community.  Send  resume, 
work  samples  and  news  philosophy  to: 
Dave  Butler,  Managing  Editor,  Messenger- 
Inquirer,  PO  Box  1480,  Owensboro  KY 
42301. 


MANAGING  EDITOR  NEEDED— Editorial 
and  production  responsibility  for  four- 
year-old  Connecticut  weekly  law  newspa¬ 
per.  Good  writing  and  interviewing  skills. 
Law  background  not  necessary,  but  some 
awareness  of  legislative  and  judicial  proc¬ 
esses  a  plus.  One  or  two  years  experience. 
Duties  include  writing  column  (covering 
legislature,  courts,  legal  issues,  judicial 
administration),  editing  news,  layout  and 
production.  Some  knowledge  of  typeset¬ 
ting.  pasteup  and  ad  design  necessai^. 
Ability  to  work  under  pressure  and  with 
people.  This  is  a  position  for  a  strong,  en¬ 
thusiastic,  take-charge  person  who  desires 
more  versatility  and  responsibility.  Present 
managing  editor  leaving  end  of  July  (after 
three  years  with  paper)  to  attend  law 
school;  she  will  train  new  managing  editor. 
Career  opportunity  with  growing  company. 
Salary  negotiable.  Send  resume  and  clips 
to:  The  Connecticut  Law  Tribune,  1(36  Ann 
Street,  Hartford,  Connecticut  06103. 


CONSUMER  WRITER 
The  Detroit  Free  Press  is  looking  for  a  con¬ 
sumer  writer  who  knows  what  readers  want 
to  know,  what  kind  of  help  they  need  and 
how  to  give  it  tn  them  in  bright,  interesting 
ways.  If  your  reporting  and  writing  skills 
are  first-rate  and  you  see  lively  possibilities 
on  the  consumer  beat,  send  a  resume  and 
clips  to  Scott  McGehee,  Editor/The  Way 
We  Live,  Detroit  Free  Press,  321  W. 
Lafayette,  Detroit  Ml  48231. 


EDITOR  WANTED 

stability,  security,  advancement  and 
$13-15,000  per  year  await  the  right  person 
to  edit  and  managethestaff  foroneof  our 
weekly  newspapers.  We  require  a  minimum 
of  2  years  experience  in  management  and 
minimum  of  4  years  experience  in  the 
editorial  field.  Hard  work,  dedication  and 
community  involvement  are  also  pre¬ 
requisites.  This  12,000  circulation  prize¬ 
winning  paper  is  located  in  a  desirable  area 
within  75  miles  of  Baltimore.  For  informa¬ 
tion  on  personal  interviews  call  Linda  Ellis 
at  (301)  822-1500  between  April  16-20. 


EDITOR,  QUARTERLY  JOURNAL 
Editor  with  minimum  two  years  experience 
editing  a  quarterly  public  policy  journal 
needed  to  do  the  same  in  the  Washington 
DC  area.  Should  also  have  experience  as 
editorial  writer,  editor  or  columnist  on  a 
major  newspaper.  Should  have  contacts 
among  public  policy  scholars  on  an  inter¬ 
national  basis.  Send  resume  to  Box  27545, 
Editor  &  Publisher. 


OPPORTUNITIES  AVAILABLE  on  staff  of 
AM  daily  in  historic  coastal  city  in  Zone  4. 
Need  self-starting,  high  production  report¬ 
ers  for  2  one-person  bureaus  and  city 
staff.  Bureau  persons  must  be  able  to  work 
unsupervised.  City  staff  reporter  must 
have  good  writing  touch.  Prefer  persons 
with  some  experience  on  small  daily.  Send 
resume,  references  in  first  letter  to  Box 
27788,  Editor  &  Publisher. 


MANAGING  EDITOR — Experienced,  dedi¬ 
cated  leader,  willing  to  work,  needed  by 
8000  PM  daily  in  Zone  2.  Send  clips,  re¬ 
sume  and  references  first  letter  to  Box 
27785,  Editor  &  Publisher. 


SPORTS  EDITOR-PHOTOGRAPHER  needed 
immediately  by  top  quality  weekly  in 
Washington  metropolitan  area.  Aggres- 
S(ve,  competitive  market.  Great  experience 
for  someone  who  can  write  and  lay  out 
sports  pages  and  take  photos.  Write  John 
Rouse,  Editor,  Bowie  News,  PO  Drawer  M, 
Bowie  MD  20715. 


REPORTER-PHOTOGRAPHER  with  keen 
eye  for  news  and  features,  ability  to  take 
initiative  in  covering  huge  county  for  grow¬ 
ing  semi-weekly.  Emphasis  on  local  gov¬ 
ernment  and  spin-off  stories.  Writing  abil¬ 
ity  essential,  darkroom  skill  desirable. 
Send  resume,  clips  to  Humboldt  Sun,  Box 
912,  Winnemucca  NV  89445. 


MANAGING  EDITOR  to  supervise  2  person 
staff  on  semi-weekly.  Must  be  strong  on 
developing  local  news,  good  on  make-up. 
Salary  open.  Send  resume  to  Mark  McMa¬ 
hon,  Box  912,  Winnemucca  NV  89445. 


DESK  PERSON  needed  for  staff  expansion 

of  18,000  circulation  AM  daily  moving  to 

new,  electronic  facilities.  Located  70  miles 

west  of  Washington  and  Baltimore  in 

scenic  western  Maryland.  Reply  to  Herald 

Mail  Co.,  PO  Box  439,  Hagerstown  MD 

21740. 


SUNDAY  EDITOR 

We’re  looking  for  an  editor  who  can  as¬ 
semble  Sunday  paper — packaging  latest 
news,  features,  in  creative  fashion.  We’re 
in  competitive  market,  with  good  staff  of 
writers,  photographers  and  artists.  Also 
handle  a  weekly  tv  magazine.  Call  or  write 
Frank  Dobisky,  Managing  Editor,  The  Sun¬ 
day  Record,  501  Broadway,  Troy  NY 
12180.  (518)  272-2000. 


TWO  HARD-CHARGING,  rapidly  changing 
AM  dailies  on  Florida’s  beautiful  Gulf 
Coast  seeking  competent  reporters  and 
desk  people.  We’re  striving  for  excellence 
and  need  self-motivated  news  staffers  who 
write  punchy  copy  and  can  layout  crisp, 
clean  pages.  We  can  offer  a  great  chal¬ 
lenge  and  excellent  opportunity.  Experi¬ 
ence  preferred,  but  all  worthy  applicants 
will  be  considered.  Send  resume,  clips, 
salary  requirements  to  Box  27738,  Editor 
&  Publisher. 


OUR  NEWSPAPER  GROUP  is  seeking  tal¬ 
ented  news  management  for  work  on  small 
dailies  in  Midwest  area.  Great  opportunity 
for  advancement  in  young  and  growing 
company  with  emphasis  on  editorial  excel¬ 
lence.  Send  resumes  to  Box  27737,  Editor 
&  Publisher. 


When  answering  an  E&P  Box 
number  be  sure  to  include  only 
non-returnable  clips  and  samples. 


SAN  FRANCISCO  BAY  AREA  3-paper  daily 
group  seeks  editorial  page  director.  Job  in¬ 
volves  writing,  makeup,  selection  of  mate¬ 
rial  and  some  community  representation. 
We’re  conservative,  outspoken,  with 
strong  local  orientation.  Top  salary  and 
fringes.  Include  resume,  writing  samples 
and  salary  history  with  reply.  Box  27722, 
Editor  &  Publisher. 


LIMA  NEWS,  41,000  circulation  daily  in 
northwest  Ohio  invites  applications  from 
newsroom  personnel.  Building  active 
prospects  file  for  possible  future  openings, 
include  experience,  salary  history,  refer¬ 
ences.  Do  not  phone.  Mail  tO:  Editor 
Thomas  Mullen,  The  Lima  News,  121  E. 
High  St.,  Lima  OH  45802. 


SPORTS  EDITOR 

Northern  California  daily  seeks  Zone  7  or  9 
candidate  who  can  take  charge  of  sports 
section,  organize  community  coverage  and 
handle  the  desk.  Must  have  solid  reporting 
background,  understand  graphics  and  lay¬ 
out  and  work  with  minimum  supervision. 
Send  resume  and  clips  to  Box  27712, 
Editor  &  Publisher. 


DO  YOU  LOVE  TO  WRITE?  Then  this  is  the 
job  for  you.  Need  a  writer/editor  in  a  public 
info/publications  group  within  large  marine 
research  program.  Salary  negotiable.  Send 
resume  to  Marine  Information  Service,  Sea 
Grant  College  Program,  Texas  A&M  Uni¬ 
versity,  College  Station  TX  77843  or  call 
(713)  845-7524. 


DUE  TO  EXPANSION,  need  city  editor- 
desk  person.  After  proving  yourself,  possi¬ 
bility  of  editorship.  Libertarian  Editorial 
Policy.  New  building,  latest  equipment. 
Time  to  move  to  the  pleasant  area.  Write 
Charles  H.  Fischer  Sr,  Vice-President, 
Freedom  Newspapers  Inc,  PO  Box  1940, 
Panama  City  FL  32401. 


REPORTING  JOB  IN  CARACUS,  VENE¬ 
ZUELA — The  Daily  Journal,  an  English 
language  paper  with  more  than  30 
years  continuous  publishing  behind  it,  has 
an  opening  for  an  ambitious  reporter. 
Should  have  at  least  reasonable  command 
of  Spanish  and  preferably  knowledge  of 
business  and  economics.  Send  resume 
and  phone  number  to  Joshua  Powers  Inc, 
551  Fifth  Av,  New  York  NY  10017,  or  call 
(212)  867-9580, 


ZONE  5  WEEKLY  looking  for  editor  who 
wants  to  produce  top-notch  community 
newspaper.  Send  resume  to  Box  27696, 
Editor  &  Publisher. 


NEWS  EXECUTIVE 

Award-winning  metropolitan  AM  newspa¬ 

per  is  seeking  mature,  experienced  new 
executive  for  responsible  and  challenging 

role  requiring  proven  skills  in  all  opera¬ 

tional  facets.  Looking  for  editor  with  par¬ 
ticular  strengths  in  news  judgment,  layout 
and  design,  and  ability  to  direct  arid  coor¬ 

dinate  efforts  of  others.  Must  be  con¬ 
ditioned  to  deadline  pressures  in  competi¬ 
tive  situation.  Very  attractive  compensa¬ 
tion  and  benefits  package.  Applications 
will  be  handled  in  strict  confidence.  Box 

27695,  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR— Award¬ 
winning  27,000  Zone  5  daily  will  have 
opening  for  editorial  page  writer-editor  in 
mid-summer.  Must  have  solid  editing  skills 
in  addition  to  effective  writing  style.  Politi¬ 
cal  philosophy  somewhat  right  of  center 
would  be  helpful.  Write  Box  27689,  Editor 
&  Publisher. 


STRINGERS  IN  ALL  STATES 
The  Asbestos  Litigation  Reporter  needs 
stringers  who  know  their  way  around  Fed¬ 
eral  and  State  Courts  to  report  on  damage 
suits  filed  by  persons  allegedly  suffering 
diseases  caus^  by  ingestion  or  inhalation 
of  asbestos  fibers.  Applicants  should  know 
how  to  quickly  obtain  copies  of  relevant 
motions,  court  rulings,  appeals,  docket 
numbers,  as  well  as  names  of  plaintiffs, 
defendants,  attorneys  and  presiding 
judges.  Going  rates  promptly  paid.  Write: 

The  Asbestos  Litigation  Reporter 
Andrews  Publications,  Inc 
PO  Box  200 
Edgemont,  PA  19028 


SPORTS  DESK— Can  you  handle  daily 
challenge  of  producing  a  bright,  com¬ 
prehensive  sports  section  in  a 
multisports-minded  market?  Zone  4  AM 
daily  has  sports  editor  who  demands  >rour 
best.  Tell  us  why  you’re  right  for  the  job. 
Include  references,  salary  requirements. 
Box  27679,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 
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REPORTER-PHOTOGRAPHER  needed 
immediately  by  chain-owned  weekly  in 
small,  attractive  modern  city  with  major 
forest  products  manufacturing  plants  as 
economic  base  arxt  surrounding  forests, 
streams  for  recreation.  Will  consider  older 
as  well  as  young  candidates  to  cover 
police,  courts,  features,  etc.  Our  schedule 
requires  long  hours  and  starting  pay  ain't 
magnificent,  but  candidate  who  takes 
pride  in  doing  good  work  will  advance.  If 
seriously  interested,  send  resume  and 
samples  immediately  to  Pete  Conover, 
Managing  Editor,  The  News  Observer,  Box 
798,  Crossett  AR  71635. 


QUALITY  60,000  daily  PM  in  growing 
metro  market  north  of  Seattle  is  expand¬ 
ing.  We  have  high  journalistic  standards 
and  expectations.  Besides  professional 
excellence,  we  put  a  premium  on  maturity 
and  character. 

We  are  looking  for: 

ASSISTANT  CITY  EDITOR  with  manage¬ 
ment  experience  to  work  with  seasoned, 
capable  staff  of  writers  and  editors;  must 
be  someone  who  values  good  writing  and 
can  help  it  along. 

FINANCIAL  EDITOR  who  can  write  and  re¬ 
port,  edit  and  coordinate  on  a  paper  that 
takes  business  news  seriously  and  aggres¬ 
sively;  will  manage  2  person  department. 
EXPERIENCED  REPORTER  who  is  a  self¬ 
starter,  writes  well  and  makes  good  use  of 
time. 

RADIO-TVWRITER.  Nofluff  here.  We  want 
someone  with  reporter’s  instincts  for  find¬ 
ing  a  story  and  ability  to  tell  it  in  bright, 
perceptive  style.  Should  be  a  listening  and 
viewing  fanatic  with  talent  for  reviewing 
and  interviewing.  Will  help  launch  new  tv 
supplement. 

Send  clips,  resume  to  Ralph  Langer, 
Editor,  Everett  Herald,  Box  930,  Everett 
WA  98206.  No  phone  calls,  please. 

WANTED  IMMEDIATELY  reporter/editor 
for  Woman’s  Living  arrd  Society  section  of 
modern  semi-weeMy,  Zone  4.  One  section 
produced  weekly  on  Wednesday.  Must  be 
able  to  layout  and  make  up  pages,  handle 
35mm  camera.  Box  27725,  Editor  & 
Publisher. 

I  AM  SEEKING  an  individual  who  wants  to 
share  the  love  and  personal  satisfaction  of 
community  journalisnl  as  number  two  per¬ 
son  on  respected,  award-winning,  5000 
independent  weekly  in  beautiful,  four- 
season  suburban  town  with  tremendous 
growth  potential.  All  tools  to  do  good  job 
available.  Need  rare  combination  of 
reporter-editor-photographer-ad  salesman- 
layout/pasteup  specialist  who  can  take 
over  if  necessary.  Experience,  initiative, 
common  sense  and  ^itorial  conscience 
are  requisites  in  exchange  for  opportunity 
to  join  small  but  aggressive  organization 
dedicated  to  quality  product  and  commun¬ 
ity  service,  plus  $200  a  week  to  start 
and  bonus,  health  insurance  and  pension 
programs,  vacation  and  excellent  working 
conditions.  Write  with  all  particulars:  John 
W.  (loleman.  Suburban  Press,  Orchard  Park, 
NY  14127. 

A SPECIAL  SECTION^ 
WRITER 

NORTHERN  CALIFORNIA 

The  Sacromento  Bee,  a  metropoli¬ 
tan  newspaper  located  in  Sacra¬ 
mento,  California,  has  an  Immedi¬ 
ate  opening  for  an  Advertising  De¬ 
partment  Special  Sections  Writer. 
Must  have  ability  to  write,  edit,  and 
prepare  for  publication,  news  and 
feature  stories,  headlines  and  mag¬ 
azine  articles.  Experience  in  layout 
and  makeup  design  are  required. 
Photography  experience  desirable. 
Additionally  applicant  must  hove 
interviewing  and  research  skills  and 
preferably  be  knowledgeable  in  the 
use  of  Video  Display  Terminals. 
Salary  to  $24,000  annually.  Liberal 
vacation  plus  medical  and  retire¬ 
ment  benefits.  Strike  conditions  exist. 
Apply  in  person  or  send  resume  to: 
Personnel  Department 
THE  SACRAMENTO  BEE 
2 1  St  a  nd  Q  Streets 
Sacramento  CA  95813 

An  Equal  Opportunity  Employer 
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HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRESSROOM 


Positions  Wanted 


MEDICAL-DENTAL  insurance  available  tor 
freelancers.  Affiliate  with  American- 
National  News  (212)  233-6161  or  344- 
6676 _ 

_ MACHINIST _ 

MACHINIST  WANTED— Newspaper  ex¬ 
perience  desirable  but  not  mandatory. 
Must  be  skilled  in  lathe  and  milling 
machines  and  able  to  perform  other 
machine  shop  duties.  Must  be  willing  to 
work  nights,  weekends  and  overtime.  Per¬ 
manent  position  with  excellent  salary  and 
top  fringe  benefits.  In  Zone  6.  An  equal 
opportunity  employer  M/F.  Submit  resume 
to  Box  27727,  Editor  &  Publisher. 

_ MARKETING _ 

ESTABLISHED  WEEKLY  NEWSPAPERS  in 
growing,  beautiful  Southern  Arizona.  Per¬ 
manent  career  opportunity  for  experi¬ 
enced  pro  with  background  in  competitive 
market.  Must  be  able  to  motivate  sales 
staff,  plan  promotions  and  sell.  Send  re¬ 
sume  outlining  experience,  goals,  salary 
requirements  to  Territorial  Publishers, 
Inc.,  1  W.  Orange  Grove  Rd.  PO  Box 
35250,  Tucson  AZ  85740.  (602)  297-1107. 

_ PRESSROOM _ 

PRESSROOM 

SUPERINTENDENT 

to  oversee  large  metro  daily — 7  day  located 
Zone  9.  Must  have  web  offset  experience. 
Must  have  strong  managerial  capabilities 
and  willing  to  accept  challenge.  Please 
send  resume  plus  salary  expectations  to 
Box  27102,  Editor  &  Publisher. _ 

SMALL  DAILY  newspaper  in  growing  rural 
community  has  opportunity  for  experi¬ 
enced  offset  pressman.  Six  unit  News  King 
runs  five  days  a  week,  needs  a  boss.  Ex¬ 
perience  at  estimating  and  bidding  help¬ 
ful.  Contact  Randy  Reddick,  The  Daily 
Press,  Paso  Robles  CA  93446. 

SUPERINTENDENT— Experienced  both  as 
pressman  and  manager  in  dilitho  or  offset 
operation.  AM/PM  operation,  lOOM  circu¬ 
lation.  Zone  2.  Box  27587,  Editor  & 
Publisher. 

PRESSROOM  SUPERINTENDENT  medium 
size  daily  newspaper  with  commercial  oper¬ 
ation  (Zone  5).  Must  have  strong  manage¬ 
ment  capabilities.  Responsible  for  offset 
press,  scheduling,  camera/stripping  de¬ 
partment,  platemaking  department,  pur¬ 
chasing  and  quality  control.  Organization 
provides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  27739, 
Editor  &  Publisher. _ _ 

Circulate  Your  Jobs,  Services, 

Taler)ts  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


SALES 


GOSS  COMMUNITY  PRESSMAN— Experi¬ 

enced  as  head  pressman,  color  and  main¬ 
tenance.  Box  2/721,  Editor  &  Publisher. 


PUBUC  RELATIONS 


REGIONAL  PLANNING  ORGANIZATION 
seeks  PR  pro  strong  in  writing  and  dealing 
with  people  to  build  support  for  multi¬ 
faceted  agency  which  serves  local  gov¬ 
ernment  in  small-medium  metro  area.  Re¬ 
sponsibilities  include  publications,  media 
relations  and  working  with  community 
groups.  Supervision  and  knowledge  of 
graphic  production  also  desired.  Starting 
salary  $15.621-$17,316.  Excellent  bene¬ 
fits.  Send  detailed  resume  to:  F.  Glen 
Erickson,  Bi-State  Metropolitan  Planning 
Commission.  1504  Third  Av,  Rock  Island, 
IL  61201.  Deadline  May  1.  Equal  opportun¬ 
ity  employer. 


PUBLIC  RELATIONS  DIRECTOR  for  major 
National  Service  Organization.  Individual 
must  be  qualified  to  provide  direction  and 
supervision  to  ten  (10)  member  staff 
equally  divided  between  two  locations, 
with  the  office  of  the  Director  in  Midwest 
location.  Creative  person  with  experience 
in  developing  and  disseminating  news  to 
all  media,  arid  with  knowledge  of  the  total 
concept  of  a  smooth  functioning  public  re¬ 
lations  operation.  Must  bea  veteran.  State 
Send  resume  to 
Publisher. 


salary  range  expected. 
Box  27749,  Editor  &  Pu 


EMPLOYEE  COMMUNICATIONS 
MANAGER 

Rare  opportunity  to  start  up  and  edit  a 
high  quality  quarterlv  magazine  for 
employees  and  stockholders  of  a  high- 
technology  Fortune  500  company  in  Los 
Angeles.  This  publication  will  reflect 
magazine  style  journalism.  Manager  also 
will  help  several  operating  divisions  to 
create  and  produce  their  own  employee 
newspapers. 

Candidate  must  have  very  strong  writing 
and  editing  skills,  ability  to  work  with  high 
level  executives  and  an  understanding  of 
corporate  organization  and  business.  He  or 
she  should  have  experience  in  dealing  with 
outside  vendors  of  production  and  photo¬ 
graphic  services.  Prefer  Los  Angeles  area 
resident. 

The  manager  should  have  a  journalism 
background  and  some  experience  in  exter¬ 
nal  communications.  Salary  open.  Box 
27723,  Editor  &  Publisher. 


SALES 


COLOR  SEPARATION  Sales  Representa¬ 
tives  needed  in  all  parts  of  the  United 
States.  Our  company  is  a  quality  and  ser¬ 
vice  oriented  organization  with  good  com¬ 
missions.  Only  experienced  and  qualified 
people  will  be  considered.  Contact:  West¬ 
ern  Color,  (800)  843-6805,  toll  free. 


jK 

f  REPRESENTATIVE 

Exciting  soles  position  for  o  pro  We  ore  o 
leoding  syncJicoted  ort  service  prcxJucer 
looking  for  o  bright,  competitive  self-storter 
who  con  reolize  unlimited  growth  potentiol 
from  helping  to  build  o  prime  territory 
Excellent  commission  structured  to  creore 
success  Send  resume  in  complete 
confidence  to: 

National  Sales  Manatger 

Dynamic  Graphics  Inc 

PO  Box  416  Peoria  II  61601 


L 


ADMINISTRATIVE 


A  COMPETENT  MANAGER 

Excellent  newspaper  background  in  ad¬ 
ministration,  advertising  and  circulation. 
Thorough  knowledge  of  latest  production 
^sterns.  Qualified  in  labor  negotiations. 
Efxperienced  in  preparing  annual  operating 
budgetand  P/Lanalysis.  Seeks  position  on 
smaTl  to  medium  size  newspaper,  where  20 
years  diversified  experience  can  be  effec¬ 
tive.  Opportunity  more  important  than  title 
or  starting  salary.  Will  relocate.  Hugh  Al¬ 
corn.  501  Ledge  Rd,  Seekonk  MA  02771. 
(617)  336-6706. 


MATURE,  experienced  general  manager/ 
publisher  seeking  position  because  of  sale 
of  paper.  Box  27574,  Editor  &  Publisher. 


I'M  AN  AMBITIOUS  MBA  with  a  journalism 
degree  waiting  to  help  your  newspaper 
cope  with  the  business  environment.  I  can 
work  as  your  staff  assistant  or  in  your  mar¬ 
keting  or  finance  department.  Box  27521, 
Editor  &  Publisher. 


MEDIA  GENERALIST — Businessman  ex¬ 
perienced  in  government  relations,  public 
affairs,  and  sales.  During  past  3  years  re¬ 
tained  to  analyze  structure  and  process  of 
all  media.  Subsequently  participated  in 
acquisition  planning,  corporate  financ¬ 
ings,  and  internal  management  problem¬ 
solving.  Seek  opportunity  to  work  with  or¬ 
ganization  where  this  combination  of  ex¬ 
perience  and  knowledge  can  be  stretched. 
Box  27765,  Editor  &  Publisher. 


OPERATIONS  DIRECTOR 
Presently  Production  Director  on  high  vol¬ 
ume  profit  oriented  mid-size  AM/PM/ 
Sunday  on  East  Coast,  seeking  position 
with  future  advancement  for  recognized 
achievements.  Extensive  background  in 
automation,  conversions,  budgeting,  cost 
control  and  labor  relations.  Salary  negoti¬ 
able,  willing  to  relocate.  Best  references. 
Box  27744,  Editor  &  Publisher. 


TOP  MANAGEMENT,  B.S.  Marketing. 
People  oriented,  strong  planning¬ 
budgeting,  trained  all  phases  newspaper, 
advertising  emphasis.  Family  man,  com¬ 
munity  leader,  excellent  references.  In¬ 
terested  in  medium  to  small  Southern 
daily.  Box  27686,  Editor  &  Publisher. 


WHARTON  MARKETING  MAB,  with  eight 
years’  experience  as  chief  executive  of 
major  multi-edition,  twice-weekly  subur¬ 
ban  newspaper  group,  seeks  simdar  posi¬ 
tion.  Would  also  consider  management  slot 
with  small  to  medium  rural/suburban  daily. 
Background  also  includes  BS  in  Jour 
nalism,  seven  years  as  reporter/copy^itor 
including  two  years  as  New  York  Times 
staff  sportswriter,  and  a  year  as  account 
executiveon  major  package  goods  account 
with  top  New  York  ad  agency.  Age  36,  mar¬ 
ried  to  RN,  with  three  small  children.  Box 
27665,  Editor  &  Publisher. 


ADVERTISING 


AD  DIRECTOR  of  small  daily  seeks  ad¬ 
vancement  opportunity  with  larger  news¬ 
paper.  Degree  and  successful  record. 
Reply  in  confidence  to  Box  27543,  Editor 
&  Publisher. 


ADVERTISING 


EAGER,  YOUNG,  ad  manager  for  large 
midwestern  college  daily  looking  for  adver¬ 
tising  position,  any  Zone.  2  years  sales  ex¬ 
perience.  June  graduate  with  degree  in 
marketing.  Box  27561,  Editor  &  Publisher, 


AD  SALESMAN  wants  ad  manager  position 
with  aggressive  weekly  or  daily  in  Zone  2  or 
5.  Six  years'  newspaper  experience,  cur¬ 
rently  working  for  27,000  promotion 
oriented  daily.  Box  27670,  Editor  & 
Publisher. 


CARTOONIST 


NATIONALLY-PUBLISHED  award-winner 
seeks  spot  with  Zone  3  daily.  Young  but 
already  established.  For  resume  and  sam¬ 
ples  write  Box  27420,  Editor  &  Publisher. 


EXPERIENCE  UNSURPASSED  in  sports 
and  editorials.  Award  winner  with  top  ref¬ 
erences  and  portfolio.  Will  relocate,  pre¬ 
fer  Zone  4  and  6,  but  try  me!  Box  27t&\, 
Editor  &  Publisher. 


CIRCULATION 


COMMUNITY/CLINICAL  PSYCHOLOGIST 
for  last  5  years  with  MA  in  psychology,  BA 
in  business  and  7  years  experience  as  in¬ 
dependent  distributor  for  the  Houston 
Chronicle  desires  to  resume  circulation 
career  with  a  position  in  zone  supervision 
or  assistant  circulation  manager.  Box 
27311,  Editor  &  Publisher. 


PU  BLISHERS,  are  you  looking  for  the  right 
person  in  circulation?  Do  you  or  your  staff 
have  the  necessary  time  to  search  for  and 
evaluate  the  credentials  of  all  those  appli¬ 
cants?  We  have  contacts  nationwide  cover¬ 
ing  all  areas  of  experience  and  potential. 
Let  us  do  the  legwork  and  you  handle  the 
final  decision.  Contact  Personnel  Recruit¬ 
ing  Division,  (Consolidated  Circulations 
Systems,  8801  Bass  Lake  Rd,  Minneapolis 
MN  55428.  (612)  535-5558. 


EDITORIAL 


SPORTSWRITER  3  years  with  major  daily, 
VDT  and  editing  experience  needs  new 
challenge,  will  relocate.  Rick  Wilson,  6015 
Regent,  Philadelphia  PA  19142.  (215) 
724-0588. 


REPORTER  wants  to  return  to  reporting 
after  absence  in  information  writing  for 
private  and  government  agencies.  Experi¬ 
enced  with  wire  services.  Know  photogra¬ 
phy.  Mature  with  family.  Creative  and  reli¬ 
able,  Box  27476,  Editor  &  Publisher. 


BEAT  with  a  challenge  wanted  by  reporter 
with  five  years  news  and  feature  experi¬ 
ence  on  medium  size  dailies.  Top  awards. 
Box  27327,  Editor  &  Publisher. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work:  sell  or  seek  equipment,  prod¬ 
ucts  and  services:  or  maybe  find  that  prof¬ 
itable  weekly  you've  always  wanted  to  own. 


irS  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — and  it's  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT;  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  Don’t  be  like  the  fel¬ 
low  who  told  us  "destroy  this  reply  and  any  future  replies  from  me 
if  Box  Holder  is  (name  of  newspaper)."  With  the  volume  of  mail 
handled  by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it's  best  to  list  the  properties. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL  I  EDITORIAL  I  EDITORIAL  |  EDITORIAL 


MANAGING  EDITOR  of  Southern  capital 
city  AM-PM  daily  combo  more  than  dec¬ 
ade.  Seeks  new  challenge,  opportunity. 
Excellent  record.  References.  Box  27424, 
Editor  &  Publisher. 


COPY  EDI  TOR,  top  pro.  seeks  job  Zones  3, 
4,  9.  Non-drinker.  Box  27524,  Editor  & 
Publisher. 


I  KNOW  THE  LAWS  AND  LINGO,  AND 
HAVE  THE  SOURCES-Mature  male,  27 
with  environmental  policy  MA  and  jour¬ 
nalism  BA  seeks  environmental  affairs/ 
general  assignment  reporter  position  with 
medium  size  daily— where  environmental 
issues  need  in-depth  coverage  and  editor 
feels  the  same.  Six-month  internship  with 
EPA  in  Washington  DC  and  a  years  experi¬ 
ence  on  small  Indiana  daily.  Dixon  Dud- 
derar,  736  E  3rd.  »25,  Bloomington  IN 
47401,  (812)  339-8834. 


SPORTSWRITER  seeks  move  up  from 
small  Eastern  daily.  Two  years  experience 
in  writing,  editing,  layout,  and  taking  pic¬ 
tures.  Will  relocate  anywhere,  only  want 
chance  to  prove  myself  to  you.  Box  27441, 
Editor  &  Publisher. 


10  YEARS  newswriting/photo  medium  dai¬ 
lies  seek  news  or  PR  challenge  in  Sunbelt.  MA 
Journalism.  Box  27581,  Editor  &  Publisher. 


SPORTS,  OUTDOOR  WRITER,  J-grad,  5 years 
experience,  wants  position  on  professional 
staff.  Assistant  Sports  Editor  at  award¬ 
winning  12,000  PM  daily  in  Midwest  which 
folded  suddenly  last  year.  Enjoy  layout, 
deskwork,  photo.  Covered  prep,  college, 
pros.  Northern  Zone  9  or  8  preferred.  Box 
27575,  Editor  &  Publisher, 


NOT  UNDERPAID,  not  disgruntled,  but 
seeking  move  from  quality  medium-city 
daily  to  quality  big-city  daily.  Reporter,  32. 
unafraid  of  research.  Good  clips,  good 
background.  Box  27540,  Editor  & 
Publisher. 


FEATURE  WRITER/REPORTER— Your 
paper  will  thrive  on  my  accurate,  elegant 
yet  punchy  prose  plus  three  years  editing/ 
vDT/layout/reporting/photography  experi¬ 
ence.  Copy  editor  seeks  feature  writing  or 
general  assignment  post  on  California 
daily.  Candace  Talmadge  (702)  385-3111 
or  384-5615. 


TALENTED  DESKMAN  seeks  immediate 
position,  preferably  with  Midwest  paper.  Is 
experienced  slotman,  wire  editor,  make-up 
man  and  assistant  city  editor.  Box  27544, 
Editor  &  Publisher. 


POLISHED  EDITOR  for  weekly  newspaper 
group.  Sound  news  judgment,  flair  for  de¬ 
sign,  professional  approach  to  manage¬ 
ment.  Objective:  position  with  forward- 
thinking  publication.  Box  27673,  Editor  & 
Publisher. 


OMBUDSMAN  post  on  medium  to  large 
daily  rny  goal.  Will  enhance  paper's  credi¬ 
bility.  Experienced  daily  editor  with  strong 
public  affairs  leaning.  Under  40.  Prefer 
West  Coast.  Box  27676,  Editor  & 
Publisher. 


EDITOR  3  years  experience  seeks  features 
spotoncitydailyormagazine.  A.  O'Connor, 
347  West  End  Av,  #5A,  New  York  NY 
10024. 


NEWSPAPER 

PERSONNEL 

AVAILABLE 

.  .  .  due  to  purchase  of  the 
Beaver  Falls  News-Tribune, 
Beaver  Falls,  Pennsylvania. 
Experienced  workers  in  all 
areas  of  newspaper  publishing. 
Direct  inquiries  to: 

MRS.  REYNOLDS 
BEAVER  COUNTY  TIMES 
400  FAIR  AV 
BEAVER  PA  15009 
(412)  775-3200 


PROFESSIONAL  PORTFOLIO  COMPLETE— 
Sunday  magazine  and  feature  editor  major 
Eastern  and  Midwestern  metros,  13  pre¬ 
vious  years  as  sports  writer/editor,  top 
freelance  credentials.  I  am  looking  for  a 
paper  where  this  translates  to  a  permanent 
growth  position  in  an  environment  nw  familv 
and  I  can  call  home.  Box  27729,  Editor  A 
Publisher. 


DIVERSIFIED  MEDIA  BACKGROUND,  8 
years  as  editorial  assistant,  TV  promo  writ¬ 
er,  proofreader,  currently  freelancing  for 
2  major  Canadian  publishing  houses, 
seeks  steady  freelance  work  or  permanent 
position  with  newspaper,  periodical  or 
book  publisher.  References.  J.  Kohane, 
580  Christie  St  #811,  Toronto,  Ontario 
M6G  3E3  Canada. 


EXPERT  EDITOR  needs  good  magazine. 
Attractive  layout,  intelligent  heads,  infor¬ 
mative,  entertaining  copy.  4  years  in 
newspapers.  Now  managing  weekly.  Box 
27708,  Editor  &  Publisher. 


FARRAH'S  LOVER— I'm  not,  but  penetrat¬ 
ing  celebrity  interviews  are  my  specialty. 
T  V-entertainment  writer  for  suburban  daily 
wants  to  move  up.  Hard  hitting  reviewer, 
witty  and  incisive.  PhD  in  film  and  English. 
Can  cover  film,  TV,  music,  books,  theater, 
and  education.  Box  27694,  Editor  & 
Publisher. 


FEMALE  SPORTS  WRITER  seeks  employ¬ 

ment  on  mid-size  daily  newspaper.  College 
graduate,  BA  English.  Experienced  sports 

editor  of  small  daily  and  mid-size  weekly 

papers.  Stringer  for  metropolitan  daily. 

Also  experienced  in  layout  and  photogra¬ 

phy.  Will  send  resume  and  clips  on  re¬ 
quest.  No  geographical  preference.  Avail¬ 
able  June,  1979.  Jane  Carroll,  2012  Kip¬ 
ling  Dr,  Dayton  OH  45406.  (513)275-8388. 


LET  ME  COME  HOME!  Badly  displaced 
Midwesterner  with  eight  years  of  editing, 
layout  and  reporting  experience  looking  for 
a  chance  to  leave  the  metro  rat  race  to 
break  into  management.  Small  to  medium 
Zone  5,  7,  daily  preferred.  Box  27691, 
Editor  &  Publisher. 


YOUNG,  award-winning  editorial  writer 
seeks  reporting  position  on  metropolitan 
daily  in  Zones  9,  8,  2,  or  1.  Strong  in  inves¬ 
tigative,  research  writing,  with  solid  back¬ 
ground  in  beat  coverage  and  numerous 
desk  functions.  Box  27682,  Editor  & 
Publisher. 


AGGRESSIVE  professional  editor  available 
immediately— proven  organizer,  builder, 
leader  with  22  years  experience.  Surely 
there  is  a  medium  or  large  daily  in  need  of 
an  editor  who  has  and  can  do  it  all.  Prefer 
Zones  3,  4,  6.  No  resume  builder,  no  per¬ 
sonal  or  physical  problems.  Seeks  man¬ 
agement  or  mid-management  position. 
Box  27677,  Editor  &  Publisher. 


STAMP  OUT 
PHOTO  AUTONOMY! 

There's  a  certain  sickness  in  the  journalis¬ 
tic  profession  that  is  spreading  like  a 
cancer.  It  was  born  out  of  a  lengthy  period 
of  photographic  neglect,  ignorance  and 
abuseon  the  part  of  word-oriented  editors. 
But  now  the  pendulum  has  swung  to  the 
other  side  ...  too  far.  On  several  papers, 
the  photographer  calls  the  shots,  not  just 
on  picture  play  but  on  photo  assignments 
and  on  overall  design.  On  some  papers, 
this  approach  is  justified,  but  on  most  it  is 

I  not. 

1  The  idea  of  editors  coordinating  words, 
pictures,  layout  and  heads  into  one  pro¬ 
fessional  package  isn't  dead.  It's  still  a 
good  system  providing  (1)  there  is  a  solid 
commitment  made  to  that  system,  and  (2) 
there  are  talented  editors  who  are  able  to 
treat  photos  as  professionally  as  they  treat 
words. 

I  can  make  such  a  system  happen  (or 
maximize  the  output  of  such  a  system  if  it 
now  exists  at  your  paper)  if  you  have  a 
news-executive  position  that  is  compatible 
with  my  requirements. 

I  have  a  BJ  and  10  years  of  newspapering 
experience,  including  reporting,  editing, 
photography  and  administration.  Box 
27675,  Editor  &  Publisher. 


CHANCE  to  start,  sweat  and  stay  with  daily 
sought  by  high  honors  Michigan  State 
J-grad  with  2  years  campus  news  work.  Box 
27746,  Editor  &  Publisher. 


EDITOR/REPORTER  4  years,  tired  of  no 
light  at  the  end  of  city  hall,  wants  to  enter 
business  writing  specialty.  Give  me  a 
chance  and  I'll  give  you  a  language  pro 
aching  to  get  somewhere.  BJ-University  of 
Missouri,  BA.  Box  27558,  Editor  & 
Publisher. 


AWARD-WINNING  writer/editor,  31,  suc¬ 
cessful  manager  of  10-man  staff  seeks 
new  challenge  as  reporter  for  metro  daily 
or  editor  of  strong  weekly  in  scenic  locale; 
experience  in  features,  sports,  investiga¬ 
tion.  G.  Bryson,  Box  12,  Kenai,  Alaska 
99611. 


REPORTER-PHOTOGRAPHER  would  like 
to  put  editing,  layout,  VOT  and  darkroom 
skills  to  use  in  the  form  of  a  sports  writer 
for  daily  or  large  weekly.  Can  send  clips 
and  start  immediately.  Please  contact 
Steve  Conran  (312)  832-4753. 


MATURE,  EXPERIENCED  editor  seeks 
c hallenging  spot  with  small  or  medium  size 
daily.  Experienced  in  all  phases  of  news¬ 
room  activity  and  management.  Box 
27784,  Editor  &  Publisher. 


YOUNG  REPORTER  with  weekly,  daily  ex¬ 
perience  seeks  daily  job.  Flare  for  fea¬ 
tures.  Camera  skills.  Indefatigable  worker. 
Box  27764,  Editor  &  Publisher. 


REPORTER  available.  May  high  honors 
graduate  with  experience  in  all  areas  on  4 
weeklies  and  1  major  daily.  Box  27759, 
Editor  &  Publisher. 


REPORTER  with  2  years  experience  plus 

college  work  seeks  move  from  small  AM. 

News  and  column  writing,  desk  and  pho¬ 

tography.  Poli  Sci  degree— government  is 
my  beat.  Zone  6.  Box  27758,  Editor  & 

Publisher. 


WOMAN  SPORTS  EDITOR  for  small  Col¬ 

orado  daily  seeking  news  sports  reporting 
position.  Very  experienced  in  writing,  edit¬ 

ing,  photography,  layouts.  Willing  to  relo¬ 
cate.  Box  27757,  Editor  &  Publisher. 


REPORTER-EDITOR,  professional,  20 
years  experience  covering  government 
agencies  and  Congress  in  VVashington  IX. 
Heavy  experience  on  business,  tax,  anti¬ 
trust,  defense,  space,  health  and  govern¬ 
ment  regulatory  issues.  Seeks  short  term 
and  long  term  freelance  assignments.  Re¬ 
cently  interviewed  such  individuals  as 
Zbigniew  Brzezinski,  Stuart  Eizenstat, 
Sen.  Howard  Baker,  Ray  Marshall,  Irwin 
Shaw,  Rep.  Al  Oilman,  etc.  Box  27754, 
Editor  &  Publisher. 


WANTED:  Policy-making  responsibility  on 
daily  for  dynamic,  enterprising,  youthful, 
mature  editor,  13  years'  experience, 
strongest  on  staff  motivation,  graphics, 
community  involvement.  Norm  Oshrin, 
126C  Springwood  Circle,  Longwood  FL 
32750. 


J-GRAD  seeks  copy  editorship,  reporter- 
ship,  any  publication.  VDT  experience,  re¬ 
sume.  references,  clips.  Box  27748,  Editor 
&  Publisher. 


SEVEN  YEARS  in  management.  Fully- 
experienced  city  editor.  Also  experienced 
in  producing  weekend  paper,  design,  slot. 
Seeks  responsible,  challenging  position. 
Box  27743,  Editor  &  Publisher. 


SLIGHTLY  EXCEPTIONAL  professional. 
34.  Writer,  quality  magazine  editor,  na¬ 
tional  award-winning  investigative  report¬ 
er.  anthologized  essayist,  director  of  spe¬ 
cial  journalism  training  program,  research 
consultant  with  daily  experience,  too. 
Recognized  expert  in  American  Indian  is¬ 
sues:  specialist  in  energy  resources,  law. 
Currently  completing  1st  book.  Versatile, 
tenacious,  non-doctrinaire.  Seeks  chal¬ 
lenging  writing  job.  Zones  7,  8,  9.  Call 
(5(»)  265-2409 or  write  Box  27742,  Editor 
&  Publisher. 


PHOTO  EDITOR — experienced.  Searching 
for  metro  publisher  committed  to  best  use 
of  photography  and  willing  to  grant  author¬ 
ity.  Strengths:  extensive  photo  back¬ 
ground  (including  color)  as  photographer 
and  supervisor,  expert  pix  judgment,  ii> 
itiator  of  worthy  assignments  and  eye¬ 
catching  layout.  Box  27740,  Editor  & 
Publisher. 


NO  FUTURE  IN  ACADEMICS— Perpetual 
PhD  candidate  (anthropology)  with  grow¬ 
ing  family  seeks  entry-level  job  on  paper  or 
periodical.  Excellent  writer,  great  at  trans¬ 
lating  technical  scholarship  into  clear, 
lively  prose.  Freelance  reviews  and  editing. 
Interested  in  everything.  Want  to  learn 
basics,  will  do  an^hing  to  start.  Prefer 
Eastern  USA.  20  Fayette,  Newton  MA 
02158.  (617)  %4-4579. 


AWARD-WINNING  California  editor  seeks 
new  challenges,  rewards  on  medium-size 
daily,  prefer  Zone  9.  1 5  years' eimerience. 
Family  man.  Box  2/671,  Editor  & 
Publisher. 


EDITOR,  15  years  on  weeklies  and  dailies, 
urban  and  suburban,  reporting  and  edito¬ 
rial  writing,  seeks  top  job  on  news  side  of 
medium-sized  daily.  Know  layout,  editing, 
management  and  community  involvement. 
I  can  lead  your  staff  to  excellence,  make 
your  paper  lively  and  needed  by  your  read¬ 
ers.  Box  27623,  Editor  &  Publisher. 


GRAPHICS 


EXPERIENCED  young  designer  has  time  to 
do  2  newspaper  redesign  projects.  Will  do 
small  dailies  or  large  weeklies  sincerely  in¬ 
terested  in  change  for  materials  only,  ^nd 
letter  describing  community  and  news 
philosophy  and  sample  of  publications  to 
Box  27549,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER-General  fore¬ 
man.  Proven  record  all  phases  of  newspa¬ 
per  operation.  Cost/personnel  reduction. 
Hot/cold  type  conversions.  Latest  technol 
ogy.  Knowledgeable  front  to  back.  Heavy 
in  labor  relations.  Box  27056,  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Transition  at  AP 


It  is  34  years  since  World  War  II  ended 
and  it  is  time  to  fill  in  a  little  history  of  that 
era.  Ben  Bassett  who  was  with  the  Assoc¬ 
iated  Press  for  most  of  a  44-year  period 
from  1930  to  1974  and  was  foreign  editor 
for  25  years,  has  filled  in  the  missing 
pieces  of  a  drama  we  observed  fairly 
closely  at  the  time. 

Kent  Cooper,  who  became  general 
manager  of  AP  in  1925,  reached  65  years 
of  age  and  retirement  while  the  war  was 
still  raging.  Not  wishing  to  make  a 
change,  the  AP  board  of  directors  gave 
Cooper  the  title  of  executive  director  and 
kept  him  at  the  helm. 

When  the  war  ended  in  1945  everyone 
thought  Byron  Price  would  return  to  suc¬ 
ceed  KC.  But  it  was  not  to  be.  Price  had 
been  executive  news  editor  before  the 
war  and  for  awhile  acting  general  manag¬ 
er  when  KC  was  on  a  trip.  Then  he  was 
drafted  to  serve  in  Washington  as  Direc¬ 
tor  of  the  Office  of  Censorship.  True  to 
his  word.  Price  dismantled  that  office  as 
soon  as  possible  (the  first  wartime  agency 
to  be  closed  down).  He  is  now  88  and 
living  in  Carolina  Village,  Henderson¬ 
ville,  N.C. 

Bassett  who  had  a  ringside  seat  to 
watch  the  internal  forces  at  work  at  AP, 
has  written  a  piece  for  Cleartime,  the 
“AP  Alumni  Newsletter.” 

Bassett  recalls  that  when  the  war  ended 
Price  “visited  windy  Rockefeller  to  see 
how  the  kites  were  flying.”  He  continues: 

“ His  old  title  was  open.  For  four  years , 
Alan  J.  Gould,  as  either  executive  as¬ 
sistant  or  assistant  general  manager, 
had  done  the  jobs  with  distinction.  Price 
was  hesitant  to  disturb  things;  he  and 
Gould  had  great  respect  for  each  other. 

“In  essence,  KC  said  Price  could  be¬ 
come  general  manager  if  he  wanted  the 
Job,  so  long  as  he  understood  that  Cooper 
remained  top  authority  under  his  2-year- 
old  title  of  executive  director. 

“As  an  infantryman  in  World  War  1, 
Price  learned  about  boobytraps.  In  more 
than  20  vears  as  a  Washington  corresoon- 
dent  he  learned  about  political  motives. 
Now  he  doubted  whether  the  directors 
understood  this  Cooper  plan  for  transi¬ 
tion.  A  check  with  Robert  McLean,  No.  1 
on  the  board,  was  not  reassuring. 

“Price  decided  to  take  his  pension  and 
go.  (Years  later,  after  success  in  the 
United  Nations  secretariat  and  other 
fields.  Price  told  a  friend  he  had  no 
regrets — he  was  glad  to  have  foregone 
disruptions  he  considered  inevitable 
under  the  1945  plan.) 

“Cooper’s  terms  reflected  his  reluc¬ 
tance  to  give  up  the  reins.  By  early  1948 
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signs  of  impatience  were  appearing  in  the 
board  of  directors.  At  board  request,  KC 
started  to  give  his  ideas  on  who  might 
succeed  him.  He  cited  strengths  and  (in 
the  view  of  one  director,  at  least)  em¬ 
phasized  weaknesses. 

“This  report  cannot  list  all  possible 
candidates,  but  we’ll  note  some  high¬ 
lights. 

“Paul  Miller,  wartime  chief  of  bureau 
at  Washington  with  the  title  assistant  gen¬ 
eral  manager,  had  been  a  Cooper  favorite. 
But  he  was  gone — to  the  Gannett  News¬ 
papers  and  a  new  career.  Lloyd  Stratton, 
another  AGM  whom  the  staff  sometimes 
looked  upon  as  Cooper’s  hatchet  man, 
had  unusual  ability  in  several  areas,  but 
some  board  members  had  begun  to  ques¬ 
tion  his  capacity. 

“Alan  Gould  had  been  outstanding  as 
a  writer,  editor,  and  executive.  He  had 
declined  a  chance  for  experience  in  the 
traffic-business  side,  and  in  some  eyes 
this  was  not  offset  by  his  brilliance  as  a 
newsman.  In  any  case,  he  didn’t  want  to 
be  GM. 

“Nor,  said  Cooper,  did  Frank  Starzel 
want  the  job.  KC  explained  that  FJS  had 
once  turned  down  an  opportunity  to  be 
personnel  executive.  KC  had  remarked 
that  the  general  manager  had  to  have  that 
background.  FJS  had  responded  that  he 
didn’t  want  to  be  GM. 

“As  it  turned  out,  KC  was  whistling 
into  the  wind.  For  months  key  directors 
had  been  impressed  by  Starzel’s  mastery 
of  business  affairs  and  important  statis¬ 
tics.  (He  often  was  called  “Mr.  Num¬ 
bers,”  an  appelation  he  enjoyed.)  He  had 
sold  Wirephoto  to  the  Hearst  papers, 
once  Wirephoto’s  keenest  critic.  In  addi¬ 
tion,  director  Paul  Bellamy  brought  a  tes¬ 
timonial  from  Cleveland:  Starzel  had 
been  an  extraordinary  CoB  in  Ohio, 
1935-42. 

“Starz  was  cornered  and  unable  to  es¬ 
cape,”  says  a  man  who  worked  closely 
with  him  during  15  years  as  GM. 

“Cooper  was  surprised,  in  1948,  to 
find  things  settled. 

“  ‘He  was  not  happy,’  one  director 
said. 

“Nor  was  the  drama  ended. 

“The  board  gave  KC  the  privilege  of 
announcing  the  change  at  a  propitious 
time .  This  proved  to  be  a  test  of  Starzel’s 
patience. 

“KC  went  abroad,  leaving  FJS  as  act¬ 
ing  GM.  Almost  six  months  later.  Editor 
&  Publisher  got  wind  of  Starzel’s  elec¬ 
tion  and  called  AP.  When  the  inquiry 
was  telephoned  to  KC,  he  revoked  the 
‘acting’  title,  leaving  Starzel  an  assis¬ 
tant  GM. 


“A  week  or  so  later  KC  disclosed  the 
appointment.  He  took  no  further  part  in 
management  although  he  held  onto  the 
‘executive  director’  title  for  three  years. 

“The  autobiography  KC  completed  in 
1958  expressed  gratification  that  the 
board  found  a  new  GM  on  the  AP  staff. 
He  gave  a  page  to  a  portrait  of  Starzel, 
and  called  Gould  ‘the  peer  of  sports 
writers,’  as  filling  with  distinction  the 
job  of  executive  editor.  (He  finally  got 
the  title  in  1948). 

“The  book  made  the  barest  mention  of 
Price — 14  words  about  a  talk  at  a  manag¬ 
ing  editors’  meeting  long  ago.” 


Green 


Hamm 


Two  execs  promoted 
at  Jefferson-Pilot 

Appointment  of  news  operations  and 
financial  coordinators  for  Jefferson-Pilot 
Publications  Inc.  were  announced  by 
Bob  Tartaglione,  vicepresident-opera¬ 
tions. 

Appointed  news  operations  coordin¬ 
ator  is  Cleve  Hamm  Jr.,  editor  of  the 
Beaumont  Enterprise  and  Beaumont 
Journal  and  a  vicepresident  of  the 
Enterprise  Co. 

Alan  E.  Green,  C.P.A.,  controller  of 
the  Enterprise  Co.,  was  named  financial 
coordinator  for  Southwest  properties  of 
Jefferson-Pilot. 

The  appointments  became  effective 
April  1 ,  and  both  Hamm  and  Green  as¬ 
sume  the  corporate  duties  in  addition  to 
their  present  positions. 

AP  signs  news  pact 
with  Nigerian  agency 

The  Associated  Press  and  the  News 
Agency  of  Nigeria  have  signed  a  news 
exchange  agreement.  Under  the  agree¬ 
ment  the  AP  will  provide  its  world  news 
report  to  NAN,  and  NAN  will  provide  its 
national  news  service  to  the  AP. 

Alfred  Opubor,  NAN  chairman  and 
chairman  of  the  Mass  Communications 
Department  of  Lagos  University,  called 
the  signing  of  the  agreement  between  the 
two  news  agencies  an  “historic  event” 
and  said:  “With  this  agreement  we  have 
taken  another  step  in  institution  build¬ 
ing.” 
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“Sperry  and  Hutchinson? 

That’s  S&H  Green  Stamps,  isn’t  it?” 


‘Green  Stamps,  sure. 

$260  million  in  sales  in  78. 

But  they’re  a  whole  lot  more. 

One  of  the  biggest  in  furnishings.’ 


“That’s  Sperry  and  Hutchinson?” 


“Right.  Like  Bigelow  carpets. 
Gunlocke  furniture.  Daystrom. 
American  Drew.  Lea  Industries. 
Nine  furnishing  companies  in  all, 
Sales  of  $422  million  last  year.’’ 

“That’s  Sperry  and  Hutchinson?" 


“There’s  more,  Tom. 

Incentives. 

Insurance  services  and  agencies. 


Altogether  they  had  over 
$800  million  in  ’78  revenues 
Solid,  diversified,  growing.’’ 


So  that’s  Sperry  and  Hutchinson! 


THE  SPERRY  AND  HUTCHINSON  COMPANY 


S&H  PROMOTIONAL  SERVICES  FURNISHINGS  INSURANCE  SERVICES 

S&H  Green  Stamps  American  Drew  Daystrom  Furniture  Bayly,  Martin  &  Fay  International 

S&H  Motivation  &  Travel  Bigelow-Sanford  The  Gunlocke  Company  American  National  General  Agencies 

S&H  Financial  Promotions  Bigelow-Canada  Homecrest  Industries  Imperial  Industries 

S&H  Continuities  Buck  Creek  Industries  Lea  Industries  Reinco  Intermediaries 

Pontiac  Furniture  Industries  Bily,  White  &  Lee 

Risk  Treatment  Services 
S&H  Insurance  Companies 

The  Sperry  and  Hutchinson  Company  •  330  Madison  Avenue,  N.Y.,  N.Y.  10017 


